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Market Sizes

Sales of Baby Food
Retail Value RSP - IDR billion - Current - 2006- 2025

42,670

50,000

Farecast

A, 00D

20,000

20,000

10,000

o
2006 2020 2025

8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
S 5
k] ¥
8 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
ks k
. 5
8 .
. .
8 .
. .
8 .

: ' oA o & a I & o A W :

- 2819 BLUBY YINU ANANTTBAIINITIAULADIMSMNY 2021-2025 IWHauseea: 1 oy

N sy

Sy Sy
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .
8 .
. .

D L N N N N N N N NV N N N A AN
vvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvvv



Sales of Baby Food by Category
Retail Value RSP - IDR billion - Current - 2020 Growth Performance

Dried Baby Food

| 2,002.8 no
Prepared Baby Food
| 168.9 10 @]
Other Baby Food
| 987.5 I
Milk Formula
I 39,510.7 i x 2
-5% 0% 20%
BABY FOOD 42,669.9 @ CURRENT || % CAGR |2 cAGR
YEAR % 2015-2020  2020-2025
GROWTH

‘*7'1lm : Euromonitor, Baby Food in Indonesia
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o nandusiundaulas (Milkk Formula) ¥ 2020 fwaauieunigalunguemisin s3uLaAINISAN

39.51 auaugiUen (Ussnna 2,827.69 aruwmsegansye) vl ssunadulaiddeduasulvilinisibegnae

uuwl danansenusionsusiaaundaudas Minlvgusenaunmsinnsnanalagnisaseauassndnaluwusua

Aum
® nAnsu9191115UI (Dried Baby Food) U 2020 Hganvie 2 auatugilen (143,34 d1uwmiegy
ansy)

® nindmaiom1sdnsagy (Prepared Baby Food) duanv1e 168,900 a1u3108%(12.08 d1uim3ssy

andy) uazHansdueiows dgenuy 987,500 ugilen(70.67 arumnyansy)
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drundsnsnatnvesndndusiemsdmiuiinuaznisn lawn Sarihusada Generasi Mahardhika
(Sarihusada) iudthaananelduusus SGM sdnfasiuunsdmiuinifdaiuln fduunsmainiosas
32 nguthvmnefe nguduilandidsieldsziunans - s sesaun IouA PT Nestle Indonesia fldauuys
nsmainfevay 20.7 Melduususd Dancow nguimanefe nquiuslaafifiseldsziunans - é1 uaz PT
Sanghiang Perkasa US#%lulA39u89 PT KALBE Farma Thk. di@aunisnisnainsovay 15.5 n1elauusua

Milna (emnswina) inquidwinee nguguslaaniiselaszaunans - i

Competitive Landscape

Company Shares of Baby Food
2% Share (NBO) - Retail Value RSP - 2020

Sarihusada Generasi Maha... I 31.B% rF's
MNestlé Indonesia PT | 20.7% A
Sanghiang Perkasa PT | 15.5% -~
Frisian Flag Indonesia P... | 9.3% V'
MNutricia Indonesia Sejah... [ ] 4.8% v
Mead Johnson Indonesia P... | 2.9% v
Wyeth Indonesia PT [ | 2.1% v
Indofood Sukses Makmur T... [ | 0.9% v
Fonterra Brands Indonesi... [ | 0.8% v
Heinz ABC Indonesia PT | 0.8% V'
Abbott Indonesia PT | | 0.6% 'S
Others I 10.0% v

Brand Shares of Baby Food
% Share (LBN) - Retail Value RSP - 2020

SGM I 31.6% F'
Dancow | 15.6% F' N
Frisian Flag | 9.3% S
Chil Kid [ ] 5.3% A
Morinaga [ ] 5.0% w
Bebelac ] 3.0% v
Chil school [ ] 2.9% A
Cerelac | | 2.6% A
Milna [ | 2.3% F's
5-26 | 2.1% v
Lactogen | | 2.0% v
MNutricia Mutrilon [ ] 1.8% v
Enfagrow | | 0.8% 'S
Anmum [ ] 0.8% v
Sustagen [ ] 0.8% rF's
Farley's | | 0.8% A
PediaSure [ ] 0.5% v
Enfapro [ ] 0.5% A
Promina [ | 0.5% v
Others | T17% v

fan - Euromonitor, Baby Food in Indonesia
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Market Sizes

