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(Entertainment Industry in Hong Kong)
1. unin

gaamnIsuduLiia (Entertainment Industry) Wugsiafifidneningwmazlafuanuiisuuiegiaeniuiy
laglanIznaIMNIsUN N UAs TS uAuEang Tug19iuanissedl 20 gn1snaaTunn lugIueNmsIuIauLm
ANUARASINATIAlUAUAINEURT wavdidaanaanamnssun neunsluseaulanluisesdalsnisdeguas
Tausssuvesiu viligaamvnssunmeunsvesgosnsdinaiagaduuiilandienisaniaadilanau a1nwdndu
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e wazisessniiauls uenanigsfanuns uaznisidivuderdunesinuiuiniuszuy OTT Tugaand

lesuanutley wagilenanlaniedmsudusenounisuasingsnalneg
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UsgnInwisglugvedan PWC Wamedayanisinsiggnainnssuduiiianilantazlugens lng
AseUARUVANENIAdIUlugRanNTIH 019 AMmeud Auns Iy uinn@u wag OTT Video donieueniiogende
(Out of home) wagdalnsviam 1usu Insannsaiyarsinvesgrannssutuiidlul 2570 Malanvzdyan

N7 2.83 Muwviseyansy uasilyan 11 Muduvleyansslugens lneldnsnsivlandesrelSesas 3.79

WAYSPAY 3.47 MUAIRU

UadudrAgniinasion1siauigaamnssutuidusuiealaun Insdwidiede n1sliusnisdetuiaiu
s

lassedunasiin (Over the top streaming) Fuiulneg1asimilunguussinamdsinug gsfvnuday

v af

naneiduunaselindrdgilonaiulags Tuvaugiisegldainnisaiuilvanmasivusuianategasing

YayatadudrAnyninadaanavnssuduiisluauian

Evolving E&M landscape
Growth in NFT, Metaverse, Al and VR are ruling the consumer behavior, but advertising overtaking now.
Changing dynamics Facts & Figures
* Smartphones are the key drivers for internet access growth * Consumer spending reduced during FY 22 across segments due

to higher cost of living leading to lesser spend on subscriptions

* VR, Al are providing more immersive consumer experience : 4
across markets. It will grow at just a 2.4% CAGR between 2022

* Cloud Gaming is the future for wase of accessibility and 2027, when it will total US$903.2 billion
* Crowdfunding sites like Patreon have exploded to help fans + Overall E&M advertising revenue still saw faster growth than its
support creators directly consumer counterpart in 2022. Between 2022 and 2027, global

advertising revenue will rise from US$763.7 billion to near
Changing dynamics USS$1 trillion in annual revenue, representing a CAGR of 4.5%

* OTT (over-the-top) streaming, a key driver of growth, is
expanding most rapidly in emerging markets.

* The fastest-growing metfric covered in the Outlook will be mobile
AR consumer revenue, with a five-year 26.0% CAGR expected
to 2027.

* Second fastest-growing metric is VR gaming revenue. Gaming
will continue to be the powerhouse of Global E&M industry.

* Digital Music downloading revenue is fastest declining matrix.

Lmﬁqsﬁ'a;@ : 37897U Global Entertainment & Media Outlook 2023-2027 : Hong Kong Summary
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Hong Kong summary & macro trends

Hong Kong CAGR in cinema, OTT video,
2022-2027 Compound Annual Growth Rate (CAGR) of the segmented market and business-to-business segments

demaonstrate higher growth than Global

1301

Cinerna 1224

* Hong Kong cinema will return to pre-
pandemic levels in 2025 and reach
USE273 mn in 2027.

