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2017 2018 2019 | 2017 | 2018 | 2019 | 19/18 2017 2019 2019 19/18
22 |Beverages 3,414.11 | 3,490.43 | 3,662.57 | 100{ 100{ 100 4.93 | 1,890,783,994 | 1,803,629,261 | 1,810,807,014 | 0.40

2201 |Water Naturl;lce Snow | 183.79 | 182.51| 184.78| 5.38| 5.23| 505 124| 397,824,736 | 383644361 | 386550013 0.76

2202 |Nonalcoholic Beverage| 203.64 | 198.16| 214.26| 597 568/ 585 812| 91467,163| 90,120,765| 99,980,716 | 10.94

2203 |Beer Made FromMalt | 6039 | 55.24| 66.05| 177| 158] 18| 1956 | 36921,332| 33588184 | 43888454 | 30.67

2204 |Wine Of Fresh Grapes | 1,617.16 | 1,687.81 | 1811.00 | 47.37| 48.36| 49.45| 7.30| 283,842,081 | 266,763,712 | 285462941 7.01

2205 |Flavr Wine,Vermouth 9.37 9.07 9.47| 028 026 0.26] 445 3,849,213 3,623,175 3578630 -1.23

2206 |Other Fermented Bvrg | 173.11| 131.80| 100.74| 5.07| 3.78| 2.75|-23.57 | 201,049,486 | 140473271| 96,291,178 | -31.45

2207 |Ethyl Alco Etc>80%Alc | 460.11| 452.99 | 449.13 | 13.48| 12.98| 12.26| -0.85 | 723,848085| 730,223421| 738598666 1.15

2208 |Ethl Alc,Undnat<80Alc | 698.38 | 762.79| 817.11| 20.46| 21.85| 22.31| 7.12 | 149260246 | 151909431| 153225686| 0.87

2209 |Vinegar F Acetic Acid 815 1006 1003| 024 0.29] 0.27] -0.26 2,721,652 3,282,941 3,230,730 | -1.59

2009 |Fruit juices 653.82| 779.00| 692.93| - - - | -11.05| 243,993,845 | 275,055,168 | 256,695,861 | -6.67

Source: World Trade Atlas / Japan Customs
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qqn‘lwﬂ (mf}j\f}q 3) ﬂdg\] HS Descriptions S1LATLAUR
— q Waters, including natural or artificial mineral waters un s’mﬁou‘nuﬁﬁuﬂﬁmniauﬁ SN uaztnanan i
| | 2201 |and aerated waters, not containing added sugar or tmuu'lm'la wiax1svinlvivnudu q uarlilsendusa srue
Lﬂ?\,ﬂq a g\l ( Bevera es HS other sweetening matter nor flavoured; ice and snow Thudiouayviug
g Waters, including mineral waters and aerated waters,
- - 11 srudviusuanindaan Miduieanavdasisvinliwnu
containing added sugar or other sweetening matter or
P = 2202 . du 9 viavhlzenduss uanadavdindu a Mifluaanagas
flavoured, and other non-alcoholic beverages, not
22) 11411 2019 WUFHDL : i A = . weiliisrudotinnaliinaduinaudlssianid 20.09
including fruit or vegetable juices of heading 20.09
o 2203 |Beer made from malt. dasvvinanuaas
'] 5 O @f]ua 39 a ) Lﬂu 2204 Wine of fresh grapes, including forified wines; grape  |'hi#vinainaquaa i:uﬁu‘hﬂﬁl.ﬁuuaanaﬂaa’ wnsualas
) must other than that of heading 20.09. uanannsliTasinIulszin i 20.09
2205 Vermouth and other wine of fresh grapes flavoured nasynuarinidu q Nvinannaguae dsendusaaialnusa
N@ ﬂl'] ,] 8 6 ﬁ’quLu‘g‘\ﬂmw] with plants or aromatic substances &svian
Q " o Other fermented beverages (for example, cider, perry, wadaedndu a Maarnmsuin (2 laaas wassuazia)
2206 mead); mixtures of fermented beverages and mixtures |sIuonaIHaNBaILATAIAUTALGINANITWTA LATUDINEN
Q] ~ ' of fermented beverages and non-alcoholic beverages, wadasasfuRlaanmsminuanfuLAIa o fu il
o " - ) "
ﬂivLﬂmwmuﬂ ﬂ’] not elsewhere specified or including waanagaanlilaszyvidasiuliluiau
a X lavauaanagaanlilsulasaniw danuusouaanagas
Undenatured ethyl alcohol of an alcoholic strength by = oo = & = o
v = 220 N . Tamlsunasaoussanay 80 duli srunviaviauaanagad
7 |volume of 80% vol or higher; ethyl alcohol and other o i ; S -
@Q ﬂ ﬁ ﬂ LLﬂ ?g Lﬂ'V] L'ﬂ'VI @ spirits, denatured, of any strength uAZETIAU 9 ulasannua aslinnuussuaanagas
Q9 ' ! winlaAeu
1 Undenatured ethyl alcohol of an alcoholic strength by  [taviauaanagadnlu'lsulasanin daduusenaanagas
sl o I’L 'VL ¥ ﬂ 2208 |volume of les than 80% vol; spirits, liqueurs and other [Taslsunasianninsanas 80 851 Admsuaviaacdiudu q
LLﬂ@ﬂﬂa@ @V]?—N N m LL 'j\ spirituous beverages Adluas (Huuiud I8 1a4)
2209 Vinegar and substitues for vinegar obtained from dhsussguarnasRtdunuinsua agilaansaavdén
= s<l: acetic acid i i
@ﬂf]w 3\] LL@ @@ a@@ ﬁﬁl Fruit juices (including grape must) and vegetable
2009 juices, unfermented and not containgin added spirit, Al (s3udainsilias) uasni@udndlulanminuayl

