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Chart 2. Volume Consumption per capita (population)
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Chart 3. Volume - Absolute size
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Chart 4. Retail market size — Value
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Table 1. Retail market size — Value Growth
Pet Foodc Units 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028
Value m USD 127.80 138.37 163.17 120,38 237.06 275.00 316.56 348.08 384.75 430,44
value growth % 8.3% 17.9% 16.7% 24.5% 16.0% 15.1% 10.0% 10.5% 14.2%
*red color (forecast)
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Chart 5. Indonesia - Pet Food: Retail market segmentation by value (IDR billion)
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Chart 6. Indonesia - Pet Food: Company retail market share by volume (%) — 2023
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Sources: Economist Intelligence Unit, Trade Interviews, Mintel

Table 2. Indonesia - Pet Food: Company retail market share by volume (in %)
—2022 vs 2023

Market Player 2022 2023
Charoen Popkhand Group 219 22.4
Mars, Incorporated 8.2 8.2
PT Evo Nusa Bersaudara 15.5 15.5
Matahar: Sakti 20.0 20.0
PT Japfa Comfeed Indonesia Thk 17.7 17.6
Citra Mandiri Kencana 0.9 0.8
Topindo Pet 2.8 2.7
Duta Maritim Jaya 1.4 1.3
Interquell 04 0.4
PT Coucou Indonesia 0.9 0.9
Others 1.3 1.2

Sources: Economist Intelligence Unit, Trade Interviews, Mintel
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Chart 7. Indonesia - Pet Food: Company retail market share by Value (in %0) — 2023
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Table 3. Indonesia - Pet Food: Company retail market share by Value (in %0) — 2022 vs 2023

Market Player 2022 2023
Charoen Popkhand Group 30.4 30.9
Mars, Incorporated 19.1 19.3
PT Evo Nusa Bersaudara 11.7 11.8
Matahari Sakti 10.1 10.1
PT Japfa Comfeed Indonesia Thk 9.7 9.6
Citra Mandiri Kencana 9.2 9.1
Topindo Pet 2.9 2.8
Duta Maritim Jaya 1.7 1.6
Interquell 1.5 14
PT Coucou Indonesia 1.3 1.2
Others 24 2.2

Sources: Economist Intelligence Unit, Trade Interviews, Mintel
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Table 4. Permit Process

Sources: simrek ditjenpkh pertanian go.id
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Required Documents for Importation Permit Process

Table 5. Required Documents for Importation Permit Process

No. | Document Name Type Description

1. | Nomor Induk Berusaha (Business Profile A mandatory document for the
Registration Number) business registration.

2. | Nomor Pokok Wajib Pajak (Taxpayer | Profile Required for tax identification.
Identification Number)

3. | KTP/Identitas Pimpinan Perusahaan Profile Must be provided by the
(ID of Company Leader) company's leader.

4. | Surat Izin Usaha Perdagangan Profile A required document for
(Business License) business operations.

5. | Akta Pendirian Perusahaan (Company | Profile The company's official
Deed of Establishment) establishment deed.

6. | Akta Perubahan Perusahaan Terakhir Profile Document detailing the most
(Latest Company Amendment Deed) recent changes in company

structure.

7. | Surat Permohonan (Application Letter) | Every A letter requesting approval for
(draft) Submission | importation.

8. | Rekomendasi Dinas Provinsi Every A recommendation letter from
(Recommendation from Provineial Submission | the relevant provineial
Authorities) authority.

9. | Certificate of Origin Every The country of origin

Submission | certificate. or a sworn statement
if it’s the first importation.
(draft)

10. | Nomor Kontrol Veteriner (Veterinary Every A control number for veterinary
Control Number) Submission | products.

11. | Surat Pernyataan Tidak Sedang Every A sworn statement confirming
Memiliki Permasalahan Hukum Terkait | Submission | there are no legal 1ssues related
Rekomendasi Pemasukan (Statement to the import recommendation.
of No Legal Issues Related to Import
Recommendation) (draft)

12. | Sertifikat Veteriner (Vetermary Every A certificate 1ssued by the
Certificate) Submission | veterinary authority in the

country of origin. or a sworn
statement if 1t’s the first
importation. (draft)

13. | Surat Keterangan Penguasaan Tempat | Every A statement confirming control
Penyimpanan (Statement of Storage Submission | over the storage facility, along
Facility Ownership) (draft) with supporting documents.

14. | Certificate of Analysis Every An analysis certificate from an

Submission | aceredited laboratory in the
country of origin.

15. | Surat Pernyataan Bahwa Dokumen Every A sworn statement affirming the
Benar dan Sah (Statement of Submission | documents are true and valid.
Document Authenticity) (draft)

16. | Dokumen Pendukung Lainnya (Other | Every Product photos.

Supporting Documents) Submission

Sources: simrek ditjenpkh pertanian go.id
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Table 6. Sample Composition Pet Shop

Total | Jakarta | Surabaya
Category | 50 25 25
Pet Shop/Pet Store | 45 22 23
Pet Clinic 5 3 2

Sources: primary research by Winner Research
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Table 7. Sample Composition MT

Total | Jakarta | Surabaya
Category 40 20 20
Minimarket | 20 10 10
Low/ Affordable Supermarket 7 3 4
Middle Class Supermarket 7 4 3
High Class Supermarket 6 3 3

Sources: primary research by Winner Research
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Table 8. Company Product Availability in Pet Shop (Cat Food)

