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Message from Minister of Commerce

As the current world economy has been constantly fluctuating
and changing, therefore, it is difficult for all to forecast its
future economic trends. Meanwhile, it causes complication for
government sector to determine economic policy direction in
which will lead to positive results to country development.
Therefore, the Ministry of Commerce as the key government
organization with its roles and responsibilities on Thai
economic development and administration, has determined its
operating direction to be supportive and inclusively consistent
with global economic changes in all dimension. The
operating direction is, also, set to be up-to-date with precaution
against external changes and emphasizes on Thai economic
internal strengthening in order to reinforce Thai economic
basis. Ultimately, Thai economy will be sustainably and
strongly developed.

Department of International Trade Promotion (DITP), Ministry
of Commerce is the government agency that plays major role
in promoting international trade. Presently, DITP has adjusted
its role to complete every dimension as well as to be
consistent with the current world trade context. At the same
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time, DITP expedites in seeking new trade and investment
networks, also, expanding marketing opportunities. Besides,
DITP has also developed and promoted Thai entrepreneurs
and enterprises as a strong Team Thailand with sustainable
potentiality and competitiveness in the international trade
arena. Most importantly, the Ministry of Commerce aims to
proactively function to comply with new economic formats
which may occur in the future. Hence, the Ministry of Commmerce
has accordingly conducted strategic policy in advancing
international trade and promoting overseas investment

concurrently.

Besides of operations conducted to accelerate Thai trade
opportunities and approaches on the context of trade relations
via regular trade channels, the Ministry of Commerce also
imposes policies to Department of International Trade Promotion
to be a proactive working agency for online trade promotion.
The Ministry of Commerce also focuses on developing all
departments to perform their roles in accordance with
changing global trends and become the Ministry of (Digital)
Commerce to be responsive to current trends engaging with
information technology on trade and business operations.
Formerly, the Ministry of Commerce had placed emphasis on
integrating entire cooperation of all internal departments for
international trade promotion and development. Apparently,
its overall result during the past year is deemed well successfull,
even though world economy has faced various factors on risks
and uncertainty. The Ministry of Commerce, nonetheless, is
committed to developing and carrying on its responsibilities
with full effort in order to achieve the ultimate outcome of
Thai trade and economy development.

Lastly, on the 64" anniversary of Department of International
Trade Promotion foundation, | would like to convey my goodwill
and wish all government officers happiness and prosperity.
Please perform your duty with good intention, dilicence
and solidarity. In the meantime, please kindly work side by
side with self-sacrifice for an advantage of public interest
in order to reach our national stability and sustainability.

Mrs. Apiradi Tantraporn
Minister of Commerce
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Message from Deputy Minister of Commerce

lam very glad to be part of Thai trade and economy promotion
and development by cooperation with the Department
of International Trade Promotion (DITP), the Ministry of
Commerce. I would like to thank all government officials and
officers, who have been working together to create, support,
carry forward and intently perform duties to achieve ultimate
target in promoting Thai international trade.

Nonetheless, the responsibility in promoting international
trade will never be ceasing. On the contrary, DITP still has
to accelerate its development, seek new opportunities and
approaches, as well as improve its operating procedures to be
proactive, up-to-date and consistent with the changing global
economic trends to achieve mutual outcome as specified in
the national development strategic plan.

Throughout the past, DITP has played major role in international
trade advancement. Consequently, positive results widely
occurred to overall economy in broad area. A large number
of entrepreneurs and community enterprises have been
promoted and able to efficiently expand their market.
Besides, DITP has also encouraged entrepreneurs to be aware
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of innovation’s significance in term of value-add creation to
lift up Thai product and service standard, which will lead to
strong foundation for Thai trade and economy sustainable
development.

For international trade in the context of its changes, DITP,
therefore, shall adjust its trade perspective to be wider by
concurrently promoting trade, investment and tourism. DITP
shall have them linked to one another by collaborating with
various organizations. Meanwhile, DITP shall promote private
sector, particularly, its potential segments and indigenous
firms to invade market by city-focus. Besides, SMEs shall be
well prepared with competitiveness to penetrate Cambodian,
Laos, Myanmar and Vietnamese markets by observing CLMVT
(Cambodia, Laos, Myanmar, Vietnam, Thailand) as our Home
Market, as well as to expand trade and investment of products
and services to emerging market with their own brands.

Moreover, DITP shall elevate trade in service promotion
by analysing and providing in-depth information regarding
consumer behaviours which include proper methods for
each business type for market entering. Currently, trade in
services will lead to product distribution and directly link to
branding and brand royalty. It is also well known that Thai
product standard is accepted worldwide. In the meantime,
service is one of the prominent points of Thai entrepreneurs
as well. Hence, the public sector shall promote Thai products
and services to showcase both in ASEAN and global levels.

Lastly, on the 64" anniversary of Department of International
Trade Promotion foundation, | am pleased to extend my
warm wishes for happiness, prosperity, sood health, and
peacefulness to everyone. Please kindly perform duties
with determination, commitment and self-sacrifice.
Meanwhile, please hold on to righteousness and unity by
working side by side for both within the Department and with
other organizations in order to achieve the country
development goals.

Mr. Suvit Maesincee
Deputy Minister of Commerce
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Ministry of Commerce is the government organization,
which its role and major missions are to operate to achieve
outcomes in driving Thai trade and economy together
with strengthening and increasing competitiveness for Thai
businesses. Meanwhile, Ministry of Commerce has been
creating domestic and overseas economic connections
including expanding networks in both internal and external
dimensions. In the meantime, foreign networks in region
and international levels have been reinforced. The ultimate
result is to level up living quality of people as they are the
important forces for country development.

Under the current global economic situation that constantly
fluctuates and changes, including with “New Normal”; the
new economic trend or direction of global economic growth,
which slows down and its average growth is lower as well
when comparing to the past, therefore, each country is
required to adjust its economic policy to be up-to-date and
practical to cope with challenges and occurring inconstancy.
Department of International Trade Promotion (DITP), Ministry of
Commerce, is the main government organization in advancing
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and promoting Thailand’s international trade. With its
efficient and well-prepared networks or trade offices that are
located in all regions around the world, they have determinedly
operated to achieve ultimate goal, especially Thai export in
which equates with key mechanism to drive Thai economy.
DITP has set the effective operating strategies for all working
levels to make sure that all trade dimensions are covered,
for example; seeking marketing channels and encouraging
value added to Thai products and services. Meanwhile,
DITP has applied innovation to increase competitiveness of
entrepreneurs, as well as supported and promoted country’s
DITP has
professionally cooperated with all sectors such as government

trade through e-Commerce basis. Besides,

sector, private sector and popular sector in order to achieve
an effective and systematic integration.

Throughout the years, Department of International Trade
Promotion has performed with intention to reach country’s
advantages by emphasizing on concrete accomplishment.
DITP has been a part in sustaining and mitigating serious
consequences resulted from global economic crisis in which
might affect Thai economy. The export growth rate during
past year was deemed successful to a certain extent when
compared with many nations that failed to avoid facing major

economic impacts.

On the 64" year anniversary of Department of International
Trade Promotion foundation, | do appreciate and thank all
government officials including officers who have been working
with commitment, honesty and unity. | may extend my best
wishes to all of you to have perfect health with divine wisdom.
Please continue maintaining the working performance to be
as excellent as it has been. In consequence, together we
will become major engine and force to drive Thai trade and
economy to reach sustainable growth. Subsequently, they will
become steady and equitable with full essential prevention
to withstand changes and bring forth well-being to people
in the whole country.

Miss Chutima Bunyapraphasara

Permanent Secretary of the Ministry of Commerce
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Thailand’s international trade and economy are currently
facing increasing challenges in all dimensions. In the meantime,
global economic trends are rapidly changing, such as lower
average economic growth rates, economic sensitivity to
monetary and economic policies of countries with larger
economies, including the impact of price fluctuations
of world commodities and services, etc. Subsequently,
the Department of International Trade Promotion (DITP),
a government organization with major responsibilities in
marketing and international trade promotion, has had to
up-date its organizational role to be more flexible and ready
to meet these challenges. Moreover, the DITP’s operational
strategy, must be remodeled by placing more emphasis on
proactive work, promoting integration among organizations
both from government and private sectors, as well as
strengthening its backstopping unit. This organizational
restructure aims to ensure DITP’s readiness to tackle any
future changes and to advance Thai international trade.
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In 2015, the DITP has continued its role in implementing key
government policies and has systematically sought to foster
and develop new marketing opportunities and methods.
We have also been focusing on maintaining Thailand’s main
market share by developing products and services in line
with current trends and modern market demands, with
emphasis on innovation and creative thinking, as well as
eco-friendly products that reflect social responsibilities.
In addition, the DITP has been developing entrepreneurs to
be well-prepared for new marketing challenges, as well as
increasing their competitiveness in the global market. We
have actively undertaken measures in creating recognition and
awareness of the importance and advantages derived from
the ASEAN Economic Community, which took place at the end
of 2015. The DITP signed a Memorandum of Understanding
(MOU) with 14 educational institutions in order to have human
resources developed to be more responsive to the AEC.
We have also emphasized the importance of developing the
DITP’s B2B e-Commerce channel via thaitrade.com and also
maintained excellent service standards to the private sector.
Furthermore, the International Trade Development Committee
was launched as a forum for all agencies and organizations
from every sector, with the purpose of finding solutions to
drive our country’s economy, reform Thailand’s international
trade and to lay a foundation for future operations. This is
all part of our commitment and work, dedicating our abilities
and efforts to achieve the results mentioned in this report.

These results will no doubt become vital sources of information,
useful in creating new opportunities and marketing
channels for entrepreneurs and those who are interested in
such information.

Lastly, may | extend my best wishes and thankfulness to all
the DITP executives and staff, who have diligently worked
together to make the DITP one of the leading international
trade promotion organizations. | would also like to express
my gratitude to our alliances from both of government
and private sectors, that have consistently supported and
cooperated with us, which has been a major driving force for
country’s steadfast and sustainable economic development.

Mrs. Malee Choklumlerd
Director-General
Department of International Trade Promotion
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To be one of Asia’s leading international trade promotion
organizations with service excellence standards and readiness to
change, ensuring sustainable value creation and competitiveness
of Thai entrepreneurs in the global arena.
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The DITP is committed to providing excellence service to

Thai entrepreneurs in international business, including

trade facility, cost reduction, value creation of goods and services,
provide consultation for overseas market access and
maintenance, as well as close cooperation with private sector to
promote Thailand as a major gateway of Asia.
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Strategic To proactively and constantly promote
iInternational trade.

AdY

OVANS DITP DRIVE

Corporate

Cultures

Dedicated
Lulu viu oANu
enthusiastic,
diligent, and
endurable

Excellent
IWon1sAlng Responsive
1uian waawsauld
excellence of prompt results
Thai trade

Value Creation Integrity
aswassAavinL §151350RArUSSSU
create new things virtue upholding
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Strategies for International Trade Promotion and Development

1. wanaumsvengnsAma:nMsasnuiuwusonsiuondau meli AEC nazduiaSunsigus:loston FTA

2. WrUIa=ayasuanannssuarisiazinymsiussy

3. duasumsibu Trading Nation na:wauungusznaumsingliaunsnAndussavlusus:in
(Internationalization)

4. er;umna:eiu|a§umsas“wgam|v‘v'uua:amuusuﬁﬁumua:uSms (Value Creation, Innovation & Branding)

5. Weuunnazduiasuaurna:usmsidunduagnunsuagas (Clusters) lazsausuudltivaausiasnsingg vavnainlan

6. aSwnmwanuniussnAlugugwaniazdsoandudiia:usmsninunwuInsula:ingudGoo
(Country and Industry Image)

7. ?i\]I?i§UmSTﬁUS:TEJUU'mﬂﬁOﬁ@mOaIIH:§UIIUUMSﬁWHUEJTHU'5U‘] (Digital Commerce and New Trading Models)

8. WUIUAAINS S:UUNISHIIU MADAIUS=UUTaaMSANHaNISUSNIS asthinalulagadelniumuus:ansniw
MsivuagFoIloy

1. Propel trade expansion and investment with alliances in ASEAN under AEC and optimize
the FTA benefits.

2. Develop and promote food and agricultural products processing industry.

3. Promote Thailand as the Trading Nation and enhance the capabilities of Thai entrepreneurs in
conducting overseas businesses (Internationalization).

4. Develop and promote value creation, innovation and branding.

5. Develop and promote the complete product and service clusters which are capable of serving
the trends of new global demands.

6. Create country and industry images as the manufacturer and exporter of products and services
that meet the standards and international trustworthiness.

7. Promote the utilization of digital commerce and new trading models.

8. Develop human resources, working system, as well as trading information for service system and

employ modern technology to continually improve working efficiency.
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1. Propose policies, set goals and action plans for export. Provide suggestions
on the direction of marketing and trade measures.

2. Engage in activities, both domestically and internationally, to promote, develop,
and support Thailand’s export of goods and services.

3. Produce trade data and provide trade information service. Provide support for Information Technology
related to export for the use of Thai manufacturers, exporters, service providers,
as well as offshore importers.

4. Undertake public relations activities to promote the export of Thai goods and services.

5. Educate the private sector with international business in order to advance its competitiveness and

export efficiencies, as well as provide assistance and coordinate with local and overseas organizations.

6. Support the development of products in terms of design and brands so that Thai products could achieve
value creation and meet international market demand.

7. Support the advancement of trade logistics system.

Perform activities within the scope required by law or as assigned by the Minister or cabinet.
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Executives

1. W9NNA LAaLaA
SUANSUANESUNITASENINIUSENA

Mrs. Malee Choklumlerd
Director - General

. U99uis Busdn ATaiseyd
9995 UANSUALESUNTATEIINAUSEINA

Mrs. Chantira Jimreivat Vivatrat
Deputy Director - General
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3. UYENAA BOIUAIAN

58985 UANTUALASUNNTATEMINUSENA

Mr. Supapat Ongsangkoon
Deputy Director - General

. WILANAY gauysal

59995 UANSUALATUN1TATEMINUTENA

Mr. Somdet Susomboon
Deputy Director - General
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Assistant Director-General
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1. weunged annena
N swslvgdeIrey

Mr. Matyawongse Amatyaku
Assistant Director - General

2. wenWavYy Nsee
N swdivageIvIny
Mr. Pisit Kijviriya
Assistant Director - General

3. WEIYiaN Yas

Ny swalvdTeIey

Miss Boontiva Boonchara
Assistant Director - General

. 1.8.A7N1999 Na3lngy

SnwinstusuruainIvnisnidive
ey

M.L. Kathathong Thongyai
Acting Assistant Director - General

5. U939 1BaUsHIESY

SnwinstusuruadnIvINsNIaYe
ey

Mrs. Chittra Uerprasert
Acting Assistant Director - General

. W9ITIUATal 1NaYin

SnwinstusunuainIvinisnidive
WYY

Mrs. Vannaporn Ketudat

Acting Assistant Director - General



18 siguruds=9U 2558

séo

Directors

1. WNEANST TAUgITI
Henen1sdlingsiauinisuas
ladafndn1sm
Miss Jatuporn Wattanasuwan

Director, Office of Service Trade
and Trade Logistics

2. weadaa FaztiundszIn
Hennen1sdinmdvdainea
Mrs. Lalida Jivanantapravat

Director, Office of Digital
Commerce
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3. WPHEN IAUNEG LEILINNS

Heien1sdingnseansn1sAn
JENnUsene

Mr. Phusit Ratanakul Sereroengrit
Director, Bureau of International
Trade Promotion Strategy

. UIPLNANT ANITSAY

HO1UIENTANUNHAILNINITALAY
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Mr. Ekachat Seetavorarat
Director, Office of Fashion and
Lifestyle Business Development
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5. welun guauvang
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AUNITANTERINUTEINA

Mr. Phathai Sooksommai
Director, Thailand Knowledge
Institute of International Trade

6. UNBUNAR N9
HO1UIENTENUNHAILNINITALAY
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Mr. Napadol Thongmee
Director, Office of Agricultural and
Industrial Business Development
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7. UNVIYUM Hila
He1nen1sainuImsnans
Mrs. Kwanapa Phivnil

Director, Office of General
Administration

8. UNYIVYINT IUNTAS
Honnensdtinesud
Mr. Wichchakorn Chandrasiri
Director, Secretariat Office of
Director - General
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9. UNITIUNTA] LNATIA

HennensdiniaunanUssay
\WiS¥gNIR T ULaTLELTY

Mrs. Vannaporn Ketudat
Director, Office of AEC and Asian
Trade Development

10. u.8.A9 09 Na3lngy
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M.L. Kathathong Thongyai
Director, Thailand Institute of
Design and Innovation Promotion
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Mr. Panumas Malasee

Acting Director, Office of Public Relations and Corporate Communication

11.

12.

wea3esln dnanade
Henen1sdiniamnainlvl
Miss Orathai Leksakulchai

Director, Office of New Overseas
Markets
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Mr. Nantapong Chiralerspong
Director, DITP Service Center



20 sagviuus:910 2558

N919:10uNSUEVIASUNISATS=MIIUSINA
DITP TIMELINE

29 NUYISU W.F. 2515
NSUWNCUBIFUWUS
NS:NSHWICUTEY

September 29, 1972
Department of Commercial Relations
Ministry of Commerce

12 DUAU W.A. 2495
NSUIASYIIUWUS
NS=NSAIIASHINIS

March 12, 1952
Department of Economic Relations
Ministry of Commerce
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20 NUYIYU W.F. 2555
NSUavIasuNISAS=KINIUSINA
NS:zNSIIWITUTEY

September 20, 2012
Department of International
Trade Promotion

Ministry of Commerce

— 19-99— 2012

23 UNUIgU W.A. 2533
ANVENESNENRRD
NS:NSIIWITUBE

June 23, 1990
Department of Export Promotion
Ministry of Commerce
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Organization Structure
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dunssnausmsiia:ladamng

Office of Service Trade
and Trade Logistics
dunwumsAia=ssnelawalng
Office of Fashion
and Lifestyle Business Development

AUNWsIUINISA
Ia=5SNANSINUASIIAzDNAMNSS
Office of Agricultural and
Industrial Business Development

dranwruuinannliu
Office of New Overseas
Markets

drunwruuinain
Us=snAuIASEIN0NBOUNAzIOITE
Office of AEC and Asian
Trade Development

dunuuadiasy
N1SANSzMINUS:INA (A1IUSzINF)
Office of International
Trade Promotion (Overseas Office)

dunuudviasunisan

SMINUSEINA (QIINIA)
Office of International Trade
Promotion (Regional Office)
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Overview

Thailand and other 9 ASEAN member countries
have gradually promoted the enhancement
of intra-regional trade connectivity for
over 20 years (tariff reduction among ASEAN
countries have been undertaken since 1993)
towards the establishment of a single market
and production base aiming at becoming
an ASEAN Economic Community by 2015.
As ASEAN member countries have a wide
range of natural resources, merging as a
single production base will allow them to benefit from the
reduction of overall production costs that can, in turn, raise
their competitiveness in the global market. Furthermore,
single market will expand market opportunities for
ASEAN-made products as ASEAN is home to more than 600
million consumers.

The harmonization of regulatory framework among ASEAN
member countries to bringing about regulatory convergence,
tariffs reduction/elimination, trade and investment facilitation,
together with physical connectivity will enable the circulation
of products, services, and production factors to be the
circulation of freely, conveniently and rapidly in ASEAN.
Today, ASEAN has become a more integrated economic
region with the creation of regional supply chain, this provides
for a stepping stone for further integration in the years after
2015 which will lead to increased opportunities for greater
investment and trade.

Currently, ASEAN is number 1 trading partner of Thailand.
The proportion of trade between Thailand and ASEAN is
22.65% compared to total trade between Thailand and the
world. Thai export to ASEAN market is 25.76% compared to

ASEAN is. hgme to more than
600 million consumers

NEGARA ERHL

DARUSSALAM
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export to global market, reflecting the importance of ASEAN
to Thailand’s economy - the country with considerable
dependence on exports.

Major Projects for International Trade Promotion

Department of International Trade Promotion (DITP) emphasizes
the initiation of activities that improve entrepreneur’s
capabilities, as well as provision of in-depth market information
and creation of opportunities for Thai entrepreneurs to
prepare them for ASEAN Economic Community.

In 2015, DITP held activities designed to heighten knowledge
and ideas/networking for members of DITP AEC Club with
focus on particular countries as follows: Philippines (February
17, 2015), ASEAN (March 26, 2015), Indonesia (May 19, 2015)
and Vietnam (June 25, 2015). The activities enabled Thai
entrepreneurs to study and analyze channels, opportunities
and impacts, as well as prepare them and enhance their
capabilities to expand into ASEAN market. Totally there were
728 attendees joined the activities.

DITP had also provided intensive preparation activities with
concentration on Business Matching and Networking for the
Philippines (July 16, 2015), Singapore (July 27, 2015) and
Cambodia (September 24-25, 2015) via VDO conference
with Directors of Thai Trade Centers of Manila, Singapore
and Phnom Penh. Advice on necessary issues was delivered
directly from Thai Trade Center of each country, including
preparation and inquiries on itinerary and appointment
arrangement. In addition, business matching was arranged,
embracing negotiation techniques, company presentation,
financial transactions and cautions in dealing with importers
from the Philippines, Singapore and Cambodia.

Meanwhile, DITP AEC Club’s business matching and networking
activities were held in the Philippines July 5-7, 2015), Singapore
(September 17-19, 2015) and Cambodia (September 28-30,
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2015). Thai entrepreneurs with prospective goods were
brought on-site to seek business partners and alliances, as
well as to connect their business with ASEAN market through
the exchange of information with local specialists and joined
in business matching & networking.

The aforementioned activities brought immediate purchases
approximately and purchases expected to receive within
1 year of 90 million baht for the Philippines. Products that
drew attraction were premix pineapple biscuits, biscuits with
cream rice vermicelli and rice flour, etc. Activities in Singapore
had gained purchases expected to receive within 1 year of
22.53 million baht, having basil seed drink and fruit juice
as rising stars. Meanwhile, activities in Cambodia had total
purchasing value of approximate 58 million baht.

In pursuit of integration for cooperation, strengthening
and creation of network of Thai entrepreneurs for ASEAN
market, DITP and 5 Regional Offices of International
Trade Promotion together with YEC: Young Entrepreneur
Chamber of Commerce had joined to promote and
improve networking via the “AEC Know How Now”
activities that featured panel discussion and business
matching for the region. Events were held at different
locations as follows: Chiang Mai (June 16, 2015), Songkhla
(July 2, 2015), Khon Kaen (August 6, 2015) Chanthaburi
(August 27, 2015) and Surat Thani (September 8, 2015).
Key activities include reinforcement of international trade
knowledge to AEC market penetration. Specialists were invited
to share their experiences, mentor and provide guidance on
business channels and opportunities. The business matching
“Manufacturers Meet with ASEAN Market Distributors”
comprised 665 participants from 232 companies.

Another interesting project in 2015 was the In-Depth Suggestions
for Trade and Investment in ASEAN Market which provided
by commercial diplomats via VDO conferences. During the
past year, 7 VDO conferences were held for the Philippines,
Indonesia, Malaysia, Laos, Indonesia, Cambodia and Myanmar
markets.

Furthermore, Department of International Trade Promotion
by ASEAN market pioneer working group has initiated the
“Human Resources Potential Development for AEC Together
with Thai Educational Institutes” project which was the
cooperation between DITP and 14 Thai Educational
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Institutes as follows: Chulalongkorn University,
Kasetsart University, Thammasat University, Silpakorn
University, Srinakharinwirot University, University
of the Thai Chamber of Commerce, Mahidol University,
Khon Kaen University, Chiang Mai University, Payap University,
Naresuan University, Thaksin University, Walailak University
and Prince of Songkla University. As a way to open the
door to opportunities for students to expose to hands-on
work experience and gain knowledge on international trade,
DITP initiated apprenticeship. This prototype project serves as
the development of human resources by which will enable
future workforce to grow as specialists who possess global
competitiveness.

Innetworkingwith DITP AEC Club, DITP has built online community
on a Fanpage called “DITP AEC Club”: www.facebook.com/
ditpaecclubasa channel for news dissemination, communication
and networking among Thai entrepreneurs with interest in
business expansion in ASEAN.

AECBusiness Support Center provides information and suggestion
services. For example, providing entrepreneurs with in-depth
information and advice, coordination/appointment
arrangement with other organizations, facilitating them through
the business trips in ASEAN countries, the “Office Away From
Home”. AECBusiness Support Centersare availableat DITP central
office and Thai Trade centers, in 2015, served 5,736 cases.

Additionally, compilation of in-depth information necessary
for business decision making in ASEAN market, for intance
updated trade and investment guidebooks on each ASEAN
country by which investment information was sorted basing on
the model of JETRO of Japan;in-depth information of prospective
Thai products for ASEAN market and overall export information
in the form of FAQ.

“Thailand Week” Exhibitions in ASEAN

1.1 “Thailand Week” was held overseas by Department of
International Trade Promotion as a solo show to expand
trade and export of Thai products to new markets including
potential market, such as, ASEAN. As these markets might
not be ready for organizing international exhibitions, DITP
employed active strategy in arranging exhibitions in
these new markets and ASEAN. Exhibits must be
products of Thailand in order to create Thai product
image and enhance consumer confidence.

1.2 Thailand Week comprised of Trade, Public and Business
Matching and other activities such as cooking demonstration,
training and seminars, etc. However, the field of activities
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were picked by considering benefits that attendees would
gain from business matching which they could also, fully
publicize their products and draw Potential customers.
Not only Thai exporters gained opportunities in studying
overseas markets, they also learned customer behaviors
in each region by which reflected production trends
that met market demands. Thailand Week also offered
opportunities for exporters to penetrate into the markets
and represent their products and services directly to
foreign customers. As well, image and awareness of Thai
products were well promoted. All of which were highly
necessary to crack into new markets or markets without
prior familiarity with Thai goods.

In 2015, Thailand Week exhibitions were held in 7
countries for 10 times as follows:

1. Thailand Week in Yangon, Myanmar, during January 15-18,
2015

2. Thailand Week in Phnom Penh, Cambodia, during
February 4-8, 2015

3. Thailand Week in Manila, Philippines, during February
26 - March 1, 2015

4. Thailand Week in Vientiane, Laos PDR, during May 6-10,
2015

5. Thailand Week in Jakarta, Indonesia, during May 6-10,
2015

6. Thailand Week in Jakarta, Indonesia, during May 28-31,
2015

7. Thailand Week in Ho Chi Minh, Vietnam, during July 8-12,
2015

8. Thailand Week in Surabaya, Indonesia, during August 6-9,
2015

9. Thailand Week in Hanoi, Vietnam, during August 13-16,
2015

10. Thailand Week in Kuala Lumpur, Malaysia, during
September 18-20, 2015

There were more than 1,000 exhibitors joined the Thailand
Week exhibitions with over 1,000,000 visitors. The trade value
in total was 2.14 billion baht, where immediate purchasing
value was 118.23 million baht and expected trade value
within 1 year for 2.02 billion baht.

Results reflected that 94% of entrepreneurs were satisfied,
especially with exhibition format and assistance provided
by DITP staff. DITP has planned to continually improve the
form of exhibition in accordance with current trend situation.
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Future Opportunity

Thailand and ASEAN are currently highly connected in terms
of trade and investment and this connection has tendency
to increase with the new direction of further in-depth
economic integration set for the next 10 years under the AEC
Blueprint 2025. Therefore, the mindset of looking at ASEAN
should be changed to ‘ASEAN as our home market’, as our
extended nation, in order to maximize the benefits from
ASEAN economic integration. Entrepreneurs’ vision should be
broadened by being aware that the size of market for Thai
products and services is no longer limited only within Thailand
but beyond. Entrepreneurs’ capabilities should be enhanced
to derive full benefits from ASEAN. All of those are the
reasons for the development of DITP’s new International
Trade Strategy for the fiscal year 2016 which emphasizes on
the proactive approach for deeper ASEAN market penetration
in terms of trade and investment.

Department of International Trade Promotion will expedite
the proactive marketing of the Deepening ASEAN strategy with
priority on CLMV countries. The Deepening ASEAN strategy
will use the following tactics (1) City-focus market penetration
with emphasis on minor city and other most important
capital cities according to their economic importance to
respond to the rapid urbanization and changing lifestyle,
while increasing the market share of Thai branded products
in the cities (2) Supporting 6 potential service industries for
overseas business expansion (health care, entertainment and
content, logistics, education, hospitality, and professional
service); (3) promoting Thailand’s outward investment in
ASEAN; (4) Expediting the escalation of entrepreneurs’
competitiveness to as a business warrior with focus on SMEs
from the capital and provincial parts of Thailand.

DITP will offer full support to Thai entrepreneurs ranging from
providing business coaching on the development of knowledge
on international trade and marketing skills, support for the
development of product and service as related clusters with
focus on branding, design, and innovation including advice
and in-depth consultation. In addition, the marketing support
and development of new trade channels to connect to the
world will also be provided with emphasis on the promotion
of modern trade and e-Commerce.

The reason for focusing on CLMV is that CLMV nations have
the highest potential compared to the rest of ASEAN countries
with an average economic growth rate of as high as 7.11%
through the past 5 years and 7.37% in 2015 (Myanmar 8.5%,
Lao PDR 7.5%, Cambodia 7% and Vietnam 6.5%; as estimated
by IMF in the World Economic Outlook, October 2015). High
rate of economic growth has enlarged the number of middle
class, and caused the rapid urbanization, which resulted in
higher purchasing power and changing consumer behavior.
Products and services of higher quality, as well as more
convenience in daily life are therefore the increasing trends.

Moreover, CLMV consumers’ behaviors have been influenced
by Thai movies and radio broadcast. Also, as more and more
CLMV labors coming to Thailand for work, students entering
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to study and as tourists, they have become familiar with Thai
products and conveyed a positive perspective on Thai brands.
These have created greater opportunities for Thailand to push
Thai branded products and services (especially Thai franchises)
into the CLMV markets.

A robust economic growth of CLMV and the liberalization of
their economies have attracted large amount of FDI into CLMV,
especially in the areas of basic infrastructure development.
In this connection, opportunities emerge for construction-
related services sector including interior design, architecture,
engineering, real estate management, publishing, advertising,
telecommunications, security service, construction materials,
sanitary ware, home appliances, home decorative items,
home textiles and safety devices, etc.

