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WUTUA “Seven Premium” ¥4 Seven & i Holdings (7-Eleven wa3gyuu)

Seven Premium

The Seven Premiwmn brand continues bo evalve.
". We will continue to propose products that customers require. We
m will respond in detail to the increasing diversification of lifestyle
SEVEMA&|] needs including women's advancement in society, the aging popu-
. i lation, interest in the emvironment, healthy living, and safety and
PREMIUM security. Seven Pramium will support your efforts to creake mare
enjoyable, richer meals by providing better taste and better value.

Seven Premium Gold

Seven Premium Gold is our most luxurious brand.
Products are prepared from the finest quality ingredients
using meticulous technologies. We will enrich all
customers’ meals by providing satisfying flavors.

Seven Premium Fresh
g gy ".

u | ||
SEVEMEI SEVEM&I SEVEMEI

SEVEN CAFE

BV ® The SEVEN CAFE brand offers elegant experi-
W ences. We will provide relaxing moments in your
EEVEM&j life with freshly brewed coffee. made using the
. i finest quality ingredients, and delicious authentic
sewencare  baked goods and desserts.

Seven Premium Lifestyle

B4 @ 'With Seven Premium Lifestyle, we seek to enrich
B customers’ lives. Products backed by sound

SEVEME&I technology and quality are provided conveniently
in an easy-to-use manner, without burdening the
PREMIUM environment. A substantial lineup supports

wEsTyLE people’s lifestyles.

Seven Premium Fresh is a safe and reliable fresh food
brand offering a lineup of vegetables, fruits, meats, eges
and fish. The brand connects producers—who have

labored long. taking the time to rigorously manage

FREMIUM PREMIUM FREMIUM

FRESH FRESH FRESH

needs for fresh and tasty foods.

details of where and when food was produced, and
carefully nurtured their products—with customers’

Private brand “Seven Premium” lauisnse) ves Seven and i Holdings
(Fan: https://www.7andi.com/en/ir/file/library/co/pdf/2020_05.pdf)
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AuAmINNILIER VUNAIEY LAz “Seven  Premium

Lifestyle” Faludumlutinuszaniu wu ay wuun

SEVEN PREMIUM SALES AND ITEM QUANTITY
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“Seven Premium” AauAUauUsEIN0l 2556-2563
(Fu: https://www.7andi.com/en/ir/file/library/co/pdf/2020_05.pdf)
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1. 9WNSUIUUTUR V Mark vesges Tokyu store (§18) Ky
2. TINDIULO LUTUA V Mark vosgias Tokyu store (¥31)

5. filneiuriouutuds wusud V Mark vagiues Tokyu store (§18)
WUTUA V Mark ve3giuas Tokyu store (€18) 6. NIAGULTLINULIY WUTUA V Mark vesgiUas Tokyu store (7).

3. uzahsgniudurauweilaruduududs

4. ynszles wusus V Mark veegiues Tokyu store (131) e
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