OTT video
Business-to-business

Intemet advertsing + Sharp growth of trade shows in Hong

Video games & esports Kong expected in the posi-COVID era, to
» = Global propel a total business-to-business
OOH advertising . “KO revenue ata 7.2% CAGR to USS844 mn
Music, radio & podesst mRongKang jn 2027.
Internet access + The growth of traditional TV advertising
B and printed media continues to fall
TV advertising below average as digital advertising

Newspaper, mer magazine snd books becomes the dominant channel here

4-1- -é [} 2 4 E!n 3 ‘IID 1-2 1-4 18
2022-2027 CAGR (%)
Lmdﬁaga : 37897 Global Entertainment & Media Outlook 2023-2027 : Hong Kong Summary

o . Shifting from consumer spending to
Jagtuunannesudeduiivesulal (Digital Platforms and  ElGAELE KL

B : P S ! o + Rise of digital platforms and streaming
Streamlng serwce) lmummu EJlILﬁ Uy 'Nll’]ﬂﬁ]’]ﬂ‘l/\li]ﬁl NIFUVD e

Y a ! ! \ v & a | { & a y behavior, with maore e opting for digital
Austaaidsuudasly dwalvdenuiy wu dodsfinvuazde e e Deopie oping o g
and television.

LY 4 LY & [ a < %
Insvimidaalsudd saunanisusulaeagsiadusduuunisadas e e

a .. ! a A entertainment and media companies in Hong
au1%n (Subscription-based Model) ﬂa']EJLUuImmaquﬁﬂwwaw P e e e
AU g d- o o o & madels, which has led to a decline in revenue
Usenlienuaula 1Wesnauiseadnaselanainnisalld uenaInil from the sales of physical media.

Y a o v Yo o ¢ af o . + Changes in consumer preferences and
B;{IJ ‘U‘iIﬂ AYIRN B ﬂ’]ilﬂ sudszdaunn JUNLANIEH T (Personallzed expectations, Consumers are increasingly

seeking personalised and immersive

experience) lngszuuwalulagdodns Al uasn1sdmAudeyanIuyoy  experiences. As such, companies must
provide high guality content and services that

whwalvayulifUssneunsdnifiondetuiiisiiazgnladuguilan - are atfacive o consumers and drve
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wiazAulafeaR



2. gaaunssuduiislugasns (Hong Kong Entertainment Industry)
2.1 9AFHIMNTIUATNEUA
2.1.1 ATNIINQATINNTTH
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Tnedassanimunnmeunigosns (Hong Kong Film Development Council #3aHKFDC) dulud w.a. 2550
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Waunsunanreduesulataig « 1y Streaming nie OTT Platform Tugesnsuazsasuszimaii uunduy
TngH1IuMIazknanasy SVoD 819 Netflix, Disney+, Amazon, HBO Go, Hulu, Fox+, hmvod Lag Apple TV
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Hong Kong International Film & TV Market (FILMART) Tugeansegssiewiios
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naUssendudiuluglasanizsgldaneaineds ansieudalanlul 2565 yaranisdsesn
AMeURsuazNsUINIsisatesinluyan 276 dumieygeans neldnisuda nsdndivuie n1susnig
g medeulm MsUINsagfle anufidienmeunsiasnsdsasunIneuns a4 F9lul 2566 JuTen

HARANEURTIATIAULAZIIENSIMSTIAT I 2,868 518 wazdalinsdnnudwinlugaavngsul 9,375 51

ANFAUFINAINNBUATUAZUINIINETae Tul sendnedl 2562- 2566

Exports

Audio-visual production and related services (HKS mn) 276

Source: Report on Hong Kong Trade in Services Statistics in 2022, Census and Statistics Department

Motion Picture, Video and Television Programme Activities

Number of establishments 2,868

Employment (excluding those in civil service) 9,375

Source: Quarterly Report of Employment and Vacancies Statistics, Census and Statistics Department

Number of local films released 49 34 46 27 46
Number of foreign films released 280 184 232 190 221
Total box office receipts, including foreign films (HKS mn) 1,923 537 1,209 1,144 1,433