AREA CATEGORY
Total Jakarta Surabava Pet Shop | Pet Clinic

Company 50 25 25 45 5
Charoen Pokphand Group 100% 100% 100% 100% 100%%
Mars, Incorporated 90% 92% 88% 89% 100%
Citra Mandint Kencana T4% 76% T2% 73% 80%
PT Evo Nusa Bersaudara T4% 84% 64% 76% 60%
Matahari Sakt 58% 48% 68% 58% 60%
Nestlé Purma PetCare Company 50% 64% 36% 44% 100%
Interquell 38% 56% 20% 38% 40%
PT Ori Aquatik 28% 44% 12% 27% 40%
PT. Bis Foods Indonesia (Best In Show) 24% 40% 8% 22% 40%
PT Japfa Comfeed Indonesia Tbk 20% 16% 24% 20% 20%
PT Anekapakan Unggulan Indonesia 12% 16% 8% 13% 0%
PT Coucou Indonesia 10% 12% 8% 11% 0%
Hill's Pet Nutrition 6% 4% 8% 2% 40%
Annamaet Petfoods Inc. 2% 4% 0% 2% 0%
Hi-Tor Animal Health 2% 4% 0% 2% 0%
International Pet Food Co. 2% 4% 0% 2% 0%
Leo’s Paw 2% 4% 0% 0% 20%
Masterpet 2% 0% 4% 2% 0%
Mera Tiernahrung 2% 4% 0% 2% 0%
Vitakraft Pet Care 2% 0% 4% 2% 0%

Sources: primary research by Winner Research
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o0 Me-O (100%), Whiskas (100%) tag Nestlé Purina (100%) maammdwmwgﬁ

0 HUTUARNIENATIANIENEY 1 Hill's Science Diet (40%) Wag Leo’s Cat Food (20%)
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Table 9. Brand Availability in Pet Shop (Cat Food)

Tmport / Toul AREA CATEGORY
Brand Company Local Jakarta Surabaya Pet Shop Pet Clinic
Product 50 25 25 45 5

Bolt Charoen Pokphand Group Local 94% 92% 96% 96% 80%
Me-0 Charoen Pokphand Group Local 88% 84% 92% 87% 100%
Whiskas Mars, Incorporated Tmport 82% 84% 80% 80% 100%
Beauty Citra Mandiri Kencana Local T4% 76% 2% 73% 80%
Life Cat Mars, Incorporated Import 68% 68% 68% 67% 80%
Roval Canin PT Evo Nusa Bersaudara Local 68% 76% 60% 69% 60%
Omn Cat PT Evo Nusa Bersaudara Local 62% 64% 60% 62% 60%
Felibite Matahari Sakti Local 52% 40% 64% 51% 60%
Kitchen Flavor Charoen Pokphand Group Local 40% 48% 32% 38% 60%
Bio Cat Interquell Tmport 38% 56% 20% 38% 40%
Happy Cat Nestlé Purina PetCare Company Import 38% 48% 28% 36% 60%
Purmna Pro Plan PT Evo Nusa Bersaudara Local 38% 52% 24% 36% 60%
Cat Choize Charoen Pokphand Group Local 36% 32% 40% 38% 20%
Friskies Nestlé Purina PetCare Company Import 32% 40% 24% 29% 60%
Nature Bridge Charoen Pokphand Group Local 32% 32% 32% 29% 60%
Equilibrio PT Oni Aquatik Import 28% 44% 12% 27% 40%
Super Cat PT. Bis Foods Indonesia (Best In Show) Local 24% 40% 8% 22% 40%
Excel PT Japfa Comfeed Indonesia Thk Local 20% 16% 24% 20% 20%
Cat’s Rang PT Anekapakan Unggulan Indonesia Local 12% 16% 3% 13% 0%
CouCou Cat Food PT Coucou Indonesia Local 10% 12% 8% 11% 0%
Lightning Matahari Sakti Local 8% 4% 12% 9% 0%
Markotops Topindo Pet Local 8% 8% 8% 9% 0%
Chef Choice Hill's Pet Nutrition Import 6% 4% 8% 2% 40%
Cuties Catz Matahari Sakti Local 6% 4% 8% 7% 0%
Nutrition Charoen Pokphand Group Local 6% 4% 8% 7% 0%
Hill's Science Diet Charoen Pokphand Group Local 6% 12% 0% 7% 0%
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Tmport / AREA CATEGORY
Brand Company Local Total Jakarta Surabaya Pet Shop Pet Clinic
Product 50 25 15 45 5

Chester Charoen Pokphand Group Local 6% 8% 4% 7% 0%
Annamaet Cat Food | Annamaet Petfoods Inc. Import 2% 4% 0% 2% 0%
BlackHawk Hi-Tor Animal Health Import 2% 4% 0% 2% 0%
CP Classic International Pet Food Co. Local 2% 4% 0% 2% 0%
Jinny Leo’s Paw Import 2% 4% 0% 0% 20%
Leo's Cat Food Masterpet Import 2% 0% 4% 2% 0%
Vitakraft Matahari Sakti Local 2% 0% 4% 2% 0%
Felibite Mera Tiernahmng Import 2% 4% 0% 2% 0%
Happy Tummy Charoen Pokphand Group Local 2% 0% 4% 2% 0%
Lezato Charoen Pokphand Group Local 2% 0% 4% 2% 0%
Mera Charoen Pokphand Group Local 2% 0% 4% 2% 0%
Neo Charoen Pokphand Group Local 2% 4% 0% 2% 0%
Cattie Care Vitakraft Pet Care Import 2% 0% 4% 2% 0%

AUNSaNIINgYaIMIsHNR IuTiRsauLaz g Tuduvedndlaswaradlindndae s

Sources: primary research by Winner Research
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Table 10. Local vs Import Product Availability in Pet shop/pet clinic (Cat Food)

Total | Jakarta | Surabaya | Pet Shop | Pet Clinic
Base 50 25 25 45 5
Import 94% 96% 02% 03% 100%
Local 100% 100% 100% 100% 100%