The ASEAN Peers, which excludes Singapore, comprises Malaysia,
Indonesia, Brunei Darussalam and the Philippines. Overall,
ASEAN Peers is also divided into 2 groups. First, Malaysia,
Indonesiaand Brunei Darussalam are facing problems of reduction
of national incomes due to the sharp decline in global oil
price that affected their respective export of crude oil and
natural gas. In addition, decline in the commodities price
especially palm oil and natural rubber have an impact on their
economic growth. IMF predicts a 4.7% economic growth for
Malaysia and Indonesia in 2015 and -1.2% for Brunei Darussalam.
These 3 countries are home to more than 280 million people,
the majority of which are Muslims and therefore a large
halal market.

As for the Philippines, the majority of their population is
Christians and the country has experienced rapid economic
growth for the past consecutive years. IMF predicts a 6%
economic growth in 2015 with key driving forces resulting
from its domestic consumption. With more than 100 million
populations, the second largest number in ASEAN, whose
purchasing power is increasing consistently. Remarkably, rapid
growth has seen in Business Process Outsourcing (BPO) in
the Philippines, particularly Call Center business that causes
rapid urbanization. BOP is working 24 hours, hence bringing
the emergence of various businesses, including restaurants,
especially fast food, convenience store, entertainment venue,
dormitory business, residential building, office building, hotel
and shopping mall, etc. Expanded economic growth has
therefore raised the number of middle class in Manila and
big cities, such as, Cebu and Davao.

As a result, DITP’s International Trade Strategy for ASEAN
Peers market for the fiscal year 2016 will be focusing on food
and beverage, health and beauty products, auto spare parts,
construction related services and health care.

Singapore economy has been affected by global economic
slowdown, and national revenue reduction from oil
export, which impacted the purchasing power of consumers.
Hence, Ministry of Trade and Industry of Singapore has adjusted
the country’s economic growth forecast to 2.0-2.5% from
2.0-4.0% range in 2015. In 2016, the strategy will be focusing
on high value-added products for high-end consumers, such
as health/organic food, innovative products with brand, design
and environmentally friendly features.
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More than 600 million
consumers in China are
Internet users
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Overview

Among the Middle East countries, Iran’s gross domestic product
(GDP) is ranked as number 4 after Turkey, Saudi Arabia,
and United Arab Emirates. In 2014, Iran was number 11 among
Thailand’s trade partner countries with Thailand holding
higher trade surplus. Due to Iran’s high import duty rate,
export value from Thailand was not high. Thai entrepreneurs
preferred transferring the goods to trading firms in the UAE
who would act as middlemen and ship the goods to Iran
buyers thereafter. Thailand’s export goods to Iran include
wood and wood products, canned and processed fruits, Para
rubber, rubber products, vegetable (fresh, chilled and frozen),
fishnet, beverage, automobile equipment and parts, storage
battery and parts and chiller’s compressor.

In 2010, the United Nations, the USA, the European Union
and certain countries had imposed the economic sanctions
against Iran’s nuclear developing program. The sanctions
encompassed energy, insurance, transportation, banking,
etc. Main economic sanctions targeted oil industry because
it is Iran’s key industry considering that over 80% of national
income came from oil export. As a result, approximately, 1.2
hundred thousand million US dollars of national income then
vanished. Economic recession had worsened as the Iranian
currency (Rial) had encountered a continual depreciation. The
inflation rate surpassed 30%, while the unemployment was
above 15%, putting Iran in a prolonged hardship for years.

On July 14, 2015 in Vienna, Austria, Iran and the Five Permanent
Members of the UN Security Council plus Germany: P5+1
(USA, England, Russia, China, France and Germany) reached
a comprehensive nuclear deal in exchange for sanction lifting
which was expected to become effective in the first quarter
of 2016 when Iran fully complies with all conditions under
nuclear deal.

After the agreement was reached, many nations (except Israel)
began to reflect positive actions toward Iran, particularly in
the field of trading. For example, China, Iran’s biggest oil
importer, increased order of crude oil from 249,848 barrels per
day in October 2013 to 538,513 barrels per day in November
2013. As a consequence, automobile companies in France
and Germany restored their interest in Iran and reconsidered
the investment or export by which would contribute to
the increase of automobile production and large number
of employment because the industry is considered Iran’s
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second biggest industry after energy. In the meantime,
relations between Iran and Europe improved. Trade mission
from the United Kingdom had visited Iran, reflecting an
improvement of relations between the two nations.

Iran has remained strong and Thai government realized its
potential opportunities in all dimensions. The expedition
to Iran was affirmed to strengthen the relations with the
government of Thailand. Investment in Iran confers
competitive advantages, particularly in public utilities and
energy. The subsidies on electricity, water supply, natural
gas and oil productions are provided by Iranian government,
resulting in lower production costs. Certain Thai companies
have envisioned the investment privileges and secured
investment success in Iran. For example, PTT Public Company
Limited (PTT) has invested in oil exploration and drilling; Siam
Cement Group (SCG Chemicals) in plastic plant; Prantalay
group in fishery and co-operation for shrimp and fish farming,
etc.

Major Projects for International Trade Promotion

With the vision to support the expansion of market for
Thai entrepreneurs, the Department of International Trade
Promotion (DITP) has continued to focus on the increase
of market channels. Endeavors on trade mission included
visits from Iranian trade representative groups of Para rubber,
Para wood products, rice and general products, representing
Iranian public and private sectors. DITP had welcomed
and arranged trade negotiation and business visit in Hat Yai
district in Songkhla province during January 25-31, 2015.
Afterward, representatives from the Ministry of Roads & Urban
Development of Iran visited Thailand during May 16-23, 2015,
Meanwhile rice trade representatives also visited Thailand for
trade negotiation during September 20-27, 2015.

Another Thai products with export potential is halal products
in which the government has paid special
attention through the stipulation of halal
promotion policy. As a result, the strategic plan
on the development and promotion of halal
product and service business potential (A.D.
2016-2020) was developed. One strategy directly
related to DITP’s role is the development
of market potential for halal food products
for international trade. DITP is prompted to
implement the aforementioned government’s
policy and is well aware of Thai trade potential
in Iran market. Respectively, the “Iran Day
2015: Thailand-Iran, Trade and Investment
Opportunity” seminar was held on September
4, 2015 at Centara Grand Hotel, Central
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Ladprao, Bangkok. The seminar had brought approximately
300 attendees together across industries and sectors,
such as manufacturers and exporters of food, agriculture
and agro-processing industry, electrical appliances, electronic
equipment, automobile components, agricultural equipment,
rubber, lifestyle products, jewelry and ornaments, health
care and beauty products, construction and energy
industries, etc. The seminar was also attended by representatives
from educational institutes, banks and financial institutes,
trade associations and newspapers. At the event, the DITP
had arranged business matching for Thai entrepreneurs
and halal importers. In addition, Thai Trade Center at
Tehran had led a group of Iranian halal product importers
(food, fashion products and Para rubber) for trade
negotiation at the seminar.

Future Opportunity

USA had approved Iran nuclear deal and set the final
assessment day on December 15, 2015 in exchange for the
lifting of economic and financial sanctions. The lifting included
the 100 billion US dollars of funds frozen in overseas banks and
the withdrawal of individuals and entities from sanction lists.
Hence, the future of Iranis bright. The country has the tendency to
to become a potential emerging market that replaces other
unpromising markets. Food products which are demanded
in Iran market include rice, chicken, vegetable and fruit, etc.
Additionally, products from heavy industry, such as electric
appliances, automobile components, as well as agricultural
products, including Para rubber, Para wood and Para products
are also required by Iran market.

In addition, DITP has mapped out activities for the promotion
of Iran market. For instance, an official visit of high-level
executives from the Ministry of Commerce led by the
Deputy Minister of Commerce (Dr. Suvit Maesincee) to Iran
during November 20-25, 2015 to accelerate the opening of
Iran market after sanction lifting according to the advice of
the Deputy Prime Minister and Economic Affairs Minister
(Mr. Somkid Jatusripitak). Iran is in the middle of revival and
development, so its national demands can be diverse. Iran’s
mega projects related to the “Projects Book” involve the 10-
year construction plan of over 100 essential projects across
various sectors, including urgent projects on the construction
of airport, road, railway, harbor and urban development. All
of which, then, will be proposed to domestic and overseas
investors. The visit led by Deputy Minister Suvit Maesincee
expected a preliminary discussion for the co-operation of Thai
government in Iran’s mega project. Thereafter, the Deputy
Prime Minister led high-level executives from Thai government
to Iran on a formal visit during January 31-February 3, 2016.
Strategically, Thailand has planned to position Iran as the base
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to access the Middle East and CIS countries, while Thailand
is prompted to serve as the station for Iran to penetrate into
ASEAN market. With the expectation to serve as a production
base for Iran’s food security, Thailand is capable of supporting
Iran to resell food products in the Middle East and CIS
countries. On the other hand, Thailand has eyed to depend
on Iran as a production base for energy security, while the
Thai government is set to recover the rice and oil barter
trade proposed by Iran, on top of the consideration on the
extension of partnership on Para rubber trade.

DITP is proactive in the expansion of opportunities in Iran
market. A wide array of activities is coming up over the next
few months. The Thailand Week 2016 has been scheduled in
Tehran by the end of Quarter 3, while the Food and Hospitality,
Tehran 2016 will involve Thailand’s participation in halal
food segment in May 2016. In addition, business matching
between Thai entrepreneurs and Iran businesspeople will
take place. Thailand will be welcoming trade mission from
Iran representing various segments, such as halal, Para rubber,
etc. Trade relations between Thailand and Iran are flourishing
with many more opportunities await in the near future.
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Overview

With a massive economic scale, Chinese government has
contributed great effort in the past decades to bridge the gap
between economic development and income of population
in each area to turn China into a wealthy country.

The “Chinese Dream” policy, announced by President Xi Jinping
at the beginning of his presidential term in 2013, aimed to
ensure good living standard for population in both urban
and rural areas by 2021 in which is the year representing
the 100" anniversary of Chinese communist party. Consecutively,
aspiration toward higher glory is coming next as the Chinese
government proclaimed to progress as a developed country
in 2049 in which is the year of 100" anniversary of the
Republic of China foundation.

Under the 5-year 12" economic and social development
plan (A.D.2001-2015) ended in 2015, Chinese government
not only emphasized economic growth, but also income
distribution and environmental conservation to assure balance
and sustainability for national development. Past decades had
seen the accomplishments of Chinese government in every
aspect, such as economic growth, employment creation and
urbanization, etc. The Chinese government has continued to
mark significant milestones from time to time. One distinct
outcome to note included the financial reformation which
was proven to be a lucrative improvement as the International
Monetary Fund: IMF announced the acceptance of Yuan
currency at the end of 2015 and will include it into Special
Drawing Rights : SDRs from October 1, 2016 onward.

By the end of October 2015, the Chinese government declared
the 13" economic and social development plan (A.D.2016-
2020) in which balanced and sustainable economic growth
remains top priorities. Domestic consumption, service sector
promotion, urbanization and the utilization of internet among
industrial and service sectors were included in national
missions. Notably, the one-child policy, which remained valid
for over 30 years, was revoked.

Optimistically, overall Chinese economy was stable through
2015 despite of no leaps and bounds in growth like the past,
but the economy and society had reflected positive trends.
First half of 2015 had seen the stability and continual growth
of economic activities and development, while the second
half of 2015 had marked steady growth of Chinese economy
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resulted by economic stimulus policy and the addition of
citizen welfare. Economic growth rate was higher than the
world’s average rate despite the encounter of economic
policy adjustment. Overall Chinese economic growth rate
was expected at 6.9% in 2015.

Major Projects for International Trade Promotion

Aspiring to seek new opportunities, the Department of
International Trade Promotion (DITP) had initiated partnership
with modern trades/high-end shopping malls and key importers
located in major cities in 2015, including Super Brand Mall in
Shanghai, Lotus and Theater in Guangzhou, as well as those
in prospective minor cities, including Lotus in Chongging, Ito
Yokado, Isetan and Suining Supermarket in Chengdu, Carrefour
in Kunming, Dream Island in Nanning, Guigang and Liuzhou,
Centurymart in Hangzhou and Weimin Group in FTZ Fuzhou.
Activities held by the DITP across these cities not only helped
to retain and increase Thai products’ market shares in China,
but also boost the popularity and enhance Thai product’s
image. Thai products gaining high favors were food, beverage,
fresh fruits, dried fruits, processed fruit and jasmine rice, etc.

Furthermore, the DITP had brought Thai entrepreneurs,
comprising 120 Thai companies and 7 organizations to the 12"
China-ASEAN Expo 2015 in Nanning. Products gaining high
interest were processed food, health and beauty products
from natural ingredients/herbs, leatherworks made from ray
skin and crocodile skin and Thai-style ready-made garments,
etc. Immediate purchases approximately totaled 1.31 million
US dollars, while purchasing order expected to receive in 1
year totaled around 26.50 million US dollars. On top of trade
fair, the “City of Charm” exhibition was held to showcase
images of ASEAN countries under the “Building the Maritime
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Silk Road of The 21* Century” concept and Chonburi was
selected as Thailand’s city of charm.

Consecutively, the “23 China Kunming Import & Export
Commodities Fair 2015” in Kunming city was another fair to
note. Recognized as Southwest China’s biggest international
fair, Thai entrepreneurs had joined and initiated new trade
transactions. Thai products gaining high popularity were
latex pillow, yellow oil, clothes, accessories, cosmetic and
spa products. Immediate purchases totaled 1.40 million US

dollars approximately.

With regard to channel and opportunity multiplication for
Thai products, DITP has collaborated with leading importer
in Guangxi Zhuang Autonomous Region, who eyed to expand
Thai product distribution via e-Commerce. The rapport could
well represent online commercial situation in China whereby
the number of internet users surpassed 600 million. Products
receiving high response were fruits (durian, mangosteen),
beverage (fruit juice), and snack (crispy candied peanut, dried
fruits), etc.

DITP together with Chinese government agency in Guangzhou
also joined hands to hold Thai food exhibition aiming at the
enhancement of Thai food’s image. The campaign featured
the “Thai Star Marketing” strategy in which Thai actors and
singers participated to attract consumers and mass media’s
attention under the chief goal to boost the import of raw
materials from Thailand and promote the image of Thai food,
fruit and rice.

Digital content is within the focal point of DITP as well.
Previously, DITP organized Thai trade representatives of
animation and game to visited Beijing and Shanghai. The
occasion had marked the signing of MOU of partnership
between the Thai Animation and Computer Graphic Association:
TACGA and the Shanghai Animation and Cartoon Association
for which has paved the way for future co-operation on
digital content.

In addition, Thai trade promotion in China has been
implemented through branding activities. For example,
the “Pop Up Store”, a new style of temporary shop, was
introduced to promote Thai goods and support branding
beneficial to approach the super rich consumers in Shanghai.
The channel succeeded as it created the awareness of unique
design, beauty and quality of Thai goods conducive to the

penetration into Chinese market in the future.

Concurrently, to strengthen Thai-China relations and seek
new opportunities in Chinese market, DITP participated the 3™
China — South Asia Expo 2015 and the 23rd China Kunming
Import & Export Commodities Fair 2015, during June
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12-16, 2015 on the occasion of 40th anniversary of Thai-China
relations. The 3 China-South Asia Expo 2015 and the 23"
China Kunming Import & Export Commodities Fair 2015
which were running. In this auspicious occasion, Thailand
was invited as the Country of Honor and was the first country
from Greater Mekong Subregion (GMS) to visit the exhibitions.
Thai representative was invited by Yunnan government to
deliver speeches together with a Chinese leader in the
opening ceremony.

Later on September 16 -18, 2015, high-level executives from
Thailand had visited Nanning. The CAEXPO 2015 Opening
Ceremony had turned into a precious moment as Thai
representative and Chinese leader joined to deliver speeches
and opened Thai booth “City of Charm”. Moreover, on behalf
of Thailand, the Minister of Commerce had participated in the
12" China-ASEAN Business and Investment Summit : CABIS
as the Country of Honor.

Future Opportunity

Through the past years, global economic slowdown has
shrunk China’s export and import of raw materials. Introduced
as an economic reformation policy, the New Normal policy
emphasizes more on sustainable growth, stimulation of
domestic consumption and promotion of Chinese service
sector. Even though the export of Thai raw materials and
semi-finished products, such as Para rubber, thermoplastics,
electronic parts/equipment and chemical substance were
negatively impacted, there are expansion opportunities for
value added consumer products and service business.

Regardless of global economic downturn, Chinese government
has made huge investment conducive to the enhancement
of domestic internet network, allowing Chinese E-Commerce
a consistent growth. The channel offers fresh opportunities
for Thai entrepreneurs to market Thai goods online. Examples
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Famous Chinese E-Commerce
websites are YHD.com, KJT.com
and Tmall, etc.

of Chinese E-Commerce platform with lucrative potentials
include YHD.com, KJT.com, Tmall, etc.

Moreover, Chinese government has affirmed the development
of basic utilities, especially in western China, bringing up
the emergence of minor cities with trade and investment
potentials. Thai entrepreneur’s opportunities are no longer
limited in major cities of China, as minor cities also reflect
possibilities of market exploration.

The President Xi Jinping’s “One Belt One Road” policy has
reflected exceptional opportunities with the advantages of
land and water transport connection. This radical change
will stimulate trade and investment from Europe, Asia and
Oceania. In other words, beside import and export with
surrounding countries, logistics is a rising star in China market.

Additionally, the One-Child policy, which has been China’s
key social policy, will be revoked under the 5-year 13"
economic and social development plan (A.D.2016-2020).
As a consequence, mother and baby products tend to grow
extremely through this policy.
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Overview

Considered a big market, India’s economic scale is ranked
as number 7 of the world and number 3 of Asia after China
and Japan with approximate 1,260 million people (around
20 times of Thai population) in which 350 million have high
purchasing power. Indian populations are diverse in ethnicities
and religions.

Due to a huge amount of population, target consumers, market
position and marketing areas must be determined deliberately.
Indian consumers can be divided into 2 groups. First,
consumers with high purchasing power who more likely
reside in capital city, 1™ tier cities or main commercial
and industrial ports, such as Mumbai, New Delhi, Chennai,
Bangalore, Hyderabad and Kolkata. These consumers prioritize
quality and have brand loyalty. Potential Thai products are
home decorating items, well designed furniture, ornaments
and Thai food, etc.

Second, consumers with average or low purchasing power
who live in 2™ tier cities across the country, including
Chandigarh, Guwahati, Ahmedabad, Kochi and Pune, including
countryside in the north, east and northeast, where average
income per capita is low compared to other cities. Potential
Thai products are consumer goods, daily life necessities,
plastic products and so on.

Major Projects for International Trade Promotion

In 2015, Department of International Trade Promotion (DITP)
had held a series of activities to support Thai entrepreneurs
to expand businesses to Indian market. Held on July 28,
2015 at International Trade Training Institute to educate Thai

KA

& £

()
-

P
N - 55

»
*® In India, out of
approximately

U million people

]

Vol =

3>

WU million
of them are high
income earners.

6



Tudude wu nMsdnnanssuduslonansnsmiuduieny Jusen
TuSudi 28 N3NYIAL 2558 a4 @n1UeIRANITENINNUTEWA
Tnodayinensgmsnandiidanudaudeinglunainduie
U1a1een LLaﬂI:LJ3EJuﬂm%:LLazU'isaumizﬁLﬁmﬁ’umwaamaq
AaIndULAY 1ana@n1an1sAN ldunesYudaazssuulalIafng
luduiiensfusonuazdulisnsfusenidounie Tasaud
fifusznaunisinglimnuanlanagsidrsuilaaiuiyssann
100 518

nsus geladnnanssuduaiun1svieTindunasndudn Food
Hall Tudfowily iestiniaes uaziliesynl ileussunduius
AudomnsineUssaviaiossesa vunvuden uasnaldl Iy
fi¥dnegraunsnarsndy wieudnAanssuiugasninisdn
TigUsznaunmsinelanudeuaziasangsfadugund dunu
Iy gnszaneduilusuie wasdnnuuansdudn Thailand
Week 3 uvsludlosdndinnd flesaulu uazifieupily iaida
Tondligusznaunislaasanmsadugundduie aaenau
naassdmiedudlunaiaiiograneuiuvesiiuilnauaziim
USulsviiaumandueiivivansay uagdungeandunising
nanduLAe e sliusEannN

uena1ni Idfinsdnenefuimssziugaiunldaseme
Buide Lioasslenan1ansin msawmu uazmsvieaeluduide
Tfnnu Tnelusewingfudl 24 - 27 nuanius 2558 naien dnsde
an3faez Spuunsinsnsensisndud Taduimiauziunig
giloauilu uazngedund iouszyuminAasandussuusiinms
NIENTNIMNNYIULTRAMNTIU (Mrs. Nirmala Sitharaman) ta
wsMATETieanstfumbenuenvuiiddluduie wu
UsgsunenisAuneiznesnle (SGCC) Usgsuanignanvnssy
wisdude (Cl) maensunulsnisenugiinselngvesduise
wazuTenlnedduiussivegfidude Taonnfunduadedy
finsdnRanssudunndaaiunsen Msamu waznsviesilen
ioadmudeiunarinauedneninessinalngliun
WNgsNduLAY 200 318 IN15AIUINANNTINTBNNTANTENIN
q91u93518-3370 lnevensindaningsnugssni waz Southern
Gujarat Chamber of Commerce Litavgnen1sfszninetu uaz
arwsanfiessarinaenyurenis 2 fhe s 7 ety waxdl
Aanssunsdugssia Audiasesussiunnusistu insedtilutu
\desjavin wavewns Inefludivedisu 40 e wagduide
100 18 fyarnisdederiudt 40 duum

dmsunmaidunadouduiferesamsiuimsseiuganded 16
adennudeiulifuninisuazionvuvesduiie uagldidiu
Tomalunmsvenemsduazamuredlve laslanizgsianeasne
adsnsuning duidanneadsuazmanuss wazdumaulnauilag
Snitaninangnisdnauuansdudn Southem International Trade
Expo 2015 Fadufanssunseduduiusmanisiseninudios
4919 53AY919 uavdaninasnugsontiveing

ANNUAL REPORT 2015 41

entrepreneurs and prepare them for business operation in
India, the East Indian Trade Opportunity seminar featured
experts in Indian marketing who shared their knowledge on
overall Indian market, trade opportunities, transportation
route and logistics system in the east and northeast of
India. An approximate 100 attendees had participated in the
seminar.

DITP has cooperated with shopping malls and food halls
in Mumbai, Bangalore and Pune to promote Thai foods,
seasoning, snacks and fruit. Business matching was also
arranged for Thai entrepreneurs and Indian importers, agents
and distributors. Held in 3 cities, including Chandigarh,
Chennai and Mumbai, the “Thailand Week” exhibition brought
up opportunities on business discussion with Indian importers.
Sampling products were given away to consumers to gather
feedbacks and improve the product quality in order to
penetrate into Indian market efficiently.

Trade mission to India was arranged for high-level executives
to seek new opportunities in trade, investment and tourism.
Led by General Chatchai Sarikulya, Minister of Commerce,
a formal visit to Mumbai and New Delhi for bilateral meeting
with Mrs. Nirmala Sitharaman, Minister of Commerce and
Industry was held during February 24-27, 2015. The delegation
convened with key persons from private organizations in India
for trade cooperation, including President of the southern
Gujarat Chamber of Commerce and Industry (SGCCI), President
of Confederation of Indian Industry (Cll), as well as leading
Indian importers and Thai companies with existing businesses
in India. In addition, the seminar on trade, investment
and tourism promotion was held to build trustworthiness
and showcase the potential of Thai goods to 200 Indian
businesspeople. A total of 7 trade cooperation issues between
Surat Thani-Surat were signed by the Surat Thani Chamber
of Commerce and Southern Gujarat Chamber of Commerce
to expand mutual trade and cooperation between private
sectors of both provinces. Business matching for home
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decorating products, household appliances, apparel and
food was held whereby 40 Thai companies and 100 Indian
companies participated, initiating immediate purchases worth
40 million baht.

Executives’ trip to India had built confidence of Indian
government and private sectors. More opportunities for trade
and investment were discovered, especially for businesses
related to construction, real estate, construction materials,
decorative products and consumer goods. The trip also
brought the “Southern International Trade Expo 2015”
exhibition that helped to strengthen trade relations between
Surat, Gujarat and Surat Thani province of Thailand.

More than 100 Indian importers participated in the exhibition
and placed orders. Besides, the aforementioned India visit
by high-level executives of the Minister of Commerce had
initiated the visit to Thailand by 52 high-level Indian trade
representatives, comprising 8 high executives from Surat,
Gujarat, 41 representatives from “Bharatiya Janata” or BJP
political party and 3 representatives from the Embassy of
India, Thailand. All of whom had met with Surat Thani provincial
governor to study provincial/municipal administrations, as
well as participated in the opening ceremony of Southern
Trade Expo 2015 held during July 23-26, 2015 to celebrate
the 100" anniversary of the royal name “Surat Thani” given
after the name “Surat” of India, as well as the royal name
“Tapi River” given after the name “Tapti” river in Surat,
India. This historical connection was the beginning of trade
and investment relations between each other by which will
lead to the development of “Twin Cities” in the future. It is
notable that 23 Indian businesspeople from construction and
related industries, accessories, jewelry, agricultural products,
apparel, fabric and textiles had participated in the Southern
International Trade Expo 2015.

Beside business matching, which would directly create trade
opportunities for entrepreneurs, another two important
activities were held during the visit of the authorities. First
is the Business Matching & Selling Mission at Surat, Gujarat
and Guwahati, Assam, held during June 2-6 and September
14-17, 2015. The activity held in Surat comprised attendees
who were Thai entrepreneurs from various industries such
as construction materials,
furniture, home/building
decorations, uninterrupted
power supply and related
products. Immediate
purchases totaled 20
million US dollars or 640
million baht approximately.

Products receiving

TRALENRIPO 2016

high interest include
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hardwoods (Sindora Siamensis, Pterocarpus
Macrocarpus, and Iron wood) and construction
materials (cement, stone, and steel). Products expected
to receive purchase orders within 1 year valued
at 142.78 US dollars or approximate 4,569 million
baht for hard wood products, wood-rattan furniture,
construction materials, 2D and 3D labels with signs,
acrylic with fabric patterns and PP boards. Products
with tendency to gain popularity include wood
pattern products, PVC sheet laminated on wood
(wood patterns) and hammaock.

Second activity is trade negotiation at Guwahati.

Attendees included Thai entrepreneurs from the
industries of food and beverage, household utensils/
products and Para rubber, Tourism Authority of Thailand,
New Delhi office and Thai Airways International Kolkata
branch. Purchases expected to receive within 1 year totaled
385,000 US dollar or 13.68 million baht. Prospective products
include fresh coconut, baby care products, toothpaste and
ready-to-drink beverages (ginger ale, tea). Products with
tendency to gain popularity are dried betel nut, coconut
toffee and ceramic kitchenware.

Future Opportunity

According to Indian government’s policy to focus on country
development in all dimensions, especially in economic
development which would help to promote India as the
world’s new manufacturing base. Foreign trade and investment
are expected to flourish in the country, so that Indian economy
will grow and result in higher purchasing power and higher
expenditure among consumers. Good opportunities for
Thai entrepreneurs are available through exporting
prospective goods that can penetrate into Indian market, such
as processed foods, household utensils, home decorative
items, construction materials and related products. Other
industrial sectors with demand in Indian market are processed
agricultural produce, production technology and product
design.

However, barriers of penetration into Indian market exist,
inlcluding complicated and strict import rules and regulations,
high import tax, problems arising from transportation and
logistics, government systems and corruption issues. Hence,
Thai entrepreneurs should seek support from Indian business
partners who are proficient and skillful in import in order
to reduce cost and risk. Moreover, in pursuit of long-term
business success, Thai entrepreneurs should consider
setting up factory in India and establishing distribution system
to reduce production cost, as well as to increase price
competitiveness to compete with India and China.
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Economic and trade ties are key
elements of relations between

Russia and Thailand. The two nations
have revived bilateral relationship in 1948.

Overview

Russia was ranked as number 1 of Thailand’s trading partners
among the Commonwealth of Independent States (CIS)
countries. The past 5 years (2010-2014) had seen the average
trading proportion between Thailand and Russia of 1.08%
from the whole trading value of Thailand. In 2015 (January-
August), trading value of both parties decreased from
economic sanctions on Russia and its economic restructuring
that emphasizes domestic production and import reduction.

Thailand’s main export products to Russia are automobile
and auto parts, gems and jewelry, plastic resins, canned and
processed fruits, rubber products, machinery and components,
electrical appliances and components, canned and processed
seafood, internal combustion engines, and rice. Main imported
products from Russia to Thailand are crude oil, iron, steel,
fertilisers, pesticides, gem stones, jewelry, silver bullion, gold,
base metals, finished petroleum products, natural gas, plants
and productions of plants, chilled and frozen aquatic animals
of both processed and semi-processed types, mineral and
mineral products.

Originally, Thailand relations with Russia were based only in
major cities such as Moscow, St.Petersburg and Vladivostok.
However, there are more than 10 cities with more than one
million populations and other provincial cities with business,
trade and investment opportunities despite of Thai exporters’
unfamiliarity.

Russia had prepared itself for the membership of World Trade
Organization (WTO) for as long as 18 years. With well-organized
public utility systems and increasing communication
networks, Russian government clearly has imposed the policy
on decentralization. In 2012, Russian government launched
the “Look East” policy, following by the “Far East” policy
in 2013 and the “Asia” policy in 2014. Hence, Russia will
become new trade and investment country partner because
it not only joined hands with WTO member countries, but
has also expanded relations with APEC, BRICS, ASEAN, ASIA
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and recently EEU. Consequently, opportunities arise for
Thailand to access most of Russian market which is not only
home to 143 million people as it comprises residents from
EEU member countries (Russia, Kazakhstan and Republic
of Belarus) in which the population altogether more than
170 million. Furthermore, regional integration has tendency
to include more countries in the future. Therefore, this is
considered as Thailand’s golden opportunities to adapt market
penetration approach for Russia by applying Sister City
strategy, as well as the one that directly connects between
clusters of Thai provinces and Russian regions.

Major Projects for International Trade Promotion

Department of International Trade Promotion (DITP) prioritizes
the expansion of marketing channels for international trade for
Thai entrepreneurs. In 2015, DITP had led Thai entrepreneurs
to participate in major exhibitions in Russia for which included
the SMEs Pro-active projects such as World Food Moscow
Exhibition and Junwex. Additionally, Russian trade
representatives had participated in Thailand Innovation and
Design Expo 2015 to exhibit their innovative products.

Altogether, integration between Office of Commercial Affairs
and TAT Moscow emerged for the promotion of Thai products
and services in 25 cities with locals who previously visited
Thailand. The event encouraged Russian tourists to shop Thai
products back to Russia, especially OTOP products.
Additionally, actiities aimed at promoting business
opportunities in Thailand among Russian tourists were
organized.

