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1 Aulednsenynmssagy unu wazataRnisvesdiiu https//www.mhlw.go jp/content/0000213177 pdf

(2) 197U “Marketing for Elderly” Ingu3¥w Mizuho Corporate Bank

https://www.mizuhobank.co.jp/corporate/bizinfo/industry/sangyou/pdf/1039 03 03.pdf

()  wilsdofiuw Nikke Suf 17 fwnw,13 fquiey, 25 nsngAx wae 14 Fanay 2018
(@) 578397 “Asia Health and Wellbeing Initiative Tng Office of Healthcare Policy, Cabinet Secretariat, Government of Japan

http://www.jcie.or.jo/cross/healthy-aging/docs/Fujimoto.pdf

(5) 51897 “The Basic Principles of the Asia Health and Wellbeing Initiative”

https://www.kantei.go.jp/jp/singi/kenkouiryou/en/pdf/basic-principles.pdf

(6)  Kyodo’s news Juii 13 wwieu 2018

https://english.kyodonews.net/news/2018/04/1fc13074ea8a-japans-population-decline-aging-continue-in-2017.html

afifivas Cabinet Office ftju au T 2016 httpy//www8.cao.go jp/kourei/whitepaper/w-2018/gaiyou/pdf/151s.pdf
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Statistics Japan of Ministry of Internal Affairs and Communications

uney “msuseugunm iensquaszezendludiu” 9 un 3AdnA yuriadan uaze19158 Takada Minako
The Mainichi Newspaper Yufi 21-22 wiqunias 2018

Welfare and Medical Service Network System (WAM NET) www.wam.go.jp
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“Japan Senior Care Business Directory” 310 Osaka Chamber of Commerce & Industry
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