Sources: primary research by Winner Research
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Mars, Incorporated (85%) Uugthnann (gans1sil 11) Tasianzaanaluainidan (90%) uazgsiunen
(80%) lapgnaudaunse lnensesmaranntems nglanizguosunsiingiagn (100%) waz
giledindiinsziuleloud (83%) luvnziedeaialandng (78%) ufiausielny dususiuass
Tnefnanufivisluainidon (75%) uazasuien (80%) Tnsasosdinuuiamanalufifianfiin (80%) uas

HUouN5AnTIAgN (86%) BENN

Table 11. Company Product Availability in Modern Trade (Cat Food)

Area Channel
Total . Low/ Affordable Middle- High-Class
Company Jakarta | Surabava | Minimarket Supermarket Class Suphmum.rke:
Supermarket
40 20 ) 20 7 7 [

Mars, Incorporated 55%4 G B0% B0% 100%0 S6% 83%4
Charoen Popkhand Group T80 | THug £0%4 Bte H6% 1% G7%
Nestlé Purina PetCare Company 158 | 354p 315% 50 S6% 29% 831%
Thai Union 1 8%% 1504 20% 0 29%5 43% 33%
PT Unicharm 13%G 2004 5% 5y 0% 438 17%
PT Kino Indonesia Thiz (Kino) 1 (B 15%0 5% 5% 14%0 14%3 17%
PT. Bis Foods Indonesia (Best In Show) | 10%0 1505 hE] 0% 14% 14% 33%
PT Coucou Indonesia B% 5% 10%4 0% 14% 29%; [
PTEvo Nusa Bersandara B% 5% 10%4 15% 0% Pa o
PT Satwa Unggul Natura A% 15%4 (%4 (1% 20%h 14%4 (¥
Topindo Pet B 1005 S04 0y 2005 1485 ()
PT Nuiricell Pet Care 3% 024 5% 0% ) 0% 17%
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fihmana (gens1eit 12 Tunthdaly)

« Whiskas (83%)

o Whiskas iuuusudtui nsiangagnsdsluanisan (90%) Waifisufugsuien (75%)
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o Wudunluasuien (80%) wazdinisusingegnaiauelunndemis lnsanzyilesusiin
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« Cat Choize (48%)
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s o Ao a a N o A & | 3 s @ ]
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Table 12. Brand Availability in Modern Trade (Cat Food)

Area Chanmel
| Low: Middle-
Brand Company Im?[:duIC“MI Total Takartz Suebaya | Mimmarket | Affordstle (Class ;E{J %mﬂx:t
Supermatket | Supemmarkzt
40 20 20 20 7 T [
Whiskas Wars Tncorporated Tmport F £y W 5% Fl% 100% B5% 1%
Me-0 Charoen Porihand Groug Local T3% 0% B0% 7% Y 71% (7%
Cat Choize (haroen Popkhand Group Local 48% 0% 4% 4% Bt 434 33%
Sheha Wars, Incorporated Import 0% 2% 3% 10% 435 % 0%
Purina Friskies Nestle Purina PetCare Compary Import 1% 0% 1% P M 1054 6%
Temptations Mars, Incorporated Import 0% 2% 15% 3% ] 43% i
Purrfect Thai Union Import 18% 13% W% ] ] 43% 33%
Purina Felix Nesfle Purina PesCare Comparmy Import 13% % i P 2 (s 0%
Purins One Mezfla Panina PetCars Compasmy Tmip ot 13% ks 102 5 14% 10 0%
SmartHeart (haroen Popkhand Group Import 15% 10% 0% i % [ 1T%
Kit-e-Kat Wars Tncorporated Tmport 13% 10% 15% 5% 0% [ B
Deli Jor PT Unicham Local 0% 15%4 38 e e 43% 17%
Maxlife PTEino Indeness Thk(Kino) Local 10% 13% % P 4% 14% 17%
Purina Fancy Feast | Nestlé Porina PetCane Company Import 10% 20k % [} 4% 14% 3%
Super Car PT.Bis Foods Indonesia (Best In Show) Local 0% 13% % % 14% 143 33%
Coucou PT Coucoulndanesia Local 1% i 1% P 4% 1% Ei
Kittie Bittie (haroen Poglhand Group Local i a 10% 10% 4% B i
| Muezza BT Satwa Unzzul Nafurs Impert 1 13% 1% i ] 14% B
Life Cat PTEvo Musa Bersaudzra Local 3% i b} 1% I (s [Fi
Numnum FT Coucoulndanesia Local % 0 1% I 4% 14% [Fi
Roval Canin Wars, Incorporated Import % i % ] 4% B 17%
Bio Creamy PTEvo Musa Bersaudera Import % ] b} ] I Re [Fi
Bult Charoen Popkhand Group Local % i 1% i ] 14% Pi
Boszeat TopindoPst Local % ] 0% Y 0% 14% [Fi
Ciao TopindoPst Import i ] 0% LY 0% 14% [Fi
Friskies Nestlé Purina PetCare Comparmy Import it [ it ki 145 i 5]
Inaba TopindoPst Import i ] 0% LY 0% 14% [Fi
Markotop TopindoPst Local i 02 b LY 14% Fe [Fi
Maxi PT. Bis Foods Indoniesia (Best In Show) Imp ot b 3t % e 145 [l (%%
Snapgv Tom TopmdePet Import i i % W 4% P P
Vitacell PT Nutricell Pet Care Local I %4 % ] i) B 17%

Sources: primary research by Winner Research
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Table 13. Local vs Import Product Availability in Modern Trade (Cat Food)

Area Channel
Total Jakarta | Surabaya | Minimarket Low/ Affordable | Middle Class High Class
Supermarket Supermarket Supermarket
Base 40 20 20 20 7 7 &
Import 90% a0% 90% 80% 100% 100% 100%
Local 23% 85% B0% 20% 100% 86% 67%

Sources: pnmary research by Winner Research
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LL‘Uiuﬁﬁlu"] 989 noTable 1@u PT Evo Nusa Bersaudara (40%), Nestlé Purina PetCare (36%) La

