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! world Bank Group, June 2019, Russia Economic Report, http://pubdocs.worldbank.org/en/115001560108403019/rer-41-

english.pdf

2 World Population Review, http://worldpopulationreview.com/countries/russia-population/
® World Bank Group, https://data.worldbank.org/indicator/NY.GDP.PCAP.CN?locations=RU

4 Alyssa Yorgan, 10 Key Statistics on internet usage in Russia 2019, 20 February 2019,

https:

russiansearchmarketing.com/internet-usage-russia-2019-10-key-statistics
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6 Insight into the growth of Russian eCommerce, 2018, https://www.eshopworld.com/blog/russia-ecommerce-insights-2018

" E-Commerce in Russia 2018, http://www.datainsight.ru/sites/default/files/Dl_Ecommerce%202018 0.pdf
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1% Development of online retail in Russia, 29 November 2018, https://yandex.ru/company/researches/2018/market_gfk



https://www.gfk.com/ru/
http://www.datainsight.ru/sites/default/files/DI_Ecommerce%202018_0.pdf
http://www.datainsight.ru/sites/default/files/DI_Ecommerce%202018_0.pdf
https://yandex.ru/company/researches/2018/market_gfk

¥
=

51A184031 online UBNIINT WAKATEIANN Ao N1sdsTeraulataunsaUTouiisusaLasm
Auladfiauesieiafiantile uavazainauiglunsdsie

e

! Mo o & a £4 ¢ A MY & a L@ d' [ 1% '
drvsnanliveudwedumesulal iasnnlyildiiuresnss lifuldlusewmuniminliieinsde
mssindula wazndrimndlymisesdudlinsuinagiaselas lasludsuiaveu

Fraguilnalvudgedudseulatiinfiansglugisnian 21.00 - 23.00 u. uazleudswe
lugrananiadifey tawn Framan1allvgd (Tufl 31 Suaeu veannd) mAniansauianves
Sade (Jun 7 unseuveanl) wasdududaina (Fui 8 fiuray vownd)!!

AN 6 Winnanausadedeiudioaulall

Why Russians purchase items online
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Its a fun wayto spend time and find nteresting things
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An Overview of Online Shopping Behaviors in Russia, 2014, https://www.imrg.org/russia-shopping,

12 United Nations Industrial Development Organization, National Report on E-Commerce Development in Russia, 2017,

https:

www.unido.org/api/opentext/documents/download/9920890/unido-file-9920890

13 Development of online retail in Russia, 29 November 2018, https://yandex.ru/company/researches/2018/market gfk

" Top-100 rating of the largest online stores in Russia, 2018 https://www.top100.datainsight.ru
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5 E-Commerce in Russia 2018, http://www.datainsight.ru/sites/default/files/DI_Ecommerce%202018 0.pdf
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Cross-border trade market of Russia

(according to data provided by AKIT 2018)
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16 Shoppers are moving online: the growth of online commerce in Russia, 27 November 2018
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Cross-border vs. domestic shopping
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ADVERTISING SPEND IN RUSSIA (in $USD millions)
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Internet

Source: Statista, Advertising expenditure in Russia 2007-2018, by medium
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Popularity of Different Shipping Methods in Russia

Share of online shoppers who used these delivery methods at least once a yvear, %
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Melun vndumdiininldiiy 31 Alansy uwazyaeildiiu 1,000 gls se 1 iieuse 1 gnAn

Y a =

maganinslifiuaiind mndwdnvieyadiaudiiu afininiu 30% vesyaaudni
Aut® o tuil 1 unsaw 2019 fnsusuyadndudnfidemeeseulay fo mnduddi il
A 31 Alandu wazyaailiiiAu 500 gls e 1 Weusie 1 gnA1 naaaninsliiuagund win
hwiinrieyarAud Ay aziniafu 30% vesyamdudiiiu wievniiu 31 Alansu awAne
mmannslagiinandniiiu x 4 gls wu dimiin 36 Alandy asdondenBaaning (36-31) x
4 wiritu 20 gls®

¥ 2017 Sguiasadelsiinsesnngmnglmidlerfududiididonssusamainuesulal
a1l Federal Law No. 335-FZ Yufl 27 NHAINYY 2017 1304 “on Amendments of the First
and Second Parts of the Russian Tax Code and Specific Regulations of the Russian
Federation” uazawdinaldiadutud 1 unmew 20197 neionmdnuesngmane Federal Law