Furthermore, cities with the readiness in Thailand and Russia
were proposed to the Thai-Russian Business Council as a
part of the Cluster City Project established in pursuit of
business operations with various cities in Russia. For example,
Bangkok-Moscow (tourism), Rayong-Vladivostok (logistics and
seaport), Songkhla-Kazan (halal products), Chiang Mai-Sochi
(tourism, hotel and spa) and Samut Prakan-Ekaterinburg
(automobile industry).

Meanwhile, the “Thailand Week in Kazakhstan 2015” was held
in Almaty, Kazakhstan (June 14-19, 2015). Thai entrepreneurs
joined the event for business matching which embraced pet
food, dried seafood, rubber products, plastic products, snacks
and beverages, cosmetics, macadamia nutshell products,

RUSSTA

0 Ekaterinburg

CLUSTER CITY
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fruit and vegetable and parts for agricultural machinery, etc.
Kazakhstan businessmen also participated in trade negotiation
and reflected their interest in conducting businesses with
Thai entrepreneurs. Top purchases included pet food, dried
seafood, plastic products, hair care and skincare products. In
addition, the opening reception for the “Thai Food Week”
was held to promote Thai foods, Thai spa and Thai products
to over 100 Kazakhstan businessmen. Thai products had
greatly attracted Kazakhstan businessmen joining in the fair.

Meanwhile, the executives of DITP had visited Kazakhstan
during June 15-19, 2015 to join the “Future Prospect of
Kazakhstan and Thailand Cooperation” business forum. The
Thai Ambassador to Kazakhstan chaired the opening and
delivered the speech on Thai economy, relations between
Thailand and Kazakhstan and overview information on
Kazakhstan.

The forum featured key speakers of advisory level who were
present to share interesting information. For example, the
Director of Office of Commercial Affairs in Moscow delivered
trade information between Thailand and Kazakhstan as well as
convinced that business opportunities remain high. Thailand
can also serve as a channel to ASEAN and ASEAN+3 for
Kazakhstan. Also, the Deputy Secretary General of BOI
remarked about the potential of Thailand as a key investment
center of ASEAN because Thailand is one of the countries
with the most liberated investment system. Investments from
Japan, EU and USA have never ceased to pour into Thailand.
In addition, the Senior Director of Tourism Authority of
Thailand joined to share Thai tourism information according
to the “Discover Thainess Campaign”. In 2014, there were
24.77 million tourists traveled to Thailand, having 70,000 from
Kazakhstan. On the contrary, Thai tourists visited Kazakhstan
totaled around 10,000 last year.

In addition, a specialist from Kazakhstan had delivered useful
information on foreign investment promotion policy which
comprised tariff privileges, refund of investment expenditure,
import tax exemption and assistance in labor transfer. All of
which are applicable to 6 key industries, including mining, oil,
food products, chemical products, machinery and building
material production. Moreover, as a country in Central Asia
that serves as connection point of Asia and Europe, Kazakhstan
has 10 special economic zones which are considered as
ideal for investment. Kazakhstan’s GDP growth in 2014 rose
by 4.3% while unemployment rate was 5% Definitely, there
are abundant opportunities on trade and investment for
Thailand and Kazakhstan.

In 2016, DITP has planned to hold the “Thailand Week”
exhibition in Kiev, Ukraine, in June and Vladivostok, Russia
in August. Participating Thai entrepreneurs are from the
industries of food, fashion, jewelry, leatherwork, furniture,
medicine and medical appliance and building materials.
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Future Opportunity

In order to respond to sanctions of EU and USA, Russia turned
to Asia, especially ASEAN that could serve as a source of
food reserve for Russia during crisis. Products demanded by
Russia are chicken meat, pork and agricultural products, etc.

According to political issues, Russia attempted to curb risks
from commodities shortage during crisis. As a result, Russia
has stipulated the policy to support foreign and domestic
entrepreneurs to invest in production domestically, especially
in agricultural products and necessary commodities in order
to reduce importation.

Foreign and domestic investors will be granted special
privileges, such as tax reduction, space rental fee reduction
and prerogatives on the hiring of local laborers and so on.
Currently, CPF has invested through the construction of four
pig farming and pork factories in Russia.

Having foreseen opportunities for Thai products and services,
DITP, together with the Federal of Thai Industries, joined to
hold the panel discussion “Russia: New market for Thai...
to invest” on November 9, 2015 at Queen Sirikit National
Convention Center. Deputy Minister of Commerce
(Dr. Suvit Maesincee) was invited to deliver special speech
on Thai-Russia trade and investment strategies. Moreover,
there were speakers from Royal Thai Embassy in Russia, the
Director of Office of Commercial Affairs in Moscow, HTA trading
consultant and representatives from the Federal of Thai
Industries for food, auto parts and Para rubber categories.
Additionally, Russia appointed the president of Thai-Russian
Business Council in August 2015 and conducted a business
trip to Thailand during November 9-12, 2015.
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Overview

The Ministry of Commerce has imposed the policy to accelerate
Thai exports to USA because it is Thailand’s potential market.
As a result, Department of International Trade Promotion
(DITP) has organized many projects to penetrate into US
market with major concentration on Hispanic or American
descending from Spain and Asian.

Both groups are considered as the strategic targets due to
rapid increases in populations. Consumers of both groups
possess high purchasing power for food, garments and
entertainment with no concern in savings. Hispanic market
is specifically considered as a potential market and gains
attention from marketing experts and economists worldwide
because economic growth rate and market value have
significantly increased. The rapid increase of the Hispanic
population has influenced and shaped recent American
culture. Naturally, the Hispanic in USA strongly values their
native culture and tradition, thus, Spanish language has
been used as a new international language to access to this
consumer group. Naturally, the Hispanic in USA strongly values
native culture and tradition.

Therefore, besides the overall market penetration strategy,
reaching the Hispanic culture is very important in terms of
designing for this market strategy. The “Cultural Strategy” for
Hispanic requires research on their culture and core traditions. For
example, handling with complaints via telephone with polite
greeting in Spanish and listening to their problems intentionally.
Electronic media should be used for marketing, such as
building Spanish-language websites that particularly attract
the Hispanic emotionally and mentally; creating QR code to
communicate as 60% of the Hispanic in USA own mobile
phones or smartphones which can work in their original
language via OR code.



AuanvesyMdauliinluansgewsnisie %nimaﬁugmﬂﬁim
Tunaadauuinvesansgoiinuiunaindiianumainansgs
nagNsN157NsnanTIx (Mass Market) 913lslsngvselallasu
amuaulalumshemadiusunduilvinfunisveaaamengu
(Niche Market) Mideslosuaziinnsviinisnanaiiiisafuiadin
voaliinazfuanu@enismaun anuuandmnanisiles
Iusssuuazeniloy Banagnsyeanssaniasilfuusudaud
fuarfiugedu aaLUunaqwﬁmimamqm{LmeaLﬂmmguﬂm
y1gaudiinluansgowsn

TAsdns/AanssudAryRAITUNSIWioduIasuIiazvens
N1SANS=HIWUSINA

nsudEsuNIAsERINUsEma ladnilasinisnignaindun
dmiuuslanvnisawdiinlulsesmeanigeaisng Tngussasd
iioifumsaiisesdanuiuazaiienseualigusznounisine
sgntinfennuddguazdnenimenguyndaudin el
inn1svengvasnisdseanausnguidmungluaaiaguilaa
angngaluanigowinisluduuimauasyadiuintu 3
sUuvumsiduRanssufisusn o msdaduaunlinngsu
Angnimaanalazdeanenisigeatn Tuide “nisizaann
duArdwmsuduilnavidawdinuazvrieleluansyeiusni”
Tuuiil 10 Aavnew 2558 usseelasgiorvauassiiuszaunisal
’LumsmvmaaumammwLaLGUEJLLauaauﬂmmaﬂs%mamﬁaL:usm
Imaiumuuwﬁ'lmmmauhLmi:mﬁamﬂmw 300 57¢

uanmﬂumumsaﬂﬂaﬂiiuLﬂjuﬂgummﬂwmﬂiﬂwﬁwau%ﬁwﬁ’u
Q’UﬁzﬂaummazQ’a'qaarﬂ,‘w&Jﬁé’aqmimmamamlﬂé’q@'ﬁim
sauundnluanssonsdnilutud 11 Gwnew 2558 Tawdmwauni
40 U3HV naenIudnAnedununSANlURTANgIRa o Useina
am%ameLWaaiwiamam&mimiwﬂumﬂsuﬂaumﬂm
fifldnann wmummimEJmmmﬂmﬂm%awnammuﬂiu
ANTFOLISN L‘WE]L‘U’ﬂﬁ]mWﬂﬁﬂiimNUiIﬂﬂ‘U’]’JEIaLLUUﬂE)EJ’NLL‘VH]SQ
Iﬂa’lumimumqmdumlmummmmﬂimmmmﬁmwﬂﬁsﬂa
QJ%I‘U’iuﬂEJ‘Uﬂ’liﬁLlﬂWGWMWiLLauLﬂSENMJ

973U 26 918 WITIWATIINIAAUYU S

WSiAndauudn dudiileuauauls Taun

Yrugndn nedl wasndndasiuzndn as
Aumusziavduniieien wazkaliouuis

WHudy

nusltivgaunnazloniatuniseidu
ssnoluaunAm

dwsudadendng fidewarenisvensdn
voemaaguilaayndaudindaderduy
lonialunisyimaialadusged laun
Frurulszansivuinluguazdonsinig
duladifluunldufivduog 19u1ndaaan
n15d1573lag U.S. Census Bureau Wu
11Tud 2555 drurudsyensdaudin

ANNUAL REPORT 2015 49

In order to achieve in the Hispanic market in USA, Thai export
entrepreneurs must study the nature of Hispanic culture and
consumption values in order to build trust in the products or
brands, as well, to connect their brands with Hispanic culture.
Not only communicating in Spanish, Thai entrepreneurs must
also understand their culture, ideology and emotions. Hispanic
consumers in US market are diverse. Mass Marketing might not
be suitable compared to Niche Marketing as the latter can
connect more with their lifestyle, such as, religious beliefs,
as well as differences in political, cultural and social values.
The “Cultural Strategy” will assure higher value creation for
brands by which is considered a new marketing formula that
helps to reach the Hispanic market in USA.

Major Projects for International Trade Promotion

Department of International Trade Promotion (DITP) had
designed certain projects to penetrate into Hispanic market
in USA. Basing on the objectives to emphasize the creation
of knowledge and trend, Thai entrepreneurs will become
more aware of the importance and potential of the Hispanic
and export more prospective items in terms of volume and
value to this specific group. The “Penetrating Markets of
Hispanic and Asian Consumers in USA” seminar was held
on August 10, 2015 to educate about market potential and
market channels. Speeches were delivered by experts and
those with experiences in product distribution to Asian and
Hispanic markets in USA. More than 300 attendees had joined
the symposium.

DITP also organized a workshop on August 11, 2015 to
provide advice for Thai entrepreneurs and exporters from
more than 40 companies that expect to expand market to
the Hispanic in USA. Additionally, a survey was held for Thai
trade representatives to visit main Hispanic commercial areas
in USA to seek business opportunities and trade negotiations,
as well as to observe Hispanic consumer behavior. Business
matching sessions were arranged between 26 food and drink
entrepreneurs from Thailand and Hispanic supermarket.
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increase

thousand +
trillion USD 2 °64
2_['. retail store/hypermarket
— convenience store/
1L community retailer

E-Marketing

Products drawing interest were coconut juice, coconut
products, noodle and dried fruits, etc.

Future Opportunity

Main factor influencing the growth of Hispanic market which
offers decent marketing opportunity is the large scale of
population with considerably increasing its srowth rate. Research
of U.S. Census Bureau recorded 51.9 million Hispanic populations
inUSAIN 2012, or representing 16.6% of the whole us population.
It is expected that Hispanic population in USA will increase
rapidly and reach 67% in 2050.

Furthermore, the Hispanic underlines education as their
priority. Hispanic population aged 18-24 years old with college
education has increased to 15.56% from 10.24%, vesting in
them more secured occupation and income.

Another factor offering marketing opportunity is an increasing
annual income level. Hispanic population with income level
of more than 50,000 US dollars accounted for 14.48%, which
representing 2.64% increase. Hence, the Hispanic in USA have
greater leap of purchasing power of 1.5 thousand trillion US
dollars or approximately 48 thousand trillion baht in 2015. It
is expected that the purchasing power will reach 50% in 2017
or 1.5 thousand trillion US dollars, which approximately 45
thousand trillion baht. It is worth noting that Hispanic in USA
prefers spending to saving. They tend to have more spending
and purchasing power than other minorities.

There are three approachable market channels. First, retail
store/hypermarket serves as a distribution channel for
mainstream market with rapidly increasing demand-driven
Hispanic consumers. Second, convenience store/community
retailer serves as an efficient market channel with high
purchasing power, having Hispanic food and drink consumers
as key driving force.

Third, e-marketing as a research pointed out that the Hispanic
has greater access to the internet, especially Social Network,
than other ethnic groups. The rate of internet communication
via mobile phones or smartphones is higsher than other groups
of consumers in USA.
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Overview

Close relations between Japan and Thailand have long existed.
The investment value of Japan in Thailand has continuously
been high and ranked as the top among all countries, especially
in investment of automobile and electronics by which
Thailand is one of major production bases. These products
have continued to play a vital role in mobilizing trade value
between Thailand and Japan.

During the past decade, Japan economy has persisted deflation
and the continual appreciation of Yen. Consequently, Japanese
entrepreneurs have lost competitiveness to its major
competitor such as South Korea, especially electronic industry
which had been one of Japan’s major industries and export
products. Japanese private sectors operating within
aforementioned industries had suffered from business
losses. Moreover, global economic crisis has affected Japanese
exports and in turn posed inevitable impacts on Thailand
due to decreased volume of import of electronic goods and
automobile to Japan.

Furthermore, massive natural disaster breaking out in 2011
had triggered Japan to import high volume of energy,
resulting in record-breaking trade deficit. All of aforementioned
factors have affected the confidence of Japanese private
sector and consumers.

For years, Japanese government attempted to recover the
economy through monetary and fiscal policies together
with the stipulation of certain policies to stimulate private
sector’s investment under the overall goal to release Japan
from deflation by 2015. However, consumption tax rate
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increased by Japanese government in April 2015 has frozen
household consumption. Inflation rate was unable to reach
2% growth target.

Even though Japanese economy has been slowing down,
Japan remains home to consumers with high purchasing
power. The economic scale is ranked as number 3 of the
world. GDP per capita in 2015 was 32,481 US dollars, which
is ranked as number 25 of the world. Japan has progressive
development of manufacturing technology and innovation.
It has one of the world’s best public infrastructure systems.
Notably, Tokyo and Osaka are among the world’s top 50
cities with highest economic value and growth.

Major Projects for International Trade Promotion

Department of International Trade Promotion (DITP) has
formulated the strategy for Japan as a market with high
economic development. Through the years, DITP has
emphasized the promotion of Thai food in Japanese market.
In 2015, DITP had adjusted the strategy by eyeing more at
consumer groups with high purchasing power and tendency
to grow in the future, such as the elderly and pet lovers,
etc. Distinct projects launched in the previous years included
pet product development for Japan projects and product
development for the elderly (60 Plus Project).

Reasons behind the launch of pet product development for
Japan are obvious. The number of pets will generally increase
in developed society, especially Japan, the developed
country which is entering aging society. It is expected that total
market value will reach 414,300 million Yen or 3,500 million
US dollars which is a 1.4% increase from 2014 (source: Japan
Pet Food Association). Meanwhile, pet products in Thailand
had continually grown with total market value of 11,000
million baht in 2014. The number of Thai SME entrepreneurs
entering into to pet product market is plentiful.

Department of International Trade Promotion has planned to run

pet product development project for 5 years (2016-2019). Several

supporting operations will include the compilation of company

database to enable efficient project advancement and

networking for the development of value added products
and services; hiring of specializts to assist on product
development in order to raise Thai entrepreneur’s
competitiveness; arrangement of participation
in exhibitions for Thai entrepreneurs; seeking
distribution channels and development of tie-in
business with service.

Experts from Japan were invited to lecture in seminars
arranged in Thailand twice whereby 150 Thai
entrepreneurs participated. In this occasion,
advice on product development was given to 42
Thai companies. Meanwhile, 10 Thai entrepreneurs
were selected to join the Interpet Asia Pacific in
Tokyo, Japan, during April 2-5, 2015. Furthermore,
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DITP had arranged extra trade negotiation
for businesses in Fukuoka, Japan on April
7, 2015.

BIG + BIH 2015, held during April 19-23,
2015 at Bitec, Bangna, had seen 30
entrepreneurs joined in the section of pet
product booths. Immediate purchases
totaled 8 million baht, while purchases
expected within 1 year totaled 15 million
baht approximately.

Recently, entrepreneurs with distinct pet

design products were invited to showcase

their goods in Japan. Outcome was

remarkable as they were contacted to

consider opening permanent stores, using

their own brands, in Shinjuku, Tokyo, as
well as signing contracts to open stand-alone shop within 12
pet stores across Japan.

Initiated to create new marketing opportunities, the 60 Plus
project expects to drive capable Thai entrepreneurs into
emerging markets with the tendency to grow continually in
many countries, according to the number of aging populations
that is growing significantly in various regions worldwide.

The project is set to encourage Thai entrepreneurs to
develop their products and services to respond to the seniors’
changing lifestyles as well as to enhance their quality of life.
Simultaneously, Thai export channels can be expanded to
new trading potential markets.

Launched in 2013, nowadays the project remains strong
with comprehensive and continual operations. The project
has conducted trainings/seminars on elder market, product
development led by foreign experts to meet consumers’
need, guidance on distribution channels, arrangement
of business matching activities, as well as promotion of
projects via DITP’s exhibitions. Moreover, the website,
www.60plusthailand.com, was launched to promote
the project. Information on overseas elder markets,
database of elder products for Thai entrepreneurs
and project news/activities are also provided online.

In 2015, Thai entrepreneurs from more than 140 companies
participated in product development projects led by foreign
experts, covering several categories, including fashion/lifestyle
products, cosmetics/spa and food for the active senior in
Japan by which compose consumers with high potential and
considerable purchasing power. Experts with experiences in
product development and elder market were invited as project
advisors. As a result, Thai entrepreneurs could become
capable of understanding the lifestyle of aging consumers
and could respond better to market demand.
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Moreover, DITP had supported the market segment by
bringing project participants to Japan for Business Matching
Activity in March 2015. The activity had well attracted buyers
of Japan’s leading department stores and was promoted in
Japanese magazines. As a result, Thai products were gaining
more interest from the Japanese.

Besides, exhibitions and trade negotiation were held at several
events, such as THAIFEX, BIG + BIH, BIFF & BIL and Thailand
Innovation and Design Expo (T.LD.E.), etc. to promote the
projects among Thai entrepreneurs and foreign visitors. Each
event yielded a great success.

Future Opportunity

The direction of 2016 will embrace the attempt of DITP to
concentrate in collaborating with large entreprises in Japan,
such as Pesco and Dinos, etc., for the distribution of high-end
products and the holding of promotional activities for Thai
products. Enhancement of Thai brand image in Japan will be
supported through various interesting activities.

0000

www.60plusthailand.com,

was launched to promote

the project. Information on overseas elder markets,
database of elder products for Thai entrepreneurs
and project news/activities are also provided online.
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Africa is home to 54 countrie

Totally 872 515,215 people
reside in this continent

Overview

Africa comprises 54 countries with the area and number of
population ranked as number two after Asia. Africa is rich
in valuable natural resources, including oil, natural gas and
precious ores, such as diamond and gold, etc. Most African
countries dominate political stability, while economic
development has been enjoying strong growth, particularly
in the past five years. In 2016, the World Bank forecasts that
economic growth of countries in Sub Saharan will increase
by 4.2%.

The study of African Development Bank (AfDB) in 2011
indicated that the middle-income population in Africa
increased threefold or equal to 313 million approximately,
or representing 34% of the whole continent. In addition,
the High-net-worth Individual study conducted in 2012 by
Capgemini, a consultancy company, pointed out that African
population’s wealth increased by 9.9%, which was the world’s
number two after North America. Obviously, Africa is a big
emerging market that attracts foreign trade and investment.

In 2014, the value of trade between Thailand-Africa was
12,798.5 US dollars. Export value from Thailand to Africa was
8,489.9 US dollars (4.73% increase, compared to the same
period in 2013). Import value from Africa to Thailand was
4,308.6 US dollars.

Top 10 items exported from Thailand to Africa in 2014 were
rice, automobile equipment and parts, canned and processed
seafood, thermoplastics, sugar, rubber goods, reciprocating
internal combustion engine and parts, iron, steel and products
made from steel, and plastic products. Imported products
from Africa to Thailand were ores, scrap metal, pulp, and
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scrap of paper, chemical substance,
jewelry and gems.

During January-August 2015, export value
from Thailand to Africawas 1,386 US dollars,
or 56.64% decrease compared to the same
period of 2014. Top 10 items exported
to Africa were similar to those exported
in 2014.

Republic of South Africa is number
one trade partner of Thailand. Not only
South Africa is the biggest rice export
market, but the country also serves as the
gate to other countries in Africa. Comparing
to other countries in ASEAN, Thailand is
number one trade partner of Republic
of South Africa.

Major Projects for International Trade Promotion

In order to strengthen trade relations and have new
Thai entrepreneurs explored trade and investment
opportunities in Afirca, Ministry of Commerce, led
by General Chatchai Sarikulya, Minister of Commerce,
organized a trip of high-level officials including exporters
and representatives from related trade association,
Thai Chamber of Commerce for instance, to visit Cape
Town and Johannesburg in South Africa during July 25-30,
2015.

Business matching conducted at both cities was successful.
Many Thai products such as frozen food (shrimp, chicken),
coconut juice, coffee, seasoning sauces, curry paste and
spa products had gained high interest. Order of purchase
at the point of matching is valued at 200.6 million baht
while value of purchase predicted to happen in the next
12 months is estimated at 700.2 million baht. In addition,
there were 11 MOU signing on the sale of rice between
Thai exporters and African buyers were signed. Combined
quantity and value in agreement are calculated at 760, 500
tons and 10,329 million baht respectively. As to services
sector, there was MOU signing for hotel management
between E-Lan Property of South Africa and Dusit Thani
group.

Organized a seminar, “Eyes on Africa: Building Business
Networks 2015”7 ,in September 19, 2015 to disseminate
in-depth information pertaining to trade and investment
in Africa. Both foreign and Thai experts were invited to be
lectures.

Led a group of Thai exporters of heavy industry
(agricultural machinery, auto spare parts, etc.) to explore
and conduct business matching in Kenya and Tanzania
during August 30-September 6, 2015 .
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e Brought buyers of agricultural machinery from Nigeria,
Kenya, Egypt, to visit Thailand Tractors and Agricultural
Machinery Show Fairs organized at Kasetsart University,
Kamphaeng Saen Campus, Nakhon Pathom during
December 2-9, 2015. Purchases made at the fair was
valued at 6 million US dollars or 200 million baht
approximately.

Future Opportunity

From 2017 upward, trade and investment in Africa will be
increased and intensified due to at least two factors as
follows:

First, The African Growth Opportunity Act or GOA. This law
became effective since 2000 when Mr. Bill Clinton was US
president. The main purpose is to help underdeveloped
countries in Africa by providing them duty-free entry to many
made-in—Africa products within a period of time. In the past,
GOA was extended by US government many times Recently,
President Barack Obama extended it until 2025.

Second, the enforcement of Africa’s new free trade area
called “Tripartie Free Trade Area” (TFTA) in 2016 according
to the resolution of the 26 member states of SADC (The
Southern African Development Community), EAC (The East
African Community), and COMESA (The Common Market for
Eastern and Southern Africa).
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Strengthen SME'S capabilities
until overseas purchases
are constant or SMEs are
able to find business
partners by themselves

v 2

Select qualified SMEs

Enhance knowledge on
product development to
meet consumers’

requirements

Provide fundamental
knowledge and share |
experiences

Coaching Ministry Project is the collaboration between
Department of International Trade Promotion and Thailand’s
5 large-sized key entrepreneurs, including Charoen Pokphand
Foods PCL, Saha Pattana Inter-Holding PCL, Central Group of
Companies, Thai Beverage PCL and Loxley PCL. Initiated with
the objectives to develop and assist capable SME entrepreneurs
who lack experiences and knowledge, the project expects to
enable them to practically export their products to overseas
market.

In this project, large entrepreneurs with international success
will coach SMEs through their knowledge and experiences in
a comprehensive manner. Ranging from providing examples
of problems/obstacles from business dealing in target
countries, assisting SMEs in product development to meet
consumer’s requirements and seeking channels/locations for
SMEs product distribution. All of which will help participating
SMEs to actually export their products.

This project was officially launched on April 27, 2015 with
4 levels of operation as follows:

1. Provide SMEs the fundamental knowledge and experience
sharing, e.g. business operation procedures, market
demands and export procedures to SMEs.

2. DITP and large entrepreneurs select qualified SMEs.

3. Large entrepreneurs provide product development training
program.

4. Large entrepreneurs assist qualified SMEs as far as they
enter their market and receive initial order. Large
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entrepreneurs continue to strengthen SMEs’ capabilities
until overseas purchases are constant or SMEs are able
to find business partners by themselves.

In the fiscal year 2015, a total of 20 SMEs were selected for
this coaching. All of whom are currently capable of conducting
trade negotiations. It is expected that, upon the completion,
purchase order value will be exceeded 254 million baht,
which derived from China, Vietnam, Cambodia and Indonesia.
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Thai SMEs to Global Market Promotion Project (Ton Kla to Goal)

One of DITP projects related to SMEs is the “Ton Kla to Goal” or promotion of Thai SMEs to global market project
which expects to support Thai SMEs across all regions for the AEC integration. Through this project, in-depth
consultation will be provided to participating SMEs in order to strengthen international trade management knowledge.
For example, cost management, product and packaging development, marketing management and strategy,
organizational strategy planning, logistics management, international trade strategy and networking. Prospective
participants of the project are Thai entrepreneurs operating medium-sized enterprises with the readiness and
capabilities to amend their international trade perspectives. A total of 100 attendees are expected each year.

In 2015, eight months of the project duration was spent in four regions, including the North, Northeast, East and
South. Main industries were food products (agriculture), beverage and processed food, fashion products and textiles,
cosmetics, skincare and herbs, services and franchise business. Outcome was remarkable. The project was able to
build new SMEs. Participating entrepreneurs were capable of making strategic marketing plans. New products/services
developed had met market requirements in terms of image, quality and attribute by which could well represent
the product standard. Product packaging also achieved the standard in addition to business networks and trade
alliances which were initiated.
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China - Thai Star Marketing

Through the years, Department of International Trade
Promotion (DITP) has continued to organize a wide array of
activities to promote Thai products in order to compete in
the global market. Thai food has been our top priority. Beside
value-added activities, including international trade fair, trade
delegation arrangement and business matching, held to seek
international export, DITP also established the “Thailand:
Kitchen of the World” project to promote Thai foods among
importers and global consumers with the objectives to
enhance image, as well as, to create awareness of production
capabilities, quality and value of Thai food products and Thai
culinary, side by side with a sense of trust that Thailand is
kitchen of the world. All of which are expected to stimulate
consumption demand of Thai food products so that importers
may prefer importing food from Thailand to elsewhere or
even to replace food products in their countries.

In order to achieve, DITP divided their project activities into
2 parts, including domestic and overseas activities. Since
2013, target markets, target products and strategy have
been determined for each foreign market, basing on analysis
of Thai food import value, number of Thai restaurants,
consumer behaviors and the possibility of success from
marketing activity arrangement.

In the fiscal year 2015, strategies were determined in 9 target
markets as follows: China, Japan, Australia, Indonesia, Germany,
Netherlands, Italy, South Korea and Taiwan.

Overseas activities have been varied. For example, DITP had
organized various activities to promote Thai product image to

fanssuluds:ine fanssuluduls:inA-nagnssignaia

China - Value Healthy and Quality Life by Food from Thailand

“Thailand: Kitchen of the World"
at THAIFEX 2015

Australia - Thai Food for Good Health

4 Indonesia - Thailand Producer of Highest Quality Halal Food of the World

Promotional activity
for Thai food and

Germany - Enjoy Life Enjoy Food from Thailand

Thai SELECT mark
at THAIFEX 2015

:-Nethertands - Enjoy Healthy & Exotic Life @ Home by Food from Thailand

Italy - Enjoy Healthy & Exotic Life by Food from Thailand

Promotional activity

: South Korea - Tasty Thai: “High Quality Foods You Can Trust”

for instant Thai food
certified with Thai SELECT

® Taiwan - Enjoy Life, Enjoy Authentic Thai Cuisine
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new generation consumers/Chinese teenagers at Guangzhou
International Foods & Ingredients Fair (GIFMS) 2015, Republic
of China, during June 11-14, 2015. Exhibition booths were set
up to showcase Thai food products with ““Thai SELECT” mark’,
having Thai stars who were famous in China joined to draw
attention from Chinese visitors. Average number of visitors
was 2,000 a day, while 20% of them were entrepreneurs with
interest in trade and Thai food products.

Another event worth noting was the promotion of “Thai Menu
in Canteens, Germany” which was the collaboration between
DITP, Aramark GmbH and other institutes within in territory of
the Office of Commercial Affairs in Berlin. In order to encourage
the consumption, Thai food with original Thai taste and
appearance were sold in canteens during January-August,
2015, side by side with regular menu. Result was impressive
as the sales volume of Thai foods was 15-50% of the whole
food volume. Totally 15,336 dishes were sold. Expected
purchases of Thai ingredients/seasoning totaled 500 Euro
approximately per activity site.

Two activities were held in the USA. First, DITP together with
the Culinary Institute of America (CIA) had run the “Thailand:
Kitchen of the World” activity in the World of Flavors:
International Conference and Festival, during April 22-24,
2015. Thai jasmine rice and other rice varieties were
specifically highlighted at the event. Demonstration of rice
cooking was conducted. American celebrity chefs also joined
to cook his magical recipe using Thai rice and offered to
visitors for tasting.

Second, DITP had joined the “Taste Asia 2015” at Times
Square during June 26-27, 2015 to represent the knowledge
on Thai food and ingredients which are good for health.
The event also featured rice products, Thai food cooking
demonstration and promotion of Thai restaurants. More
than 8,000 visitors visited. Majority of them showed interest
in jasmine rice.