whether or not containing added sugar or other
sweetening matter

[CHEC] Azfntineaniadsvinlvivudu q WsaliAa

U3NR9611N3180% (Wi

AANING HS 2208) deiindnineld lugaaunssunisuanga udtuduiATeshnieanaaaausananiy

q9aw) efidnanninade Uszinmndiinaldidundnuaziveanaea ldiiufeasy 1 fifin 22089024

Fuuaarindnann nendususumila (@ g utindniasay 57.8)AuARedaauIN (3asay 35.8) Lazau

(Geaay 7.4)

dl A dl o ¥ [ A v ' a a a 1 o a
Lm@qmu‘wmmmﬂ%fmmnLﬂuaummmmm 1®LLﬂ Lﬂi@ﬂﬂﬂﬂlNNLLﬂ@ﬂﬂﬂﬂﬂﬂuﬂ (NN

[ %

M1

A15149 3 nsiinrasgluaining dusuRuAasasan wanansziam

. Value(Million USS) Volume (Litre) TRENRREIS | [TENETES
HS |Description share (%) Rank by Top 5 Sources of Import
2017 | 2018 | 2019 2017 2018 2019 by Volume | Volume
22 | Beverages ##i# | 17.03 | 18.58 | 14,936,233 | 14,343,156 | 15,004,518 0.83 -
S.Korea(34.4%)UK(26.3%)USA (11.4%)
2208 |Ethl Alc,Undnat<80Alc| 8.05| 838 | 9.65| 7,263,747 | 7,335,203 | 8,027,052 5.24 5 A °
Vietnam(8.2%) Thailand(5.2%)
Swizerland(48.3% ) USA(12.3%)
2202 |Nonalcoholic Beveragd 5.07 4.15 4.80 3,101,773 2,772,093 3,326,010 3.33 6 S.Korea(9.5) Austria(5.3%)
Germany(4.6)
S.Korea(64.6%) Vietnam(10.4%)
Other fermented . )
2206, e 2.90| 2.85| 214 3,155,703 | 3,094,820 | 2,209,070 2.29 7 Belgium (6.1%)China (6.0%)
g Netherland(2.8%)
USA(29.0%)
2203|Beer Made From Malt| 1.86| 1.50| 1.83| 1,347,384 | 1,088,105 | 1,372,313 3.13 7 Mexico(21.0%)Ireland(8.8%)
Germany(7.7%) Belgium (7.1%)
Chile(27.9%)F 23.2%)Italy(16.7%
2204|Wine Of Fresh Grapes| 0.14| 0.14| 0.13 28,638 26,415 25,785 0.01 29 ile(27.9%)France(23.2%) taly(16.7%)
Spain (14.4%) Australia (6.0%)
Italy(32.0%) China(28.5%)
2209 |Vinegar F AceticAcid | 0.02 | 0.01| 0.02 19,602 20,280 31,044 0.96 8 France(13.3%) USA(11.6%)
Philippine(5.3%)
2201 |Water,Naturl;ice,SnoW 0.04 | 0.01| o0.01 19,386 6,240 13,244  0.003 1 [France(34.8%) USA(S5.0%) Italy(4.4%)
» uri; ” W . . . , 2 2 .
UK(2.8%) Germany(1.1%)
Brazil(68.0%) USA(16.6%) Pakistan
2207|Ethyl Alco Etc>80%Al - - - - - - - -
Vi Alco EtezsbeAle (13.1%) S.Africa(1.0%) Indonesia(0.4%)
2009 | Fruit Juices 634| 695| 826| 3,641,325 | 5,167,936 | 6,361,297 2.48 13 |China(16.0%) Brazil (15.1%) USA
) ) : e e e } (12.0%) Argentina(7.5%)Islael (6.6%)