Sales of Childrenswear
Retail value RSP - IDR billion - Current - 2005-2024

13,784
orecas
20,000
15,000
10,000
B IIIIIIII
o I I
2005 2019 2024

Sales of Childrenswear by Category
Retail Value RSP - IDR billion - Current - 2019 Growth Performance

Baby and Toddler Wear

[ | 2,505.5 L = 1
Boys" Apparel
4,887.2 1 & 1
Girls' Apparel
6,391.0 ] @] 1
0% 5% 10%
CHILDRENSWEAR 13,783.7 @ curreNT % cacr I3 cacr
YEAR %% 2014-201% 2019-2024
GROWTH

931 : Euromonitor, Children wear in Indonesia
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Brand Shares of Childrenswear
% Share (LBMN) - Retail Value RSP - 2019

Mothercare || 2.9% F
Zara Kids [ ] 2.9% rs
Giordano Junior 1 1.2% F
Oshkosh B'Gosh 1 0.8% v
Uniglo 1 0.4%4 r'e
H& M | 0. 2% i
Lea | 0. 2% il
adidas Kids | 0.1% F
Nike I 0.1% F Y
Reebok | 0.1% F
Others . 91.1% v
4 Increasing share W Decreasing share — Mo change

17’im : Euromonitor, Childrenwear in Indonesia
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»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»



Sales of Nappies/Diapers/Pants
Retail Value RSP - IDR billion - Current - 2005-2024

22,810

50,000
40,000
30,000

20,000

o I II
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o
2005 2019 2024

Sales of Nappies/Diapers/Pants by Category
Retail Value RSP - IDR billion - Current - 2019 Growth Performance

Disposable Pants

I 18,5988 e el
Nappies/Diapers
[ ] 4,211.6 le 1
-10% 0% 20%
NAPPIES/DIAPERS /PANTS 22,8103 @ CURRENT % CAGR | % CAGR
YEAR % 2014-2019  2019-2024

31 : Euromonitor, Childrenwear in Indonesia
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Competitive Landscape

Company Shares of Nappies/Diapers/Pants
% Share (NBO) - Retail Value RSP - 2019

Uni Charm Indonesia PT I 46.7%
Softex Indonesia PT | 31.8%

Kao Indonesia PT [ ] 6.8%
Procter & Gamble Home Pr... [ ] 5.6%

Ellleair International T... [ | 2.7%

Zensei Indonesia Pt 0.5%

DSG Surya Mas Indonesia ... 0.5%

Private Label

0.1%

4 4 4 4« 4P »r <«

Others

5.3%

Brand Shares of Nappies/Diapers/Pants
% Share (LBN) - Retail Value RSP - 2019

Mamypoko 46.7%

Sweety 31.8%

Merries 6.8%

Pampers 5.6%

Goo.N 2.7%
Popoku 0.5%
Fitti 0.5%

Private Label 0.1%

4 4 4> 4> rb 4

Others 5.3%

A Increasing share W Decreasing share = No change

9311 : Euromonitor, Childrenwear in Indonesia



® udnrinaduazann (Wipe)
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Market Sizes

Sales of Wipes
Retail Value RSP - IDR billion - Current - 2005-2024

1,948

5,000

Forecost

4,000

3,000

2,000

1,000

o
2005 2019 2024

Sales Performance of Wipes
28 ¥-O-¥ Retail value RSP Growth 2005-20249

11.6%

o2

Forecast

25%

20%

15%

10%

5%

0%
2005 2019 2024

iwn : Euromonitor, Wipes in Indonesia

U 2019 PT Megasari Makmur Asasnaiaddninanuazoinngldnusun Mitu Sduuienisnann
Souay 42.0 5098911 lAWA PT Uni Charm Indonesia A18lauusus Mamy Poko Sidiulusnisnainsouay

17.9 wag PT PZ Cussons Indonesia NMelakusun Cussons Jauwuin1snainseeay 14.3
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Competitive Landscape