Source: Hong Kona Box Office Ltd
9799%: Hong Kong Trade Development Council
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11l 2566 IUNNLURSTRINITBBNANlUTDINITNUILNEY 46 1584 tnglul 2565 Nieanane

o
1 Y A

Wos 27 Bes  dwdunmeundinsUssmafioonanglugesndisiuauieau 221 e luvaiiddoundhil
(¥ 2564) F§wau 190 Bes dwdueldvosnmeundinsUssmaazgenssniilul 2566 sauviay 1,433
Suvdegdons Tl dnilvalnmeunseenateriuremesingg Tugesns wu Broadway Circuit, Emperor
Cinemas, Golden Harvest Cinemas, Newport Circuit, MCL Circuit, Cine-Art House, Golden Scene Cinema
Wway Cinema City Foanensdnsiminenineunsduq I uku DVD nsesnemelasinsiminsluriosiu
nsyiFdluuuensuanIdn  Usn1saisuuuuainsaan®n  uagikwannosy SVoD U Netflix, Disney+,

Amazon, HBO Go, Hulu, Fox+, hmvod g Apple TV
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Felanudgrvglunsndnnmeunsdmsugsuvislulsemenaza1ausema aausn neuns Block Bluster

a

A519NMMEURSWUI Action WAUDININeURSDaTE Art House laggadniliusempannineunsnilyawdesans
UT¥M 819 Shaw Brothers Studio, Media Asia Group, Golden Harvest wag Milkyway Image G 3iiunun

drAglunsmvuagiuugnamnIIuAMeUnSYeIgadng

snglantweunsvasdasnatazanatslsemanaeludaans
311 Box Office §84N93ENINNUNINUS - TuAN 2567

1 Tu 10 duAUWSA

18 - 24 March 2024

Total Gross this week

Film Title Distributor Origin Release Date No. of days (HKS) Total Gross (HKS)
1 Dune: Part Two WB USA 2/29/2024 25 3,898,519 30,697,861
2 Ghostbusters: Frozen SONY USA 3/21/2024 4 2,610,062 2,610,062
Empire
3 Poor Things BVI USA 2/29/2024 25 1,618,304 9,596,766
4 Yolo SONY China 3/21/2024 4 1,580,617 1,867,090
5 We Are Family EMP Hong Kong 3/14/2024 n 868,746 2,018,093
6 The Lyricist Wannabe EDKO Hong Kong 3/7/2024 18 853,876 3,642,870
7 One Life INTCN UK 3/21/2024 4 485,125 509,588
8 Sumikkogurashi: The MUSE Japan 3/21/2024 4 461,227 475337
Patched-Up Factory in the
Woods
9 Rob N Roll GA Hong Kong 2/9/2024 45 328,575 21,081,597
10 The Birth of Kitaro: NF Japan 3/712024 18 222,596 1,315,087
Mystery of GeGeGe

§1994 : the Hong Kong Motion Picture Industry Association (MPIA) & Hong Kong Theatres Association (HKTA) affiliated Hong Kong Box
Office Limited (HKBO).



Uszanunisselavedsinineunslugasns (Box Office Revenue) lausudiasdulul 2566

NN NsUININENTTOIINT 8819 Top Gun : Maverick wag Avatar : The Way of Water

Cinema revenue — Hong Kong 2018-2027 (US$ mn) Hong Kong shows a different trend
Revenus than global in 2022

(US$ mn) £6%

Hong Kong's box office revenus
dropped 6.6% in 2022, as a result of
cinemas being closed for the first four
months at the start of the year as a

EE ; ’ precaution against COVID-19.

300

+  Revenue has been driven primarily by
twio familiar US blockbusters, Top Gun:
Maverick, and Avatar: The Way of
Water.

