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2562 2563 2564 2565 2566

#317: Euromonitor
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Faya91n Euromonitor kandliiiiudanisifiulnvemainvesinslufdududlugassendng
U 2562 - 2566 aglul 2562 fyartwend vty 186,117.4 d1uly wazuddnlul 2563 Fain
a01uNINTLNTIEUIAYedladn-19 sxdwaliliyarisend niieanas wildunsanauiissdnies
agjﬁ 185,885.2 anully vispanaiiessasay 0.12 saulul 2564 gpnd1uuI8a@IUTaNaUNLAULA
\Ju 186,407.9 wWila viunats@n1un1sainIsungseuIn ﬁé’qﬁ%ﬁuafg waglul 2565 aammmﬁuqq
Funmdu 201,357.90 Srule vdeifindudesay 8.02 91nT 2564 ETUAN3AINTUNS SR
AAraNas warlul 2566 Anigenswtnsasiutudy 211,682.4 §1uly viiowutuderay 5.13
9117 2565 lngUszinnuesinsifisendmuiiegeiigafo Savoury Snacks fiyar1egi 101,978.1 &
Wiy Andudosay 48.18 vessandmineianun sesasnldun gnnaa (Confectionery) fiyan
44,012.0 anuUle (Fesay 20.79) Sweet Biscuits fiyan1 42,920.4 anuily (Fosay 20.28) way
lomn3u (Ice Cream) fyaen 22,771.9 duly (Fogag 10.76) anuddy
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AN39YAANEEATINUNEYBIINN (Snacks) TuAUTUdsENINeU 2562- 2566 wumuUszLAn
yae: a1uUle

Products ‘ 2562 2563 2564 2565 2566
1. Savoury Snacks 85,563.8 88,149.7 89,692.7 97,412.9 101,978.1
2. Confectionery 41,178.2 38,689.9 38,870.5 41,691.0 44,012.0
3. Sweet Biscuits, Snack 38,142.3 39,770.6 37,650.6 40,703.2 42,920.4
4. Ice Cream 21,233.1 19,275.0 20,194.2 21,550.7 22,7719

Total Snack 186,117.4  185,885.2 186,407.9  201,357.9 211,682.4

#317: Euromonitor
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yaa: anuly 257,950.20 273,457.40
3 231,778.60 244,080.60
220,916.40 I I
2567 2568 2569 2570 2571

f11: Euromonitor
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Hu 231,778.60 udufosa 4.91 910 2567 wavazaeedufindunnTluauied 2571 Tanasdyad
azﬂiﬁl 273.457.40 Ay Wieiutuderay 23.78 a1n¥ 2567 lnsussinnvesingluiauiudiiioen
F1vtinegadian Ae Savoury Snacks fyadegil 131,317.8 dule Anduiesay 48.02 ve9 ven
Sminesavan sosasnlaun Sweet Biscuits, Snack flyarn 57,197.0 audle (Sewar 20.29) gnnam
(Confectionery) fiyarn 54,375.4 a1ully (Fevay 19.88) uaglernsu (Ice Cream) flyarn 30,567.3

aulle (Sosaz 11.88) suainu

A1519AIANISUENINMUIBVDII9 (Snacks) TuRAUTUdTZNINGU 2567 - 2571 kusmuUsen

wae: auUly

Product ‘ 2567 ‘ 2568 ‘ 2569 2570 2571

1. Savoury Snacks 1058009 | 1106487 | 1165281 | 123397.6 | 131,317.8
2. Sweet Biscuits, Snack 451567 | 47,7379 | 50,5709 | 537187 | 57,1970
3. Confectionery 460186 | 480786 | 50,1434 | 522415 | 54,3754
4. Ice Cream 239401 | 253134 | 268383 | 285923 | 30,567.3

Total Snack 220,916.4 ‘ 231,778.6 244,080.6  257,950.2  273,457.4

#311: Euromonitor
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https://www.portal.euromonitor.com/portal/Analysis/Tab

Filipino consumers love a good snack - NIQ (nielsenig.com)

MARKET TRENDS IN PHILIPPINES — SNACKS | DPO International

Filipinos getting more health conscious but want further support from food industry to improve
diets | Food & Beverage Asia (foodbeverageasia.com)

https://chat.openai.com/c/d194af32-4426-4c29-91b5-1fe9ade826ca
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https://nielseniq.com/global/en/insights/report/2014/filipino-consumers-love-a-good-snack/
https://dpointernational.com/question/market-trends-in-philippines-snacks/
https://foodbeverageasia.com/filipinos-getting-more-health-conscious-but-want-further-support-from-food-industry-to-improve-diets/
https://foodbeverageasia.com/filipinos-getting-more-health-conscious-but-want-further-support-from-food-industry-to-improve-diets/