Source: World Trade Atlas /Japan Customs

HS




2002)151104 3.3 ANUARST 3aA1 4.8 Auizany naidadoutididudusu 6 vive fauaz 3.3 Tag

Aol liun 1ATeRNgi1AY (Energy drink)uaziAseanninusean wawindrauaesdusiniele
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991 2.1 a1unizany Usunn 2.2 audng Ieadlulszinm Happoshu (Low-malt beer) Baiiluguanan

a

Tnefuannaiidy OEM sanvivasaspntlsziny Tadawaas (Wine Cooler) Belafuanufiauninlungs

Y a a o ¥
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(1) Ministry of Health, Labor and Welfare http://www.mhlw.go.jp/

Japan Soft Drinks Association http://www.j-sda.or.jp/about-jsda/english.php

Euromonitor International https://www.euromonitor.com/

)
)
(4) Japan Wines and Spirits Importers’ Association https://youshu-yunyu.org/data/index.html
) MIPRO Manufactured Imports and Investment Promotion Organization Guide on Regulations by Product for

Sale of Imports https://www.mipro.or.jp/Document/htiOre0000000vi2-att/pdf publications fon0088.pdf

Association for the Safety of Imported Food, Japan (ASIF) (http://www.asif.or.jo/import.ntml )

JETRO Thailand https://www.jetro.go.jp/thailand/thai/t survey/fgtpfoodimport.html

F1ENIUNNTANTIANANA AL LTHN Yano Research hitps://www.yano.co.jp/

T129URANAIALLTEN Fuji Keizai https://www.fuji-keizai.co.jp/market/deatil.html?cid=19057 &view type
0) :121lmel Food Industry Newspaper (Shokuhinsangyou Shinbun) 13 ﬁqmﬂu 2019 Ay 2 Qa\lmﬁu52020
1) 978911 Beverage Industry : Size of Market and Market Share, current and trend in the future (m‘mcﬁﬂqu)

http://nomad-salaryman.com/beverages-report2019
(12) fayanisdiudnsnddniugsn https:/kakakumag.com/money/?id=15290
(13) Trend of Domestic Alcoholic Drinks Market el Mitsuisumitomo Bank ﬁqmﬂu 2018

https://www.smbc.co.jp/hojin/report/investigationlecture/resources/pdf/3 00 CRSDReport065.pdf

(14) 97881UAN 16l Food navigator https://www.foodnavigator-asia.com/Article/2019/08/06/Coke-Japan-s-

alco-pop-Lemon-Do-to-go-nationwide-after-test-launch
(15) @um’ﬁw‘%ﬂzL‘W@qmmum‘immm? Food Intelligence Center Thailand http://fic.nfi.or.th/foodlaw-
continent.php?id=18&nN=%E0%B9%80%E0%B8%AD%E0%B9%80%E0%B8%8A%E0%B8%B5%E0%B8%

A2(Asia)
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