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WE: AUVSEYENST

2016 2017 2018 2019 2020
;ﬂaﬂ"‘l 221724 | 2,262.87 2,347.34 2,414.05 2,511.28
Growth Rate 57% 2.1% 3.7% 2.8% 4.0%

11 : Toya9n Euromonitor Intemational / USuugdlagans. s njaueilan (@i 2)

dmiuyarinainvesdudndndudiungsiivesliniulul 2020 Amduyarisiy

e

[

2,511.28 duwisegyansg Windusesaz 4.0 9907 2019 lnsduAi Facial Care uduAfiases
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dnahunnnianvesdualuvinell meyar 2,221.28 duwisuyansgiiuduiesay 3.7 589a3u
laun Moisturizers And Treatments 1af1 1,333.03 1iiuusosay 4.7 (Yoyad1n Euromonitor

International)
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Usean 2020

1aA1 Growth Rate
Body Care 146.58 4.0%
Firming/Anti-Cellulite Body Care 46.21 3.4%
General Purpose Body Care 100.37 4.3%
Facial Care 2,221.28 3.7%
Acne Treatments 9.32 4.6%
Face Masks 193.79 -1.2%
Facial Cleansers 323.48 -1.3%
Moisturizers And Treatments 1,333.03 4.7%
Lip Care 19.70 0.0%
Toners 341.96 8.4%
Hand Care 34.09 6.3%
Premium Hand Care 27.31 5.9%
Mass Hand Care 6.78 8.2%
Skin Care Sets/Kits 109.34 9.2%
Premium Skin Care Sets/Kits 87.75 10.6%
Mass Skin Care Sets/Kits 21.59 4.0%
Total 2,511.28 4.0%

i : 40318970 Euromonitor International / U§uugalagann. i ngsuzdian (dudl 2)
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2018 2019 2020  |Growth Rate| *2021 |Growth Rate
World 214.49| 180.94| 139.95| -22.65% 70.03] 31.76%
1) China 71.33 62.79 40.79| -35.04% 23.07| 53.44%
2) United States 27.71 22.55 20.70] -8.23% 11.73| 57.58%
3) Malaysia 14.26 15.28 16.18 5.87% 5.33] -18.06%
4) Hong Kong 31.68 19.83 12.63| -36.29% 5.84| 40.76%
5) United Kingdom 17.93 14.86 7.40| -50.20% 450 14.50%
17) Thailand 2.55 1.58 1.16| -26.35% 0.38| -15.01%

Source: Directorate General of Customs, MOF, Taiwan
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2018 2019 2020  |Growth Rate| *2021 |Growth Rate
World 837.49| 82576/ 701.09| -15.10%| 291.78| 13.10%
1) Japan 281.65| 292.64| 213.00| -27.21% 88.60 4.76%
2) France 177.60f 169.49| 150.72| -11.07% 62.50] 30.28%
3) United States 122.82| 125.08| 128.78 2.96% 46.70 8.51%
4) Korea, South 77.95 72.27 76.10 5.31% 39.54] 15.35%
5) United Kingdom 38.54 36.97 19.50] -47.25% 7.55| 14.41%
12) Thailand 11.28 5.85 6.79 7.11% 2.40 0.98%

Source: Directorate General of Customs, MOF, Taiwan
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4.1 9n31n19Tn (http://portal.sw.nat.gov.tw/APGQ/GCA11)

Soway 0

4.2 SaTEYAALTY (VAT) Sewas 5

* Data from Jan-May

aupmandaueiungein dneganeldninananing (HS-Code) 3304 8ns10181INLN

4.3 ny3eileunsud: nandueiungeianillaldiunauvesefeslasusy1naIn Foods

and Drugs Administration (FDA), Ministry of Health and Welfare va3ldniu auisualy

Regulations for the Inspection and Examination of Imported Cosmetics thag Cosmetic

(%
Y

Hygiene and Safety Act Wiauyaiinsinuasen1saIukay USUnAIua wazansfeming

List of Specific Purpose Ingredients in Cosmetic Products

AT

1)  List of Ingredients Restricted in Cosmetic Products
2) List of Ingredients Prohibited in Cosmetic Products
3) List of Microorganisms Limits in Cosmetic Products
4)  List of Colorants in Cosmetic Products

5) List of Preservatives Allowed in Cosmetic Products
6)

7)

List of Antibacterial Ingredients Allowed in Cosmetic Products



http://portal.sw.nat.gov.tw/APGQ/GC411
https://www.fda.gov.tw/ENG/lawContent.aspx?cid=5062&id=3191
https://www.fda.gov.tw/ENG/lawContent.aspx?cid=5062&id=600
https://www.fda.gov.tw/ENG/lawContent.aspx?cid=5062&id=600
https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637145260736592605
https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637145259977556762
https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637145263735951573
https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637145262936095609
https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637163280438024683
https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637145258919272953
https://www.fda.gov.tw/tc/includes/GetFile.ashx?id=f637291391084324596
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Product name;

Function;

Usage and storage instructions;

Net weight, volume, or amount;

Full ingredient names. For specific purpose cosmetics, the content of
specific purpose ingredients contained therein shall be labeled separately;
Precautions for use;

Name, address, and telephone number of manufacturer or importer;
country of origin of imported product;

Manufacturing date and shelf life, or manufacturing date and expiration
date, or shelf life and expiration date;

Lot number;

Other information required to be labeled as per public announcement of
the central competent authority.