(% %

Interquell (34%) faruruuiunany SdseninATantsweswususnionsianuniauldusinil 20%

Table 14. Company Product Availability in Pet Shop and Pet Clinic (Dog Food)

AREA CATEGORY
Total Jakarta Surabava Pet Shop Pet Clinic

Company 50 25 25 45 5
Charoen Pokphand Group 96% 92% 100% 96% 100%
Mars, Incorporated 66% 80% 52% 62% 100%
PT Evo Nusa Bersaudara 40% 44% 36% 38% 60%
WNestlé Purina PetCare Company 36% 36% 36% 33% 60%
Interquell 34% 40% 28% 33% 40%
Matahari Sakt 28% 8% 48% 27% 40%
PT. Bis Foods Indonesia (Best In Show) 20% 32% 8% 20% 20%
International Pet Food 16% 28% 4% 16% 20%
PT Coucou Indonesia 16% 24% 8% 18% 0%
PT Ori Aquatik 16% 20% 12% 16% 20%
Hill's Pet Nutrition 8% 8% 8% 4% 40%
Alphia 4% 4% 4% 4% 0%
Canidae Pet Food 4% 4% 4% 4% 0%
Horizon Pet Nutrition 4% 4% 4% 4% 0%
Masterpet 4% 4% 4% 4% 0%
Annamaet Petfoods Inc. 2% 4% 0% 2% 0%
CV Sumico 2% 0% 4% 2% 0%
Happy Pet Indonesia 2% 4% 0% 2% 0%
Jakartapetfoods 2% 0% 4% 2% 0%
PT Anekapakan Unggulan Indonesia 2% 4% 0% 2% 0%
Visan 2% 4% 0% 2% 0%
Vitakraft Pet Care 2% 0% 4% 2% 0%
Wellness Pet 2% 0% 4% 2% 0%

Sources: primary research by Winner Research
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Table 15, Brand Availability in Pet Shop (Dog Food)

Import / Total AREA CATEGORY
Brand Company Local Jakarta Surabaya Pet Shop Pet Clinic
Product 50 25 25 45 5
Bolt Charoen Pokphand Group Local 82% 80% 84% 82% 80%
Pedigree Mars, Incorporated Import 56% 72% 40% 56% 60%
Roval Canin Mars, Incorporated Import 48% 64% 32% 4% 80%
Happy Dog Interquell Import 34% 40% 28% 33% 40%
Life Dog PT Eveo Nusa Bersaudara Local 32% 36% 28% 29% 60%
Purina Pro Plan Nestlé Purina PetCare Company Import 32% 32% 32% 29% 60%
Nature Bridge Charoen Pokphand Group Local 30% 32% 28% 27% 60%
Kitchen Flavor Charoen Pokphand Group Local 28% 28% 28% 29% 20%
Canibite Charoen Pokphand Group Local 24% 8% 40% 24% 20%
Dog Choice Matahari Sakti Local 24% 20% 28% 27% 0%
Maxi Dog PT. Bis Foods Indonesia (Best In Show) Local 20% 32% 8% 20% 20%
CouCou Dog Food | International Pet Food Local 16% 24% 8% 18% 0%
Equilibrio PT Coucou Indonesia Import 16% 20% 12% 16% 20%
Jerhigh PT Ori Aquatik Local 16% 28% 4% 16% 20%
Bio Dog PT Evo Nusa Bersaudara Local 14% 20% 8% 11% 40%
Alpo Charoen Pokphand Group Import 12% 12% 12% 11% 20%
Bridge Joy Nestlé Purina PetCare Company Local 12% 8% 16% 13% 0%
Nutrition Matahari Sakii Local 10% 0% 20% 9% 20%
Hill's Science Diet Hill’s Pet Nutrition Import 8% 8% 8% 4% 40%
CP Classic Charoen Pokphand Group Local 6% 4% 8% 7% 0%
Lighting PT Evo Nusa Bersaudara Local 6% 0% 12% 7% 0%
Ori Dog Matahari Sakti Local 6% 8% 4% 4% 20%
BlackHawk Charoen Pokphand Group Import 4% 4% 4% 4% 0%
Chef Choice Charoen Pokphand Group Local 4% 0% 8% 4% 0%
Canidae Charoen Pokphand Group Import 4% 4% 4% 4% 0%
Petopia Alphia Import 4% 4% 4% 4% 0%
AREA CATEGORY
Brand Company DEECO:l f Total Jakarta Surabaya Pet Shop Pet Clinic
Product 50 15 25 45 5

Nature Gourmet Canidae Pet Food Import 4% 8% 0% 4% 0%
Happy Tummy Masterpet Import 4% 0% 8% 4% 0%
Annamaet Dog Food | Charoen Pokphand Group Import 2% 4% 0% 2% 0%
Grooviest Mars. Incorporated Local 2% 4% 0% 2% 0%
Horizon Complete Horizon Pet Nutrition Import 2% 0% 4% 2% 0%
Horizon Pulsar Horizon Pet Nutrition Import 2% 4% 0% 2% 0%
Instinct Annamaet Petfoods Inc. Import 2% 0% 4% 2% 0%
Vigor & Sage CV Sumico Local 2% 0% 4% 2% 0%
Vitakraft Happy Pet Indonesia Import 2% 0% 4% 2% 0%
Wellness Dog Food | Jakartapetfoods Import 2% 0% 4% 2% 0%
Rocco PT Anekapakan Unggulan Indonesia Import 2% 0% 4% 2% 0%
Canine Selection Visan Import 2% 4% 0% 2% 0%
Vitality Vitakraft Pet Care Import 2% 4% 0% 2% 0%
Bravery Wellness Pet Import 2% 4% 0% 2% 0%