Later, DITP had conducted the promotion of
Thai food during November 8-9, 2014 at the
“Thai Food Festival 2014” and “Thailand Grand
Festival 2015” in Australia. Promotion of “Thai
SELECT” mark was highlighted at the exhibitions.
In addition, Mr. Duncan Robertson, a famous
Australian host of food program on TV, joined to
demonstrate Thai food cooking in Duncan’s Thai
Kitchen 2015 series 2 “a Taste of the South” on
GEM Network. The two events had brought 30,000
visitors to Thailand’s booths. Interestingly, videos
of Thai food cooking were posted on YouTube,
leading to the increase of awareness of Thai food
in Australia.
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Local activities have been continually conducted as well.
DITP has emphasized the creation of good conscience among
relevant parties, ranging from farmers, food entrepreneurs,
food exporters, local and overseas restaurant business
entrepreneurs and Thai people. A sense of quality has been
nurtured among all stakeholders both in terms of products
and services in order to achieve international standards. All
of which will bring global recognition of Thailand as Kitchen
of the World.

Furthermore, DITP had arranged the activity to promote
“Thailand: Kitchen of the World” at THAIFEX 2015 during
May 20-24, 2015. Capabilities of Thailand as the world’s
major source of food production and export were reflected.
Outcome of the activity was positive as trade visitors
convinced their satisfaction via the questionnaire, while
86.33% of them agreed that the project is highly efficient.

Promotion of Thai food and the “Thai SELECT” mark was also
conducted domestically. DITP had held exhibitions of Thai
instant food products with “Thai SELECT” mark and Thai food
image building exhibition at THAIFEX 2015. According to the
questionnaire, the number of visitors recognizing the “Thai
SELECT” mark increased by 71.80% from the previous year.

In the past year, DITP had inspected and granted the “Thai
SELECT” mark to more instant food items. Products passing
the examination totaled 86 in March and 85 in August,
respectively.

Last two projects in year 2015 had seen the promotion of
Thai food and Thai restaurants granted with “Thai SELECT”
marks via media materials of Thai Airways International
during July to December. For example, advertisement on the
back of boarding pass, in-flight short film on Thai food, etc.
Moreover, the creation of image and awareness of “Thai
SELECT” mark has been conducted through public relations
activities of “Thai SELECT” restaurants in order to set the
trend for the consumption of authentically tasted Thai food
among foreign tourists for which will encourage them to visit
“Thai SELECT” restaurants located in their countries.
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In accordance with the government’s policy to
promote halal industry through the stipulation
of national strategy in order to support
and strengthen the capability of Thai halal
business and products (2016-2020), Department
of International Trade Promotion (DITP) was
assigned to drive Thai halal markets toward
the global arena. Expected to strengthen
Thailand’s halal industry, the implementation
will be fulfilled to enable Thailand to soar
among the world’s top five halal product
exporters in 2020.

In order to assure efficient operation and

support Thai halal entrepreneurs in establishing

the business operation system that meets
international standards and sustainability, DITP has
categorized target markets into 3 groups as follows:

1. Muslim Countries, totally 57 member countries of
The Organization of Islamic Cooperation.

2. Markets with a large number of Muslim residents.

3. Markets with Muslim tourists or events with a large
number of Muslim visitors.

Furthermore, products are divided into 3 categories as
follows:

1. Food products
2. Fashion products and accessories
3. Cosmetics and spa products

DITP has dedicated to boost the capability and
competitiveness of halal product entrepreneurs through
several projects by which shall add value to overall
national economy and drive Thai halal products and
services to achieve the halal product export goal.

Results of Halal Products Promotion Projects in
the Fiscal Year 2015

DITP had organized activities in 3 aspects, including
participation in food product exhibitions in Thailand and
overseas; arrangement of trade representatives to conduct
trade negotiation with overseas food importers and
arrangement of activities for the enhancement of halal
product image as follows:

« Halal Food Exhibition Booth and Halal Zone at
THAIFEX 2015 (May 20-24, 2015) at Impact Exhibition and
Convention Center, Muang Thong Thani, held to enhance
image and promote halal food products and Thailand
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as the manufacturer of halal food products
of quality, safety, accountability and
variety for which have met the standards
and well reflected the image of Thailand
as the world’s important production
source and food exporter. The event
had brought new opportunities for Thai
halal entrepreneurs to participate in the
exhibition and conduct trade negotiation
with foreign importers.

e Project for the Strengthening of
Halal Food Entrepre-neurs with
Export Capability in 3 Southernmost
Provinces of Thailand DITP had
cooperated with the Southern Border
Provinces Administration Centre
(SBPAC) to provide knowledge to 10
entrepreneurs on product presentation,
product development that meets the standard,
calculation of export cost, study of market and
consumer’s demands, development and experiences
and participation in the THAIFEX 2015. Having met
the project’s objective on boosting self-improvement,
the participants have had clearer understanding in
international trade after the exhibition.

Thailand Halal Pavilion in Guangzhou International
Food & Ingredients Fair 2015: GIFMS 2015 (June 11-14,
2015) at Guangzhou, China, a massive food exhibition
held in the south of China with a large number of
participants. There are approximate 30 million Chinese
Muslims in this region. The event comprised more than
20 Thai entrepreneurs who joined to feature Thai food
to attract importers/buyers from target countries.
Business matching was also arranged to create relations
between Thai and foreign businesspeople. In addition,
exhibition and activities were held to promote trade/
investment and tourism. Immediate purchases totaled
17,300 million US dollars, while purchases expected to
receive within 1 year is 6.32 million US dollars. Products
of high interest included coconut oil, fruit juice, seasoning,
rice and rice products, etc.

Participation in GULFOOD 2015 (February 8-12, 2015)
in Dubai, United Arab Emirates. The Middle East’s largest
exhibition of food products and related services had
included over 140 exhibition booths which accounted
for 600 square meters of space in total. Immediate
purchases totaled 37.6 million US dollars or
approximately 1,240.8 million baht, while purchases
expected to receive within 1 year is 241.06 million
US dollars or approximately 7,954.99 million baht, which
increased by 67.02% and 32.26% from 2014, respectively.
Products of high interest included rice, canned coconut
milk and coconut juice, canned pineapple and
pineapple juice and other fruit juices.
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Arrangement of Trade Representatives to Visit Target
Markets were held to seek new buyers/distributors in
target markets, expand export opportunities, recruit
sales representatives, meet target customers, source
important raw materials and survey the potential of
target markets. For example, the visit of trade
representatives of halal food to Turkey project (January
24-31, 2015), the ready-to-eat Thai halal food and
Indonesia market connection project (April 14-17, 2015),
the visit of trade representatives of halal food to Jordan,
Qatar and Oman project (April 28-May 5, 2015), etc.

Enhancement of Comprehension toward the Objective
to Grow as the World’s Top 5 Halal Exporters in 2020
Project or Thailand: World Halal Best Choice

Other Marketing Promotion Activities For example,
the production of database on halal entrepreneurs of
both product and service segments, compilation of
import rules and regulations of various countries and
information of target markets. All of which are the
resources for the production of Thailand Halal Directory
in which importers could retrieve the list of exporters
with accuracy and timeliness. Further, Thai exporters will
be able to search for market information and regulations
of their target countries.

THAILAND :
World Halal
Best Choice

241,060,200
Value of Immediate Purchases

usb

2015
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Having foreseen the importance of empowering community’s
potential by connecting cultural strong points with manufacturing
sector to expand marketing opportunities for One Tambon
One Product (OTOP) entrepreneurs, the Department of
International Trade Promotion (DITP) launched the One
Tambon One Product (OTOP) Development and Promotion
for Export. The project is designed to enable local people to
export their products, enlarge their business and achieve in
foreign markets with sustainability. All of which will generate
revenue to the country. Eventually, the quality of life will
be improved with a strong sense of self-dependence, pride
and ownership of local culture and folk wisdom. In order to
produce potential OTOP products with forms and quality
that meet the demands of international market, DITP has
continued to promote and support the emergence of OTOP
products through various activities held via prospective
international market channels.

First, DITP organized the Export Business Management
and International Marketing In-Depth Training. The activity
expected to prepare potential entrepreneurs with knowledge
and comprehension of international marketing (held for two
consecutive years). Atotal of 274 OTOP entrepreneur groups
from across the country had attended the training.

Furthermore, DITP arranged the workshop designed to escalate
the quality of OTOP products. Led by a Japanese expert and
a team of Thai designers, OTOP entrepreneurs were coached
to develop product prototype through the project period.
In 2015, DITP collaborated with Ms. Noriko Okura, Japanese
product design and development expert, who shared her
knowledge on the possibility of Japanese marketing in order
to bring OTOP premium products to Japanese market because
Japan is regarded as one of potential markets for the export
of Thai OTOP products. OTOP products developed into the
prototype were crafted by the requirements of Japanese market
while still able to maintain uniqueness. Having continued
since 2014, the project was a huge accomplishment.

OTOP Development and Promotion for Export

Training Provision

Workshop
Arrangement

Market Expedition

Product Promotion  Product Export
and Overseas Market

Expansion
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Furthermore, marketing channels were increased.
Potential OTOP products that matched international
market’s demands and OTOP products that
became prototypes in the project were showcased
at exhibitions held in Thailand and overseas.
Additionally, other marketing promotion activities
were organized to expand OTOP markets. Awareness
was created among Japanese consumers
and businesspeople that Thai OTOP products have
achieved in terms of forms and quality. Moreover,
OTOP products have also escalated the living
quality of rural communities as well as helped to
conserve traditional wisdom. Particularly in Japan,
DITP had used new marketing channel “Pop - Up
store” to draw purchase orders of Thai OTOP
products at Aeon Mall Makuhari, Tokyo, the newest
and biggest hypermarket in Japan. As a result, 21 Japanese
market, their specialists had selected 122 OTOP items for
future business.

In April, DITP held the TOP of OTOP exhibition to promote
OTOP products produced by entrepreneurs who won the
PM Award for Best OTOP Export Recognition during 2004-2014.
Respectively, another exhibition followed in October to
showcase products from 50 entrepreneurs joining in the One
Tambon One Product (OTOP) Development and Promotion
for Export 2015 project. Thai entrepreneurs were given
opportunities to conduct business negotiations with foreign
buyers visiting the BIG + BIH fair.

Moreover, in 2015, DITP had brought OTOP entrepreneurs to
Osaka twice for business negotiation. The first trip, held during
January 25-29, 2015, comprised seven companies. Bags made
from sting ray skin received immediate purchase orders worth
163,700 baht, while silver jewelry with gem and sapphire
expected to receive purchase order worth 3.6 million baht
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within 1 year. The second trip, held during July 14-18, 2015,
comprised fourteen companies. Products receiving huge
interest and immediate purchase orders included papyrus
weaving bags, ray skin bags, shoes, accessories (bracelet),
woven fabric and silk, worth 213,776 baht altogether, while
the products expected to receive purchase orders within 1
year with an approximate total value of 11.69 million baht
included loincloth and processed products from loincloth,
shawl, scarves, accessories made from string, papyrus bags,
bags made from ray skin and shoes.

Later in September 2015, DITP had brought 25 OTOP
entrepreneurs who attended the prototype product
development project to the “80" Tokyo International Gift
Show Autumn 2015”. The event was a success as immediate
purchase order totaled 32.88 million baht, while purchase
orders expected to receive within 1 year totaled
approximately 94.69 million baht.

Promotion of OTOP products’ public image and commercial
reputation was conducted in international markets through
various projects. For example, the PM Award had three
entrepreneurs, including the Oriental Herbs, New Friend Farm
and Agar Wood Products Agricultural Community Enterprise,
who won the Prime Minister’s Export Awards for Best OTOP
Export Recognition. Interestingly, the “12 Cities Hidden Gems”
project of Tourism Authority of Thailand (TAT) was launched
to highlight stories of 36 outstanding products made in 12
cities. Each was well selected by experts and upgraded from
rural goods to international product targeting at tourists
which is considered one of key channels for the promotion
of OTOP export.

DITP recognizes the importance of ready-made garment SMEs’
capability development. Skill development was provided in
pattern making that meets international standards in order
to promote value creation among ready-made garments of
Thailand. A total of 35 ready-made garment entrepreneurs
and 25 OTOP entrepreneurs joined the project.

DITP has produced the directory of OTOP products and
entrepreneurs who achieved in the product prototypes
development project during 2012-2014. Published in 5
languages, including Thai, English, Japanese, Chinese and
German, the directory expects to promote OTOP products
internationally so that foreign importers/buyers and relevant
organizations or overseas alliances can inquire or place orders
at ease.
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SMEs Pro-active is one of key projects that focuses on
small and medium enterprises (SMEs). Established with the
objectives to strengthen capabilities and competitiveness
of Thai SMEs in the penetration of overseas market, the
Department of International Trade Promotion (DITP) has
collaborated with private sectors, The Thai Chamber of
Commerce, The Federation of Thai Industries, Thai National
Shippers Council, The Thai Bankers’ Association and relevant
associations to implement the project. SMEs are supported
in terms of marketing through 2 main activities, including
participation in international exhibitions held in potential
countries and joining in business matching for trade
negotiations overseas.

Results of the project are worth noting. Since the herald
of project in June 2013 until September 2015, a total of
2,602 SMEs were supported through the project. SMEs
entrepreneurs participated in 427 fairs and trade
negotiations in overseas, where the activities exhibited
a wide variety of goods, ranging from lifestyle and fashion
products, industrial goods to food products. Regions in
which SMEs have shown interest for trade expansion
include ASEAN, China, Japan, and the Middle East. In order
to create uniqueness and attract importers/buyers, DITP
has facilitated the showcase of Thai SMEs in the form of
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Thailand Pavilion where more than
10 SMEs joined in particular overseas
exhibition. Leading international fairs,
in which Thailand Pavilion was built,
included the Ambiente in Frankfurt,
Germany, the world’s biggest fair
of gift, souvenir, home décor items
and home appliances; Seoul Food in
Seoul, South Korea, the biggest food
and beverage exhibition in East Asia;
Automechanika Shanghai in Shanghai,
Republic of China, the world’s 2™
largest and leading annual fair for
automobile parts; Interior Lifestyle
Tokyo in Tokyo, Japan, Asia’s number
one high-end home décor fair and the mega of new trends
and lifestyle.

Trade negotiations had brought remarkable economic
values. Total purchasing value accounted for 269 million
US dollars or approximate 8,600 million baht which can be
divided into immediate purchases of 19 million US dollars
(approximate 600 million baht) and purchases expected
within 1 year of 250 million US dollars (approximate 8,000
million baht).

Furthermore, results from the survey on participants’
satisfaction indicated that participating SMEs not only
received purchase orders, but also other opportunities. For
example, the chance to meet target business alliances,
including importers, distributors and dealers. Moreover,
SMEs also benefited from updates of market information
and business trends, as well as feedbacks from customers,
so that, they can adjust the products to meet customers’
requirements accordingly. In addition, they enjoyed the
opportunities to exchange experiences and networking.

Having realized the importance in raising the role of
SMEs in international trade, DITP has expanded the SMEs
Pro-Active project further to Phase 2 in the fiscal year 2016-
2018. The new phase of operation will focus on supporting
new SMEs to participate and strengthen their capabilities for
overseas market expansion. SMEs supporting frameworks
are determined according to Ministry of Commerce’s
policy and DITP’s strategy which aim to support the
participation of SMEs basing on market category or
important product category. Priorities of promotion will be
given to emerging market with potential, as well as service
business and product with high capability in value creation.
SMEs joining in this project are divided into 4 groups as
follows: Emerging market with potential, including ASEAN,
China, South Asia, Middle East, Russia, CIS, East Europe,
Africa, and Latin America; Main markets, including Japan,
USA, EU-15, Australia, New Zealand, and Canada; Service
Business; Products with high value creation, innovation and
design that are environmental friendly.
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g-Commerce Promotion Thaitrade.com

The government’s policy on the development of digital
economy was developed to shed new light on international
trade and business operations. Whilst focusing on strengthening
the country’s international competitiveness in the global
market, the applications of digital technology are implemented
to embrace international business and utilize new channels of
trade in the online sphere. The DITP recognizes the essence of
the shift in the market’s behavior towards e-commerce, using
it as a new means of trade. It also realizes the inevitability
of bringing about opportunities for Thai entrepreneurs through
the applications of digital technology. As aresult, Thaitrade.com
was launched in July 2011 as Thailand’s official B2B
E-Marketplace. With the objectives to facilitate Thai exporters
in connecting with buyers from all over the world, Thaitrade.
com also acts as a distribution channel for Thai products and
services to the world market, where Thai companies enjoy
unlimited online product storage at no cost. Acting as an
insight hub, useful information about online trade can be
accessed 7 days a week and 24 hours a day.

Since the start of the project, over 18,000 online stores
have been carefully selected, where 5,000 of them have
successfully exported their products. The site features more
than 220,000 items under 50 categories. The e-marketplace
has 3.2 million viewers from 200 countries, whilst 94,000 of
them registered as buyer members. The top ten countries
visiting the site are India, Pakistan, China, USA, Vietnam,
Malaysia, Philippines, UK, Indonesia and South Korea. More
importantly, the site’s services led to approximately 2,300
business matches, generating purchase orders of more than
1.9 billion baht. Most interested products include food &
beverage, apparel, fashion products, health & beauty
products, agricultural products, gift & home decorative items,
furniture, jewelry and accessories.

Due to the current global economic situation, where there
are tendencies for slow growth and the ever-changing
behaviours of how to conduct business, causes the rise of
e-communication usage. This technology enables borderless
connections and serves the changing demand of purchases
from bulk-buying to smaller quantities. The DITP has integrated
the cooperation with its partners, including Bangkok Bank
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and DHL Express (Thailand) to reach the goal of becoming
a complete e-commerce solution, forming “Thaitrade.com
SOOK (Small Order OK)”. This project was created to enable
online payment and logistics arrangements on the Thaitrade.
com website, where orders, payment and shipping can be
tracked at anytime of the day. The project is aimed to amplify
opportunities for the Thai seller members to start selling
sample products or at lower quantity for the buyers at the
initial stage, which can lead to further sales.

The DITP and the Department of Business Development
(DBD) have started an integrated campaign for SMEs to
successfully apply online trade knowledge and information to
their business called “Smart Online SMEs: S.0.S”. Linking both
departments’ capacity building sessions, the project hosts
seminars and workshops covering business audiences from
beginners to online trade, to intermediate and proficiency
levels. Hands-on workshop and one-on-one counseling
sessions are being hosted both in central and regional areas
totaling over 20 sessions each year.

,of 60 branches
around the world not only act as international trade
promotion bodies for Thai businesses, but also facilitate
buyers to register buying requirements under the “Buying
Request” function on Thaitrade.com website, in order to
create further sales matching demand to supply.

The DITP is certain that Thaitrade.com, Thailand’s official
B2B E-marketplace, will continuously improve the services
to further embrace equal access to the global
opportunities of Thai entrepreneurs and by a large
extent reach an eventual sustainable economy.

Awards Granted to the Office of Digital
Commerce

The DITP’s overseas offices, “Thaitrade Center”

Through a series of dedications and commitments
that the Department of International Trade
Promotion (DITP) has implemented, the objectives
are to reduce the constraints Thai entrepreneurs
are encountering and to create online trading
opportunities, especially for those in the SME sector.
This leads to strengthening their survival
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skills in order to compete in the

ever-changing economic spheres. All

of which could be achieved through

the provision and the operation of

Thaitrade.com. As a result, the Office

of the Public Sector Development

Commission (OPDC) awarded the Best

Practices Award 2013 of Excellent

Service Innovation to an “International

Trade Promotional Service through

an e-Commerce Channel: Thaitrade.

com” project, a project under the Office of Digital Commerce.
The Best Practices awards are granted to government
organizations that have successfully integrated principles,
technologies and all relevant tools to deliver efficient and
meaningful services to the public.

In addition to an award at the national level, Thaitrade.com’s
project, “Thaitrade.com: B2B E-Marketplace for Thai SMEs”
received a nomination for the WSIS Prizes 2015 (World Summit
of Information Society) in the category of ICT: E-Business. The
WSIS Prizes are granted by the ITU (International Telecom-
munication Union), a United Nations’ specialized agency in
information technology, recognizing projects which benefit
the communities through the application of IT which leads
to Sustainable Development Goals (SDGs). Moreover, as the
Office of Digital Commerce relentlessly hold a series of
capacity building sessions, the “Smart Online SMEs (5.0.5.)”
capacity building project, which has been running since the
launch of the website in 2011, was nominated for another
WSIS Prize in 2016 under capacity building category where
there were over 500 projects submitted for consideration
each year.
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Wellness & Medical

6 Service
Businesses

Entertainment
and Content

Professional
Hospitalities

Logistic

Education

From industrial era to ‘Service Economy’ era, along came
a colossal transformation. As the world is drifting amidst
unstable economic situations, the Service Economy will
be the key drive for Thai Economy in the near future.

Not only the service sector is key to the development and
preservation of national economic stability, but it also serves
as the backbone in the betterment of other producing sectors.
In 2014, Thailand received 52% of GDP from service sector in
which the employment rate accounted for 49% out of overall
employment of the nation. Contrasting to the developed
countries that the service sector is primary economic driving
force, their service sectors produce 70-80% of the GDP with
considerably high employment rate.

The “Service Sector Economy” has drawn a genuine concern
from the Ministry of Commerce, ranging from domestic service
sector to international trade in services, the latter of which
will become the growth engine of Thailand in the years to
come. Interestingly, the international trade service sector has
shown the tendency to shine as a rising star, considering that
its market share is steadily expanding in line with the global
new demand. As well, Thailand is currently being brought to
the new age with the power of service sector that continues
to set new trends, leading to other goods and services and
bringing Thailand the Creative Economy.

Among a wide array of service segments in which Thailand
possesses distinct competitiveness, the Ministry of Commerce
emphasizes the promotion of “6 service business segments”,
including the Wellness & Medical Services, Entertainment &
Content Services, Hospitality Services, Education Services,
Logistics Services and Professional services. Performances in
the fiscal year 2015 are well noted as follows:
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Wellness & Medical Services
(WMS):

The WMS comprise businesses in the area
of Medical Service, Wellness service,
and Health & Beauty Products. Medical
Service in Thailand has unique strength
in terms of specialists who service
and hospitality-minded. With 44
premises that meet the standard of JCI
Standard (Joint Commission International
Accreditation Standards for Hospitals),
Thailand is currently Asia’s number
one in Medical Service. Additionally, as
the first country in Asia to receive the
certification of DNV Standard (DNV
International Standard for Hospitals),
Thailand has reflected the country’s
capabilities in this service sector because DNV is the
leading organization specialising in health development
towards excellence.

Be it dentistry, ophthalmologist, sugery or weight
control, etc., Thailand truly offers a variety of specialty
medical services. Having been well known worldwide, Thai
wellness services, such as spa, Thai massage and beauty in
which embrace spa consultancy business, spa personnel
management, spa equipment, Thai boxing and fitness
businesses, etc., have attracted a large number of
foreigners, contributing as much as 225,155 million baht
to the economy or an equivalent to global scale of 1.3%.
Further, other goods and services are consumed by these
consumer groups, resulting in the expansion of Thai
Economy in a way. Approximately 31,155 million baht
of revenue was generated, representing a 10% increase
from the previous year.

Certain regulations were amended with the aim to enable
foreign specialists to exercise medical service in Thailand,
service in Thailand, allowing Thailand to fly higher in
terms of service quality in the future. Our outlook is
positive as Thailand was expected to soar as one of
Asia’s top 3 shiniest leaders of this service sector. Revenue
from foreign patients was aimed at 3.62 hundred billion
baht in 2020, basing on the ambition to popularize
Thai brands in the global market.To achieve this noble
market position, capabilities of Thai enterprises will be
strengthened in all aspects, ranging from knowledge,
marketing to networking with countries,especially
ASEAN countries, the Middle East, Australia, Europe and
the USA.

In the previous year, DITP had attended many trade
fairs. For example, the 9" Cosmoprof Asia 2014, the
biggest international fair of cosmetics and skincare products
in Asia-Pacific, which took place during November 12-14,
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2014 in Hong Kong, with 42 Thai entrepreneurs
participating in the fair. Immediate purchases totaled at
7.33 million baht, while purchases expected within one
year was 54.21 million baht. Products gaining high interest
included spa products, organic products, body care
products, massage oil, aromatic herbal pillows, soap bars,
shower gel, cosmetics items, body firming products and
body deodorant products, etc.

Another fair worth noting was the Medica, which was
held during November 12-15, 2014 in Dusseldorf, Germany.
Featuring medical equipment, pharmaceutical and related
technology, innovation as well as international medical
services, DITP led 11 Thai companies to join 4,682 exhibitors
from other 67 countries worldwide. Immediate purchases
totaled 9.6 million baht, while purchases expected within
1 year was 604 million baht. Products gaining high
interest included medical gloves, surgery supplies, surgery
beds, etc.

Additionally, DITP also led 40 Thai entrepreneurs to
participate in the Beautyworld Middle East 2015, the
biggest cosmetics and health/beauty fair in the Middle East
which is also one of the world’s top five exhibitions, during
May 26-28, 2015 in Dubai, the UAE. Immediate purchases
totaled 15 million baht, while purchases expected within
one year was 27 million baht.

Simultaneously, DITP has emphasized domestic exhibitions
of services for health and beauty with the holding of
“World Spa & Well-being Convention 2015 (WSWQC)”
during September 24-26, 2015 at IMPACT Convention and
Exhibition Center, Muangthong Thani. The fair featured
various activities, including the ‘Thai Wellness Showcase’
Exhibition, a congress workshop led by keynote speakers
from spa and beauty & health industry who were globally
recognized, the ceremony of ‘Thailand Spa & Well Being
Awards’ held by Thai Spa Association, the ‘Global Wellness
Tourism Workshop 2015’ and the ‘Thailand Hot Spring
Forum 2015 Seminar’ which expected to escalate domestic
hot spring business to a regional level.

Atotal of 117 exhibitors who were entrepreneurs participated
in the exhibition. Estimated trade value totaled 50 million
baht, while purchases expected within 1 year was more
than 600 million baht. Products gaining high interest
included skincare items, cosmetics products, organic goods,
beauty/spa supplies, spa service business, dietary
supplements, OEM factories, and certain management
services for spa/overseas hotels dedicating to well-being
tourism.

In addition, DITP had organized certain activity at ‘BIG+BIH
2015’ fair to promote products and services related to
wellness business or the ‘Product&Service Champion’
project. The number of entrepreneurs joined the event
was 153 on trade days and 205 on public days, totally
358 through the event. Products gaining high interest
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included aromatic oil, skincare products, spa decorative
items, such as aromatic candles, as well as sports equipment,
e.g. boxing gloves, etc.

Furthermore, herb exhibition booths were launched at
THAIFEX during May 20-24, 2015 at IMPACT Convention
and Exhibition Center, Muangthong Thani, whereby DITP
had designed the Pavilion with ‘modern drugstore’ concept
and placed special highlights on herb related businesses.
Totally there were 10 businesses joining in the event,
while the number of visitors was 328 on trade days and
412 on public days, totally 740 through the event. Retail
sales value totaled 160,236 baht, while purchases
expected within 1 year was 32.1 million baht. Products
gaining high interest included dietary supplements for
weight control, men’s health products and traditional
medicines, etc.

Entertainment and Content Services:

The ECS consists of motion picture, digital content,
animation game and advertisement related businesses.
In 2015, the total income earned overseas totaled 50,000
million baht which was 10% increase compared to the
previous year and expected to grow steadily.

Thailand is home for people with refined taste of art,
where a sense of aesthetics and sensitivity is the root of
Thai people. These essential factors inspire the creativity
of professionals in content business who are highly
capable of crafting content work orders for foreign
clients. Not only Thailand has meticulous skills of
workforce, but also offers comprehensive content services,
embracing the production, ranging from pre-production,
post production, special effect-visual & sound, computer
Graphicto Animation and the Professionals with competency
in producing and creating media, movies, cartoons, games,
television programs and distinct advertisement. Thailand
is rich in resources and an ideal mixture of cultural and
modernized elements. A wide variety of natural sceneries
could be transformed into filming studios. As obvious
as it may seem, Thailand offers much more for
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overseas investors and is undoubtedly the finest choice
when it comes to filming locations or as a production
house for overseas clients.

During the past few years, many Thai films or content
works, especially animation and game for which
their IPs belong to Thai owners, won the international
awards. This could well reflect the endeavors of Thailand
in growing from a make-to-order supplier to content
producer with own [Ps. Fortunately, the government
recognizes this service sector and has supported it
in a variety of ways. For example, off-shore marketing
promotion, the building of infrastructure of international
standards, such as studio or outdoor location, etc.
To escalate the business standard, the government
will also promote a co-production with famous ventures
to penetrate into ASEAN, Asian, European, USA and
Japanese markets.

Last year, DITP provided support to entertainment
businesses by joining the Busan International Film Festival,
held in Busan, Republic of Korea, during October 4-8,
2014. The ‘Thai Night” was organized to enhance the
image and reputation of Thai movies and entertainment
industry in a wider circle.

DITP had also focused in the networking with investors,
movie makers, film directors, buyers, importers,
distributors and media. The ‘Creative Speed Dating” activity
was offered as an opportunities for Thai movie enterprises
to meet Korean and international film entrepreneurs,
investors and distributors, as well as film makers with
interest in filming in Thailand.

As a result, there were 219 participants joining the
‘Thai Night’, with 52 representing movie companies from
9 countries and another 12 Thai film enterprises.
Responses were instant as filming teams from France,
Korea and Singapore demanded the survey of locations
and post-production premises in Thailand. Meanwhile,
the New Zealand team has planned its shooting in
Thailand.

In USA, DITP had also joined the American Film Market
2014 held during October 26-November 3, 2014 in
Los Angeles. The conference comprised two activities.
First, the American Film Market & Conference (AFM) in
which DITP participated in the form of information stand.
Total number of visitors was 105. Thai films gaining huge
interest included action and horror movies.

Second, the ‘Thai Night’ held with the “Thailand Where
Films Come Alive: Friendship beyond Frontier” was
organized to reflect long-lasting relations between Thai
film industry and the Hollywood. Attendees included 15
Thai entrepreneurs and 155 foreigners.

