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ﬁW%U LLU’JIﬁNﬂ’ﬁEL%INamﬁmsﬁﬁﬁ Share of respondents who have tried a product,
such as coffee, chocolate or skin care, with CBD in it
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Respondents were asked how interested they are in trying food
or beverage products that contain CBD
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AmsunsdnsrnnuieNineUsyloviiveg Respondents were asked what they

believe are the benefits of CBD
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Share who said they are “very” or “somewhat” interested in trying each of the following methods of consuming CBD:
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https://www.health.harvard.edu/blog/cannabidiol-cbd-what-we-know-and-what-we-dont-2018082414476

https://www.who.int/news-room/questions-and-answers/item/cannabidiol-(compound-of-cannabis)

https://www.fda.cov/news-events/congressional-testimony/hemp-production-and-2018-farm-bill-07252019.

https://disa.com/map-of-marijuana-legality-by-state

https:.//www.fda.gov/news-events/public-health-focus/fda-regulation-cannabis-and-cannabis-derived-products-

including-cannabidiol-cbd
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