8 E.Commerce in Russia, September 2017, http://www.ewdn.com/files/ecom-rus-download.pdf

Y The Amount of goods duty-free from 1 January 2019, 11 October 2018, https://www.kubdeneg.ru/surma-tovarov-bez-

poshliny-s-1-yanvarya-2019-goda,

20 Ruslan Vasutin and Damir Zinnatullin, Russia’s New VAT Rules on Cross-Border E-Commerce Services: Key Points for B2B
Services Provider, file:///C:/Users/DITP2/Downloads/MRS000106287%20VAT%20in%20Russia%20Handbook%20v5IP.PDE
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No. 335-FZ fip Mmualiusendliusnisdumesulatainsenanindduiludegneniad
sihunseoulatiazdesduiunisdwiolud

(1) aansideuniu Russian Tax Authorities uag

(2) MIAUINLALNITINY VAT anugarin1siiusns fin VAT dmsunisaieeulail ludn

15.25% 9 nn15yarInshiuInisviavan

Jagduilusenglvuinmseneviiaansilouiu Federal Tax Service ¥043al@8LA7 T18a2188A

A1 https://Ikioreg.nalog.ru/en/registry

mitrgauningidauazdayanisinse
whgnunanvessade o
- NIENIINPAAINNTTULATNA $A1 (Ministry of Industry and Trade of the Russian

Federation) A1fiuguagsfa E-Commerce tUugdsuiingaulunissisuleuiedguiauay
ngszfoulumsimunnisinigludssing aauseina nsiuinig Wuduy
- NITNTNAUNATEFA (Ministry of the Russian Federation) iuniissuiisnsulauis

SgunauazngseleumunIsimuIgsNsINds swiwwn SME msundesdnsvesiiiuana N3
sanluaugn
- NIINIWINAUIAIAA nISABaIsHALABNIAYY (Ministry of Digital Development,

Communications and Mass Media of the Russian Federation) Wuniassudisrsuleuis
Surauazngszdoudumeluladansauma nsauuiay vinsluswdld msdeasuiavu
Fornaq medumediun s vy uazineluladll

- n3Ew329n13A&Y Usenaudie wiaeeu The Federal Taxation Service duiliumiigany

SullaveulfgrtuaBynuiaieliiinn1sAuinun18ignaes ATUNIY ATINET LagnTy
128971 Federal Customs Service Faiduntissusuinvauiiginunisuassues

wlgurgvaaniasguratunisativayunisiteaulal
NIENTINAUNATYFAIMIANNUSIFF AR o N80T o lTANAILAATISNIZNIN DN TULND
@519 E-Commerce Platform tauszniadinluvaiey 2016 aza31s National Platform fv

A 1l Y IS A A aw = Y o 1 [ 1
sumsiilngianvesiaide Ao Sberbank YueNIuTEW e-commerce duT ladninguiu iy
UIWN Yandex wag Ulmart

weurgsguralnelumsatvayunisieeuladiu SME vealnelvanansatdiauedumlignain
a1na 2man E-Commerce shliAnaudenlesseninagnuasdivegsiamniu eglss
7 sgunadesduaiuuariimnuiunduszneunlnglndilafertunisieeuladlulangalmiin
vheensls Fstlagtuiinassranemhsnldtiemdoduszneunisine
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udniifidnenmviediegrsnsaiinundudnlne
wanfausilnefifsminglugiuuueoulatlunaindades Srssminevislu marketplace vdnvos
$aide 917 Wildberries, Ozon.ru wioudmelulivledvesusmiadedadudundidud
nelaenss og1alsfid audnlnedsnandlsnsdmmiesulatlunandades Wuduiiiind
sihufunuviedindnifuiendeglusamde dudiivoniou 1un dudiaiesdronyaulns
Inedidnenm 1Hud o3y erassruayulng difusewdnadabu dudussinnemis 0d
waliian walifouus sunvuiRen Feausesa nefl thiusag

nsnseuRvasusEnaunising

na91nsidenuin Jadeidunuime/guassalumsmosulatluiade e nwiuazns
yuds iesnnilulsemaiifioranunniiawing ssuunslassadisugiudiunisvudedsls]
anunsadndmnginne fanalisiaaiasaidt gnAnlunsawealndeinislidduiegiesinisy