150
100

o
=R |

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027
=s—Hong Kaong
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(1) %’gmasiaam‘lﬁ'é’mﬁgqamﬁmmmwmm%aiaane (HKFDC : Hong Kong Film Development
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HONG KONG FILM DEVELOPMENT COUNCIL
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CreateSmart Initiative S3uduadalasin1s3isulmlasdlasenisnels FOF 1éun Filming Financing Scheme
for Mainland Market Wz Hong Kong-Europe-Asia Film Collaboration Funding Scheme Tassnsiuaniiilu
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(2) M99997U Hong Kong Int’l Film & TV Market (Filmart)
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(3) AnusuiiantglddannaininuiiulianiaAsegnaninada Closer Economic Partnership
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2.2 gagunssulnsiirduazlauifle (Television)
2.2.1 ANFINYAFNNTIN
M1i1891UA 11158 0215 INIANUIALYBIEBINT Communication Authority 1D aLaeITE Le5u
lusygnuseneugsialnsvie (TV Licensees) 31w 14 lueugin Tiusns 477 ¥ee (Toya o Lhsuiiunay
2566) lagduruvedlnsimidliuinisduuiliianasedeieifiesarniieu 700 dosluideuiiuiay 2559

donnneaiuNgANIIULUTLAA
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doyasenisinsiminyngeansdeusurusugemis Free TV lagmenisilasuainuiieugaan
lown azas (Gewaz 22.3) 9m (Boeay 18.3) sensdunival Talk Shows (Sewaz 10.1) was1en1sdmMIUN

(Fowaz 9.7) AUAINU
Figure 4: Weekly Hours of Different Types of Programmes Broadcast on HOY TV,
Jade and ViuTV (as at March 2023)

Dramas 112.2 (22.3%)

Mews/\Weather Programmes 91.8;(18.3%)

MagazinesTalk Shows 50.9 (10.13%)
Childran's Programmes/Animaticn 487 (9.7%)
Business/Financial Programmes a7.8(7.5%)

Music Programmes\/ariety Shows 32,8 (6.5%)

Travelogues 20.2 (4.0%)

Feature Fims 10.9 {2.2%)

Cooking Programmes 10.3 {2.0%)

“Others av.4 (17.4%)

a o 40 i) B0 100 120

Lmdﬁam‘ja : 91897U Annual Report 2022 - 2023, Communications Authority

doyasenisinsiminvngeansdeusurusugemis Pay TV lagsien1silasuannuiieugaan

TouA Bumasinusiug (Sasaz 28) A1 (Sasaz 24) 111 ($asay 16.8) @15AR (12.9) NMWEUA (8.1) ANUAIRY

Figure 6: Nature of Pay TV Channels (as at March 2023)

Entertainment/Infotainrment a3 (28.0%)

Sports B0 (24.0%)

Mews/nformation 55 (16.8%)
Documentany/L eaming 43 (12.9%)
27 (B.1%)

15 (4.5%)

12{3.6%)

5 (1.5%)
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Lma'ﬁauua : 91897U Annual Report 2022 - 2023, Communications Authority
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siuunaosueaulat udu venanininfvinvesnananiufisilivonsauivitidulatusgnamn
desnduilaadesmsgunsaifianunsldsufuunanlesuaniudavailfogissuiu uenaniBnuszns
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a s & v = & v v & ey aa = = o a ¢
duwmesillauaznisinfisienesulatlavainats Awusainiiiuazile Fesulufanisaniufisuuseoulal
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‘1/'?&5 Hong Kong Trade Development Council srusnaniosun1surtuudod e adey
Tugesndlugrugtomsmsindminedidfgydmiusenisi siensinsiiml 919 Hong Kong's Television
Broadcasters(TVB) vutwanwasuusundiaduiione waz myTV Super Faduunannesuuuy over-the-top
(OTT) Alngjfianlugeans tnedildfameidou 10.4 Srunu o feuliquiou 2566  dvsuunaniodudue
&un ViuTv fadudesiiduiiunisiae HKTVE uazsiladaluifouasieu 2559 dsliusnisesnainianuas
usmsaniuflsdonuanudeinisuugunsaifiefio LazuI¥M Asia Television Digital Media Limited (ATV)
15ns wendledeluiouunsiau 2561 Wiseenanieriuuinig OTT avufisnvesunanilodu OTT ddwa
TnanafudemaiidfyanntudmsuuidninsiailusesnsiidesnsifiunmeldlunansUssnenasiu
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AMNSAUAMNBUASUaz UL lASUAMuTsuN 1wt eite g lugasns

