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https://www.fda.eov/cosmetics/cosmetics-labeling

https://www.fda.gov/cosmetics/cosmetics-laws-regulations/fda-authority-over-cosmetics-how-cosmetics-

are-not-fda-approved-are-fda-regulated
https://www.fda.gov/cosmetics/resources-industry-cosmetics/small-businesses-homemade-cosmetics-fact-
sheet#3.
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https://www.fda.gov/cosmetics/cosmetic-products-ingredients/cosmetic-products
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