Cannes has been the bull’s eye of international movie
industry for decades. France is therefore a country within



dmdunisdnaudaaiugsiafineansumuy An1usn
nsun Sinagnifanaiuaisdnenmissnounislnglusuil
suiinsairueseviganuiudenusitsseina Fainng
Im91U Bangkok International Digital Content Festival
(BIDC 2015) laewdgylingsAasiudrdglugsiafines
AoumuvivesUssmadsnlus guu suade liviu Singu
ansgeuin Geauiy U uagiuny WhTINRsINgInatu
tingsfalne nanngilunuilfiussneunslneddaunt
60 U3 ffUszneunmsanssdfiiuniaiiuniasannsdn
40 U3EM 1AANSTUAWRINTINIINIUNTY 440 @ uazaing
warmsssialudesiulsisng1 300 druum

uennil nau Fldidrsununansdud MIPCOM 2014
o lesud ansnsausgrsaaa serineiudl 13 - 16 ganay
2557 $iuseneunsinedisiunudiuam 9 usem fuseneums
Y1IANYIADITINATIINTA 50 U gammi‘%@maﬁuﬁ
Useann 6 Suum wasaansalyarnfiasdedonelu 1 9
Uszanag 325 a1uum

adfasnilasanis Pitching Tus1u Asian Animation Summit
2014 5gwinedudl 2 - 7 funnau 2557  ngsuee Uselna
Heauu InefsumsiiiumslaiinsdnduuunwSeuainumion
TUsznounmsuetiudulnglunisdhsin Pitching Alssusy
Wun1s wnsud wen Wunda awmnin gusznaunising
W13 45 918 1agau Asian Animation Summit 2014
fananadinsdatuate Tufudl 4 Suaw 2557 Gadszau
anudsuduegnad ffusznaunisivednsanaudiuau
21 519 waztingsha/gieglursnisuediuduaindsnd
WITm9UIUIU 160 519 lavdaulug/uianndssina
ooamside 1WAl 1aly wasHiuaa fuszneunsing
IewudzuanivasumnuAnuiu/anudifuingsiassusme
naenIUlAaTILATEYERUSINTNINITAT karAINTIe
warmsdatenely 17 Uszan 39.66 &uum

sy Galadanmeunun1sAnIdIINRsIINISA U
Game Connection 2015 a4 Lilpswunsudaln ansgowism
ffidrsulasensiisau 8 u3En Aen1salyadINTTdn
melu 1Y Yseuna 819 a1uum

dwdunsatuayunisingsnafineanoumudfiasisuiy
Uszrwuiu Idfinsihauedununsduetiuduuazinlne
WWoungelinfauazunsidedld sewieiudl 6 - 12 nsngiau
2558 Usgneumie fusenaunisinednsiulasanisiiuau
11 U39 uae 1 aunmy wagilgusenaunsdudnsiuEsm
ﬂ’]iﬁ’]ﬁﬂ?dﬂﬂﬁd 48 379 uazuAsidedld 96 T8 uenandy
galinsungUsenounisineid1saneiu The 11" China
International Cartoon & Game Expo @CCG Expo 2015
u uAsBesls Anduyamnsasannsanelu 1Y Usesnn

ANNUAL REPORT 2015 79

DITP’s scope of support in terms of entertainment business.
DITP had joined the Cannes Film Festival 2015 during May
13-22, 2015 in Cannes. Activities, held on behalf of
Thailand, featured an exhibition to promote business
transaction of films and the ‘“Thai Night” function in the
‘Thailand Where Films Come Alive: A Window on
Thailand” concept. HRH Princess Ubonratana Rajakanya
had presided over as the Chairperson.

Totally there were 7 Thai enterprises joining the Cannes
Film Festival with over 100 visitors to Thai booths. Movie
purchase value totaled more than 137 million baht,
while revenue expected within 1 year was more than
500 million baht (or proportionately more than 1,170
million baht within 3-4 years). The number of attendees
to the ‘Thai Night’ activity was 327.

Utilizing strategies dedicated to raise the capabilities of
Thai entrepreneurs, as well as to initiate overseas network,
DITP has never ceased to promote digital content business.
The Bangkok International Digital Content Festival (BIDC
2015) was held, having key businesspersons from digital
content business joined from Singapore, Japan, Malaysia,
Taiwan, England, USA, Vietnam, China and Cambodia.
Business discussion was arranged, pulling more than
60 Thai companies altogether with overseas entrepreneurs
representing 40 companies. A total of 440 business
matches were conducted, generating more than 300
million baht approximately in terms of business value.

DITP also attended the MIPCOM 2014 in Cannes, France,
during October 13-16, 2014 with Thai entrepreneurs from
9 companies, while 50 foreign enterprises joined.
Immediate purchases totaled 6 million baht, while
purchases expected to receive within 1 year totaled
325 million baht approximately.

Moreover, DITP also joined the pitching of Asian Animation
Summit 2014 during December 2-7, 2014 in Hanoi, Vietnam.
Prior to departure, DITP had organized a preparation seminar
for Thai animation entrepreneurs at Centara Grand hotel,
Central Ladprao. Atotal of 45 Thai animation entrepreneurs
attended the seminar and contributed to the success of
pitching. The Asian Animation Summit 2014 held on
December 4, 2015 was joined by 21 Thai entrepreneurs
and 160 foreign businesspersons and others engaging in
animation industry. Majority of visitors came from Australia,
Republic of Korea, Malaysia and France. Participating
Thai entrepreneurs had met, shared ideas and knowledge
with foreign businesspersons, as well as, initiated business
network. Purchases expected to receive within 1 year
totaled 39.6 million baht.

In addition, DITP had arranged trade representatives to
join the Game Connection 2015 in San Francisco, USA.
Totally there were 8 participating companies. Purchases
expected to receive within 1 year totaled 819 million
baht.
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Expansion of Thai digital content business to Chinese
market has continued to flourish. Thai entrepreneurs
support has been officially provided. DITP had brought
a group of Thai animation and game representatives to
visit Beijing and Shanghai during July 6-12, 2015. The
Thai group comprised 11 enterprises and one association,
while Chinese entre-preneurs participating in trade
negotiation totaled 48 and 96 in Beijing and Shanghai,
respectively. Subsequently, DITP and a group of Thai
companies had joined the 11" China International Cartoon
& Game Expo @CCG Expo 2015 in Shanghai. The value
generated by trade negotiations which was expected to
gain within 1 year was 171 million baht. In addition,
the MOU on cooperation in animation was signed
between the Thailand Animation and Computer Graphics
Association (TACGA) and Deputy Secretary of Shanghai
Animation and Cartoon Association.

For Japanese market, DITP and trade representative had
visited Osaka and Tokyo during September 13-19, 2015.
Trade negotiations were arranged between 12
Thai entrepreneurs and 45 Osaka-based entrepreneurs
from 27 companies and 76 Tokyo-based entrepreneurs
from 49 companies. More than 146 business matching
were conducted. Purchases expected to receive within
one year totaled 65 million baht, approximately.

Software business is considered as a morning star of Thai
service sector today. DITP has continued to expand
opportunities for software sector, including the participation
in the 26th CommunicAsia 2015, Asia’s biggest exhibition
of products and services on software technology industry,
telecommunications and data communication. Held
during June 2-5, 2015 in Singapore, 15 Thai and 231
foreign enterprises had joined trade discussion. Purchases
expected to receive within 1 year totaled 39 million
baht approximately. The number of entrepreneurs joining
in previous events and were able to meet new targets
in this event increased by 66%. The participation
in CommunicAsia 2015 was the fourth time for DITP.

The CommunicAsia 2015 featured software, which
consisted of mobile solution, e-payment and e-wallet, office
automation system, animation, and security system, etc.
Products gaining high interest included mobile solution
for online payment, sales promotion and queue
management system, as well as network & communication
equipment.

Advertisement sector had well received support for
overseas promotion. The DITP had assisted entrepreneurs
running production houses to seek new business and
join trade discussion at ADFEST2015 held during March
19-21, 2015 at Pattaya Exhibition and Convention Hall:
PEACH, Pattaya, Chonbuiri. Six participating Thai advertising
enterprises had launched their booths and jointly held
seminars at the event. The number of foreign visitors was
609.
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Moreover, the event included 14 seminars conducted
to provide knowledge to participants. Guest speakers
were famous specialists invited from Japan, Austria,
Singapore, Korea and the USA. Besides, advertisement
competition was arranged. Thai enterprises were granted
51 out of 315 awards. The outcome of event was fruitful
as purchases expected to receive within 1 year totaled
84 million baht approximately.

Hospitalities Services:

Impeccable hospitality, warmth of Thai people. Not only
these factors have brought praises and reputation to
Thailand, but also demonstrate the strength of Thailand.
Having met international standards, service-related
businesses can be expanded to the global market using
the capabilities of Thai people. With concern of business
opportunities for this service sector, the Ministry of
Commerce focuses on the management and business
expansion of hotels, leisure cruises, catering, restaurants
and events of both temporary and permanent by which
Thai business operators have already invested or provided
services either in hotel, convention centers or museums
located in the CLMV countries. Thailand possesses every
possible factor contributing to successful business
expansion more in the CLMV than other ASEAN countries
and aspires to soar as Asia’s hospitality destination within
2020.

In 2015, DITP and Thai trade delegation related to hotel
management business had joined trade discussion held in
Rangoon, Myanmar at Chatrium hotel during April 1-4,
2015. The visit was successful as purchases expected to
receive within 1 year totaled 324 million baht
approximately. Products gaining high interest included
hotel curtains, spa decorative items, such as fountains
made from rock, as well as mattress, bed sheets, towels,
spa products, etc. A seminar entitled Opportunities for
Hotel & Service Trade Investment in Myanmar was also
held to provide overall picture on trade, hospitality
industry and opportunities of market expansion in
Myanmar, as well as rules and tax regulations for investment
in Myanmar.

Later on August 18-20, 2015, DITP together with Thai trade
delegation had visited Vietnam for trade discussion.
Purchases expected to receive within 1 year totaled
30.35 million baht approximately. Potential products
and services included spa business consultancy, the
services of gutters and waste water management system
for hotel, spa products, essential oil, oil scrub, aromatic oil,
soap, bedding sets, bed sheets, towels, curtains, and artificial
flowers are made from natural materials, etc.
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Education Services:

Education service sector has adequate factors of success.
There are numerous well-reputed international schools
and educational institutions in Thailand with highly
qualified teachers. Schools with International programs in
Thailand have met international standards and capable
of serving Thai and expatriate students living in Thailand
and neighboring countries.

Not only Thailand is home to educational institutions,
but is also famous in having vocational institutes offering
both short and long-term courses, for example, aviation
institutes, cooking schools, language schools, massage
and spa schools or hospitality-related business, and Thai
boxing schools. The AEC integration offers opportunities
to expand aforementioned businesses in Thailand and
ASEAN countries. Strength of each institute and the launch
of joint programs with foreign institutes will be featured
and applied as our market penetration strategies, there
fore, there is possibility that Thailand will become Asia’s
Education Destination in year 2020.

Logistic Services:

Serving as the backbone of international trade, logistics
services deserve official support for their further
competitiveness. In 2015, logistics services had generated
higher than 500 billion baht of the export value. Currently,
there are more than 14,000 logistics providers in Thailand.
By 2020, the government expected the logistics cost
shall plunge below 12% of the GDP from the current rate
of 14.4%.

Looking forward to encouraging the best practice and
empowering the LSPs (logistics service providers) to
achieve international certification, the DITP has continued
to implement the strategy to promote the service
development and network expansion for logistics providers.
Situated on a strategic location that offers the connectivity
of logistics in ASEAN, particularly with the CLMV countries
(Cambodia, Laos, Myanmar and Vietnam), the potential
of Thailand as the center of ASEAN logistics and solution
can be proven with total convenience of transportation.

Betterment of Thai logistic services is truly an ongoing
process. Interestingly, the 7" Organizational Management
Efficiency Increasing and Logistics Cost Decreasing project
delivered an interesting outcome. Participation included
representatives from 30 companies whose performances
could reduce the cost by 132 million baht approximately,
while logistics efficiency was raised by 15% in average.
In addition, the event also featured the Excellent Logistics
Management Award : ELMA to select logistics management
entrepreneurs with outstanding performance. In 2015, the
winner was Pacific Cold Storage Co., Ltd. who was not only
awarded for warehouse service, but also the Prime
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Minister’s Export Award 2015. Furthermore, DITP had
held the Green Logistics project activities to educate
about innovation and environmental friendly logistics.
Atotal of 315 attendees had joined in activities which held
3 times.

Additionally, networking of logistic service providers
and users in Thailand and overseas has been promoted by
DITP. For example, the holding of symposium to strengthen
networking relations between logistics experts in ASEAN+6
region whereby brainstorming of ideas on logistics was
conducted and shared among 295 attendees; the 6"
Logistics Excellence Solution 2015 held to raise Thai
entrepreneurs’ competitiveness in logistics management
which was attended by 257 logistics service providers and
entrepreneurs. Further, business matching trips to
Myanmar and China (Kunming) were held to enhance
image, reliability and capabilities of international logistics
service providers from Thailand, as well as to create
business networking opportunities for Thai entrepreneurs.
Totally 70 logistic service providers joined.

Furthermore, DITP had launched the DITP Service Center
at three international exhibitions in central and provincial
area, including BIG+BIH 2015, THAIFEX-World of Food Asia
2015 and Southern International Trade Expo in Surat Thani,
to create opportunities for logistic service providers for
networking and expanding alliance with international
partners. Approximately 442 advisees had been served.

TILOG-LOGISTIX 2015 was the international exhibition that
showcased Thailand’s capabilities and readiness as ASEAN
logistics hub, as well as supported the development and
expansion of international businesses. Held during September
2-4, 2015 at BITEC Bangna, participants totaled 138
companies, stationing across 332 booths (127 Thai
companies/11 foreign companies, including Japan, China,
Korea, Hong Kong and Malaysia). Total number of visitors
accounted for 10,113 which comprised 9,255 local
visitors and 585 overseas visitors (top 5 countries with
highest number of visitors were China, Japan, Malaysia,
Vietnam and Indonesia). Value of purchases expected
within 1 year was 390.49 million baht approximately.

Professional Services:

Professional service sector offers a wide variety of
professionalism. In addition to aforementioned service
sectors, Thailand is home to professionals of all fields of
study, such as architecture, engineering, programing,
construction, design, law, financial advising, accountancy,
and publishing business, etc. Opportunities are opened
widely for these professionals in international markets,
especially ASEAN.
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In 2015, the DITP had led a group of Thai trade delegation
from construction industry and related services to Bhutan
during June 3-9. The DITP had cooperated with the
Construction Institute of Thailand in the arrangement of
trade discussion with the Construction Development
Board of Bhutan (CDB) and joined in the 6" Bhutan
Construction Expo 2015. As a result, purchases expected
to receive within 1 year totaled 19.27 million baht.
Products gaining high interest included sanitary ware,
lishtweight concrete block, security devices and chemical
products related to constructions, etc. Moreover, DITP
had held a seminar to provide knowledge on construction
to Bhutanese engineers and government officers. In this
occasion, Thai trade delegations had also met officials
from various agencies of Bhutan.

Thai publishing industry is another industry worth noting.
DITP had joined in two book fairs of the world scale.
First, the Frankfurt Book Fair 2014 held in Frankfurt,
Germany, during October 8-12, 2014 whereby 15 Thai
entrepreneurs had participated. Immediate purchases
totaled at 4.6 million baht roughly while purchases
expected within 1 year was 9.6 million baht approximately.

Second, the Taipei Book Exhibition 2015 held in Taipei,
Taiwan, during February 11-16, 2015, which included Thai
entrepreneurs representing 12 companies. Immediate
order totaled 1 million baht roughly, while
purchases expected within 1 year was 3 million baht
approximately.

Later, the DITP had organized Thai trade missions for printing
business to visit Tokyo, Japan, during May 25-29, 2015,
which included Thai entrepreneurs representing 23
companies. The visit expected to source new printing
techniques and high technology, as well as to build
network and cooperation with Japanese publishers.
Seeking the advancement of normal printing toward high
technology packaging/ printing was the pinnacle of the
tour.

Results of trade discussion were satisfactory. Nichigawa
Co., Ltd. has shown its interest to relocate production
base to Thailand. Further discussion is in progress with
two of Thai trade delegation, including Physics Center
Publishing Limited Partnership and Joy print Co., Ltd,
the latter of which is the biggest digital publishing house
in Hat Yai.

The last two events for the promotion of Thai publishing
business conducted by DITP yielded positive feedbacks.
First, the business matching activity jointly held by DITP
and Thai Print Academy at the Pack Print International
2015 at BITEC Exhibition and Convention Center, Bangna,
during August 26-29. There were exhibitors from 12
companies, while the number of local and foreign visitors
totaled around 800. Purchases expected within 1 year
totaled 35 million baht approximately.
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Last event was the 10" Thai Print Award 2015 ceremony
held on September 2, 2015 at Centara Grand, Central World.
Organized under the ‘Celebrating Tears of Extraordinary
Excellence’ concept, the event expected to stimulate and
escalate printing standard, as well as adjust the perspectives
of entrepreneurs from printing industry to step forward
as the leader of production quality of Asia.

Awarding can be summarized as follows: SCG PACKAGING
AWARD “BEST IN SHEETFED OFFSET” was granted to Amarin
Printing and Publishing (PLC); C.A.S PAPER AWARD “BEST
IN MORE THAN ONE PRODUCTION PROCESS” was granted
to BTS Press Co., Ltd.; KONICA MINOLTA AWARD “BEST IN
CREATIVE USE OF DIGITAL TECHNOLOGY” was granted
to Basic Gear Co., Ltd.; The FERROSTAAL AWARD “BEST
CREATIVE IN PRINTING APPLICATIONS & DESIGNS” was
granted to Kittichai Printing Co., Ltd; DITP AWARD “BEST
IN PACKAGING, PRINTING AND CONVERTING PROCESSES”
was granted to Flex-ible Plas Co., Ltd.; FUJI XEROX AWARD
“BEST IN DIGITAL PRINTING” was granted to Amarin Printing
and Publishing (PLC).

The future of Thai export is bright. The value of the
aforementioned service sector has grown consistently.
Prosperity has arisen from strong collaboration between
the private sector, particularly service business, and the
government sector. Achievements were derived from
the development and escalation of service standard to
meet consumers’ requirements. There is an abundance of
proven records that supporting measures on foreign market
penetration, which have been implemented fully through
the past decade, have begun to deliver success, side by
side with the growth of business value. From country to
country, intensified competition and rapid economic and
social changes have become threats. These factors have
pressured each country, including Thailand, to adapt and
advance its competitiveness. The enhancement of Thai
service business to grow as innovative enterprise on the
fundamental of service specialization and differentiation
for value creation is essential for the strengthening of Thai
service sector to be able to compete globally. To tackle with
several changes proactively, the Department of International
Trade Promotion has shifted the strategies and prepared more
promotional activities particularly for service sector in 2016.

Changes made for the upbringing of Thai service sector to
the global market have driven us forward. It is foreseen that
revenue from foreign market will exceed 900 billion baht per
year with consistent and rapid growth. Thai service sector
could generate the revenue of more than 1 trillion baht into
the country in the next 5 years.
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Prime Minister’s Export Award 2016
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1. swiagusznaunsinegenidies (Best Exporter)

2. siadufuinnssuieysnudwindenyonides (Best Green

Innovation)
3. sTauusUAlvegeau (Best Thai Brand)
4. swiagumlnefiiniseenuuugeniden (Best Design)

5. siaduAgIiauinseeniuy (Best Service Enterprise
Award)

6. s1iaduAmlisiua vilwdndueininisdeeenuazamunin
paaLdua (Best OTOP Export Recognition)

7. s197aduAmeaavenluy (Best Halal)

Initiated in 1992 during the term of Prime Minister Anand
Panyarachun, the Prime Minister’s Export Award or
PM Award was launched to promote and recognize
outstanding Thai exporters of products and services
with endeavors to market products of their own brands
overseas and achieve in the development of products
that are accepted by international consumers. With the
aim to create positive image for entrepreneurs who play
a vital role in driving the export of products and services
of Thailand, the PM Award is considered the top award
in Thailand granted to recognize exporters. The Prime
Minister of Thailand will be chairing the award ceremony
and presenting the awards to winners every year, while
the Department of International Trade Promotion (DITP)
serves as the judge of awards.

In year 2016, the Prime Minister’s Export Award comprises
7 award categories as follows:

1. Best Exporter
Best Green Innovation

Best Thai Brand

Best Service Enterprise Award

2

3

4. Best Design
5

6. Best OTOP Export Recognition
7

Best Halal
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Prime Minister’s Export Award or PM Award is the
most prestigious award for entrepreneurs who possess
outstanding products and services.The award will
encourage the winners (as well as non-winners) to move
forward with consistent product enhancement to achieve
international recognition and standards. Additionally, the
award will raise the confidences of overseas importers
and buyers, as well as Thai exporters who won the award.

From 1992 to 2015, the PM Award has recognized a total
of 465 companies through 24 years.

In 2015, Prime Minister’s Export Award Ceremony was held
at Queen Sirikit National Convention Center on September
17, 2015. Prime Minister General Prayuth Chan-o-cha,
presided over the ceremony to present 32 PM Awards to

30 companies with excellent performances in 2015.
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THAILAND

TRUSTED QUALITY

To reflect the guarantee of quality in a way that international
buyers could understand, the Thailand Trust Mark or TTM was
created. Serving as the certification that a particular product
or service was originated from Thailand, TTM will convince
consumers of the product’s quality, trustworthiness and
international recognition proven by the Royal Government of
Thailand. One of key roles of the Department of International
Trade Promotion (DITP) involves the affirmation that Thai
products and services have met international standards. TTM
efficiently communicates to consumers that the TTM-certified
products are produced by gsood companies that have strict
concerns in environmental management, fair labor practice
and social responsibilities.

Thailand Trust Mark officially heralded on January 18, 2012.
Until now, the TTM certification has been granted to 664
companies which are 228 food companies; 169 heavy
industrial companies; 125 lifestyle industrial companies; 48
fashion industrial companies; 79 general industrial companies
and 15 service industrial companies (as of September 2015).

On June 18, 2015, the MOU signing ceremony was organized
between the Ministry of Commerce, the Ministry of Industry
and the Ministry of Labor. The co-operation expects to
integrate the certification on environmental dimension and
Thai labour standard to the receivers of TTM. The application
of TTM will require entrepreneurs to pass the Level 2 of
Green Industry assessment or Thailand Labour Standard:
TLS 8001-2010).

In 2015, an array of activities was held to promote the TTM.
For example, the promotion of TTM Project along with the
display of samples of TTM-certified products at the exhibitions
held by Thailand Institute of Design and Innovation Promotion.

TTM has also reached the eyes of Thai public as the project
which was promoted from May-September 2015 via
various media, including print media, online media, radio and
television programs. In addition to the creation of awareness with
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PR tools, seminar was organized by DITP to provide information
on TTM application criteria and seek new applicants for
the TTM application. Additionally, DITP is moving fast with
the promotion of TTM using proactive PR activities, i.e., the
purpose-built Mobile Unit booths specifically arranged at
six fairs.

Electronic media was added into the promotional activities of
TTM, including website and online social media. System upgrades
were conducted to ensure smooth online TTM application
process and database system. As as result, the number of
website visitors totaled 92,156 from January-September
2015 with the number of Facebook visitors of 36,409.
However, the DITP has continued to make TTM project
become widely known. Articles and in-depth information
of TTM were produced using extracts from the interviews
conducted with entrepreneurs who received the TTMs. The
articles, made in Thai and English, included 20 parts by which
have continually been published via electronic media and
online social media for a while.

Sharing of ideas and experiences in branding of entrepreneurs
who received the TTM is beneficial to new entrepreneurs
seeking similar achievement. DITP had held the “Thailand
Trust Mark: Branding for the future” panel discussion,
following with the “Thailand Trust Mark Training Series Ill The
Brand Builder Series” seminar which was an in-depth training
program in the duration of 8 days. The direction on standard
management and quality preservation of TTM was shared
along with useful information on international branding.
Entrepreneurs’ capabilities in branding were strengthened
with these knowledgeable activities, while networking
and exchange of experiences among TTM members were
encouraged.

The TTM project also aims to create international awareness.
The registration of Thailand Trust Mark has been ongoing in
58 countries, while the protection has become currently
valid in 43 countries. The duration of protection is 10 years.
The registrations remain in progress in another 15 countries
and DITP will never cease to build the awareness of TTM,
a small-sized quality mark that could create big impact on
Thai export in the long run.
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Design Excellence Award 2015 (DEmark)

Through eight consecutive
years, the Department of
International Trade Promotion
(DITP), Ministry of Commerce,
has continued to hold the
Design Excellence Awards or
DEmark to promote products
with outstanding design and
to escalate Thai products to
achieve extensive recognition
in the global market. In pursuit
of success, DITP has established
the collaboration with Japan
External Trade Organization (JETRO) and Japan Institute
of Design Promotion (JDP). The affiliation features several
ways of support from Japan. For example, Japanese experts
who supervise the G-Mark, Japan’s good design award with
global recognition, will be joining as the DEmark award
judges every year, side by side with the co-ordination
provided in other aspects in order to drive the DEmark
toward international standards.

Originally, the Design Excellence Award (DEmark) was the
Prime Minister’s Export Award: PM Award Thai-Owned
Design, in which the judgment was based on product
development procedures. However, the DITP had amended
the judgment toward products with excellent design in
relation to the shifting of trade competition trends. As a
result, the “DEmark” was created as the quality mark
granted to guarantee products with good design. The
mark is being used as a marketing tool for entrepreneurs
to differentiate and add value to Thai brands so that Thai
products can be expanded to Japan and international
markets.

It is flexible for the submission of candidate products as
each can come in single piece or a series, but items must be
designed by Thai designers or foreign designers working for
any Thai-owned companies which produce Thai products.
Candidate products must be produced by the industrial
system or considered the industrial crafts as prescribed by
official criteria. Six product categories comprise furniture;
lifestyle (gift & decorative items/household items); fashion
apparel/leather goods/jewelry/textile; industrial goods
(home appliances/equipment and facilities for office, etc.);
food packaging/health & beauty packaging; graphic design
(font/graphic on surface/digital media/identity design).
It is necessary that candidate products must have been
distributed and yielded certain commercial results in local
and oversea markets.

In 2015, the Design Excellence Award or DEmark 2015 had
opened the enrollment online during March-April, 2015.
Thereafter, the DEmark exhibition had featured 83 qualified
items at TIFF 2015 and BIG & BIH April 2015. DITP also held
a seminar on product design which was led by Thai and
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Japanese experts at Khon Kaen province. Exhibition of 20
products winning in the DEmark award was organized at
the “5" Slow Hand Design: ECO A MANO” in Milan, Italy.

Later in July 2015, the judgment of DEmark 2015 award
took place at Siam Paragon with the number of applications
totaled 539 from 251 companies. The “DEmark Show 2015”
exhibition was also held altogether.

Following in early September 2015, the DITP had arranged
the exhibition and trade discussion booths for eight
entrepreneurs at the Maison & Objet in Paris, France. Later
on September 17, the DEmark 2015 award ceremony was
held at the PM Award to announce the name of applicants
with highest score from each category. All of whom would
submit their candidate products to the G-Mark 2015
competition in Japan.

In October 2015, DITP organized the DEmark 2015 exhibition
at BIG+BIH October 2015 in which had included the award
presentation for 69 products from 57 winning companies.
Additionally, the products winning in the G-Mark 2015 were
also celebrated through the exhibition held at the Good
Design Exhibition 2015, Japan, whereby 44 products from
39 winning companies from Thailand were showcased to
the public during October 30-November 4, 2015.

Award winners will benefit from the DEmark program in
a variety of ways. Winner of each category will receive
a trophy and the certificate of honors from the Prime
Minister. Those certified with the DEmark sign will be eligible
for participation in the G-Mark award competition in Japan.
The DEmark award winning products will automatically
surpass to the Second Screening of the G-Mark award in
Japan and will be supported to join the exhibition and trade
discussion at the world’s top international design product
fairs, including the Milan Design Week in Italy and Maison &
Objet in France. Moreover, DITP will assist in the promotion of
winning products via several media channels and exhibitions
held within Thailand and overseas. As well, support will be
given in terms of product distribution through the prototype
shop of DEmark Concept Store featured at international
trade fairs held by DITP, including Thailand International
Furniture Fair (TIFF), Bangkok International Gift Fair and
Bangkok International Houseware Fair (BIG+BIH) and the
Thailand Innovation and Design Expo (T.I.D.E.).

From 2008 until 2015, the DEmark project has awarded a
total of 568 products, with 354 products winning in the
G-Mark competition. With the vision to expand Thai products
to the world’s arena, DITP will move forward to promote
the competition program for extensive recognition.
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The “Environmentally Friendly Product
Development and Promotion Project” launched
in 2010 as the “T-STYLE” or “THAILAND STYLE”,
the project features the selection of furniture
and decorative items with export potential for
adjustment to penetrate into Japanese market.

In the 6™ event held in 2015, DITP had assisted
in terms of adjustment of product form for
health/beauty features, cosmetics, ceramic
tableware/earthenware used in spa, aromatic
products for relaxation and accessories, etc.
All of which were required to constantly maintain
innovative and environmentally friendly
attributes. Guide-line on the adjustment was
expected to create products with function and uniqueness.

Besides, the project has initiated the strategy that emphasizes
collaboration among Thai entrepreneurs to promote
networking between entrepreneurs, as well as to increase
chances of new product development for future export
to Japanese market.

The 2015 event consisted of 3 main activities as follows:
1) Provision of knowledge on product design for
Japanese market. The “Craft is the New Black: The Future of
Contemporary Craft for International Trade” led by a
Japanese speaker was arranged to educate attendees
about contemporary handicraft design for Japanese market;
2) Product development activity featuring innovative and
environmentally friendly items, led by a Japanese expert,
with emphasis on food, healthcare and beauty categories;
3) Participation in the Diet & Beauty Fair Asia 2015 to showcase
food, healthcare and beauty products achieved in the
T-STYLE project together with the arrangement of trade
negotiation for participating entrepreneurs in Tokyo, Japan,
during September 7-9, 2015. The outcome was remarkable
as immediate purchases (sale of prototype product
included) totaled 6.76 million Yen or 2.03 million baht,
while purchases expected within 1 year was 114.26 million
yen or 34.28 million Baht (Currency exchange rate: 100
Yen = 30 Baht).
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The “Carbon Footprint... Tool for International
Market Penetration in the Global Warming Era”
Seminar

Nowadays, ¢lobal warming has become a serious
concern worldwide. Department of International Trade
Promotion (DITP) has foreseen that carbon footprint
issue could affect the competitiveness of Thai product
and the entrepreneurs, especially those from Thai
enterprises that trade with major markets, including
Europe Union, Scandinavia, Japan, USA and Australia.

In order to enhance the understanding of carbon
footprint issue and market mechanism for the
mitigation of greenhouse gas emissions on top of the
preparation of Thai entrepreneurs in which will ensure
the retention of Thailand’s export capability, as well as
domestic and international customers, DITP had held
the “Carbon Footprint; Tool for International Market
Penetration in the Global Warming Era” Seminar at
Kamolthip Ballroom 2, the Sukosol hotel on November
27, 2014. The number of attendees totaled 212.