10.1) dwsuussafasiifvundaust 800 ¢ u3e 800 mL Fuly vunaAaNgs
LAZAIUNINVDIAIBNBIULDINIT 2 L.

10.2) ﬁm%’wii@ﬁmsﬁﬁﬁmmmmﬂﬂ’j’] 300 g %39 300 mL uakifle 800 g 13
800 mL YUINANGMATAINUNINNVBIFITNWIUTRENTY 1.6 3.

10.3) dmfuussynsfaifisivuiatiosndt 300 g v3e 300 mL TuInANNFIAY
AUNINVDIRIDNYINNLBENTT 1.2 L.

10.4) Ingredient Names ﬁgwm”[,ﬁﬁzqmu International Nomenclature of
Cosmetic Ingredients (INCI), United States Pharmacopoeia, European
Pharmacopoeia, Chinese Pharmacopeia (voaldniu) uag Taiwan
Herbal Pharmacopeia IngliiZesdnfuanansifdnd umniignas

10.5) mﬁzq%a% Tldm1u Color Index (CI) #39 EC Directive Annex IV

10.6) Masvyisimeuvdoirdomen Idenldri1 Flavor, Fragrance,

Purfum, Perfume %38 Aroma

45  1599UNNANFUAIADIlASULASDINUNY GMP %3010NansouduIINIEUIUNISHANLAY

QIJﬂﬁﬂjmsﬂumimﬁmLﬂulﬁm’]uﬁizqiﬂu Cosmetic Good Manufacturing Practice Regulations



4.6 guntnassewinisamadewdunnazieglunsnaintussuuiunedougiudeya

iesd1019v09 FDA léndu (https://cos.fda.gov.tw/TCAL/) Tnazdeansondoyadareluil
Junmwidunansien1wsingy

1) Basic information of the product: the name of the product, the category of
the product, dosage form, purpose, the names and addresses of
manufacturing facilities, information of product manufacturers or importers.

2) Evidentiary documents of completing product notification.

3) Full ingredient names and the individual content.

4) The outer packaging of the products, containers, labels or leaflets.

5)  GMP compliance certificates or self-declarations which the manufacturing
facilities comply with cosmetic Good Manufacturing Practice Regulations

6) Manufacturing methods and procedures.

7) Usage methods, body parts, dosage, frequencies and the targeted
population.

8) Adverse effects of the product application.

9) Physical and chemical characteristics of the products and individual
ingredients.

10) Toxicological data of the ingredients.

11) The product stability test reports.

12) The microbiological test reports.

13) The antimicrobial effectiveness test reports.

14) Supporting information of the functional assessments.

15) Information about the packaging materials which have contact with the
products.

16) Product safety information:
(1) Safety evaluation conclusion and suggestion which has the signature of
the signatory for the safety report and the date.

(2) Qualification certificates which the signatory for the safety report.
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https://www.fda.gov.tw/ENG/law.aspx?cid=5062&p=1



https://cos.fda.gov.tw/TCAL/
https://www.fda.gov.tw/ENG/law.aspx?cid=5062&p=1

MIINT 5 Fauuvenanuusudlagusaguanimuyi s lulsviugiuyannain 10 duguusn

Unit: %
Brand Company 2020
SK-II P&G 10.4
Shiseido Taiwan Shideido Fa Hua Fragrance & Cosmetics 5.0
Estée Lauder Estée Lauder Companies Inc. 4.9
DHC DHC Taiwan Corp. 3.9
Lancoéme LancOéme Taiwan 3.5
Keihl’s Kiehl's LLC 2.6
Christian Dior Christian Dior 2.1
DR’s Secret Best World Lifestyle (Taiwan) 2.7
Clitina Clitina Taiwan 25
Artistry Amway Taiwan 2.5

131 : Y8Yavn Euromonitor Intemnational / USuusalagann. o ngauzilan (dud 2)
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7. ULEAIAUAIMNEIVDY

- Taiwan Int’l Beauty Show & Industry Forum http://www.beautytw.com.tw/
14-16 sa1Au 2021 (Virtual Show: Oct 7-21, 2021)

- Beauty & Cosmetics Expo http://expo.udn.com/beauty/

euilunAuLazSUNANYENT
8. unasdayaLnuLiy

- Taiwan External Trade Development Council (TAITRA) http://www.taiwantrade.com.tw

- Importers & Exporters Association of Taipei (s18%eund1ds080)

http://www.ieatpe.org.tw/en/member.html

- Board of Foreign Trade (BOFT) http://www.trade.gov.tw
- Food and Drug Administration (FDA) http://www.fda.gov.tw

- Customs Administration, Ministry of Finance https://eweb.customs.gov.tw/
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E-Mail :  thaicom.taipei@msa.hinet.net dinanudasunsATlussUsEIme

Tel : (886 2) 2723-1800 o nysuzian (dudl 2)

Fax : (886 2) 2723-1821 dAu 2564
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http://www.ieatpe.org.tw/en/member.html
http://www.trade.gov.tw/
http://www.fda.gov.tw/
https://eweb.customs.gov.tw/
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