AMEURSINY/73 A1 video streaming (@04 VIU)

394 Close Friend 3 Soju Bomb(lansusiu 3 Taques)

Thai Dramas

Browse All

.
Latest: Ep 1 'n

Close Friend 3 Soju Bomb!
Thai Dramas

| 2024

I'\

The Outing
Thai Dramas

)
~-

12 Episode(s) =

Ameunsne/il /aA3dlny Wiy video streaming (e VIU)

Thai Movies & TV

Laugh, cry, sigh, scream, shout or whatever you feel like with these
comedies, dramas, romances, thrillers and so much more, all hailing
from Thailand.

Popular on Netflix
“n A
HOME

FOR S8 JTRIPLETH’FAT\

Home for Rent Triple Threat

FOR RENT  §

Home for Rent 5t it D tand Up Udom Taephanich BOWKYLION Lanta Concer
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We Think You'll Love These

Girl from Nowhere

Feel-good Movies

Moo 2

AeUnsine/@38lny video streaming (o3 VIU)

1T MOVE OHMYGIRL

.D;ssrlNY OMG! i g

OMG! Oh My Girl The Lost Lotteries The Trapped 13: How We Survived The
Thai Cave

OF THE YEAR

Brother Of The Year You & Me & Me Love You My Arrogance 2 Love You My Arrogance

RRECR @
ThifTEEN &>
Terrors

14

DEAW#13 Udom Taephanich St
Comedy Show

HEVE &4
el

4EVE The 1st Concert Friends &




3. Tanavasgaannssuduiislnelugasns
ggesnsdinudunewazureulssindlvegluvainuansfif Hasnuaduau3nis wazdauzinusssy Jalu
Temanfdmiugusznounisinglun1svensyemansiuinMsasme unsHan U AMA T NYBIRAAIMNTSY

Tuiislvne wu nmeud wazauns Wudu lnsiisedsnianssunindulugesns aell

3.1 M3dauannneunsinglugadns

gAEmMNITUA MU SYRIs RN MIneemdLaiunsAtumsuuaulaeysuiuiazvesnata
spninauiEnlugesnaduldanssemalagianizeg 198 Ussinag Ju inmadld uazdszimaluieide
nziuseniBedld dmsulseinalng WeoTufl 18 Fswan 2566 Hong Kong - ASEAN Foundationwas Asia
Society Hong Kong Center datmaAnian1neunso1dou (ASEAN Film Festival 2023) lngilingusvasdiiie
wSuaiinuuiieiua e uasLazeRaInsIuassasIAsenisneiuganasduatuautonly
ameunslnslugeansmuulouieadndu soft power “5F” vassguta uaglud 2565 sewineiudl 3 -4
naAIn1eu WWun1ssiudetuniieay Leisure and Cultural Services Department (LCSD) Lagnan neuns
g84n49 (Hong Kong Film Archive — HKFA) neldde Sawasdee Cinema 2022 Presents : Border Crossings