The seminar was successful as it has facilitated the
attendees to learn and understand the carbon footprint
appraisal processes for products and organizations, as
well as to recognize the importance and benefits
of carbon footprint label production. In respect to a
better understanding of carbon footprint issue, the
attendees have become capable of making their
production processes more environmentally friendly.
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Designers’ Room & Talent Thai
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Created to assist new Thai designers to showcase their
capabilities and enable them to soar in the global arena, the
“Designers’ Room & Talent Thai” project was established.
As one of our major responsibilities, the Department of
International Trade Promotion (DITP) has prioritized the
branding of product/service, as well as the development of
new products and Thai designers.

Since 2002, the project has been continually running with
the aim to escalate design industry of Thailand toward the
global market and expand national export value through
the development of capable fashion and lifestyle product
designers. All of which shall lead to the advancement of
products in fashion, accessories, home decorative items and
furniture segments.

In 2015, DITP had selected designers who created their own
brands and have the passion to grow as entrepreneurs and
expand their business internationally. A total of 62 brands run
by new designers from fashion and lifestyle segments were
qualified and selected by the DITP. These new generation
designers had attended the preparation session held to sharpen
their capabilities. Led by experts from various industries, the
activities included lectures and workshops on branding,
marketing and international business operation.

Afterwards, the DITP had brought the participants to joinin a
number of international trade fairs held in Thailand, including
the “BIFF &BIL 2015” during March 11-15, 2015 and the “BIG
& BIH October 2015” held during October 19-23, 2015.
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Moreover, opportunities were opened for Thai designers to
reflect their capabilities as they had joined certain overseas
international fairs, i.e. the Thailand Institute of Design and
Innovation Promotion had joined hands with the “Who’s
Next”, the world’s leading fashion fair, to select nine fashion
designers from the Designer’s Room project to exhibit their
works and join trade discussion in Paris, France, during
September 4-8, 2015. Collaboration was also established with
the organizer of MQ Vienna Fashion Week, Vienna, Austria, in
the selection of four designers from the project to join the
fashion show during September 9-11, 2015. Meanwhile, six
lifestyle product designers from the NEXT group of Talent
Thai project were selected to exhibit their works and join
trade discussion at Maison & Objet fair in France, Paris, during
September 4-9, 2015. Later on November 11-15, 2015, five
designers from the NOW and NEXT groups of Talent Thai
project had showcased their products and joined trade
discussion at Design Korea 2015 in Seoul, Korea. In addition,
a Thai designer of ICONIC, was selected to join the 118"
Concordia Ball which was held by the Concordia Press Club,
the oldest press association in the world. The Concordia Ball
had more than 2,500 visitors and ICONIC was the only Thai
brand selected for this event.

Design Service Society; Connection between Design
Service Industry and Thai Entrepreneurs

As the collaboration between the Department of International
Trade Promotion (DITP), Industrial Designers Society (IDS) and
Thailand Interior Designers’ Association (TIDA), the “Design
Service Society” project was launched to connect design
service industry with Thai entrepreneurs. The Design Service
Society expects to support design service industry through the
assembly of Thai design service providers, as well as to reflect
the capabilities of Thai designers in a broader dimension
in order to achieve extensive recognition. Consultation was
also provided for entrepreneurs at Thailand Innovation and
Design Expo and “BIG & BIH October 2015”. DITP strongly
believes that the herald of connection among entrepreneurs
from design service industry will inspire new business ideas
and services in a way that responds to the world’s changing
trade and economic trends.
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For three consecutive years, the Thailand Innovation
and Design Expo 2015 (T.I.D.E. 2015) has been running to
showcase design works, Thai innovations, environmentally-
friendly works and products that won awards/certified by
public and private sectors from across the country. In 2015,
the Department of International Trade Promotion (DITP)
had held the T.I.D.E. 2015 during September 17-21, 2015,
at Queen Sirikit National Convention Center. The exhibition
was divided into 2 zones as follows:

First, the showcase of workpieces and exhibitions included
1) Innovation Showcase that displayed innovative pieces
of work from 10 groups of industries. Items gaining high
interest were fashion and lifestyle products, such as
bags, carrying assistant tool, color-changeable umbrellas,
etc.; 2) International Pavilion that showcased innovative
technology of public and private sectors from overseas.
Exhibitors representing nine countries, including Denmark,
England, Spain, Russia, Germany, European Association for
Business and Commerce (EABC), Japan, South Korea and
India; 3) Innovation Highlight that exhibited innovations
of private sector or the innovation-related organizations,
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which included the National Innovation Agency, National
Science and Technology Development Agency (NSTDA), the
ambulance of Supreme Product Company Limited, Mahidol
University, Thai Toy Industry Association, Agricultural Industry
Research Center and alliances; 4) Six exhibitions held
by the DITP, including the DEmark Exhibition (display of
2015’s DEmark-awarded items and DEmark Concept Store
selling DEmark-awarded items); Design Bazaar Exhibition
(designer flea market); Design Service Society Exhibition
(display of design works and design consultation service
for visiting entrepreneurs); 1+D Style Café + TTM Exhibition
(display and sell environmentally-friendly innovations
and design products that fit urban lifestyle); Asia Talent
Exhibition (exhibition of creative works of 12 new designers
of Asia); DEWA Exhibition (Design from Waste of Agriculture)
(display of prototype products made with non-using
materials from agricultural sector according to the project
on the transformation of non-using agricultural materials to
creative products for global market of 2015); Eco Innovation
Exhibition (display environmentally friendly products which
were furniture and home decorative items from export
companies) and the 60+ Exhibition (the space that
showcased the potential of innovative products and services
for Thai elders). The number of attendees to exhibitions
totaled more than 10,000 in 2015.

Second, activities and services highligshted seminars and
workshops on innovation and trade in order to enhance
knowledge for Thai people. Led by speakers and experts
from public and private sectors, topics of study included
the ‘Game On: The Power of Digital Economy’ lecture,
the ‘Asia Design & Innovation Conference 2015 Session 2:
Universal Design: New Approach for Well-being’ seminar,
the ‘How to design and achieve the design patent?” seminar
and the ‘Registration of the Design Patent Abroad’ seminar
conducted by Department of Intellectual Property. The
4-day seminars had drawn more than 2,000 attendees.
As well, the event had seen activities jointly held with
other organizations. For example, the screening of Movie on
Design, a design-related movie by art 4D magazine, design
consultation session led by Thailand Industrial Designers
Association, etc.
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DITP Service Center is the Office under (supervision
of the) Department of International Trade Promotion.
One of its main responsibilities is to provide international trade
information and consultation service, including the principle
of international trade, international trade procedures,
import and export regulations, lists of Thai exporters and
foreign importers, information of DITP’s activities, etc.
For every entrepreneur via the following channels:

DITP Call Center 1169 serves approximately 20,000
entrepreneurs per year, while two counter services are
prompted to provide international trade information and
consultation at the Ministry of Commerce, Nonthaburi and
on Ratchadapisek road which have served approximately
2,000 entrepreneurs per year.

One can also find DITP Mobile Units which cater to
entrepreneurs’ enquiries with international trade information
in more than 50 trade fairs and seminars held by DITP
throughout the year. Furthermore, entrepreneurs agencies’
can get international trade information through Mobile
Application: DITP Connect Which deliver personalized
international trade information including DITP activities,
market information and importer survey from 60 DITP’s
overseas offices, market report, product spotlights, and
international trade statistics. All of this information will be
sent with real-time notification. Currently, DITP Connect
has more than 5,000 users.

DITP Service Center provides professional trade consultation
service for entrepreneurs with potentials in conducting
international trade business, including service of in-depth
analysis of potential market, analytical findings of overall
trade statistical and the strength of products and customer
targets for entrepreneurs, etc. Moreover, DITP Service
Center provides “DITP Caring Program”
that was initiated to evaluate the quality of services
and follow-up the result of consultation to ensure that

, the program

the entrepreneurs are able to expand international trade
market more trade opportunities and satisfy with our
service.

DITP Service Center focuses on monitoring and evaluation
of service standards, including evaluation by specialists
of service standard, evaluation of entrepreneurs’
satisfaction via counters services and 1169 DITP Call Center,
and evaluation by “DITP Caring Program” Additionally,
the Cool Call system has been used to control and
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demonstrate trade advisors performance in real-time.
The aforementioned system also reports the number
of entrepreneurs via DITP Call Center 1169 and displays
satisfaction of each entrepreneur immediately after finish
the consultation.

“Thailand Public Service Awards” Granted to DITP
Service Center

1. Best Service Innovation Award 2012, Outstanding Level

Best Service Innovation Award is considered for the
Department which has the creativity of service or has
invented new product to serve the citizen, DITP Service
“Efficiency Enhancement of
information service and consultation to SMEs for Export”.

Center was awarded for

DITP Service Center has developed information and
consultation service with international standard by
using innovation to apply with service namely Call
Center Knowledge Based Management System: CKS.
DITP Service Center has developed the quality service
using innovation and IT in order to enhance
entrepreneurs’ trade opportunities and competitiveness
to the global market.

2. Sustainable Development Prize 2015, Outstanding
Level

Sustainable Development Prize is awarded to the
government agency’s service which can maintain the
quality and develop the standard of service three years
in a roll after receiving Thailand Public Service Award,
DITP Service Center has been awarded for “Efficiency
enhancement of information service and consultation
to SMEs for Export”.

3. Best Service Development Award 2015, Outstanding
Level

Best Service Development Award will be presented
to the department which develops service for citizen
or create new services to the public, DITP Service
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DITP International Trade Library

DITP Service Center has increased means of communication in order to support and strengthen Thai small
and medium entrepreneurs in administering international trade business. The information and know-hows
they received can be used in their business conduct. DITP Service Center has established E-library for a more

efficient and easier access to trade information.

Center has been awarded for “Mobile Application: DITP
Connect”. DITP Connect is the mobile application
providing international trade information including DITP
trade activities, trade statistics, and movement of
international trade that send to users conveniently,
quickly, and in real-time. Entrepreneurs will receive
the information about Market Report, Product Spotlight,
or international trade statistics conforming to personal
preferences.
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One Stop Export Service Center (OSEC)
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Operating under the supervision of Department of International
Trade Promotion (DITP), the One Stop Export Service Center
(OSEQ) is responsible for building capabilities in export
competitiveness and strengthening sustainable economic
development. OSEC also facilitates export documents,
certificates, licenses as well as provides in-depth consultation
and advice on all sorts of export documentation. In 2015,
OSEC had performed significant services as follows:

Counter and Online Services

Users at OSEC
counter service

Certificates/
Licenses

Users making inquiry/
requesting advice

11,421

persons

Users on automated
phone answering
system

00600

8,587 persons

Users making inquiry
via email

' 47  persons

11,182 persons

Users via Facebook,
Line, and Skype
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Il
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1A359n15 One Stop Export Service Center Clinic (OSEC Clinic)
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114,414 copies

E-newsletter via E-mail, Facebook and Frequently Asked
Questions (FAQ)

One Stop Export Service Center Clinic (OSEC Clinic) is the
activity arranged to provide advice on customs formality for
import-export, trade document, duty privileges and
international trade knowledge. Advices were provided by
specialists from public and private sectors to entrepreneurs
of international trade located in central and regional parts of
Thailand. In 2015, the number of OSEC Clinic users totaled
2,061, with 1,522 from the Central and 539 from regional parts.

Reception of OSEC Visiting Groups Representatives from
public and private sectors from local and overseas totaled
6 groups, comprising 239 visitors.

Consulting Mobile Service by Specialists from OSEC’s
co-agencies joined consulting mobile service at 12 exhibitions/
seminars organized by public and private sectors in central
and regional parts.

International Trade Information Service Project established
for the integration of database run by OSEC’s co-agencies
and the expansion of agencies relevant to the facilitation of
international trade to serve as service center for document/
international trade information to respond to the emergence
of ASEAN Economic Community (AEC).

E-Consulting Service With collaboration between OSEC’s
co-agencies, the Office of Commercial Affairs nationwide,
One Start One Stop Investment Center (OSOS) under BOI,
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consultancy is provided to international trade entrepreneurs
via social network system (Facebook, Line, and Skype, etc.).

Inquiry on International Trade Document Filing via
onestop@ditp.go.th

International Trade E-Knowledge Service OSEC Clinic’s
seminar was provided online by international trade experts.
Skill test and certificate of participation were given.

Preparation for the Connectivity with CRM System Customer
relationship management with other sections in Ministry of
Commerce was in progress.

Preparation for the Development of OSEC’s Connectivity
with Thailand Gateway System The future system will assist in
the documentation of certificate and license, trade information
service and international trade consultancy.

Preparation for the Connectivity with E-Service of Ministry
of Commmerce Connection will be available via website and
Social Network systems.

Preparation to Serve as Counter Service OSEC is under
preparation to serve as MOC Single Point and information
counter service for National Single Window (NSW) in the
future.
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One Stop Export Service Center (OSEC), Department of International Trade Promotion, Ministry of Commerce,
was established on June 4, 2002 in accordance to the regulations of the Office of the Prime Minister on
the One Stop Export Service Center establishment, B.E. 2545. OSEC is the agency responsible for building
capabilities in export competitiveness and strengthening sustainable economic development. OSEC also
facilitates export documents, certificates, licenses as well as provides in-depth consultation and advice
on all sorts of export documentation.

OSEC has integrated 18 agencies from public and private sectors related to export by which can be
divided into 2 segments. First, agencies related to certification/license service, including Department of
Foreign Trade, Department of Business Development, Department of Livestock Development, the Thai
Chamber of Commerce, and The Central Islamic Committee of Thailand. Second, agencies with consulting
service, including One Stop Export Service Center, Department of Foreign Trade, Department of Business
Development, Department of Trade Nagotiations, Department of Intellectual Property, Department
of Internal Trade, Department of Agriculture, Department of Fisheries, Department of Consular Affairs,
Thai Customs Department, Department of Disease Control, Department of Livestock Development, Food
and Drug Administration, the Small and Medium Enterprise Bank of Thailand (SMEs Bank), International
Air Transport Association, Thai International Freight Forwarders Association, The Thai Chamber of
Commerce, and The Central Islamic Committee of Thailand.
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The Promotion of Image for Thai Products and Services

AUty “Think Thailand”
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“Think Thailand” Campaign

Thailand is one of the countries with capabilities to produce
products and services of good quality. Intensifying global
market competition has encouraged Thailand to differentiate
and respond to the changing demand of importers, buyers
and consumers. Confidence in Thai products and service
should be created as this positive perception shall bring
competitive advantages. With the objectives to enhance
the public image of Thai products and service with global
market potential and to add value to Thai export both
in terms of volume and sustainability, DITP initiated the
‘Think Thailand’ as the public relations production project.

Phase 1-DITP has used the media to create overall strength
for 4 product and service categories, including Industrial,
Lifestyle, Service Business and the Agricultural Goods and
Food.

Phase 2 - DITP has continually reinforced Thailand’s
position as an outstanding manufacturer of products and
services through storytelling and differentiation to create
awareness and achieve international perception. Specific
media has been used to promote 5 product categories,
including Rice and Rice Product, Food, Halal Product,
Wellness and Fashion Products, such as jewelry, gemstone
and silver jewelry.

Horizon Thailand E-Newsletter

Published in 11 languages (Thai, English, Chinese, Spanish,
Russian, Japanese, Arabic, Khmer, Burmese, Bahasa and
Vietnamese), the Horizon Thailand E-Newsletter (HN) is a
biweekly electronic newsletter. The journal aims to promote
Thailand as the manufacturer of high-quality products, as
well as to provide useful information on Thai goods to
enhance the confidence in Thailand. HN is sent via e-mail

DITPZ_

THINK THAILAND

DITPZ_

HORIZEIN

Thailand Official Trade Newsletter
www.thailandhorizon.com
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and www.thailandhorizon.com to target groups, including
investors, businesspersons, importers, entrepreneurs,
overseas consumers and the MOC’s honorary trade
advisors (HTA).

HN contents comprise trade data, Thai products and services,
market movements, industry data, marketing activities
and other useful information on international trade and
investment. Contents come with images, graphics and
videos, making reading convenient and speedy for readers.

‘DITP Guide to Trade Channels’ - International Trade
Support Booklet

The ‘DITP Trading Guide’ is a pocket-sized magazine.
Published monthly to publicize activities and services of
DITP, the DITP Trading Guide reports trading situation and
movements, according to updates provided by Office of
International Trade Promotion and DITP’s alliances. Contents
include issues of current interest and up-to-date information
for entrepreneurs and those are interested. Purposes
of publication are harmonious with DITP’s strategy in
enhancing favorable image of Thai entrepreneurs, as well
as implementing image building and branding of Thailand
among international audience. Currently, DITP distributes
the DITP Trading Guide in various forms, both in printing
and soft file format for dissemination via DITP website.
Also made available electronically in the form of E-book
and on mobile application, the guide is downloadable via
electronic devices such as smartphone and Tablet.

“The World of Trade with the DITP” Radio Program

Regularly broadcasted nationwide once a week, one hour
every Wednesday, via FM 92.5 MHz station, the “The World
of Trade with the DITP” comes in the form of analytical
interview, having a DITP official as the co-moderator.
The program features contents on overseas market data,
trading opportunities, current situation, market penetration
strategies, knowledge on ASEAN, mission and activities
implemented by DITP, concept and inspiration relevant
to international trade which may enhance the vision of
Thai entrepreneurs and those who interested and be able
to transform determination into practice. The program is
one of the key channels that efficiently publicize DITP’s
image and activities.
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DITP Human Resource Development of the Fiscal Year 2015

Goal Alignment

Team Efficiency

Fostering of Integrity and Ethics for
the Officials of Government Sector
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Human Resource Development

Considered as one of the most precious resources of all
organizations, human resource has been our heart as
well. Department of International Trade Promotion (DITP)
has valued human resources development as the most
important resource for the implementation of our vision
and goals. In the betterment of personnel, DITP focuses
on managing and developing employees to grow as
knowledgeable and accountable government officers
who are always prompted to dedicate themselves to public
services, while having creativity and ability to work together
for the organization’s glory, as well as to serve the public
with speed, integrity and morality. All of which are aimed
to comply with DITP’s core value : “DITP DRIVE”. In the
fiscal year 2015, the DITP has conducted the development
of personnel of all levels, ranging from the new generation
to high-level executives, using a wide variety of approaches
to serve different targets and the objectives of each group.

+  Goal Alignment

Definitely, the achievement of goals, missions and
strategies is the top priority of all organizations. With
a variety of tasks to fulfill, while resources, e.g. human
resource, budget and time, are limited, success will
only emerge when everyone in the organization has
the harmony of understanding and sharing similar
priority goals. Previously, DITP had held a workshop
for high-level executives to determine wildly important
goals, requiring that they must be achieved with one-
year timeframe, meant to result in the betterment of
DITP’s operations, as well as requiring the collaboration
and contribution of DITP officers of all levels.

+ Team Efficiency

Team efficiency is the result of understanding between
team members and DITP has continued to improve it
from time to time. Currently, a similar challenge shared
among many organizations is the differences between

A ™ A
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generations, particularly Baby Boomer, Generation X
and Generation Y. Each of which thinks and communicates
differently according to social changes in different eras.
Consequently, DITP had held human resources
development programs to enhance team efficiencyfor
two target groups as follows:

» Building of the Efficient Team to Increase Leadership
Competency in New Era. Held to create the
understanding of roles, duties and responsibilities
of efficient team leaders, the program required
attendees to be knowledgeable with capabilities
to develop mentoring skills, suggest working
technique, as well as, to provide consultation to
subordinates of different generations via effective
communication by which shall fully bring out the
best capabilities in new generation employees.

» Building of the Efficient Team for DITP’s Young
Generation. Expected to enhance and increase
capabilities of the Gen Y personnel in 5 main aspects,
the program has enabled them to make significant
changes and advance their own capabilities.
Concentrations included self-awareness learning,
understanding others, effective communication,
enhancingrelations for betterteamworkand promoting
systematic thinking with positive attitudes toward
working. Opportunities were opened for the new
generation to propose for the improvement of DITP’s
operation and join together to transform ideas into
reality.

Fostering of Integrity and Ethics for the Officials of
Government Sector

Through the years, DITP has continued to foster integrity
and ethics among officers, ensuring that the gsovernment’s
officials and employees of all levels have knowledge
and understanding in disciplines, integrity, ethics and
practices of government’s officials as prescribed by law
and regulations. Utilizing a positive way, DITP’s officials
are encouraged to recognize and create the image of
transparency and respectability for the organization,
along with the adaption of the ‘Sufficiency Economy’
philosophy initiated by His Majesty King Bhumibol
Adulyadej, to official duties and daily life.
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DITP and Corporate Social Responsibility (CSR) Activities
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Side by side with core responsibilities in promoting and
developing Thai products and services for international
trades, the DITP has never ceased to pursue social
responsibility practices. DITP has highlighted charitable
activities and participation in public-service activities, such
as the donation of money and necessary supplies, etc. In
the fiscal year 2015, DITP had ensured our compliance
with social responsibility practices through the following
activities:

« The 63™ Anniversary of DITP, held on March 12, 2015,
had featured a charitable activity. With the intention to
provide support to social service organizations located
in Nonthaburi, which is home to our Head Office, the
DITP had invited the Foundation for the Welfare of the
Crippled under the Royal Patronage of HRH the Princess
Mother, Home for Mentally Handicapped Children (Boys)
and Home for Mentally Handicapped Children (Girls) to
launch donation stations to gain support in the form of
money and necessary supplies from DITP’s guests.
The donation was a great success as tremendous support
had poured into the hands of participating organizations.

» DITP had donated excessive vinyl signage to Wat Tamnak
Tai School for their public uses.

« With the objectives to help underprivileged schools and
communities, the DITP had joined hands with the
Mirror Foundation to initiate the book donation project.
The campaign expects to deliver opportunities for
children and young students who experience
educationally disadvantage by which will enhance their
reading skills and expand education opportunities in
the future. Aiming to enhance the quality of society in
the long run and offer opportunities for schools and
educational institutions in rural areas, as well as children
and disadvantaged people, the project was able to gather
as much as 4,617 donated books.

DITP has been committed to performing social activities
consistently in order to fulfill the good governance policy
in terms of social and environmental aspects. Additionally,
the integration of ethics, morale and a sense of social
responsibility has been continually fostered among
employees.
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Prime Minister’s Export Award 2015: PM Award 2015

1. Best Exporter Award

e Large Enterprise (L) : SCG Trading Co., Ltd.
e Medium Enterprise (M) : Unicom auto Parts Co., Ltd.

e Small Enterprise (S) : A-Plus Supply Co., Ltd.

2. Best Green Innovation Award

e Large Enterprise (L) : None

e Medium Enterprise (M) : Zenith Enterprise Co., Ltd.
Masterpac-Asia Co., Ltd.
Deesawat Industries Co., Ltd.

e Small Enterprise (S) : SONITE Innovative Surfaces Co., Ltd.
Rubber Killer Co., Ltd.

3. Best Thai Brand Award

e Large Enterprise (L)

Green spot Co., Ltd. | Tipco Foods PLC Suree Interfoods Chaiseri Metal & Srithai Superware PCL.
Co., Ltd. Rubber Co., Ltd.

e Medium Enterprise (M)

Lucky Flame Tai Peng Valve Joe-Ry Family Twin Lotus Unicom Auto Parts
Co., Ltd. Manufacturing Co., Ltd. Co., Ltd. Co., Ltd.
Co., Ltd.




e Small Enterprise (S)

Green Tea Co., Ltd. A-Plus Supply Co., Ltd.

ANNUAL REPORT 2015 111

Furniture Group

“Primprame”
Kiddee design Co., Ltd.

Industrial Goods Group

“Da da”
Bathroom design Co., Ltd

Graphic Design Group

“Eathai”
Beourfriend Co., Ltd.

Lifestyle Product Group

“Inner Light Collection”

Srinlim Design Studio

Food Packaging and Health & Beauty Product
Packaging Groups

“Dii Time Reversal”
D V N International Co., Ltd

e Health & Wellness (Specialized Clinic)
e Digital Content and Software

e Trade Logistics

Dental Corporation Co., Ltd.
Yegdrazil Group Co., Ltd

Pacific Cold Storage Co., Ltd.

e The Oriental Herbs Co., Ltd.
e New Friend Farm Co., Ltd.

e Agarwood Farmer Group Community Enterprise
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DITP Marks of Honour
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AT anwal Thailand Trust Mark
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ANASUYNTLAUAINUUTDNDVBIAUAMUTUR bNBBATAINANEA]
nAdeUszme Jeyauiuiuindoaniduduaiunseenuuuuay
THAILAND WINNSTUNBA15AT NS 0 2507 8273
TRUSTED QUALITY The country’s new mark of quality assurance for Thai-made

products which have followed a strict regimen of production

and environmental standards.

Lﬂ%’laﬂ‘lﬂiﬂﬁl Thai Select

o

dodnval Thai Select wn3eanunasusesiinsus weulwun
Sremnsivelusinssmasufwdadasiomnsinewidusagy
fiflgunmuazsaviAuuulneiieairsnnuiulaliunguslae
ansveltiedomunelifdinfamnnsiuazgsiananumsuas
QAAIMIIU WS 0 2507 8333 MsodlnUALASUNIATENIN

Uszmeilnanan

i
SELECT

THAI CUISINE

A certification mark for authentic Thai restaurants overseas
and Thai food products that maintain high standards of
quality and service.

51998 DEmark
s1e%afiueulifundn e fialedanudnadeasseidy
\semnesusemauilanmusunseenwuy d@nseliidu

‘ m‘%"aqﬁa‘wwnmwamluﬂ'ﬁa%ﬁagamLﬁﬂﬁ’ﬁ’uﬁuﬁwaw‘%ﬁw
asfrsinsumsndenlaiiaandudaasuniseonuuunazuiangsy
\ien3é Tns 0 2507 8268, 0 2507 8271

D E m ark The country’s Design Excellence Award given to honor products
with good design.

51998 Prime Minister’s Business Enterprise Award

ferdusnetaiesfoageqruesiguiaiiuounnidivenuay
fuszneumsiindnduiuazuimsilaaiuUssd it adasdhiu
Andenldfiantiuduasunisesnuuunazuianssuilonisen
035 0 2507 8267, 0 2507 8278

THAILAND PRIME MINISTER'S
EXPORT AWARD
e

The country’s highest recognition, given annually to Thai
companies which have excelled in their respective fields.
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Work Performance as per Performance Commitment of Fiscal Year 2015 (Preliminary)

MEIAWANSURUASIBNS thnlindoga:  AzIuuGovtKUN
Government Official Performance Indicators Percentage Weight
fifn1euan External Dimension 75 3.3839
n15UseLIHUUSEANSNGA Effectiveness Assessment 65 3.0439

£
19

MAINN1INIMENVBINTENTHANMULIN NN TTULATEUUTEINA/ WU VSAARSNTH /

B2
o o '

VP ¥asgrinensendifidmanesautu Uoint KPIs) wagfdTnnnshandnvesnsy
Major Responsibilities as specified in Ministry’s Country-Driven Approach KPIs /
DITP’s Strategic Plans KPIs/Joint KPIs and DITP’s KPIs

§%30dl 1.1 warnsdseensmiiindu Enumionyanss) 15 0.6278
KPI 1.1 Increased amount of export value (Million USD)
fatida 1.2 dnu SMEs AldFunsiannlvifinnamieumanisiuaznisamu 10 0.5000
(outcome JKPI: SMEs)
KPI 1.2 Number of SMEs with the readiness for trade and investment
(Outcome JKPI: SMEs)
Faiadl 1.3 FewavenuddalunsiifluAanssuuaisaaindeenival 15 0.7500
KPI 1.3 Percentage of successful activities organized for the exploration of
emerging markets
Fa¥3adi 1.4 ;gammseiaaaﬂauﬁwLi’hﬁnmaﬁuaﬂmﬂummmﬁﬁﬁﬁy 15 0.6661
KPI 1.4 Value of prospective Thai products exported to major markets
§aT3nil 1.5 Fevavvesgsiaiiinsalasamsuazanunsaduiunisandunladanind 10 0.5000
Teimntmane
KPI 1.5 Percentage of businesses participated in the project and achieved
the pre-determined target of logistics cost reduction
n5UseiiuAnNIN Quality Assessment 10 0.3400
Fadindi 2%* AMNINNNSIAUINISUTEYBUY (Service Level Agreement: SLA) 10 0.3400
- yliuimsauduinisdseanuuuidngda
KPI 2** Service Level Agreement : SLA

« Service provided by One Stop Export Service Center

N15U52UUsEEANSAIN Internal Dimension 15 0.6336
frdait 3.1 madndneRusussnusedieamu 25 0.1250
KPI 3.1 Reimbursement of capital budget

Fa¥dafi 3.2 nsdndieiusulszinasesnening 2.5 0.0250
KPI 3.2 Reimbursement of expenditure budget in overview

faddafi 4 nsUszndamdanu 5 0.2336
KPI 4 Energy savings

Faidail 5 msaundssAvBaimsruuansaumennsy 5 0.2500
KPI 5 Government information system efficiency development

ANSWAILIB9ANS Organizational Development 10 0.3000
Fatdafi 6 nsmuaussouzesinng 5 0.2500
KPI 6 Organizational competency development

Fadail 7+ sefuusTamazalusdlalunisddunuremiigay 5 0.0500
KPI 7** Level of morality and transparency in operations of the Department

YEING) : **TITIAT 2 Uaz 7 §95eRanIsUTHANUNTININMIIELN N I8 UeN
Remarks: **Assessment results of certain KPI 2 and KPI 7 from external organization remain a work in progress.
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Aunsng
Auniwdvyuleu
RuanuazIIENISNgUYINRUER
qvidazesdy
Tanaavie
FUFUNTWINY WAL
Auniwdlunyuieu
fifu esuazgUnsal (qs)
duninglaifnu (avd)
saudunindlinyuieu
FUFUNING

WU
2 -
AUy uIYUY
Wntlseayau
elauRuRusandInas
RUNATBITIYNITTUINANITE T EU
Kusuensyuyay
RUNATBITIYNITSUINNARITS T EU
nilAunyuisudy
snelauauRUsaNAIRaT
X -
sunilFunyuieu
Ko vy -
nidulaivguieu
selasensiusreren
RUNATBITIYNITSUINNARITEEZEY
o v -

sauniiaulinyuiey

SAUNURU

AunSwdgus/daunu

funiwdgns/daunu
N

s18ldas () niAnldTayay
FFUNTNIGNS/daunu

131,112,856.41
18,688,162.21
3,659,171.42

546,956,342.64
50,662,003.31
5,365,945.57

153,360,190.04

602,984,291.52

127,189,519.12 147,788,275.25
19,263,207.84 9,824,176.71
146,452,726.96 157,612,451.96
299,812,917.00 760,596,743.48
92,396,519.14 87,838,803.71

