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People queue to pay for groceries at a supermarket in Singapore on April 3, 2020, as the government imposed tighter
restrictions to combat the spread of the COVID-19 novel coronavirus. (Photo by Roslan RAHMAN / AFP)
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CHART | YEAR-ON-YEAR CHANGE OF RETAIL SALES AND F&B SERVICES INDICES (AT CURRENT PRICES),
1986 - 2020
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CHART 2 YEAR-ON-YEAR CHAMNGE OF RETAIL SALES AND F&B SERVICES INDICES (AT CURRENT PRICES),
JAN - DEC 2020
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CHART 3 PERFORMANCE OF THE RETAIL SECTOR IN 2020
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CHART 5 ONLINE AND IN-STORE (INCLUDING DINE-IN) SALES INDICES (JAN 2020=100)
FOR THE RETAIL AND F&B SECTORS, JAN - DEC 2020
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Note: Labels in the charts refer to month-on-month growth rates. The larger month-on-month growth in online sales in Nov 2020 was due to
the online shopping events in November such as Singles’ Day (I I.11) and Black Friday.
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CHART 6 ONLINE RETAIL SALES PROPORTION OF INDUSTRIES WITH HIGHER ONLNE PRESENCE,

JAN 2019 - DEC 2020
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