in Thai Cinema & 15908 URS HKFA

HK-ASEAN

FOUNDATION

/‘\ B RABGE

o

fEmu

WHITE
BUILDING

MI”UH)H =
WK AE 3

Before Now and Then White Building Muay Thai Yen's Life

SAWASDEE CINEMA 2022 PRESENTS

BORDER CROSSINGS Friend Zone \
IN THAI CINEMA MBI ZHmEE

V. & . ; : Festival 2023
LT - ) 3 S\E 4-19/ 8| the sky (Olympian City) |


https://www.facebook.com/Hong-Kong-Film-Archive-135208399843030/?__cft__%5b0%5d=AZWViGGSqRYcMVW49A6dBBwLljUEWnyMJuNdK34qiBaADa9JCsuMlt6oaa-ZPokv0xC8O1fwc_2TMrFmJWOR5zN1Vp-9L6PWdcqn1WqwxRxkAZL1jDP3bNzKepSkoCdS2n9o7apuD0oh6-9RnEOUieu2NRkqoclwGNw_P-2zYUAqFMBdr6J8f9mXKQF3F3m1f_A&__tn__=kK-R
https://www.facebook.com/events/366267338973535/?__cft__%5b0%5d=AZVAqzwIT3JkLyAZ4AnpcSSZfZ9PBaChVdv-iD6mUMbHwMPOtfBfjkdr80tCiA_eTso435kJxGbVqCyLTmJIFu6Gb0L2vvUdD5p5n9XctldALohDe6_LBid5BaqRHkGO8thdpeAsoRxu8EayWsB4VkRD&__tn__=-UK-R
https://www.facebook.com/events/366267338973535/?__cft__%5b0%5d=AZVAqzwIT3JkLyAZ4AnpcSSZfZ9PBaChVdv-iD6mUMbHwMPOtfBfjkdr80tCiA_eTso435kJxGbVqCyLTmJIFu6Gb0L2vvUdD5p5n9XctldALohDe6_LBid5BaqRHkGO8thdpeAsoRxu8EayWsB4VkRD&__tn__=-UK-R

3.2 NM519139197% Hong Kong International Film & TV Market (FILMART)
N3ENTNNYe lngnsuduaiun1sAmseninaseme laysannssIuiunTens 1 inusssuLasnIenT

msvieaiienasfivg UUseneulnedisannu FILMART Wudsedmnt tnglud 2567 ffuszneunisinedisu

1
v A

27 U3 niousiganiusamnaunneunsuiend uarauauduaSunaunuinelve wwnulssinngsia el

[

1) {uanuardndnmirenimeunsuagieiludu (Film Production and Distribution) 311U 9 U3Em

2) fAnanTen1suazarasinsvim (Television Content and Formats) 91uau 10 US¥W

% L3

3) USMsneiasnun neunskasinvidl (Production and Post Production Services) 31u3u 8 US®W

AxAnuazgadrsnmeunsidisaneu FILMART 2024 3nuau 27 Usew uwdalu 3 Usunm
USHVNANLAZINTIAUIBNINIUNT AnAnsI8n1sInsviad UINITATUN N UATUBZIRTIAL
1. Black Dragon Entertainment 1. 9Naa Production 1. Acts Studio
2 De Warrenne Pictures 2. Be on Cloud 2. True CJ Creations
3 Film Frame Productions 3. Change2561 3. Kantana Holdings
4. GDH 559 4. GMM TV 4. Locman2011
5. Hollywood (Thailand) 5. Halo Productions 5. Retina Film Production
6. Night Edge Pictures Corporation 6. Star Hunter Entertainment 6. The Monk Studio
7. Major Join Film 7. Studio Wabi Sabi 7. The Studio Park (Thailand)
8. Sahamongkolfilm International 8. Thai Broadcasting (Workpoint | 8. Yggdrazil Group
9. VelCurve Group)

9. True CJ Creation
10 TV Thunder

5119290 FILMART 2024 sgvinadudl 11 - 14 furau 2567 1Aan1512591n13/1a18lu Thailand
Pavilion 5331 413 Hanane LinyaAINsANTINTeaY 2,633 duum TasUssmailianuauladisiuasan
Aanldun Fu goens inmald Guu wiade Tiviu Sude Beauin iU uavansgoidni muddu dwmiy
msflusuAnuazfaauduiusmeshafilnddad wulusnsfentu fusznounslunsnmanmeunsuay

Ly a

v a 1 =~ Y L £ ) 1 a ) o v LY a =«
UULVN“UEN?J’ENﬂQL“U@Mui‘liﬂﬂﬂﬂﬂwsﬂaﬂﬁjﬂigﬂ@Uﬂ']i‘lVIEJL‘UUE]EJN@I LL@%&I@\TI‘V]EJLUUWUﬁiJﬁiﬁWﬂingﬂUQﬁJﬂq ALND