Sources: primary research by Winner Research

AaNunIaNImigvassgiiviesdukasindi luiweedndinewazadindndite

ansatudndAndu 78% vesafienvisviun (gn13ed 16) lnennisadudeiifiduuuiand

Y

' [ o '
A = U v 6 1 U =)

(84%) Wawsuiuasiuien (72%) Aanndaiiasslafonianisnaniugiuildivingy Wesaindumag

q

v v ! v '
(% (3 1A

ARIUDIPANNNINUAUTENDUABNANNUILMANT TUYUENT UV IUTN AT AR aILYBIAUANLLN

PounINAntesN 75.56% lunianduiu NanA e luyia Ul d uwuankdansinii lnedadu 96%

32



YoduAIAIAS LA ds1uienduduiludiuanunsoudirintsvesdnduiluviasiu Inedinig

Y

v
4 13 v

FIMUGNAR D UNINUA (100%) FILYINUIINISANANLINT 92% S1uv8dnIaeed 9 hus ULy

'
a Y A

1 a o a 14 [ 14 a A aa o ¢ lej N 1
NOINUIIWIULNN 1Ay 95.56% esdumnsmadludumnuiainiesdiu luvaeiinadndniiaediduan

' (%
= % =

NYDINUATOUARUTIIMNA (100%) Teyatlazvioudwainvesnainivainvany nesuuedniides

¥ '
v a o vV a a v

viniidugudnandwiundndueiomnsgransidnduagluriesiu luvaeneddndnides

e

wilouazlanuddiundndusianiznisseaulaeun Nawuunidwesluviosiu

Table 16. Local vs Import Product Availability in Pet shop/pet clinic (Dog Food)

Total | Jakarta | Surabaya | Pet Shop | Pet Clinic
Base S0 25 25 45 5
Import 78% 84% 72% 76% 100%
Local 96% 92% 100% 96% 100%

Sources: primary research by Winner Research
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o glasunsiinrwinaniianviliunnin (20%)

Table 17. Company Product Availability in Modern Trade (Dog Food)

Avea Channel
Company Total Jakarta | Surabaya | Minimarket LZE;eAriikdil:]E tﬁmﬁ: Sﬁg:;;]li:t
40 20 20 20 7 7 6
Mars, Incorporated 50% 60%% 40% 20% 57% 100% B3%
Charoen Poplchand Group 43% 45% 40% 20% 57% 1% 67%
PT Coucou Indonesia 10% 3% 15% 0% 29% 29% 0%
Compavwnion 3% 0% 10%% 0% 14% 14%% 0%
Nestlé Purina PetCare Company o 0% 10% 5% 0% 0% 17%
PT Savang Indopet A% 5% A% 0% 0% 0% 33%
PT Ori Aquatik 3% 3% 5% 0% 9% 0% 0%
Dog Days Homemade Barkery 3% %% 0% 0% 0% 0% 17%
Godoggie Healthy Dog Cuisines 3% 0% 0% [ 0% 0%a 17%
PT NutricellPet Cave 3% 0% 5% 0% 0% 0% 17%
PT. Bis Foods Indonesia (Best In Show) % %% 0% 0% 14% (1% 0%
Alphia 3% 3% 0% 0% 0% 14% 0%%

Sources: primary research by Winner Research
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Table 18. Brand Availability in Modern Trade (Dog Food)

Area Channel
Tmport / ) . N
Brand Company Lgml Total | Jakarta | Surabaya Mmimarket L Z‘L;J::izt?le h;{:;i::g:i’: gI:;f:I;::;
Product
40 20 20 20 7 7 []

Pedigree Mars., Incorporated Import 48% 60%% 359 20% 57% 100% 67%
SmartHeart Charoen Popkhand Group Import 35% 35% 35% 20% 20% T1% 50%
Cesar Mars, Incorporated Import 20% 25% 15% 0% 14% 43% 67%
Coucou PT Coucoun Indonesia Local 10% 1Y 15% 0% 2005 2005 0%
| Alpo Nestlé Purina PetCare Company Import 3% (e 10% 5% 0% 0% 17%
Dog Choize Charoen Popkhand Group Local 5% 5% 5% 0% 14% 0% 17%
Jerhigh Topindo Pet Local 5% Sha 5% 0% 29% 0% 0%
Numnum PT Coucou Indonesia Local 504 0% 10% 0% 14% 14%% 0%
Roval Canin Mars, Incorporated Import A% ) 10%% 5% 0% 0% 17%
Ugo Compawnion Locl e o 1044 0% 14%% 14% 0%
Woofer PT Sayang Indopet Local 5% 5% 5% 0% 0% 0% 33%
Awabi PT Nutricell Pet Care Local 304 (e 500 O 0% 084 17%
BestIn Show PT. Bis FoodsIndonesia (Best In Show) Local 34 LY 0% 0% 14%; 0% 0%
Godoggie Godoggie Healthy Dog Cuisines Import 3% 5% 0% 0% 0% 0% 17%
Good Dog PT. Bis Foods Indonesia (Best In Show) Import 3% ) 1% 0% 14% 0% 0%
Gooddog Charoen Popkhand Group Import kL Siy 0% 0% 14% 0% 0%
Petopia Topindeo Pet Import 3% 5l (1% 0% 0% 14% 0%
Top Dog PT Nutricell Pet Care Local o4 0% 5% 0% 0% 024 17%
Trick Or Treat Dog Days Homemade Barkery Import 3% 5% 1% 0o 0% 0% 17%

Sources: primary research by Winner Research
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Table 19. Local vs Import Product Availability in Modern Trade (Dog Food)

Area Channel
Total Jakarta | Surabava | Minimarket Low/ Affordable | Middle Class High Class
- Supermarket Supermarket Supermarket
Base 40 20 20 20 7 7 (]
Import 58% G5% 0% 30% T1% 100% 83%
Local 25% 20% 0% 0% 57% 43% 0%