Company Shares of Wipes
% Share (NBO) - Retail Value RSP - 2019
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f: PZ Cussons Indonesia PT ] 14.3% rFs :
oy Sy
: Pindo Deli Pulp & Paper ... | 10.1% r :
0 o
o Softex Indonesia PT [ 5.9% A o
oy Sy
o Pigeon Indonesia PT [ ] 2.3% s o
Sy Sy
oy Lumintas Puspinde PT 1 0.5% v %
o oy
N Unilever Body Care Indon... 1 0.2% F Y o
Sy Sy
3 Suryamas Mentari PT | 0.2% w o5
o oy
Sy Sy
o Others ] 6.6% w R
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o0 Brand Shares of Wipes o,
o % Share (LBN) - Retail value RSP - 2019 o
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Sales of Baby and Child-specific Products
Retail Value RSP - IDR billion - Current - 2005-2024
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8,000

6,000

4,000

- I I I I I

D--III..lI
2005 2019 2024
Sales of Baby and Child-specific Products by Category
Retail Value RSP - IDR billion - Current - 2019 Growth Performance
3181 1=l
Baby and Child-specific Skin Car...
| 133.4 [ B
Baby and Child-specific Sun Care
[ | 28 He
Baby and Child-specific Toiletri...
1,948.7
Baby Wipes
1,676.9 L —1
Medicated Baby and Child-specifi...
Mappy (Diaper) Rash Treatments
- 1301 n
0% 10% 20%
BABY AND CHILD-SPECIFIC 4,210.0 @ CURRENT l')a CAGR % CAGR
PRODUCTS YEAR % 2014-2019  2015-2024
GROWTH
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Company Shares of Baby and Child-specific Products
%% Share (NBO) - Retail Value RSP - 2019

PZ Cussons Indonesia PT
Megasari Makmur PT
Unilever Body Care Indon...
Johnson & Johnson Indone...
Uni Charm Indonesia PT
Kinocare Era Kos metindo ...
Pindo Deli Pulp & Paper ...
Softex Indonesia PT

Multi Indocitra Tbk PT
Bayer Indonesia PT

Pigeon Indonesia PT
Tempo Scan Pacific Tbk P...
Joenoes Ikamulya PT
Lumintas Puspindo PT
Artsana Spa

Others

P A A AAP 44> P> AP 4> 44

18.3%

16.0%

14.7%

11.2%

B8.3%

T.4%

4.4%

1.9%

1.4%

1.2%

1.1%

1.0%

0.6%
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0.0%

12.2%
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Brand Shares of Baby and Child-specific Products
%% Share (LBN) - Retail Value RSP - 2019

Cussons Baby
Mt

Zwitsal
Johnson's Baby
Mamypoko
Paseo

Eskulin
Pigeon
Sweety
Master Kids
Daktarin

BEB Kids
Bepanthen
My Baby

Dee Dees

Sleek Ba by
Cussons Kids
Clio

Others
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Semua Produk Produk Terjual
Produk Terjual
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Buds Organics
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K-MOM RIS Rp 49.500

Joa Jaq Bird

'
a

. . o 1 dy 2 o I o [ =3 a [ 6 o % sala
® Kicau Kecil 31mngid@an1uas@edndudinsunniaznisn lnendnipavinnIsAnassanuusuaaia

Y
[

PN & ' Y a & a vvyd ) .
NgavislulszwatazsneUszma annsadludenvsunazds@edudlen www.kicaukecil.com

, o] Yoowudho0odd rooin / ven crano TS
Wi proc . Y ogin/register cal P oJ
Kicav kec; L
hat brands boy's clothing ~ gir’s clothing ~ cloth diaper - accessories - books art & gift - stories
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Food Law Number 18/2012 on Food

Article 91 paragraph 1

In matters of safety, quality and nutrition control, every Processed Food that is produced
domestically or imported for trading in retail packaging. Food Business is required to have
registration number

