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Japan Import : cosmetics HS 3303 Perfumes
Millions of US Dollars % Share % Change Millions of US Dollars % Share % Change
Rank Country Rank Country
2016 2017 2018 2016 | 2017 | 2018 |- 18/17 - 2016 2017 2018 2016 | 2017 | 2018 |- 18/17 -
-- World -- 2,577.0 | 2,673.4| 29195 100 100 100 9.2 -- World -- 217.8 234.7 248.8 100 100 100 6
1 |France 585.6 649.5 7064 | 22.73| 24.29| 24.20 877| 1 |France 128.2 1453 159.2 | 58.88| 61.93 64 9.54
2 |China 3781 413.2 4416 | 1467| 1546| 1513 6.87| 2 |taly 38.1 37.2 30.7 175 1587| 1234| -17.57
3 [Thailand 390.5 405.5 417.7| 15.15| 1517| 1431 3| 3 |United States 236 217 228 | 1083 9.23 9.16 517
4 |United States 4411 398.4 399.1| 17.12| 14.90| 1367 017 | 4 |United Kingdom 9.4 12.9 15.1 431 5.49 6.08 17.29
5  [Korea, South 172.8 195.7 275.2 6.71 7.32 9.43 40.58'1 5 |Spain 44 5.6 74 2.01 237 2.98 334
6 [ltaly 85.0 93.9 106.3 330 351 3.64 13.18 | 6 |Thailand 35 46 44 1.62 1.98 1.77 -5.03
7 |United Kingdom 778 88.7 99.1 3.02 332 3.39 11.74 | 7 |Switzerland 23 22 2.2 1.06 096 087 -4.04
8 |Vietnam 101.5 94.6 93.2 3.94 3.54 319 -148 | 8 |Germany 43 0.5 2.1 1.96 022 086| 314.13
9 |Germany 63.6 49.5 59.4 247 1.85 2.04 19.99 | 9 |United Arab Emirates 0.9 1.7 1.0 043 0.72 04| -41.08
10 |Malaysia 48.1 46.4 55.2 1.87 1.73 1.89 19.12| 10 |China 0.7 0.8 0.8 033 0.33 0.34 9.93
Others 232.9 238.0 266.3 9.02 891 9.11 11.89 Others 23 2.1 3.0 1.07| 090 1.20 41.28
HS 3304 Beauty Or Make-Up And Skin-Care Preparations HS 3305 Preparations For Use On The Hair
Millions of US Dollars % Share % Change % Share % Change
Rank Country Rank Country
2016 2017 2018 2016 2017 2018 |- 18/17 - 2016 2017 2018 2016 | 2017 | 2018 |- 18/17 -
-- World -- 1,161.1 | 1,228.8| 1,384.9 100 100| 100 12.7 -- World -- 468.6 | 474.5| 497.7| 100| 100| 100 4.89
1 |France 398.3 441.0 480.1| 34.31| 3589| 3467 8.87 1 |Thailand 2658 | 267.8| 2755 | 56.72| 56.43| 55.36 2.9
2 |Korea, South 134.8 155.2 2209 | 11.61| 12.63| 1595 42.37 2 United States 49.0 51.2 499 | 1045| 10.8| 10.02 -2.62
3 |United States 2236 2131 2112 | 19.26| 17.35| 1525 -0.93 3 China 35.8 40.0 39.4 7.65| 843 791 -1.64
4 |China 78.0 88.9 90.8| 672| 723] 656 2.21 4 |Vietnam 313 33.5 325| 6.67| 705 653 -2.83
5 |United Kingdom 53.8 64.4 73.0 4.64 5.24 5.27 13.37 5 France 23.8 24.2 26.9 509| 511| 541 11.19
6 |ltaly 30.1 37.1 523 2.59 3.02 3.78 41.04 6 Spain 133 12.2 13.9 2.83| 257 279 13.57
7 |Vietnam 45.7 35.0 345| 393 284| 249 -1.38 7 italy 8.2 10.2 13.8| 175| 214| 277 35.68
8 |Germany 314 32.5 33.6 2.7|  2.64| 243 347 8  |Korea, South 8.1 9.2 125| 173 1.93| 252 36.77
9 |Thailand 36.5 33.6 32.8 3.14 2.73 2.37 -2.23 9 Germany 15.8 6.8 10.8 337| 142 217 59.57
10 |Belgium 18.1 20.6 244 | 156 168 1.76| 1859|| 10 |israel 6.5 77 68| 139| 162| 138 -11.22
Others 110.7 107.5 1312 954 875 947| 2200 Others 11.1 11.8 157 | 235 250| 3.14 32.49
HS 3307 Personal Perfumery, Cosmetic Or Toilet Preparation HS 3401 Soap; Organic Surface-Active Products For Use As S
Millions of US Dollars % Share % Change Millions of US Dollars % Share % Change
Rank Country Rank Country
2016 2017 2018 2016 | 2017 | 2018 |- 18/17 - 2016 2017 2018 2016 | 2017 | 2018 |- 18/17 -
0 -- World -- 461.2 448.3 494.7 100 100 100 10.35 0 -- World -- 268.3 287.1 293.4 100 100 100 2.2
1 China 197.8 207.7 2325 | 42.89| 46.33 47 11.95 1 China 65.8 75.8 78.0 | 24.51| 26.41| 26.59 2.91
2 United States 96.1 71.4 69.4 | 20.84| 15.92| 14.04 -2.67 2 United States 48.8 411 45.8 18.2| 14.3| 15.62 11.62
3 Thailand 51.5 60.0 633 | 11.17| 13.38| 12.79 5.45 3 Thailand 331 39.6 41.7 | 12.35| 13.79| 14.21 5.35
4 |Korea, South 22.8 24.1 339| 495 538| 686 40.7 4 |Malaysia 333 35.8 307 | 12.42| 12.46| 10.46| -14.22
5 France 13.1 14.4 14.0 285| 321 283 -2.76 5 France 22.1 24.5 26.2 823| 854| 891 6.71
6 |Taiwan 14.4 121 13.0 3.13 27| 263 7.53 6  |Vietnam 15.3 18.7 18.7 57 6.5| 6.39 0.34
7 Germany 9.9 7.5 10.6 214 168 215 41.42 7 Indonesia 16.1 17.8 18.7 6 6.2| 6.36 4.78
8 Netherlands 37 7.8 9.4 081 1.74 1.9 20.38 8 Korea, South 6.5 7.1 7.3 243 246| 248 3.18
9 Malaysia 11.2 6.2 9.1 243| 138 184 47.19 9 Israel 59 5.1 6.7 22| 177 229 31.95
10 |italy 6.6 7.1 69| 143| 159| 14 -2.83 10  |United Kingdom 5.9 5.5 5.2 22| 193] 177 -6.34
Others 34.0 30.0 32.5| 7.36| 6.69| 6.56 8.19 Others 15.4 16.2 145| 576| 564| 4.92| -10.73
un : Uszanaannainaes World Trade Atlas |
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aafuntananandmngAunlungauriae(Organic plants)