115,083,634.99 510,428,541.34
= 1,450,000.00

5,711,797.50 7,020,883.00
200.00 =
213,192,151.63 606,738,228.05
492,865.29 1,228,511.09
5,800,000.00 5,800,000.00
6,292,865.29 7,028,511.09
219,485,016.92 613,766,739.14
80,327,900.08 146,830,004.34
9,944,145 .57 9,944,145.57
70,383,754.51 136,885,858.77
80,327,900.08 146,830,004.34
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Financial Statement
As of the 30 September 2015

(Unit : Baht)
2015 2014
ASSETS
Current assets
Cash and cash equivalents 131,112,856.41 546,956,342.64
Short-term account receivable 18,688,162.21 50,662,003.31
Inventory 3,559,171.42 5,365,945.57

Total current assets

Fixed assets

153,360,190.04

602,984,291.52

Property, plant, and equipment (net) 127,189,519.12 147,788,275.25
Intangible assets (net) 19,263,207.84 9,824,176.71
Total fixed assets 146,452,726.96 157,612,451.96
Total assets 299,812,917.00 760,596,743.48
LIABILITIES
Current liabilities
Accounts payable 92,396,519.14 87,838,803.71

Contribution to State Income

Short-term Advance Budget received from the Finance Ministry

Short-term deposit 115,083,634.99 510,428,541.34
Short-term Advance Budget received from the Finance Ministry - 1,450,000.00
Other current liabilities 5,711,797.50 7,020,883.00
Contribution to State Income 200.00 =
Total current liabilities 213,192,151.63 606,738,228.05
Non-current liabilities
Long-term deferred income 492,865.29 1,228,511.09
Receipt of government advanced payment 5,800,000.00 5,800,000.00
Total non-current liabilities 6,292,865.29 7,028,511.09
Total liabilities 219,485,016.92 613,766,739.14
Net Assets/Equity 80,327,900.08 146,830,004.34
NET ASSETS/EQUITY
Fund 9,944,145.57 9,944,145.57
Revenue Surplus (Deficit) from Accrued Expenses 70,383,754.51 136,885,858.77
Total Net Assets/Equity 80,327,900.08 146,830,004.34
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Income Statement
For the year ended September 30, 2015

2,204,235,985.21 2,726,237,484.99
735,645.80 757,046.93
60,834.00 =
2,205,032,465.01 2,726,994,531.92
497,542,996.52 491,019,199.22
69,053,803.81 85,665,842.92

24,866,374.20
1,563,372,066.83

21,124,087.27
1,682,943,316.16

17,832,503.49 16,021,217.65
40,870,566.05 37,721,424.46
56,554,434.86 49,737,751.06
425,160.00 302,044,646.15
1,140,063.08 800,492.59
2,271,657,968.84 2,687,077,977.48
(66,625,503.83) 39,916,554.44

(Unit : Baht)

2015 2014

INCOME
Income from annual and central budget
Donations (deferred income from donations)
Off - budget revenue

Total income

EXPENSES
Personnel expense
Pension
Remuneration
Administrative
Supplies
Utilities
Depreciation and amortisation
Subsidization expense
Other expense
Total expenses
Income higher (lower) than net expense

2,204,235,985.21 2,726,237,484.99
735,645.80 757,046.93
60,834.00 =
2,205,032,465.01 2,726,994,531.92
497,542,996.52 491,019,199.22
69,053,803.81 85,665,842.92

24,866,374.20
1,563,372,066.83

21,124,087.27
1,682,943,316.16

17,832,503.49 16,021,217.65
40,870,566.05 37,721,424.46
56,554,434.86 49,737,751.06
425,160.00 302,044,646.15
1,140,063.08 800,492.59
2,271,657,968.84 2,687,077,977.48
(66,625,503.83) 39,916,554.44
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Department of International Trade Promotion Strategic Plans 2016

Tulauuszann 2559 nsuduasunisiseringusemea Tenaun
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waznsatiuayunisamulusUsema (Outward Investment)
panlevieisuia wenani Sslinisduaduniagsiauinig
fneq Taganunsondniusennisdsesnuazinseldidiuseme
W el naw sulufaivayuuazsnieninuagnineige
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vgneFaduuanidiu suuenebeingu asfesadenmudoriy
Tuasvgialneilassaisiugrudunisdseoniiudunds ua
AgfoslTunagnsn1synauliaseungunnn1sia laensuy
selnuddryuaniiulu 8 nsiavdn sl

1 M3veIensALaEn1samuUiulssimAauITnduTete by
wazusiinsvesedounielaussynuasugioelieu (AEC)
wazandannain1sAnes (FTAs) Wilasuuselonigan

2. msiseavergnaindseanden ngldaudainisnaie
Wusnswan
3. mMsdiudaauaansatunswistueg19didy nsanumu

nMsiinyUsEanTAINNHEn MsualamingAviazdady
ASHEAR

4. mavmwkavduasududuasusnisilunguedansuieas
(Clusters) wazsossunuliunudeinIsivie vosmainlan

5. mMeiawwaziitunumgUsenauns SMEs Tuniswansiu
n3A wazastnsuiasegialniiduinfousmswinnssy

6. nsassyarninliiuAuiuazusnsveting sIuviadua
OTOP

7. msaduamanealnfdedudn Usns uasuseneunisine
WisdaasunnanwalUsewalnelidanuui@eiowazlasu
AN588NTU

o

nsdaasugUsznaunisinglildussloviannnidied
8idnwseiind (e-Commerce)

Patl nsu Ienakaunseiiuanulud 2559 asnndssiunisia
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PANAINGTY A9l

In the fiscal year 2016, the DITP has formulated strategic
plans and operating strategies of both proactive and
reactive ways in line with DITP’S role and responsibilities.
Trade promotion will be implemented in two key aspects
conforming to the government’s policy, which are the
promotion and development of export and the facilitating
of outward investment. In addition, DITP has also
supported the service business sector for which will help
to accelerate export volume and generate more national
revenue. DITP is committed to serving as the facilitator who
assists entrepreneurs to achieve mutual benefits.

Operational Strategies in 2016

Due to current global economic downturn, oil and agricultural
product prices are shrinking. It is necessary for DITP
to build public confidence that Thai economy continues
to retain strong export structure in order to encourage
positive growth of Thai export. Operational strategies were
identified to implement the missions basing on obligation
to 8 major tasks as follows:

1. Expansion of trade and investment with other ASEAN
member countries and their alliances under the ASEAN
Economics Community (AEC) and Free Trade Agreements
(FTAs) to ensure the most optimal mutual benefits.

2. Acceleration of export market expansion in a proactive
way by using market demand as key factor for production.

3. Increase of sustainable competitiveness, decrease of the
cost, improvement of production efficiency, along with
the sourcing of raw materials and production factors.

4. Development and promotion of product and service
clusters beneficial to serve new demands of the global
market.

5. Development and increase of SMEs entrepreneurs’
role in trade advancement and creation of new
economic warriors urged to compete with innovations.

6. Encouragement of value creation for Thai products
and services, including OTOP products.

7. Creation of good image for Thai products, services and
entrepreneurs in order to increase Thailand’s credibility
and recognition.

8. Encouragement of e-Commerce utilization among Thai
entrepreneurs.

In order to comply with aforementioned missions, DITP
has defined the operation scheme for 2016 as follows:
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1. mssesinvenenaindeeandesn lagldadnudanisnain
\Judatinsudn (Demand Driven)

ileliindarnuannsauazairsloniarosmanisitngnain
Taormundudn/uinsiasndndunisdsesn uasdinsfiun
nagnsaanasiidhusgauilos (City Focus) saunsianemain
Tvalg Msnznaumanaanie (Niche Market) n1sdaasy
HUsenaunisineludniugsialusitedseina (Inter-
nationalization) wazgoanansiaeulal lng

. WIzANAAIna Y (Deepening ASEAN) Tngitanznann
wWhdilloursugiases snsedusainluilomais/iiies
wiswgnandn Inetdudud1/usn1swusudng duasy
MITINgURusEnsEnigUsznaun1sineg asraesevie
sevitingshtlneuazen@eou Winudoyaidein s
duasuguszneumsiiludniiugsialuendeu (nter-

nationalization)

- Broadening ASEAN: Ju 3wifle Susu Sade Fudu
WEAAIniedses enseAunanluiloman ve1eYeIne
$mnefiaenndeatuidTinatelng uag Tausssy
n1suslaagadenuiies (Urbanization) wazianzngy
Auslnasgauuy lneangluiu Buide

. suadiusiinsnIsAINIsauUiunNguaaaia Ly
(Emerging Market) 819 kaW3n1 a1AuUdLUTAN
ngIupennans mdnFUAUF/ A BNsTaenndesiusedy
MIiaLIUTEINAVSOTEAUARTA i?M%ﬂﬂ%’NﬁHﬁﬁmﬁﬁjﬁﬂ
iietduuvdstiadunndn waggrumsnanlusunan
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wiglvddiannsofind Thaitrade.com: Thailand B28B
E-Marketplace fios1usanuagmnliungdsoonine
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The 2016 Export Mission of Thailand

Mr. Somkid Jatusripitak, Deputy Prime Minister (Head of
Economic Team), has handed down the policy to the
Director of Thai Trade Center or Consul (Commercial),
relevant agencies under the supervision of Ministry of
Commerce, the Office of the Board of Investment (BOI) and
the Export-Import Bank of Thailand (EXIM Bank). Working
groups related to the promotion of export and outward
foreign investment of the government and private sectors
also accompanied to share useful information and opinions
as guidelines for the promotion of export and offshore
investment. The Director-General of the Department of
International Trade Promotion is positive that the
dedication of aforementioned parties will successfully
contribute to the increase of Thai export in 2016.

1. Accelerate the Increase of Export Market Proactively
Using the Demand-driven Approach as Key Factor for

Production

DITP is set to fulfill this obligation by increasing the
competitiveness and creating market opportunities of
products/services qualified for export promotion. Along
with the city-focused strategic plan defined to
penetrate into emerging markets and niche markets,
the internationalisation will be exercised to assist Thai
entrepreneurs to conduct overseas business, side by
side with online channel basing on the following
approaches:

« Deepening ASEAN embraces penetration into minor
economic cities, together with the enhancement
of major markets in capital cities or key economic
cities with the focus on products/services under
Thai brands. Promotion of alliance integration
among Thai entrepreneurs will be encouraged on
top of the initiation of networking between Thai
and ASEAN businesspersons. Further tasks will
involve the development of in-depth information
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and the internationalisation by which will enable
Thai entrepreneurs to be able to conduct business
in ASEAN.

« Broadening ASEAN engages the penetration into
minor cities and enhancement of major markets in
capital cities, particularly in China, India, Iran and
Russia. Expansion of market channels serving the
current urbanization will be conducted, along with
the penetration into upper-level consumers,
especially in China and India.

+ Strengthening of Trade and Investment Synergies
with Emerging Markets will be encouraged in
Africa, Latin America, and the Middle East. DITP
emphasizes the promotion of products or services
compliant to the development level of prospective
countries or markets. Initiation of business alliances
will be established in pursuit of the sources of
production factors and market base in the future.

+ Penetration into Main Segments of Key Markets will
involve North America, European Union (EU),
Japan, South Korea, Hong Kong and Taiwan. The
approach focuses on niche markets, including
elderly group, group of institutes (hotel chains,
leisure cruise), ethnic group (i.e. Hispanic) and pet
lovers. Featured commodities include high-value
products or innovative products or design works
that meet market demands.

+ Developmentof Online Trade Channelvia Thaitrade.
com: the Thailand B2B E-Marketplace not only
empowers Thai exporters to deal with international
buyers, but also serves as the distribution channel
that offers seamless global business expansion.
Aiming to complete system upgrade as a
comprehensive e-marketplace in 2016, DITP has
launched the Thaitrade.com Small Order OK for existing
and new SMEs exporters to serve small lot orders.
Progressive online payment system was settled.
International parcel tracking service has been
operating in conjunction with logistics service
organizations. In order to reflect trustworthiness and
international standards, collaboration will be
established with alliance organizations, financial
institutions and leading logistics companies.

Promote the Role of ‘Innovation-Driven Enterprises:
IDEs’ among Qualified SMEs to Achieve Trade
Advancement and Grow as New Economic Warriors
Urged to Compete with Innovations

DITP has eyed to expand possibilities for the development
of entrepreneurs with potential to succeed in
international trade, particularly the SMEs. Capable
entrepreneurs will be urged to play a vital role in
accelerating international trade, having the capacity
building for SMEs, networking and market channel
promotion as key approaches.
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Encourage Value Creation among Thai Export Industry
Sector by:

« Creation of awareness and enhancement of
knowledge for Thai entrepreneurs on value creation
for products or services; accentuation of brand
building necessary for global competition;
development of innovations, especially as new
businessmodel; development of product design ornew
products and product packaging to comply with trends
of emerging markets or overseas market demands.

+ Promotion of export channels for Thai entrepreneurs
who achieved with innovative product design and/
or have marketed their own brands in the global
market.

«  Empowerment of Thai designers to grow as capable
export entrepreneurs who market their own brands.
Encouragement of networking between Thai and
foreign designers contributing to the advancement
of Thailand as Asia’s design center.

« Creation of image of Thai products or services
conducive to achieving international recognition and
acceptance, ranging from country, industry to
corporate images.

Grow Trade in Services Business

Entrepreneurs’ competitiveness will be escalated with
regard to international competition, while Thai service
businesses will receive more promotion globally.
Prospective service businesses include health-related
services, entertainment and content, logistics, education,
hospitality, professional services and many more.

Support the Growth of Main Industry Clusters

DITP is prompted to support Thai products with export
potential, such as agricultural products and food, auto
parts, agricultural machinery, construction materials,
rubber goods, fashion and lifestyle products, OTOP
products, on top of the goods considered as Thailand’s
product champions, e.g. rice and wellness. The strategy
comprises the following operations:

« Develop the products in line with market demand
or international quality standards.

» Increase entrepreneurs’ capabilities, particularly in
international trade knowledge or trend of market
demands.

« Expand market channels using various approaches,
i.e., organising international trade fairs within Thailand,
arranging the outgoing and incoming missions for
trade discussion.

« Coordinate with the government and private sectors
to resolve issues which may pose consequences
on the export of each industry cluster.

e Conduct PR activities to enhance public image of
Thaiproductsand servicesin pursuance of international
recognition and acceptance.
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MIUNISA1S:=KIUS=INA (HTAS)

The Role of Honorary Trade Advisors to Ministry of Commerce of Thailand

Faustl 2504 Fathagtu nsudaaiunmstssrnesendldsidunis
faass warlauaudsmafmnzaniiomsaiunysiiuing
AnRudnRveInsENTIINElEunIsEWInsUsEmnA (Honorary
Trade Advisor to the Ministry of Commerce of Thailand: HTA)
weviuhiidushunugguauniemauselomimansivadlng
wionasrsmudenlediiinnisiasangsieseningusznouns
InauazsinsUsema naenauduiiszaninuiasdisduieniny
azanlunisailivianssunienisi sudddiaevienianise
ffidnanmues HTA usavviulunisaralentanisniséilvaa
WiuA fuszneunisinelunmsvenssanduiuazusnisgaainian

Since 2001, the DITP has selected qualified Advisors and
requested for their appointment as the Honorary Trade
Advisors to the Ministry of Commerce of Thailand (HTA) which
shall serve as the representatives of Thailand in the protection
of trade benefits and building of the connection that could
lead to international business negotiations. Additionally, the
HTA shall coordinate and facilitate trading activities, as well
as individually and collectively, assist Thai entrepreneurs to
explore fresh opportunities and extend their reach in the
global marketplace.

unUINVaVaUNIIUEVIASUNISANS:MIUSINA (aRS.)

The Role of Overseas Office of International Trade Promotion

dmiudinnudaaiunsiszrinassme (@as) Sadumea
ludeinuazn1smiuguavensuaaasunisAIseniInalsema
fidruau 59 wisialan safsdrinanudunudsaiunisii
2 wis 5l 9Bl5Tan Useimaddu uazngedun Usemailg finsia
wihfidAlunisdudunsudndunisiseninssemevesing
WiussaudminenisasesnsiuvesUsenainuianssuuazlasans
dueBuimunmsdnsneg mswugihdilenugiugnAfunay
ve1egugnAtlvl nstideyauazliruSnwidiunisisening
Uizmmmt@wﬂauﬂﬂiLLagﬁfﬂﬁjﬁﬁ]ﬁy’wﬂw{NmaLLassuni‘w&J
sudimsdewililymuarguassaminisi naenaudnvias
weunsieyanisaandsdniidulselovisedussnaunisvadlne
Tianusavgnelonianisasesndunuazuinsludsseimasnge
vhngfinnalulan

vy edunisvensleniauaziiiuyaninisdun
Juszneunsinesiudafiuannuainsonisudadulugiod
nsfnlan ans. Galiniiiduiufanssunazlasanisfiaoniy
flugnsAansnIsimuILazduasunisdieen 019 n1sianuny
diouazgundligusznounislng (Business Matching)
MsdnAnzuNIAInAIsEmmIRsIMSTiUsEmAlne
nseeANasaINLAgUszneunsinglumsdismuLans
AuAnuAiissema MathAuguuN1sAANANUTTINA
wBemuansdufmunnFlusEmalne nsasamdnal
Useinpnardudninedisnsussmalagldnsdndnualineg wu
‘Thailand Trust Mark” ‘PM Award’ ‘DEmark’ tla ‘Thai Select’
nseusHlinuiuazmUTNYLAUTENBUNTIAmMAsUIANaNS
uazvuIngu (SMEs) luuszinelne (Export Clinic) uaznsaaasy
wagndnFunstoreriuszuUNdTsAineauesnsi (Thaitrade.
com) 1udu

Operating under the supervision of the DITP, the Overseas
Office of International Trade Promotion has 59 offices
worldwide, altogether with another 2 Thai Trade Centres
in Hiroshima, Japan, and Lima, Peru. Key responsibilities
include promoting international trade of Thailand through
trade development activities and projects contributing to
the accomplishment of overall trade export goal of the
country; liaising with key leaders to retain existing customers
and increase new customer base; providing information and
consultancy on global trade to domestic and international
entrepreneurs; resolving trading issues and obstacles; producing
and publicising in-depth market information which could
reinforce Thai exporters to expand trading opportunities for
products and services to worldwide markets.

Presently, there are more rooms for Thai entrepreneurs to
grow and to compete in global trade. Opportunities are
abound, while trading value could surge. With ceaseless
dedication, the Overseas Office of International Trade Promotion
has pursued activities and run projects in line with export
development and promotion strategies. For example, the
arrangement of business matching between Thai and foreign
ventures; arrangement of visits for business negotiation in
Thailand for foreign trade representatives; facilitating of the
participation of Thai entrepreneurs in overseas trade fairs;
arrangement of visits to international trade fairs in Thailand
for foreign trade representatives; creation of image of Thailand
and its products overseas through the use of quality marks,
such as ‘Thailand Trust Mark’, ‘PM Award’, ‘DEmark’ and ‘Thai
SELECT’; provision of knowledge and advice for Thai SMEs
through Export Clinic; enlargement of business transactions
via the DITP’s Digitized commerce system (Thaitrade.com),
etc.
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unuINVavalINIUEIaSuNISAS:nIUsINATUNDNIA (aAn.)

The Role of Regional Offices of International Trade Promotion

dinaudaaiunadiszrinassmdlungianeia 5 uis 165
gaunuguleuneannsug Tun1sisssanarudnaunsdsesn
saudeusgatuulazadulasinisuagianssudwasunis
ﬁ"]ﬁmmmuiummﬁ@uaiwﬁ’umu“1 drunalsuazd1inenu
duasun1sAsEnInUsemaluo@eulaziu naenaUTIB WML
IaA1uaN1TaluNITUYITU N1SUSUAT LAaEAINUNS aUVBY
AUsENOUMTIEAUNA1S-619 (SMEs) Tumanusuinveu

wall drtfnauduaiunadissrinsssmelundaneie 5 i
IUfTRnsuuvysanmssmiunguiminnuniaiaig d
wuadu 5 wn Usenaume dinaudaasunsaserinausemne
mawdle @arindedul) driinanudaasun1saseninelsene
MangTusendeanile awinveuuny) drunaudaaiunisem
seninelseinAanianyiueen (Fanindunys) drdnauduasy
N15AN5EMINNUTLNANIANLTUANLATAIALARBUUY (TR
491903571 warddnaudaaiunisaiseninasemaniald
POUAI (Malug) Jsninasvan)

wihilludauvesann azidugliuinmsdeyatnasnsisewing
Usgne (Information Provider) 2M9uNufanssuduasunig
Ye1unaInaeean (Market Expansion) MyuAKKLIIL/AINTTH
Tunswannaud/guseneunisdsesniiesdu Tagidunisains
yarufislyifududn (Value Creation) MsiaBuadnnuanunse
st (Competitiveness Enhancement) auasuuszandusius
amdnweidun usns wazdusznaunising wazidudinans
Tunsdnauedeya ufledgymiiierfunisdniugsiaves
Fusgnounsiaddsean-funddensudaaiunisdisening
Usemedunans sufsmhsnuitiendes

*auaduil 1 wouwanay 2558 ann.dheluegnelddminaumndivddmia

anulassas1elniveensensramnaive

Department of International Trade Promotion (DITP) has
communicated the policy to five Regional Offices of
International Trade Promotion with regard to the expedition
and promotion of export, in addition to the collaboration
and implementation of projects and trade promotion
activities in the bordering territories mutually monitored
by DITP and the Central Office and the Department of
International Trade Promotion in ASEAN and China.
Responsibilities of the five regional offices also incorporate
the betterment of competitiveness, adaptability and the
readiness of the Thai entrepreneurs (SMEs) from the middle
and lower levels in the areas of responsibility.

The Regional Offices of International Trade Promotion
has exercised the integrated operations among five other
offices stationing in five locations, including the Offices of
Inter-national Trade Promotion - Northern territory
(Chiangmai), North Eastern territory (Khon Kaen), Eastern
territory (Chanthaburi), Western and Upper Southern
territories (Surat Thani) and the Lower Southern territory
(Hatyai, Songkhla).

The Regional Offices of International Trade and Promotion
are responsible for supplying information on international
trade (Information Provider), planning promotional activities
contributing to export market expansion (Market Expansion),
setting the schedule/activities that reinforce Thai exporters
to ensure their products are value-added (Value Creation)
and strengthening the competitiveness (Competitiveness
Enhancement). Additionally, the regional offices will be
assisting the enhancement of image for Thai product, services
and entrepreneurs, along with acting as the middleman who
supplies data and resolves issues on export &import operations
related with the Regional Office of International Trade
Promotion Head Office or other agencies.

*From 1 May 2015 onward, the Regional Office of International Trade
Promotion will be reporting to the Provincial Treasury Office, according
to the new organization structure of the Ministry of Commerce.
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$1980NUSNUNRFALANFAVOINS=NSHWTEIMUNSAS:HI1IUSINA
Honorary Trade Advisory to the Ministry of Commerce: HTAs

alusSnmtionazloiBuite: North America and Oceania

Mr. Ralph P. McMurray
Address:

PMB 311 Suite 515 Scottadale,
AZ 85258, USA

E-mail: ralph@phillipworth.com

Mr. Pramook Jirdpongsatorn
Address:

1973 Davis Street,

San Leandro, CA 94577, USA
E-mail: pramook@pkfood.com

Mrs. Pat S. Charnveja

Address:

9602 Farrell Drive, Houston,Texas 77070, USA
E-mail: prapatip2493@yahoo.com

Mr. John F. Sammons, Jr.

Address:

580 N. Beach St.,Fort Worth, Texas 76111, USA
E-mail: jsammons@lmmsi.com

Mr. Mark Muntz

Address: 181 Woodcliff Court Newman, Georgia
90265, USA

E-mail: mmuntz@msn.com

Mr. Mark Towery

Address:

7840 Roswell Rd. Building 300, Suite 350
Atlanta, Georgia 30350, USA

E-mail: mt@geostrategypartners.com

Dr. Turhane Doerga
Address:

7080 NW 50th Street Miami,
Florida 33166, USA

E-mail: alesiedoer@aol.com

Mr. Mark Phillips

Address:

916 Finch Avenue, Hight Point, NC 27263
E-mail: mark@phillipscollection.com

Mr. Somchai Ansuj

Address:

Rua dos Andradas 917, Apt.1001, Centro, Porto
Alegre, 90020-005, BRAZIL

E-mail: ansuj.s@gmail.com

Specialization/Occupation
Autoparts and radar system

Date of appointment Nov 2, 2001
Country  USA

HTAs Chicago

Specialization/Occupation
Importer/wholesaler of food and rice/
distributor to supermarkets

Date of appointment Oct 31, 2006
Country  USA

HTAs LA

Specialization/Occupation

Food, fashion items, medical equipment, fuel industry
Date of appointment Dec 26, 2001

Country  USA

HTAs Chicago

Specialization/Occupation

Food, general products, and public service in
the community church in Texas

Date of appointment Apr 2, 2010

Country  USA

HTAs Chicago

Specialization/Occupation
Importer of food (seafood)

Date of appointment Nov 5, 2006
Country  USA

HTAs Miami

Specialization/Occupation

Gifts, souvenirs, home decoration, houseware and gardenware
Date of appointment Dec 12, 2001

Country  USA

HTAs Miami
Specialization/Occupation

Importer of rice, canned food (seafood),
condiments, and autoparts

Date of appointment Feb 12, 2001

Country  Central America & the Caribbean
HTAs Miami
Specialization/Occupation

Furniture and home decoration items
Date of appointment May 5, 2007

Country  USA
HTAs New York
Specialization/Occupation

Electrical appliances, Instant food, Autoparts
Date of appointment Mar 21, 2007
Country  Brazil

HTAs Sao Paulo
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alsnIktianazloIBgItg: North America and Oceania

Mr. Dennis Lester Anderson
Address:

Suite 202, 10544-114 St.,
Edmonton, AB, T5H 3J7, CANADA
E-mail: anderson@interbaun.com

Mr. Kenneth K. E. Ziegler

Address:

600-105 21st St. East Saskatoon, Saskatchewan
S7K OB3, CANADA

E-mail: k.ziegler@rslaw.com

Mr. George J. Heller

Address:

17 Isabella Street, Toronto,
Ontario, M4Y 1M7, CANADA
E-mail: georgejheller@hotmail.com

Mrs. Chunchai Giugni

Address:

19/9 Jardine Street, Kingston,
ACT 2604, AUSTRALIA

E-mail: giugni@homemail.com.au

Mr. Barry Hellberg

Address:

58 Bridge Street, Mirimar,

Wellington, NEW ZEALAND

E-mail: bhellbergassociates@xtra.co.nz

Specialization/Occupation

Honorary consul in Edmonton, head of project

to help addicts and mental patients in the State of Alberta
Date of appointment Feb 13, 2007

Country  Canada

HTAs Vancouver

Specialization/Occupation

Legal and Commercial Advisor to the Immigration
Office

Date of appointment Oct 8, 2008

Country  Canada

HTAs Vancouver

Specialization/Occupation

Former executive of Hudson’s Bay Department
Store

Date of appointment Jul 28, 2004

Country  Canada

HTAs Toronto

Specialization/Occupation

Wholesaler of vegetable, fresh fruits, and
other goods

Date of appointment Nov 30, 2004
Country  Australia

HTAs Sydney

Specialization/Occupation

Trade and investment advisory company
Date of appointment Apr 21, 2007
New Zealand

Sydney

Country
HTAs

Mr. Lysandre C. Seraidaris

Address:

AV. Verdeil 22, CH-1005, Lausanne, SWITZER-
LAND

E-mail: l.seraidaris@bluein.ch

Mr. Eberhard J. Trempel

Address:

Burggrafenstr. 3, 10787, Berlin, GERMANY
E-mail: berlin@germanglobaltrade.de

Mr. Victor Papazov

Address:

1 Macedonia Square, 1000 Sofia, BULGARIA
E-mail: vpapazov@creativebg.com

Mr. Bob Hamaker

Address:

Peregrine International Gedempte Oude Gracht
21 2011 GK Haarlem, THE NETHERLANDS
E-mail: hta@peregrine.nl

Specialization/Occupation

Trade and investment advisor
Date of appointment Mar 5, 2010
Country  Switzerland

HTAs Frankfurt

Specialization/Occupation

Legal counselor of international trade with experience in trade
and investment in Asian countries and good relations with
high-level officials in different organizations in Germany

Date of appointment Feb 6, 2002

Country  Germany

HTAs Berlin

Specialization/Occupation
Advanced Management Advisor
Date of appointment Apr 8, 2004

Country  Bulgaria
HTAs Budapest
Specialization/Occupation

Animal feed (chicken)

Date of appointment Nov 29, 2004
Country
HTAs

Benelux
Hague
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glsuna:znguus:ind CIS: Europe and The Commonwealth of Independent State (CIS)

Mr. Fons Arents
Address:
Maastrichterlaa 102 , 6191 RT Beek(L),

Specialization/Occupation
Fresh vegetable and fruit business
Date of appointment Dec 28, 2005

THE NETHERLANDS Country  Luxembourg
\ ) E-mail: fonshta@home.nl HTAs Hague
)
Mr. Andrei Chistov Specialization/Occupation
Address: Food, garments, natural rubber, and Thai boxing
10 Gorodetsky str., Kiev, UKRAINE Date of appointment Dec 3, 2001
E-mail: pve@mail.ru Country Ukraine
\ ) eginia@voliacable.com HTAs Moscow
)
Mr. Francois WACH Specialization/Occupation
Address: Strategy and management advisor
12 Boulevard, du President Edwards, Date of appointment Dec 28, 2001
67000, Starsbourg, FRANCE Country France
\ J E-mail: francoiswach@mac.com HTAs Paris
)
Mr. Maximillian Verderber Specialization/Occupation
Address: Property investment specialist with an interest in fashion items
Korpe 07, SI-1223 Blagovica, SLOVENIA Date of appointment Jan 30, 2004
E-mail: maks.verderber@siol.net Country Slovenia
\ ) HTAs Vienna
) m— Mr. Keerachai Kittiyadisai (KIM) Specialization/Occupation
Address: Importer and distributor. Organized the Thai-Russian
Nejin 6, Kaya Sir, 8/2, #40, Moscow 119517, businesspeople group to resolve trade
RUSSIA issues between Thai and Russian businesspeople.
E-mail: kim@fennel.ru Date of appointment Aug 15, 2012
kimkitiyadisai@yahoo.com Country  Russia
HTAs Moscow
n:=Jugdnnay: Middle East
CEE
Mr. Petros Hadjipetrou Specialization/Occupation
Address: Importer and distributor of food. Managing Director
Greenhouse Supermarket P.O.Box 5927 Sharjah. of Green House Supermarket
UAE Date of appointment Dec 26, 2001
E-mail: agni.1996@yahoo.com Country  UAE
—— HTAs Dubai
)
Mr. Albert G. Aoun Specialization/Occupation
Address: Organiser of international exhibitions in the Middle East
P.O.Box 55576-Beirut, LEBANON Date of appointment Feb 6, 2003
E-mail: aaoun@ifpexpo.com Country  Lebanon
\ ) HTAs Istanbul
N Mr. Naji R. Kalpakji Specialization/Occupation
Address: President of Rimco International Co.Ltd. with
Parliament St., Thai Consulate Bldg., P.O. Box Specialization in Confectionary, Factory Textile,
7836-Damascus, SYRIA and Factory Trading
E-mail: nkalpakji@yahoo.com Date of appointment Mar 20, 2003
\ / thailux@net.sy Country  Syria

Mr. Mahdi Saeed-O-Zakerin
Maastrichterlaan

Address:

Pars Rastak co., #4, No.31,

9th St., Asadabadi Ave., Tehran, IRAN
E-mail: info@parsrastak.com

HTAs Istanbul

Specialization/Occupation
Organizer international exhibitions
Date of appointment Dec 12, 2001
Country  Iran

HTAs Tehran
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M:=Judonnany: Middle East

lowWsn: Africa

Mr. Cemil Cakar

Address:

Kopru Sokak Tunc Sitesi 6, Blok D8, Tarabya,
Istanbul, TURKEY

E-mail: cemil@karex.com.tr

Specialization/Occupation

Petrochemical business. Vice President of the
Thai-Turkish Business Council.