Government Regulation Number 86/2019 on Food Safety
Article 34
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o lunmsungmungeis ngszidouiiiAsades ldun Food Law No. 18/2012, BPOM Regulation
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o (riteria A
* Processed food to be registered shall fulfill criteria on safety, quality and
nutrition, and requirements on labeling
* Registration of processed food to be entered into Indonesian territory is
proposed by Importer or Distributor

* Prior to conducting registration, New Importer/ Distributor is obliged to
propose request on audit of distribution facilities to the Head of
Regional NADFC

* Applicant is to be responsible for the completeness, correctness, and
validity of the documents proposed in the registration

Any processed food either produced domestically or imported into Indonesian
territories for trade in retail packaging shall obtain the registration approval

Registration approval issued by the Head of the Agency based on the food safety, quality
and nutrition evaluation

Regulation of the Head of NADFC No. 27 Year 2017 on Processed Food Registrati

31 - BPOM
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1) Pre-market evaluation N15USELUAUAINDUNAATA LA N1TATIVABUAINUFDAAEDIRIU Good

Manufacturing Practices n1sUsziliunuAuUaeniy Aunm Lazlnauinis uaznsuszilivaaindum

2) Post -market control NM3AIUANNENFININTMNETUAAIR LALA N1TATIVABUTLUUNTHENLAE

N33 mY MIguieguazageuluiemenass MsinnuRTIERUAAINLALlUYRIMS
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o lefuenatsasuuds BPOM axUsifiuanuideivetomsuaziedesdia (Food Risk Level/type of
product) wUedu 4 szau ldun arnudessedusiunn (@mnsfikdfl Food Additive wae) audasssaus
(815731 Food Additive wilsis1iauTannigean) anuidsssziuUIunas (99157 Food Additive Tnl
QREERTNFRLIENGT mmiﬁﬁzuasiwqmﬂmwuamﬂ gnseasuniin onsTRuNSTUIUNTS iradiation,
ozonization, pasteurization) mm,?ismzé’uqa (@wnsdmsudidulsauvau) Funasiusufiuanudesd
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THE CRITERIA

OF PROCESSED
FOOD DIFFERED
BY RISK LEVEL:

1. Consumer Target

2. Statement of claim on the
label

3. Information of certain
process (organic,
irradiation, genetic
modification, ozonization,
pasteurization,
commercially sterile food
products and non

4. Usage of food additives
and/or certain raw
material

Food for consumers with
special nutritional needs or
certain diseases

Examples:
Infant Formula, HIGH
Diabetic food

Food using Food
Additive withno i LOW
maximum limit

VERY
LOW

¥"Food with claim on the
label

¥ Genetic Modification
Food

¥Irradiation Food

¥ Organic Food

v'Food that processed with
ozonization,
pasteurization,
commercially sterile

v'Food using Food Additive
that have maximum limit

Food
without the
use of Food
Additive
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%’agatﬁlwﬁummmaﬂﬁa Badan Pengawas Obat dan Makanan (BPOM) #2839 1ufiiugn
wazoMsuerIAdulatide %38 National Agency for Drug and Food Control

ﬁagj: JI. Percetakan Negara No.23, Jakarta

Insénn : +6221 4244691, 42883309, 4283462

317 : +6221 219999533

Blad : ppid@pom.go.id, halobporm@pom.go.id, pengaduayanblik@pom.go.id

Aulas : https://www.pom.go.id/new/
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Euromonitor. 2562. Baby Food in Indonesia. 1 fanAu 2563.

Euromonitor. 2563. Baby Food in Indonesia. 22 wefdngu 2563.

Euromonitor. 2563. Childrenswear in Indonesia. 1 fanfa 2563.

Euromonitor. 2563. Nappies/Diapers/Pants in Indonesia. 1 #a1Au 2563.

Euromonitor. 2563. Wipes in Indonesia. 5 Aa1Au 2563.

Euromonitor. 2563. Baby and Child-specific Products in Indonesia. 9 #a1as 2563.

Market Research.com. 2562. Indonesia Baby Food. 12 fia1mu 2563.

