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GDP Growth: 2563 #a@afi -5.4%
GDP Growth: 2564 lasuiadi 3: \auladl +7.1%
GDP Growth Forecast: 2564 818029 +7%

GDP Growth Forecast: 2565 'umm'f'nﬁ +3% 04 5%
Per Capita GDP U 2563: 82,503 i38qydanlus

Per Capita GNI U 2563: 72,418 \u3egydsnalus

*s1g1a59uU52¥1%1® Gross National Income (GNI)
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HIGHEST QUALIFICATION ATTAINED MEAN YEARS OF SCHOOLING

(of Residents aged 25 years and over) (of Residents aged 25 years and over)
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16.3% 10% 2020 11.3 Years
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Diploma &
Below Post-Secondary

Secondary Secondary (Non-Tertiary) Professional University ® 2020 11.7 Years @ 2020 10.9 Years
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Table B2: Primary Internet Activity Groups of Internet Users, 2017 — 2019

Residents aged 7 and above

Primary Internet Activity Group
2017 2018

Communication 94% 95% 96%
Leisure Activities 90% 91% 92%
Getting Information 84% 85% 85%
Purchasing or ordering goods or services 55% 60% 66%
Online Banking 59% 60% 62%
Dealing with government organisations / public authorities 44% 45% 46%
Education or learning activities 24% 26% 2T%
Creating Content 26% 26% 24%

Base: Internet users aged 7 and above who had used the internet in the past 3 months
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ﬁ ﬁ @ ‘VI%J‘U na1mn E-Commerce Chart B6: Cross-border online purchases by Individuals, 2019

100%

voaninAelulin laglud
2562 ¥13@AlUsNaY Residents

80%

s 51%

Ao & a v a a
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’ 48% > 54% 51%
Ny 40% | 33% 37% 38% 34% 37% 38% 36% 36%
a §f < 0 = I~
BUMBILUA 51% LaonNToaIn | -
v .:4' w‘L 6[, N o= .
WU1evieglulsyinalulelws 43 | |,
7-14 years  15-24 years 25-34 years 35-49vyears 50-59 years 60 vyears and All residents

Wudnsimudu 12% 210U bove

( a ) mFrom Asian countries m From the rest of the world
v Raca: Anlina channare anad 7 and ahnua wha had mada 3t least one online purchase in the past 3 months

Table B4: Top Ten Goods or Services Purchased Online by Age Group, 2019

60 15
7-14 15-24  25-34  35-49  50-59 years years  All age

years years years years years & & groups
above above

Clothing, footwear, sporting goods or

; 64% | 68% | 71% | 67% | 58% | 46% 65% 65%
accessories

Food or groceries (e.g. Food panda, IUGZII 24 3 ‘f] ﬁ NI TUUN f?f U ﬁ']
Grab Food, Redmart, Honestbee, 28% | 42% | 51% | 48% | 36% 35% 45% 45% , o

" . i = 1 £ a ¥
Fairprice Onfine) AT LA IN18g I T UdUAN
Transportation (e.g. Grab, Go-Jek, 20% | 46% | 52% | 42% | 35% | 33% | 44% | 4% - | .
Comfort Delgro) i ’ "1 weadunludesnivesulad
Travel product(s) (e.g. air ticket, o = 910 <
accommodation, ) 4% 24% | 38% | 42% | 35% 34% 36% 35% YULNNNTAUATIDINT UDIY
Ticket(s) for entertainment event(s) La¥nNI jslﬁl‘u % 1199 f,ﬂ;ﬂ gda19
(e.g. cinema, theatre, concert, sports 8% 31% | 37% | 29% | 26% 21% 30% 30%

1 1 6
gems) diuuAnaN1ULNAAN DY
Household or electronic items (e.g. air "
cleaner, vacuum cleaner, speakers) 0% 15% | 22% | 27% | 21% 19% 22% 2% 290 ula ﬁ (Grab Go—Jek Lay

)

IT and telecommunication services f L ) .,L Yy
(excluding software) (e.g. subscription " " ” Comfort Delero) LeisumlIU
of Intemet access service, mobile 8% | 1% | 16% | 15% | 6% | % | 13% | 13% s
phone services and pay TV)

Duunudulud 2563 (w1519
Booking(s) for sports facility (e g. 13% | 16% | 16% | 11% | 5% | 2% | 12% | 12%

sports hall, football field, tennis court) B4)

Computer equipment or parts
(including peripheral equipment, such 17% | 15% | 12% | 11% 8% 6% 11% 1%
as harddrive, mouse, screen/monitor)

