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Product Share(%)

Men's Blow/Styling Agent 19.3
Men's Deodorant 16.0
Men's Face Wash/Face Pack 14.3
Preshave/Shaving Agent 9.4
Men's Hair Colouring for White Hair 9.0
Men's Hair Growth/Restoration Agent 8.2
Men's Skin Lotion 8.1
Men's Skin Cream/Milk 4.8
Men's Fragrance 3.6
Men's Hair Spray/Hair Gloss 2.9
Men's Hair Tonic 2.1
Men's Hair Colouring for Black Hair 1.8
Other Men's Cosmetics 0.4
Men's Makeup 0.2
Total 100.0
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Product 2018/2017(%) | 2019/2017(%)
Men's Skin Cream/Milk 226 51.9
Men's Skin Lotion 9.9 20.6
Men's Deodorant 11.4 18.8
Preshave/Shaving Agent 8.6 11.3
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(1) 578974 Men’s Grooming in Japan lag Euromonitor International Jnuiey 2020

(2) s1w91ulag CCC Marketing (https://www.cccmk.co.jp/columns/cccdata? )

) nuled CRITEO ( https://www.criteo.com/jp/ )
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$7897U917 “Japan enters the Makeup Boy age with surge in cosmetics for men” lag Mainichi
News online (https://mainichi,jp/english/articles/20190623/p2a/00m/0na/005000¢) (Ju
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51897 “Men’s Cosmetics Market 2019” Tundlad ECMO va3u38 UNIMEDIA INC. &avnps 2019
(Lﬂummfﬁﬂu) (https://www.tsuhannews.jp/shopblogs/detail/63195)

318974 “Expanding Men’s Cosmetics Market Trend in Japan, China, Thailand, South Korea and
Indonesia” ({Junendivu) ( https://www.provej.jp/column/lf/mens-beauty/ )
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awgUu) ( https://xtrend.nikkei.com/atcl/contents/watch/00013/01119/ )



https://mainichi.jp/english/articles/20190623/p2a/00m/0na/005000c
https://www.tsuhannews.jp/shopblogs/detail/63195
https://www.provej.jp/column/lf/mens-beauty/
https://xtrend.nikkei.com/atcl/contents/watch/00013/01119/