Sources: primary research by Winner Research
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Table 20. Top 3 Selling Product in Pet Shop by Company (Cat Food)

AREA CATEGOERY
Total Jakarta Surabaya Pet Shop | Pet Clinic

Company 50 25 25 45 5
Charoen Pokphand Group 100% 100% 100% 100% 100%
Citra Mandin Kencana 28% 32% 24% 29% 20%
Mars, Incorporated 28% 40% 16% 27% 40%
Matahari Sakt 22% 12% 32% 22% 20%
PT Japfa Comfeed Indonesia Thk 16% 8% 24% 18% 0%
PT Evo Nusa Bersandara 12% 20% 4% 7% 60%
Nestlé Purina PetCare Company 6% 4% 8% 7% 0%
Interquell 4% 4% 4% 4% 0%
PT On Aquatik 4% 8% 0% 4% 0%
Hill's Pet Nutrition 2% 0% 4% 0% 20%
Hi-Tor Animal Health 2% 4% 0% 2% 0%
PT Coucou Indonesia 2% 4% 0% 2% 0%

Sources: primary research by Winner Research
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Table 21. Top 3 Selling Product in Pet Shop by Brand (Cat Food)

I , AREA CATEGORY
mport / Total
Brand Company Local Jakarta Surab Pet Shop _P.H.
ava Clinic
Product
50 25 25 45 =
Bolt Charoen Pokphand Group Local 80% 72% 88% 80% 80%
Me-O Charoen Pokphand Group Local 38% 28% 48% 38% 40%
Cat Choize Charoen Pokphand Group Local 32% 28% 36% 33% 20%
Beauty Citra Mandin Kencana Local 28% 379, 249 299, 20%
Felibite Matahari Sakti Local 20% 12% | 28% 20% 20%
Royal Canin | Mars, Incorporated Import 20% 32% 8% 20% 20%
PT Japfa Comfeed Indonesia Local
Excel Thk ) 16% 8% 24% 18% 0%
Whiskas Mars, Incorporated Import 149 20% 8o 139 20%
Life Cat PT Evo Nusa Bersaudara Local 8% 16% 0% 29 60%
Equilibrio PT Ori Aquatik Import 4% 8% 0% 4% 0%
Happy Cat Interquell Import 4% 4% 4% 4% 0%
Kitchen . .
Flavor Charoen Pokphand Group Local 49 89, 0% 29 0%
Ori Cat PT Evo Nusa Bersaudara Local 48 4%, 4% 4% 0%
Purina Pro Nestlé Purina PetCare Import
Plan Company P 4% 4% 4% 4% 0%
Markotops Topindo Pet Local 49, 8% 0% 4% 0%
CouCou Cat .
Food PT Coucou Indonesia Local 59, 4% 0% 20 0%
Nestlé Purina PetCare Import
Friskies Company npo 2% 0% 4% 2% 0%
Hill's Science — .-
Diet Hill's Pet Nutrition Import 29, 0% 4% 0% 20%
Chester Charoen Pokphand Group Local 294 49, 0% 294 0%
Felibite Matahari Sakti Local 2% 0% 4% 2% 0%
Lezato Charoen Pokphand Group Local 29 0% 4% 79 0%
Neo Hi-Tor Animal Health Import 20y 4% 0% 29 0%
Cattie Care Charoen Pokphand Group Local 29 4%, 0% 20, 0%
Sources: primary research by Winner Research
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Table 22. Top 3 Selling Product in Pet Shop by Company (Dog Food)
AREA CATEGORY
Total Jakarta Surabaya Pet Shop | Pet Clinic
Company 50 25 25 45 =
Charoen Pokphand Group 92% 88% 96% 93% 80%
Mars, Incorporated 60% 76% 44% 56% 100%
Matahan Sakn 14% 4% 24% 16% 0%
Nestlé Purina PetCare Company 12% 8% 16% 11% 20%
PT Evo Nusa Bersaudara 12% 16% 8% 11% 20%
Interquell 6% 4% 8% 7% 0%
PT Coucou Indonesia 6% 8% 4% 7% 0%
International Pet Food 4% 4% 4% 4% 0%
Alphia 2% 0% 4% 2% 0%
Hill’s Pet Nutrition 2% 0% 4% 0% 20%
Masterpet 2% 4% 0% 2% 0%
PT. Bis Foods Indonesia (Best In Show) 2% 4% 0% 2% 0%

Sources: primary research by Winner Research
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Table 23. Top 3 Selling Product in Pet Shop by brand (Dog Food)

tmport/ | total AREA CATEGORY
Brand Company Local Jakarta Surabaya Pet Shop Pet Clinic
Product 50 25 25 45 5
Bolt Charoen Pokphand Group Local 76% 68% 84% 78% 60%
Pedigree Mars, Incorporated Import 40% 48% 32% 38% 60%
Roval Canin Mars, Incorporated Tmport 32% 52% 12% 27% 80%
Dog Choize Charoen Pokphand Group Local 22% 16% 28% 24% 0%
Nature Bridge Charoen Pokphand Group Local 16% 16% 16% 16% 20%
Life Dog PT Evo Nusa Bersaudara Local 12% 16% 8% 11% 20%
Purina Pro Plan Nestlé Purina PetCare Company Import 12% 8% 16% 11% 20%
Canibite Matahari Sakti Local 10% 4% 16% 11% 0%
CouCou Dog Food PT Coucou Indonesia Local 6% 8% 4% 7% 0%
Happy Dog Interquell Import 6% 4% 8% 7% 0%
Jerhigh International Pet Food Local 4% 4% 4% 4% 0%
Lighting Matahari Sakti Local 4% 0% 8% 4% 0%
Nature Gourmet Charoen Pokphand Group Import 4% 8% 0% 4% 0%
BlackHawk Masterpet Import 2% 4% 0% 2% 0%
Bridge Joy Charoen Pokphand Group Local 2% 0% 4% 2% 0%
Maxi Dog PT. Bis Foods Indonesia (Best In Show) Local 2% 4% 0% 2% 0%
Hill's Science Diet Hill’s Pet Nutrition Import 2% 0% 4% 0% 20%
Canine Selection Mars, Incorporated Import 2% 4% 0% 2% 0%
Petopia Alphia Import 2% 0% 4% 2% 0%
Happy Tummy Charoen Pokphand Group Import 2% 0% 4% 2% 0%