Computer or video games (in digital

form) 29% | 17% | 17% 9% 1% 0% 1% 1%

Base: Online shoppers aged 7 and above who had made at least one online purchase in the past 3 months
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duwSegansgnelull 2568 Tngluseningd 2564 fs 2568 maazidulafidns 9.9%
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o Yam1YeInAIn E-Commerce WUy B2C vasdenlys Hyar 4.9 uduwieqyansss uaz
7190 2564 manaziiula 8.35%

e a0 E-Commerce Cross-Border §l&naau 35% v83main E-Commerce 4plUsiiaun
uwasteuteaulatiifon Thun Ju @dndu 43%) ansss @dndu 20%) uazinwald
(Hdneu 8%)
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. wmdwlviiinginssulunslninsesereseunsuneudedud i mnudedlunisde
vosooulaviinmweeitusgnweailes iesmnnsudeiumadusauasiusludues
Ausznaunsmuaneeuladl

. nstsziudiedanasiadunadend deslunisdiszadudviousnisia e
ooulatl Andu 77% vesffieroulatlnesiu ud 2562

o Tl 2562 foseulariusrana 63% TH91wogatios 100 wisgydsalus Tudsauiiou
vy

> wannasuasulailn

- - . Rank | E-commerce Monthly web visits Percentage
Heuludsalys Platform increase
Q12021 Q2 20217

1 Shopee 5,963,300 10,879,900 | 82%

2 Lazada 7,786,700 8,570,000 10%

3 Qoo10 6,646,700 7447400 12%

4 Amazon.sg 2,833,300 3,653,333 29%

5 EZBuy 1,031,900 1,681,800 63%

3 %’agamn HeySara fisin: https://heysara.sg/statistics-on-e-commerce-landscape-in-singapore/
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YaenmanstrszRusaulauvantienludenlus: doyadn Shopify®

' PayPal ‘€)Wway hmla

#d Grao Pay 3 worldpay

nuune ngszleu uazmEn1susenaugsiaseulaludealus

nguunguazdenivualuniseenlusugy1ndmsuy A1Udn E-Retailers ludanlus aneld
W523190 Y@ The Singapore Broadcasting Authority Act (SBA) i ug alagvu 1891y
Infocomm Media Development Authority (IMDA) Ssiintinfineeriiuguanisdesulas saud
N1598N lUBUAYINKALUBANUAAIN
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AanINTAIALUS Wugliuinig Logistics
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[ = o U a a 4 [ a v [% ' a a
nsun@dmsugsieeulatludalys wialu 2 mdvdny laun adduldiyaea (Income

]

Tax) WarNIPaUALALUINIS (Goods and Services Tax: GST)

ABAuduazUINg (Goods and Services Tax: GST) AwluslaifinaiFonifiunaaningiten
dn-reen sniiududn 4 s1ens farelull ndesiuiinauueanased (i es mdn Tl yid
waregu tiullesdey warsosudsiufesodnssiusud wiedinsdonduas GST 7% veq
yaArAuifitud fendsduduaruinisiiiniste-menielulssma waggsia E-Commerce
e

4 gpannemstszituseulatisenienludenlus: dogaan Shopify - un: hitps://Avww.shopify.com.se/blog/payment-gateways-in-

singapore
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PrewdelUsznounts SMEs Tiannsavenegsiasiuszuy E-Commerce lasutsoanifiu 3 sunou Ao

1) Industry Digital Plans

2) mstrusnIsAIuAIUSnEIN U i | SMES GO DIGITAL

The SME Digital Tech Hub’s 3 STEPSTO 1 Lt

Find out using the Industry Digital

Principal Consultants Go D'GlTAL Fln (0F) 5y s

3) nsaduAdUA 1UNITITULA

Support available

HUsEnaun1s SMEs M lasunis
WauLad Lilen15venegInaeen
Tdnannsinaseine

wisnuiiisafeuazdayanisiade
e %U2897U Infocomm Media Development Authority (IMDA)
‘1‘7||E]§JJ' 10 Pasir Panjang Road #03-01 Mapletree Business City Singapore 117438
LUBSARAB: +65 6377 3800 Email: info@imda.gov.sg

e Singapore Economic Development Board (EDB)
ﬁ.%j #28-00 Raffles City Tower, 250 North Bridge Road Singapore 179101
LWasAAMD: +65 6832-6832 Email: EDB_QSM@edb.gov.sg
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nu:
HeySara - https://heysara.sg/statistics-on-e-commerce-landscape-in-singapore/
Annual Surver on Infocomm Usage in Households and by Individuals for 2019 by Infocomm Media

Development Authority - https://www.imda.gov.s¢/-/media/Imda/Files/Infocomm-Media-Landscape/Research-

and-Statistics/Survey-Report/2019-HH-Public-Report_09032020.pdf
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