1
aad Ay

gNTLAUGAAINNTIUNINUAS AL B8BANNNITAAINTINAY Ineaululnil Susznaunisineidrsinluuiy

Thailand Pavilion kagAIRN1SaIINALinNISTe-218 N1SEANUALUABUMUAKAYAINNIINIIDaENnaTnsalU
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NIUANATUNNTANTEMINUTEINATINANTAR NS SUALATUEIN TG 1158974 Thai Night Tuta9a1u Filmart
2024 Fadulenaduiflazduaiugnamnssumeunsuasduisnelnduisnuassousulussduumned s
weunsgRavnssuTuiismefiansnsalsiuinsunvilanlsegnansuasasihlugnisi msasmu msauedn uazns
4319.A30U18N195 57 5ENI19UTEINA 97U Thai Night Iaediyansevdeundsguasausiviyayn &3 Taumssann
@i adussdUsgswlumsidaau lutudl 11 furan 2567 o Tseusu Grand Hyatt Ineil$ng Ussasdii odaiady
gaamnTsunmeuRsuazgsiatufidneliiduiiiinuazeensulussfuuunvd ensefumnuannsanensudsty
Tiussmalvgagnedadu wandalendlunisadianietns wasveetomnenisdiiiugsivesnedssaviam 3nvis
Hunilumsduidougnsmaninsaine Soft Power waslne Tnsnguitiwine dud dnamu fada gy §ie

Ameuns wazdendavuluiaussina finau/inania gleides (Celebrity) 9uvadundn 500 s1eangluiu

7
AW

7 N =

THAI COMPANIES
2 /NI FILMART 2024

WWW.DITPGO.TH
WWW.FACEBOOK.COM/THAILANDFILMS

VanszveamlsguasIuTTin S Taumssand wialusswuszsunanidaeu
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3.3 MSNSINANIANLILILIYIRVBITDINS (Hong Kong International Film Festival)
Ameunsinglasunisndentas gy lidisiuarslumanandsuuimnivesgesnsedenofioadu

Uszdmnluazldsunanousuiluagan

[d89n4]
, nislng “Red Life”
whane lunanmamisuiunmagaeny

7 [d@anq]
witlne 4 1584 laans lumania

= Hong Kong Asian Film Festival 2022
(28 #1.0. - 8 1.9, 67) 9 (259@“_13“.8'65)

3.4 AN IULEAIAURS LUTUNANIAAUASUIUNIYIRVDITB9NY The Nextwave

AatuaunsvedlnelasuidgnTunandluaunanIaauasuIuIYIATeIge9ns The Nextwave Laglu

e

U 2567 1 manazdinmadgAalulne 2 - 3 Wrsawau Wudeamsiialunisimeuwns Soft Power goelneg

S ] a o 1 a 1% a .:4' 1
S’JZLI‘VNLU‘lJI@ﬂ’]ﬁsLuﬂ'ﬁﬂﬂLﬁﬁmﬂ’]i‘iﬂﬁuqﬂﬁl@ﬂLLa?d‘Uiﬂ’]ﬁﬁJu‘] ‘UENI‘WEJG]EJI‘U

BEACH MUSIC FESTIVAL
0728 - 07.30 2023 @ PISCOVERY BAY

NNUARASUNNTANTUANUSEINA 0 1E199899Ne

Mo

WauluIAL 2567
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unaetayadneds
1. 91897U Annual Report 2022 - 2023 #138971 Communications Authority 88403
https://www.coms-auth.hk/annual report/2223/pdf/en/full.pdf

2. 51897 Global Entertainment & Media Outlook 2023 — 2027 : Hong Kong Summary U3&n PWC

https://www.pwchk.com/en/tmt/gemo-china-media-2023-2027.pdf

3. UMIATIER Film and Entertainment Industry in Hong Kong w891 Hong Kong Trade and
Development Council (HKTDC)
https://research.hktdc.com/en/article/MzExMjc4NDIz
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