" Acton Securing Quality, Efficacy and Safety of Products Including Pharmaceuticals and Medical Devices ET’J‘LW]@
%jﬁl http://www.japaneselawtranslation.go.jp/law/detail/?id=3213&vm=04&re=01

 Notification No.331 of Year 2000 g einz\daal3 hitps:/www. mhiw. go_jp/content/000491512.pdf (NEAEINAH)

® COSMO Standard @mmz@miﬁ‘ﬁl https://cosmos-standard.org/

0 Japan Organic Cosmetics Association http:/joca.jp/?p=183
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) zﬁmmwﬂqmmwﬂﬁmﬂ?mzﬁ’]mﬂ@ﬂu Japan Cosmetic Industry Association (JCIA) https://www.jcia.org/en/
(2) NIENIWHINN UINUUATATARNNIELY Ministry of Health, Labor and Welfares
(https://www.mhlw.go.jp/english/)

(3) Japan Organic Cosmetic Association (http://joca.jp/?p=183)

(4) Manual for importing and selling Cosmetic, MIPRO : Manufactures Import Promotion Organization
(https://www.mipro.or.jp/Document/htiore0000000vi2-att/pdf publications 0063nre.pdf) (m‘mﬁjﬂqu)

(5) 16T SANSOKAN PEAIEE 189 OSAKA Business Development Agency (https://www.sansokan.jp/)

(6) WilAaNEI9RANNIIH Fiseednens (Shukanshougyou ¥ il 2£) Tneini3sm Syukan Syogyo Publishing
Co.,Ltd. (https://www.syogyo.jp/)

(7) 9789 UVB9LTEN NIPPON ZETTOC Co.,Ltd (http://zettoc-cosme-oem.jp/media/2018/04/14/31)

(8) FEUAAALAIRIENaN TaenBEm Fuji Keizai (https://wwww fuji-keizai.co.jp )

(9) 9L A2 AR ALAERAN RN TAETEET TPC Marketing Research(http://www.tpc-osaka.com/)

(10) 3789714217 1AEILITEN Impress Business Media Fuft 6 fueneins 2019 (394 Market Size of the E-Commerce for
Cosmetic Products Year 2018 (m‘tr’@lﬂu)

(11) 91297U219A1N The Health Industry News Q1T 15 e 2019
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