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Product 2560 2561 2562 2563 2564
1. Baby and Toddler Wear 5,475.4 5,736.1 6,310.5 4,856.8 5,961.7
2. Boys' Apparel 9,059.1 9,426.2 10,154.9 7,895.4 10,058.4
3. Girls' Apparel 12,471.0 13,026.9 14,062.2 11,118.5 13,775.7
Total 27,005.4 28,189.3 30,527.5 23,870.7 29,795.7
‘17'1'111: Euromonitor
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1. Baby and Toddler Wear 7,041.2 17,7753 8,399.4 8,994.6 9,539.5
2. Boys' Apparel 11,416.2 12,361.6 13,249.8 13,917.4 14,354.1
3. Girls' Apparel 14,690.8 15,425.4 15,980.5 16,542.8 17,117.2
Total 33,148.3 35,562.2 37,629.7 39,454.8 41,010.8

#311: Euromonitor
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https://www.portal.euromonitor.com

https://psa.gov.ph/vital-statistics/id/16 7277

http://www.ditp.go.th/contents_attach/139881/139881.pdf
https://research.hktdc.com/en/article/MzQ10TE3MzQ3
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