vuenguand b indlgvisunisdeasawidangy Ml Maaesnguiiauinanagl
fulauaziwelaguiediswi

nagnsuuzirdmsugusznaunisinglanzaainesulail

1. M90m1an156418 E-Commerce Platform Tunanasaidefiwunzan dudlveaiuise
Usingilunisiesuladvesiadelasininden 1 - 3 m13 laun (1) wduwnudndndud
nglusadedadufinduiuessenounslne e miefeoulauazoonlafluguuuy
#139 B9 (2) mnbifaginihiade fusznevlneiesieuwnannzifougsaluiadoudaie
annsathaudvesmunssmieludulesdviesiiuvesiadeld uas (3) fuszneunisine
fasteviulesivie market platform s titennssmtedudnuly platform tuq Gsans
\&on platform ﬁL“fJuﬁﬁammnﬁqmm%’aﬁa A9 Aliexpress.ru

2. Bemaduiitdmieesulatidesign ﬁiﬂﬂwﬁ'uamwmLﬁaﬁqamgﬂﬁ'}LLazLﬁmﬂWie‘g@%ﬁ
a¥remuindeielifuauduaziuidm Tuesdeulunisddui mssedu wazuleue
N95URRAYOUADALA

4. @¥19 content venAnSuINAYlD a¥1inuuAnAnRER Sueiay wazasiduniw
Fanae

5. faudmanvangliidenass ileiumadenliiuguslaa

nagnsamsunasglunisalivayuiusznaunisineanznainasulall
1. dudvedlneiidedeusesnunmuaziduideulusainfadoegluseduaoudiags vinue

U

FesUfuUgaessUnUUTIAuiLarenadnviiea Benndnd s dunwniaidoiiely
anfnsadednfandnduelisinga

2. wuzilWguszneunislnenswiwuimisuazfeulynisidriindiminedudify
Marketplace Platform fewasdaderigodinmsdnsauisnlusadoneufiassniiunisune
Audnooulatirinu marketplace Suthvesdaids 81 Wildberries, Ozon 13 Yandex (Beru,

Bringly, Yandex.Market)
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Beydunuain Aliexpress.ru u3seneliguszneunisineiiaulasminedudnlnelunais
Saioifefugsieeeuladlusaide 38n1514ng Platform wazmfshanssududgsiasening
Aliexpress.ru flugusenaunising

Sguratiemdeliigusenaunisineidniiudu Cross-border Marketplace Platform fsuas
u LﬁaﬂﬂﬂQimn%ﬁa@u‘%‘lm%’aﬁm 919 Aliexpress https://ru.aliexpress.com
ahauaudylusimAuduasuusudngliduisananiumseonlad
magualasasIaiug Iy 1y 58UUT13eRu NMIwuds sEUU Logistics & Supply Chain

dinaudaasunisenlusielssing i ngsuealn
NINYIAY 2562
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= Alyssa Yoregan, 10 Key Statistics on internet usage in Russia 2019, 20 February 2019,

https://russiansearchmarketing.com/internet-usage-russia-2019-10-key-statistics/

= Development of online retail in Russia, 29 November 2018,

https://yandex.ru/company/researches/2018/market_gfk

=  E-Commerce in Russia 2018,
http://www.datainsight.ru/sites/default/files/Dl_Ecommerce%202018 0.pdf

= |nsight into the growth of Russian eCommerce, 2018,

https://www.eshopworld.com/blog/russia-ecommerce-insights-2018

=  Shoppers are moving online: the growth of online commerce in Russia, 27 November

2018 https://www.nielsen.com/ru/ru/insights/article/2018/pokupateli-

peremeshchayutsya-v-onlayn-rost-internet-torgovli-v-rossii-v-cifrah/
=  The Amount of goods duty-free from 1 January 2019, 11 October 2018,

https://www.kubdeneg.ru/summa-tovarov-bez-poshliny-s-1-yanvarya-2019-goda/

=  Top-100 rating of the largest online stores in Russia, 2018
https://www.top100.datainsight.ru/

= World Bank Group, GDP Per Capita,
https://data.worldbank.org/indicator/NY.GDP.PCAP.CN?locations=RU

= World Bank Group, June 2019, Russia Economic Report,
http://pubdocs.worldbank.org/en/115001560108403019/rer-41-english.pdf

= World Population Review, http://worldpopulationreview.com/countries/russia-

population/
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