Sources: primary research by Winner Research
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TOP 3 Selling Product Picture

Bolt (Dog Food)

Brand Bolt

Flavour Beef

Type Dry Food

SKU 1,000 gr

Manufacture | Charoen Pokphand Group

Price Range IDR 16,500 — IDR 30,000

Ingredients Rice, Cormn, Poultry meat meal, Meat meal, Soybean
meal, Flour, Fish oil, Vegetable oil, Chicken lLiver, L-
Lysine, Vitammn and mmeral (Vitamin A D, E. L-
ascorbyl-2-polyphosphate, Niacin, Pantothemic acid,
Pyridoxine, Biotin, Folic acid, Potassium chloride, Tron
sulfate, Zinc sulfate, Copper sulfate, Manganese Sulfate
Sodmm Selenite, Calcium Iodate)

Brand Pedigree

Flavour Adult Beef & Vegetables

Type Dry Food

SKU 1.500 gr

Manufacture | Mars, Incorporated

Price Range IDE. 78,000 — IDR. 130,000

Ingredients Cereals (Com and/or Wheat and/or Defatted Rice Bran),

Poultry and Poultry by Product, Oils (Palm, Soybean),
Soybean Meal, Minerals, Flavours, Vitamins,
Methiomne, Iodised Salt, Colounng  agents,
Preservatives, Dried Vegetable
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+ Roval Canin (Dog Food)

Brand Rovyal Canin
Flavour X-Small Adult
Type Dry Food
SKU 1,500 gr
Manufacture | Mars, Incorporated
Price Range IDR 195,000 —IDR 235,000
Ingredients Brewers rice, corn, chicken by-product meal, chicken
fat. corn gluten meal. wheat gluten, natural flavors, dried
chicory root, vegetable oil, fish oil, psyllium seed husk,
potassum  chloride, calcium sulfate. monocalcium
phosphate, salt. L-tyrosine, L-lysine, calcium carbonate,
DL-methionine, fructooligosaccharides, sodium
tripolyphosphate, L-argmme, choline chlonde, vitamins
[DL-alpha tocopherol acetate (source of vitamin E), L-
ascorbyl-2-polyphosphate (source of vitamin C). biotin,
D-calcium pantothenate, vitamin A acetate, pyvridoxine
hydrochloride (vitamin B6), miacin supplement, folic
acid, thiamine monenitrate (vitamun B1). vitamin B12
supplement. rniboflavin supplement. wvitamin D3
supplement], magnesium oxide, trace minerals [zinc
protemnate, zinc oxide, ferrous sulfate. manganese
proteinate, manganous oxide. copper sulfate, calcium
1odate, sodium selenite, copper proteinate], L-carnitine,
rosemary extract, preserved with mixed tocopherols and
citric acid.
+ Bolt (Cat Food)
Brand Bolt
Flavour Tuna
Type Dry Food
SKU 800 gr
Manufacture | Charoen Pokphand Group
Price Range IDR 14,000 — IDR 25.000
Ingredients Corn, Poultry meat meal, Flour, Soybean protemn isolate,
Tuna meal, Poultry fat, Chicken Liver, Vitamin and
Mineral, (Vitamin A Palmitate, D3, E, L-ascorbyl-2-
polyphosphate, Thiamin, Riboflavin, Pantothenic acid,
Pyridoxine, Biotin, Choline Chloride, Ferrous Sulfate,
Zmc Sulfate. Copper Sulfate. Manganese Sulfate,
Sodwum Selenite. Calcium Iodate). Taunne. Antioxidant.
Brand Me-O
Flavour Ocean Fish
Type Dry Food
SKU 1.100 gr
Manufacture | Charoen Pokphand Group
Price Range IDR 55.000 — IDR 70,000
Ingredients Ground comn, Chicken meal. Broken rice, Corn gluten
meal. Soybean meal, Fish meal, Chicken fat. Skimmed
milk, Brewers dried yeast. Iodized salt, Fish digest.
Taurme, Vitamins and Minerals. Antioxidants

« Cat Choize (Cat Food)

Brand Cat Choize

Flavour Adult Tuna

Type Dry Food

SKU 800 gr

Manufacture | Charoen Pokphand Group

Price Range IDR 18.000 — IDR 25,000

Ingredients Wheat cereal, Soy flour, Com gluten flour, Poultry flour,
Chicken fat, Minerals, Bran (wheat and/or rice). Tuna
flour, Chicken hydrolysate. Vitamins, DL-Methionine
(amino acid). Potassium sorbate. Taurine. Antioxidants.