Intertek. 2559. Indonesia — Toys Must be Tested by Appointed Labs in Indonesia. 20 WeAInwyeu 2563.
UL. 2559. Companies Selling Toys in Indonesia Need In-Market Testing. 20 wgfiangu 2563.
Indonesian National Standard. 2559. SNI certificate for Indonesian babies, children’s clothing. 22
NEAINBU 2563.

What’s New Indonesia. 2563. Best mom & baby online shops in Indonesia. 25 WgA3IN1gu 2563.

Unicef. 2559. Children in Indonesia. 26 WgAIn1gu 2563.
INDONESIA Quality Control. 2560. CPSIA Compliance Product Testing Indonesia. 26 wg@In1au 2563.

Better work Indonesia. 2560. Law and regulations on breastfeeding. 1 WAL 2563.
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GENERASI MAHARDHIKA, PT.

JUKusumanegara 173 Kotak Pos 37 Muja Muju,
Umbulharjo, Yogyakarta

Web: www.sarihusada.co.id

Tel: +62 274 512990

IMCD INDONESIA, PT.

Jl. Daan Mogot KM 12, Rawa Buaya
Cengkareng , Jakarta Barat

Web: www.imcdgroup.com

Tel: +62 21 29527355

Fax: +62 2129527353

NUTRICIA INDONESIA SEJAHTERA, PT.
J. Raya Bogor KM.26,6 Pasar Rebo
Jakarta Timur

Web: www.nutricia.co.id

Tel: +62 218711178

Fax: +62 274 387147

INDOFARMA, PT.
JU Indofarma No. 1, Cibitung Bekasi, Jawa Barat
Web: www.indofarma.co.id

Tel: +62 21 88323975

MEGASEFIA AGUNG KIMIA, PT.

JU. Paradise Timur Raya G1/7-10 RT014/013
Sunter Agung Tanjung Priok, Jakarta Utara
Web: www.pt-megasetia.lookchem.com

Tel: +62 21 6451037

MONDE MAHKOTA BISCUIT, PT.
Jl. Gotong Royong 25 Ciracas, Jakarta Timur
Tel: +62 21 8711728

Fax: +62 21 8712269
Email: mondel@attglobal.net

THONG SING YUEN, PT.

JUL Lingkar Luar Kamal Raya Taman Palem
Lestari, Jakarta Barat

Web: http://www.tsyfoods.com/

Tel: +62 778 422221

Fax: +62 778 422554

Email: aris_tsy@yahoo.com

WYETH NUTRITION INDONESIA, PT.

Wisma Nestle, Perkantoran Arkadia , Jl. T.B.
Simatupang Kav88 Jaksel 12520

Web: www.wyethindonesia.com

Tel: +62 21 31909631

Fax: +62 21 31909641

NESTLE INDONESIA, PT.

JL T. B. Simatupang Kav. 88, Jakarta Selatan
Web: www.nestle.co.id

Tel: +62 21 78836000

Fax: +62 21 78836001

Email: sahabat.nestle@id.nestle.com

FONTERRA BRANDS INDONESIA, PT.

Gedung Perkantoran Prudential Centre Kota
Kasablanka Lt.19 Unit, B-g, Jakarta Slatan
Web: www.fonterra.com

Tel: +62 21 8281881

Fax: +62 21 83795836
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1. Indonesia Mom and Baby Expo

NuiansdumdrTuLttaznNIaduluTun 22 — 24 unsIAN 2564 o Sudirman Grand

Ballroom, Bandung, Indonesia @s1sagdayasuuansduflan www.imoby.co.id

A 4 INDONESIA'S LEADING MOM AND BABY EXHIBITION
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2. Mommy n’ Me

NuuanadumdmsuLikazian dn3uluiun 25 - 27 fquieu 2564 i Jakarta Convention

Center (JCO) a'mwsa@%’au”amul,t,am%uﬁﬂﬁﬁ https://www.imbex.co.id/mommy-nme/en-

gb.html
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3. Indonesia Maternity, Baby & Kids Expo
nuuansduidmsuuivasdn dadulufuil 26 - 28 woedneu 2564 @ Jakarta

Convention Center (JCC) mmm@%gamuLLamﬁuﬁ'ﬂﬁﬁ https://www.imbex.co.id/
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