43



2sHisunUaInisiden

Qo LY | Y P 4 ! v a ) ! 1
ﬁ’ﬁﬁiU‘iﬁN’JﬂW%@’m’]iﬁjusﬂ (@JW’H’N‘V] 24) DIVNTLNATINANNBYNNTALAU ARLUU 94% VBIFIULUS

narnnluynaiiniauazvuiany wudldudlaenadesiunsluainiion (88%) uazdsiuien (100%)

[ ' (%
a

lneFungdniibeySuvedaiidodinanisaniuaugeni 96% wlwilundlindniifes@eomis
WUNHHanIsaIaudIuAngT 91199l d1ULUIRa1AN LTIWNTID9 80% T Iwandliiiudn

amswindududeniidesnisdmsudivesdnidemaziiuandiulvg naanzlugsiuieiuay

SNUVEAN AL

o 6

' a ' = I3 v ¥ = A A
NWﬂﬂ?WI@UNﬁUULL‘UQ 20% SZNEJ’H]LUUL‘Wﬁ’]%ﬂ'ﬂllm@ﬂﬂqiﬂquaﬁﬂﬁiﬁiﬁ]?ﬂﬂqwLQW’]%GUEN?W]'JLEHE’NV]E]EJ

melinsaualuaaiunetvia egdlsiny UssdvsnmluinunedaibeySunedaiibeniuies

1AAEY 4% FeUslulesuAnuTeunAUeIswWIA U 1LAIUAN

Table 24. Type of food best sells in shop (Dog Food)

AREA CATEGORY
Total Jakarta Surabava | Pet Shop | Pet Clinic
Tvpe 50 25 23 45 5
Dry Food 94% 88% 100% 96% 80%
Wet food 6% 12% 0% %o 20%

Sources: primary research by Winner Research
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Table 25, Tvpe of food best sells in the shop (Cat Food)

AREA CATEGOEY
Total Jakarta Surabaya Pet Shop | Pet Clinic
Tvpe 50 25 25 45 5
Dry Food 98% 96% 100% 98% 100%
Wet food 204 o 0% 2% 0%

Sources: primary research by Winner Research
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Table 26. Purchase Channel (Dog Food)

ASA. Where do vou usually buy/obtain the Dog food products to sell in this store? (MA)
AREA CATEGORY
Total | Jakarta | """ | petshop | Lt
a Clinic
Purchase Channel 50 25 25 45 5
Directly from the dog food manufacture 48% 44% 52% 47% 60%
From offline Distributor 58% 36% 80% 58% 60%
From another petshop/big petshop 12% 20% 4% 11% 20%
From the main shop 18% 28% 8% 18% 20%
From online shop/ online distributor 10% 12% 8% 11% 0%
Apgent 4% 8% 0% 4% 0%

Sources: primary research by Winner Research
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Table 27. Purchase Channel (Cat Food)

BSA. Where do vou usually buy/obtain the Cat food products to sell in this store? (MA)
AREA CATEGORY
Total | Jakarta | S | petsnop | Pt
a Clinic

Purchase Channel 50 25 25 45 5
Directly from the dog food manufacture 48% 44% 52% 47% 60%
From offline Distributor 58% 36% 80% 58% 60%
From another petshop/big petshop 12% 20% 4% 11% 20%
From the main shop 18% 28% 8% 18% 20%
From online shop/ online distributor 10% 12% 8% 11% 0%
Agent 4% 8% 0% 4% 0%

Sources: primary research by Winner Research
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Table 28. Factor to Sell product (Dog Food)

A6A. Which of the following factors influence you in deciding which Dog food products/brands to sell in
this store? (MA)
AREA CATEGORY

Total Jakarta Surabaya | Pet Shop | Pet Clinic
Factors 50 25 25 45 5
High demand from the consumer 96% 96% 96% 96% 100%
Well known/trusted brand 94% 92% 96% 93% 100%
Margins 70% 60% 80% 71% 60%
Recommendation from Vet/Clinic 16% 16% 16% 11% 60%
Payment terms 14% 8% 20% 13% 20%
Schemes & Bonuses 14% 0% 28% 16% 0%
Special POS supply from brands 12% 8% 16% 11% 20%
Service from distributors 10% 0% 20% 9% 20%

Sources: primary research by Winner Research
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Table 29. Factor to Sell a product (Cat Food)

BoA. Which of the following factors influence you in deciding which Cat food products/brands to sell in
this store? (MA)
AREA CATEGORY

Total Jakarta Surabayva Pet Shop Pet Clinic
Factors 50 25 25 45 5
High demand from the consumer 96% 100% 92% 96% 100%
Well known/trusted brand 92% 92% 92% 91% 100%
Margins 66% 56% 76% 67% 60%
Schemes & Bonuses 22% 8% 36% 22% 20%
Recommendation from Vet/Clinic 16% 16% 16% 11% 60%
Special POS supply from brands 14% 4% 24% 13% 20%
Payment terms 12% 4% 20% 11% 20%
Service from distributors 10% 4% 16% 9% 20%

Sources: primary research by Winner Research
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Table 30. List of supplying markets for the product imported by Indonesia in 2023

Value imported Share in Quantity Unit value
Exporters in 2023 (USD Indonesia's imported in ‘Quantity unit (USD/unit)
thousand) imports (%) 2023

World 173,427 100 93,805 Tons 1,849
Thailand 63,540 37 35,715 Tons 1,779
China 52,168 30 38,649 Tons 1,350
France 30,305 18 8,027 Tons 3775
Australia 7433 4 2,811 Tons 2,644
Germany 4776 3 2,383 Tons 2,004
United States of America 3,366 2 1,033 Tons 3,258
Brazil 2,545 2 1,136 Tons 2,240
Austria 2,320 1 812 Tons 2,857
MNetherlands 2,069 1 965 Tons 2,144
Korea, Republic of 1553 1 683 Tons 2,274
Lithuania 859 1 369 Tons 2,328
Italy 692 0 310 Tons 2,232
Spain 658 0 276 Tons 2,384
Belgium 256 ] 122 Tons 2,098
Viet Nam 253 ] 223 Tons 1,135
Canada 162 ] 45 Tons 3,600
Taipel, Chinese 157 ] 75 Tons 2,093
Tirkiye EE] ] 66 Tons 1,500
Czech Republic 98 ] 71 Tons 1,380
Malta 72 ] 26 Tons 2,769
Japan 37 ] 6 Tons 6,167
Pakistan 5 1] Tons 5,000
India 3 1] 0 Tons

Sources: [TC calculations based on BPS-Stafistics Indonesia statistics.
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