Date of appointment Jun 2, 2009

Country  Turkey

HTAs Istanbul

)

—
JszInAdU: China

Mrs. Tanya Seksum
Address:

5, Duke of Edinburgh Ave,
Port Louis, MAURITIUS
E-mail: pmsl@intnet.mu

Mr. Tiago Joao Pires Antunes
Address:

Rua Albano Machado n 6,

2 Andar, Porta n 5, ANGOLA
E-mail: tiago_antunes@ymail.com

Mr. Jean-Louis Rabeharisoa

Address:

P.O Box 12044 Ankorondrano 101, Antananarivo,
MADAGASCAR

E-mail: rebeharisoa_il@wanadoo.mg

Specialization/Occupation
Management Services andLogistics
Date of appointment Jun 2, 2009
Country  Mauritius

HTAs Pretoria

Specialization/Occupation

Financial Management Services and Logistics
Date of appointment Jun 2, 2009

Country  Angola

HTAs Pretoria

Specialization/Occupation

International trade and investment advisor
Date of appointment Nov 2, 2001
Country  Madagascar

HTAs Kenya

SEm—

Mr. Lin Sun Mo, Willy

Address:

1/F Milo’sIndustrial Bldg,

2-10 Tai Yuen Street, Kwai Chung, NT, HONG
KONG

E-mail: willy _lin@milos.com.hk

Mr. Lino Weng Cheong Ho

Address:

Avenida de praia Grand

No. 815, 1-andar, Edf. Centro Com. Talento,
Macau, CHINA

E-mail: lino@ho-chun-kei.com.mo

Mr. Xie Ming Qiang

Address:

No. 8 Tongguling Road, Qingxiu District, Nanning,
Guangxi, CHINA

E-mail: thainanning@126.com
service@thai-ch.com

Dr. Chainarong Ittipanuvat

Address:

88-58-29 chengbai Rd., Chengdu, Sichuan,

610211, P.S. CHINA

E-mail: cnrthailand@163.com
cnrthailand@hotmail.com

Mr. Thong Sae-Tern

Address:

No.469 Meihe San Rd.,

Light Industrial Food Park, TongAn District,
Xiamen, Fujian, CHINA

E-mail: chokchai@day-bright.com

Specialization/Occupation

Shipping, ready-to-wear garments and
international trade

Date of appointment May 7, 2004
Country  China

HTAs Hong Kong

Specialization/Occupation

Food import and export, investment, and
construction

Date of appointment Mar 15, 2004
Country  Chaina

HTAs Hong Kong

Specialization/Occupation

Import and export of rubber, tapioca,
and properties business

Date of appointment Jan 21, 2008
Country  China

HTAs Nanning

Specialization/Occupation

Distribution center for food and construction
material in Chengdu

Date of appointment Sep 1, 2008

Country  China

HTAs Chengdu

Specialization/Occupation

Food import and export

Date of appointment Feb 26, 2007
Country  China

HTAs Xiamen
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SEmm—

N——/

Mr. Norihito Tanaka
Address:

35-20 Matsugaoka, Kanagawa-ku Yokohama 221-

0843, JAPAN
E-mail: notanaka@aol.com

Mr. Shogo Kamei

Address:

1-18 Kokubun-cho 3-chome,
Aoba-ku, Sendai-city,
Miyaki-Prefecture, JAPAN
E-mail: t-doudou@kamei.co.jp

Mr. Stanley PARK

Address:

104-406, SK M city 195, Bangmaro, Ilsan Dong
Gu, Goyang city,

Gyeonggi {rivince, Republic of Korea ZIP Code :

410-839
E-mail: stanpark@coman.or.kr

Mrs. Pimjai Matsumoto
Address:

4-9-6 Kinshi Sumida-ku, Tokyo,
Japan 130-0013

Tel: 813-5608-3694

191591A: South Asia

Specialization/Occupation

Professor of economics and international business.
Advisor of international trade.

Date of appointment Dec 26, 2001

Country  Japan

HTAs Tokyo

Specialization/Occupation

Vice president of Miyagi Chamber of Commerce
Date of appointment Nov 2, 2001

Country  Japan

HTAs Tokyo

Specialization/Occupation

Food, kitchenware, and food franchise business
advisor in South Korea

Date of appointment Fab 28, 2007

Country  R.O. Korea

HTAs Seoul

Specialization/Occupation

Importer of Thai products and Thai restaurateur
in Japan

Date of appointment Aug 29, 2013

Country  Tokyo

HTAs Japan

SEmm—

978au; ASEAN

Mr. Jasim U.Ahmed

Address:

Shahjadi Chamber, Level-5

1331/B, Sk.Mujib Road,

Agrabad C/A Chittagong-4100

BANGLADESH

E-mail: juahmed54@gmail.com
juahmed@colbd.com

Mr. Arif Suleman

Address:

304 Progressive Centre

Shahrah-e-faisal Karachi 75400, PAKISTAN

E-mail: arif.suleman@hotmail.com
arif.suleman@thaicarkopk.com

Specialization/Occupation
Shipping and logistics business
Date of appointment Mar 10, 2005
Country  Bangladesh

HTAs Dhaka

Specialization/Occupation

Air freight business

Date of appointment Jun 25, 2005
Country  Pakistan

HTAs Dhaka

]|

Mr. Jose T. Ng

Address:

C-30, H. Cortes Street, Cabancalan, Mandaue
City, THE PHILIPPINES

E-mail: josetng@gmail.com

Mr. Adisai Prasertsri

Address:

60/26 Yen The Street, Ward 2,

Tan Binh Dist., HCMC, VIETNAM

E-mail: adisaipra@yahoo.com
management@cacvietnam.com

Mr. Oknha Thai Tino

Address:

No. 5, Steet International School, Toekthla,
Phnom Penh,

CAMBODIA

E-mail: infokth@kth.com.kh

Specialization/Occupation

Construction business and trading company
Date of appointment Dec 12, 2001
Country  Philippines

HTAs Manila

Specialization/Occupation

Import and product distribution of Thailand in
Vietnam, International trade advisory business
Date of appointment Apr 29, 2011

Country  Vietnam

HTAs Ho Chi Minh

Specialization/Occupation

Wholesaler and trading firm to distribute Thai
consumer goods to Cambodia

Date of appointment May 10, 2004
Country  Cambodia

HTAs Phnom Penh
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Q NSUavIasuNISA1S:KIIUSzINA
LY\ | Main Office
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s:1319Us:=INA (Sunuu) 563 0.UUNYS 7.UNNTEED 8.9 2.UUNY3 11000
Inséwii: 0 2507 7999
nsans: 0 2547 5657
dwa:  tiditp@ditp.go.th
NONTHABURI OFFICE
563 Nonthaburi Rd., Bang Kra Sor,
Amphur Muang, Nonthaburi 11000
Tel: +66 (0) 2507 7999
Fax: +66 (0) 2547 5657
E-mail:  tiditp@ditp.go.th

1Uaunavsal
nanawanga

NS:NSWULE

Ministry of Commerce
g

awauws:taingn

NSUANIASUNISANS=MIWUSINA
(SsAniun)

22/77 a.Svanflyn WAIRANT NFUNW 10900
nsAwi: 0 2512 0093

Insas: 02513 1904

Bla: ttdep@ditp.go.th
Ratchadaphisek OFFICE

22/77 Ratchadaphisek Rd.,

Chatuchak, Bangkok 10900

Tel: +66 (0) 2512 0093

Fax: +66 (0) 2513 1904

E-mail:  ttdep@ditp.go.th
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Regional Offices of International Trade Promotion

voulinu
KHON KAEN

269/74-75 n.0nsNw ;. lulijou
9.10ov 2.voulnu 40000
Inséiwr: (043) 325-025-8
Insans: (043) 325-029

dlua:  repckk@ditp.go.th

~] . 69/74-75 Mitraparb Rd., A.Muang,
IUU\]IHU Kaen 40000
CHIANG MAI (043) 325-025-8

(043) 325-029

29/19 0.8INs8 M.ASHU .100Y
repckk@ditp.go.th

9.1889{rU 50200

InsAwn: (053) 216-350-1
Insans: (053) 215-307

dlua:  ditpcm@ditp.go.th
29/19 Singharaj Rd., T.Si Phum,
A.Muang, Chiang Mai 50200
Tel: (053) 216-350-1

Fax: (053) 215-307

E-mail:  ditpcm@ditp.go.th

quNnUS
CHANTHABURI

198/1 n.Nradd »1.9nTkU o.100d
92.9Unus 22000

InsAwri: (039) 325-963
Insans: (039) 325-962

diwa:  ditpchan@ditp.go.th

3 o 198/1 Thaloung Rd., T.Watmai, A.Muang,
aisq Uﬂssf‘u Chanthaburi 22000
SU RATTHANI Tel: (039) 325-963

Fax:  (039)352-962

148/59 N.N0YIUIN 7.UNNY o100y : , ;
E-mail:  ditpchan@ditp.go.th

9.851uNSs1U 84000

InsAwn:  (077) 289-108, 286-916

Insans:  (077) 288-632

diva: ditpsurat@ditp.go.th
wanapongs@hotmail.com

agvan (nnlnrny)
SONGKHLA (HAT YAI)

7-15 n.979NA 1 n.MAlKY 0.mATKY
9.80van 90110

InsAwr: (074) 234-349

Insans: (074) 234-329

diwa:  ditphadyai@ditp.go.th

148/59 Kanchanavitheei Rd., T.Bangkung,

A.Muang, Suratthani 84000

Tel: (077) 289-108, 286-916

Fax: (077) 288-632

E-mail:  ditpsurat@ditp.go.th
wanapongs@hotmail.com

7-15 Jootee-uthit 1 Rd., Hat Yai, Songkhla 90110
Tel: (074) 234-349

Fax: (074) 234-329

E-mail:  ditphadyai@ditp.go.th
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Address of Overseas Offices
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danvuinsav

Us=IinA (Address of Overseas Offices)

AFRICA ASEAN

EGYPT

Cairo

Thailand Trade Office, Cairo

59 Mosadak Street, 4™ Floor,
Apartment No. 10,

Dokki, Giza, Greater Cair

Arab Republic of Egypt

Tel: +20 2 376 20901, 333 87292
Fax: +20 2 333 63062

E-mail:  thaitccairo@depthai.org.eg
Director:  Mr. Sakda Sinsuksai

KENYA

Nairobi

Office of Commercial Affairs,

Royal Thai Embassy,

Nairobi Rose Avenue (off Denis Pritt Rd),
Nairobi

P.0.Box 58349-00200

Republic of Kenya

Tel: +254 20 2919133 2919131
Fax: -
E-mail: info@ocanairobi.co.ke

Director:  Mr. Surasakdi Sukhopala

NIGERIA

Abuja

Office of Commercial Affairs,
Royal Thai Embassy, Abuja

3 Osun Close, Off Osun Crescent,
Maitama, Abuja,

Federal Republic of Nigeria

Tel: +(234) 7039 0523 13
Fax: +(234) 9413 5193
E-mail:  ditpabuja@gmail.com
Director:  Mr. Jirawuth Suwann-Arj

SOUTH AFRICA

Pretoria

Office of Commercial Affairs,
Royal Thai Embassy, Pretoria
248 Hill Street, Arcadia, Pretoria,
South Africa

P.O. Box 95459, Waterkloof 0145, Pretoria,

Republic of South Africa

Tel: +27 12 342 0835, 342 0850
Fax: +27 12 342 0855

E-mail:  ttcpretoria@telkomsa.net
Director:  Mr. Chakarin Komolsiri

CAMBODIA

Phnom Penh

Office of Commercial Affairs,

Royal Thai Embassy, Phnom Penh
196, M.V. Preah Norodom Boulevard,

Sangkat Tonle Bassac, Khan Chamkar Mon,

Phnom Penh,
Kingdom of Cambodia

Tel: +855 23 726304
Fax: +855 23 726305
E-mail:  thaicompnh@gmail.com

Director:  Mrs. Jiranun Wongmongkol

INDONESIA

Jakarta

Office of Commercial Affairs,
Royal Thai Embassy, Jakarta

JL. DR Ide Anak Agung Gde Agung,
Kav. E. 3.3 No. 3 (Lot 8.8),
Kawasan Mega Kuningan,
Republic of Indonesia

Tel: +62 21 29328217-8
Fax: +62 21 29328219
E-mail:  enquiry@thaitrade.co.id
Director:  Ms. Siribhusaya Ungphakorn

LAOS

Vientiane

Office of Commercial Affairs,

Royal Thai Embassy, Vientiane

028 Ban Phonsay, Kaysone Phomvihane

Avenue,Saysettha, Vientiane,

PDR. P.O. Box 128,

Lao People’s Democratic Republic

Tel: +856 21 413706, 413704

Fax: +856 21 412089

E-mail:  vtditplaos@gmail.com
vtditp@hotmail.com

Director:  Mrs. Pimol Pongkongkaew

MALAYSIA

Kuala Lumpur

Office of Commercial Affairs,

Royal Thai Embassy,

Kuala Lumpur

206 Jalan Ampang, 50450 Kuala Lumpur,

Malaysia
Tel: +60 3 2142 4601, 2145 8545
Fax: +60 3 2148 9818

E-mail:  enquiry@thaitrade.my
Director: Ms. Vichada Pabunjertkit

MYANMAR

Yangon

Office of Commercial Affairs,

Royal Thai Embassy, Yangon

86 (A) Shin Saw Pu Road.,

San Chaung Township, Yangon,

The Republic of the Union of Myanmar
Tel: +95 1 510731

Fax: +95 1 510731

E-mail:  ditpthailand9@gmail.com
Director:  Mr. Pakainay Leng - EE

PHILIPPINES

Manila

Office of Commercial Affairs,

Royal Thai Embassy

107 Rada Street, Legaspi Village,

Makati City 1229, Metro Manila,

Republic of The Philippines

Tel: +63 2 8940403, 8940406

Fax: +63 2 8160698

E-mail :  thaicommnl@ymail.com
thaicommnl@pldtdsl.net

Director: Ms. Rachakorn Saksri

SINGAPORE

Thai Trade Center, Singapore

Office of Commercial Affairs,

Royal Thai Embassy

370 Orchard Road, Singapore 238870
Republic of Singapore

Tel: +65 6737 3060, 6732 7769
Fax: +65 6732 2458

E-mail:  enquiry@thaitrade.sg
Director:  Ms. Thitinuntana Tonsrisakul

VIETNAM

Hanoi

Office of Commercial Affairs,
Royal Thai Embassy, Hanoi
No.801, 8" Floor, Hanoi Central
Office Building,

44B Ly Thuong Kiet Street, Hanoi,
Socialist Republic of Vietnam
Tel: +844 39365226, 39365227
Fax: +844 39365228

E-mail:  thaitchanoi@ditp.go.th
Director:  Ms. Usa Wijarurn



Ho Chi Minh City

Thai Trade Center, Ho Chi Minh City
Commercial Office,

Royal Thai Consulate General,

Ho Chi Minh city

8" Floor, Unit 4, Saigon Centre Building,
65 Le Loi Boulevard, District 1,

Ho Chi Minh City,

Socialist Republic of Vietnam

Tel: +848 3914 1838-9
Fax: +848 3914 1864
E-mail:  ttc_hcmc@vnn.vn
Director: =

ASIA

BANGLADESH

Dhaka

Office of Commercial Affairs,

Royal Thai Embassy, Dhaka

17 Mohakhali C/A,

3 Floor, Red Cresent Concord Tower,
Dhaka-1212,

People’s Republic of Bangladesh

Tel: +88 02 9850056-7
Fax: +88 02 9850059
E-mail:  thaitrade@link3.net

Director:  Ms. Wachara Chamnanwong

CHINA

Chengdu

Commercial Section,

Royal Thai Consulate General, Chengdu
12/F, Building No.3, Fund International
Plaza No.6, Hongkong Road, Chengdu
Sichuan 610041,

People’s Republic of China

Tel: +86 28 6689 7861 ext. 8011,
8013, 8014

Fax: +86 28 6687 7904

E-mail:  thaicchengdu@ditp.go.th

Director:  Ms. Jeeranun Hirunyasumlith

Guangzhou

Commercial Section,

Royal Thai Consulate General, Guangzhou
36 Youhe Road, Haizhu District,
Guangzhou 510310,

People’s Republic of China

Tel: +86 20 8384 9453, 8333 8999
ext. 203, 205

Fax: +86 20 8384 9760

E-mail:  thaicguangzhou@ditp.go.th

Director: Ms. Pannakarn Jiamsuchon

Hong Kong

Office of Trade Commissioner,

Royal Thai Consulate General, Hong Kong
8™ Floor, Fairmont House,

8 Cotton Tree Drive, Central,

Hong Kong, Special Administrative Region

of The People’s Republic of China

Tel: +852 2525 9716
Fax: +852 2868 4927
E-mail:  thaicomm@netvigator.com

Director:  Mr. Wittayakorn Maneenetr

Kunming

Office of Commercial Affairs,

Royal Thai Consulate General, Kunming
6™ Floor, Crowne Plaza Hotel Kunming
City Centre, No.399 Qingnian Road
Kunming, Yunnan 650011

People’s Republic of China

Tel: +86 871 6316 5006, 6316 5019
Fax: +86 871 6316 5026

E-mail:  thaitckunming@ditp.go.th

Director: -

Nanning

Commercial Section,

Royal Thai Consulate General, Nanning
52-1 Jinhu Road, Orient Manhattan,
Nanning, Guangxi 530022,

People’s Republic of China

Tel: +86 771 556 7359, 558 1637
ext. 601-605

Fax: +86 771 558 1797

E-mail: thaitcnanning@hotmail.com

Director:  Mr. Sakarn Saensopa

Shanghai

Commercial Section,

Royal Thai Consulate General, Shanghai
No.18 Wanshan Road, Changning District,
Shanghai, P.R.C. 200336

People’s Republic of China

Tel: +86 21 52609881-2
Fax: +86 21 52609880
E-mail:  ttcshanghai@thaitradechina.cn

Director:  Ms. Buniga Chamsai
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Xiamen

Commercial Section,

Royal Thai Consulate General, Xiamen
Building No.3, Xiamen City Hotel,
No.16 Huyuan Road,

Siming District, Xiamen 361003, Fujian,
People’s Republic of China

Tel: +86 592 2663064-67
Fax: +86 592 2663060-61
E-mail:  maleeratt@ditp.go.th

Director:  Mrs. Maleerat Thiparugwong

Xi’an

Commercial Section,

Royal Thai Consulate General, Xi’an
Floor 1/2-East, 10#-B-3, Diamond
Peninsula,Qu jiang New District, Yan Nan
3"“Road, Xi’an City, Shaanxi 710061,
People’s Republic of China

Tel: +86 29 87441301-2
Fax: +86-29-87441303
E-mail:  thaitcxian@ditp.go.th

Director:  Mrs. Jitnipa Wangcherdchuwong

INDIA

Chennai

Commercial Section,

Royal Thai Consulate General, Chennai
No.3 First Main Road, Vidyodaya Colony,
T. Nagar, Chennai 600 017,

Republic of India

Tel: +91 44 42188514, 28344619
Fax: +9144 2834 4617
E-mail:  thaitcchennai@gmail.com

Director:  Mr. Tharadol Thongruang

Mumbai

Thai Trade Center, Mumbai

Express Towers, 3" Floor, Nariman Point,
Mumbai 400021,

Republic of India

Tel: +91 222 2830242-3
Fax: +91 222 2846859
E-mail:  thaitrademumbai@gmail.com

Director:  Ms. Suwimol Tilokruangchai

New Delhi
Office of Commercial Affairs,
Royal Thai Embassy, New Delhi
78, Ground Floor, Paschimi Marg, Vasant
Vihar, New Delhi-110057,
Republic of India
Tel: +91 11 4326 8888
Fax: +91 11 4601 0405,
+91 11 4326 8805
E-mail: thaitcnewdelhi@gmail.com

Director:  Mr. Chavalit Rojjanaprapayon
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IRAN

Tehran

Office of Commercial Affairs,
Royal Thai Embassy, Tehran

No. 3, 2" Floor, Gol Afshane
Shomali Street,

6™ Phase, Shahrak Gharb Area, Tehran,
Istamic Republic of Iran

Tel: +98 21 88093370

Fax: +98 21 88079614
E-mail:  thaictehran@ditp.go.th

Director:  Mr. Srawut Chankao

ISRAEL

Tel Aviv

Office of Commercial Affairs,

Royal Thai Embassy, Tel Aviv

144 Hayarkon Street,

Tel Aviv 63451,

State of Israel

Tel: +972 3 524 4277-8

Fax: +972 3 524 4270

E-mail:  thaicomt@internet-zahav.net

Director:  Mr. Panumas Malasee

JAPAN

Fukuoka

Thai Trade Center, Fukuoka

Kogin Building, 8" Floor, 1-13-2 Tenjin,
Chuo-ku, Fukuoka 810-0001, Japan
Tel: +81 92 751 6311

Fax: +81 92 751 6522

E-mail:  ttcfkk@thaitrade.jp

Director:  Ms. Piyanart Wattanasiri

Hiroshima

Office of Thai Trade Representative
Hiroshima

5™ Floor, Hiroshima Information Plaza,
3-7-47 Sendamachi, Naka-ku, Hiroshima
730-0052,

Japan
Tel: +81 82 249 9911
Fax: +81 82 249 9921

E-mail:  ottrhiro@enjoy.ne.jp

Director:  Ms. Pannee Suwantupinton

Osaka

Commercial Section,

Royal Thai Consulate General, Osaka
Bangkok Bank Building, 8" Floor,
1-9-16 Kyutaromachi, Chuo-ku,
Osaka 541-0056,

Japan
Tel: +81 66 262 4418
Fax: +81 66 271 1053

E-mail:  ttcosaka@thaitrade.jp
Director:  Mrs. Chitvipa Sukpituksakul

Tokyo

Office of Commercial Affairs,

Royal Thai Embassy, Tokyo

Setani Building, 6™ Floor, 5-4 Kojimachi,
Chiyoda-ku,

Tokyo 102-0083, Japan

Tel: +81 3 3221 9482-3, 3221 9463
Fax: +81 3 3221 9484

E-mai thaitctokyo@thaitrade.jp

Director: Mr.Phatai Sooksommai

SAUDI ARABIA

Jeddah

Thailand Trade Office, Jeddah

Al Dras Tower, 7" Floor, King Abdullah
Road, P.O. Box 8014, Jeddah 21482,
Kingdom of Saudi Arabia

Tel: +966 2 6533280, 6533132
Fax: +966 2 6504544

E-mail:  thaitcjeddah@hotmail.com

Director:  Mr. Preecha Hantongtus

SOUTH KOREA

Seoul

Office of Commercial Affairs,

Royal Thai Embassy, Seoul

#301, Hwasung B/D, 239, ltaewon-ro,
Yongsan-Gu, Seoul 140-893,
Republic of Korea

Tel: +82 2 795 2431, 795 4446
Fax: +82 2 795 2998

E-mail:  thaitcseoul@hotmail.com

Director:  Mr. Panot Punyahotra

TAIWAN

Taipei

Thailand Trade Office, Taipei

Rm.7E10, No.5, Xin-Yi Road, Sec. 5,
Taipei City 110,

Taiwan (People’s Republic of China)
Tel: +88 62 2723 180-2

Fax: +88 62 2723 1821

E-mail:  thaicom.taipei@msa.hinet.net

Director:  Ms. Pitinun Samanvorawong

TURKEY

Istanbul

Thai Trade Center,

Royal Thai Consulate General, Istanbul
Mete Cad. Ayanoglu Han No.14 Kat.3,
Taksim 34437-Istanbul,

Republic of Turkey

Tel: +90 212 292 0910-11

Fax: +90 212 292 0912

E-mail:  ttcistanbul@gmail.com

Director: Mr. Panumas Malasee

UNITED ARAB EMIRATES

Dubai

Thailand Trade Office, Dubai

Suite 407, Deira Tower, Baniyas Square,
P.O. Box 1083, Dubai,

United Arab Emirates

Tel: +971 4 228 4553

Fax: +971 4 222 0934

E-mail:  ttcdubai@emirates.net.ae

Director:  Mr. Natapong Boonjing

EUROPE

AUSTRIA

Vienna

Office of Commercial Affairs,

Royal Thai Embassy, Vienna

Kopalgasse 47, A-1110, Wien,

Republic of Austria

Tel: +43 1 748 5020

Fax: +43 1 748 5020 12

E-mail:  viennaoffice@tradewiththailand.
com

Director:  Mrs. Ponpimon Petcharakul



CZECH REPUBLIC

Prague

Office of Commercial Affairs,
Royal Thai Embassy, Prague
Holeckova 29, 150 95 Praha 5,
Smichov, Prague, Czech Republic

Tel: +420 2 5732 3030, 5732 5867,
5732 5882

Fax: +420 2 5732 7555

E-mail:  thaicom@iol.cz

Director: Ms. Yossawadee Keavatana

DENMARK

Copenhagen

Office of Commercial Affairs,

Royal Thai Embassy

Hellerupvej 76

2900 Hellerup Denmark

Tel: +45 3962 6999

Fax: +45 3962 6099

E-mail: ditp@thaicom.dk
Director:  Ms. Tapanee Panusopon

FRANCE

Paris

Office of Commercial Affairs,

Royal Thai Embassy, Paris

8 Rue Greuze, 75116 Paris,

French Republic

Tel: +33 1 5690 1212

Fax: +33 1 5690 1213

E-mail:  thaitcparis@ditp.go.th
Director:  Mr. Pakaisakdi Svastisinha

GERMANY

Berlin

Commercial Affairs Division,
Royal Thai Embassy, Berlin
Petzower Street 1, 14109 Berlin,
Federal Republic of Germany

Tel: +49 30 8050 040
Fax: +49 30 8050 0451
E-mail:  thaicom.berlin@t-online.de

Director: Ms. Natiya Suchinda

Frankfurt

Commercial Section,

Royal Thai Consulate General,
Frankfurt Bethmannstr. 58/3. OG, 60311
Frankfurt am Main,

Federal Republic of Germany

Tel: +49 69 2549 4640

Fax: +49 69 2549 46420

E-mail:  thaitrade@depfrankfurt.de
Director:  Mrs. Sujitra Tanomsup

HUNGARY

Budapest

Office of Commercial Affairs,
Royal Thai Embassy, Budapest
Vend utca 26, First Floor
Budapest 1025,

Hungary

Tel: +36 1 212 2738
Fax: +36 1 212 2736

E-mail:  thaitradebudapest@thaicom.hu

Director: -

ITALY

Milan

Thai Trade Office, Milan

Via A. Albricci 8-20122 Milan,
Italy Republic

Tel: +39 02 8901 1467
Fax: +39 02 8901 1478
E-mail:  ttomilan@thaitradeitaly.com

Director:  Ms. Wanasri Jotikabukkana

Rome

Office of Commercial Affairs,

Royal Thai Embassy, Rome

Viale Erminio Spalla 41, 00142 Rome,
Italy Republic

Tel: +39 06 503 0804-5
Fax: +39 06 503 5225
E-mail:  thaitcrome@thaitcrome.it

Director: Ms. Wanasri Jotikabukkana

NETHERLANDS

The Hague

Office of Commercial Affairs,
Royal Thai Embassy, The Hague
Laan van Meerdervoort 51,
2517 AE The Hague,

Kingdom of The Netherlands

Tel: +31 70 345 5444
Fax: +31 70 346 1005
E-mail: info@thaitradehague.com

Director:  Ms. Supawadee Yamkamol

POLAND

Warsaw

Office of Commercial Affairs,

Royal Thai Embassy, Warsaw

UL. Grzybowska 12/14 apt. 2800-132
00-132 Warszawa,

Republic of Poland

Tel: +48 22 620 1508
Fax: +48 22 890 0931
E-mail: info@ttcw.pl

Director:  Mr. Pisai Piriyastit
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RUSSIA

Moscow

Office of Commercial Affairs,

Royal Thai Embassy, Moscow

52, Building 1, Kosmodaianskaya Road,
Moscow 115054,

Russian Federation

135

Tel: +7 499 653 5989

Fax: +7 499 653 6959
E-mail:  moscow@thaitrade.ru
Director:  Mrs. Kalayanee Sirikul
SPAIN

Madrid

Office of Commercial Affairs,
Royal Thai Embassy, Madrid
Embajada Real de Tailandia
Segre, 29 2A, 28002 Madrid,
Kingdom of Spain

Tel: +34 91 563 0190, 563 0196
Fax: +34 91 563 8090
E-mail:  thaicom@codeinf.com

Director:  Mr. Prakhan Kordumrong

UNITED KINGDOM

London

Office of Commercial Affairs,
Royal Thai Embassy, London
11 Hertford Street, Mayfair,
London, W1J 7RN,

United Kingdom

Tel: +44 20 7493 5749

Fax: +44 20 7493 7416

E-mail:  info@thaitradelondon.com
Director: -

NORTH AMERICA

CANADA

Toronto

Office of Commercial Affairs,

Royal Thai Embassy, Toronto
80 Bloor Street West, Suite 401,
Toronto, Ontario M5S 2V1,

Canada

Tel: +1 416 921 5400

Fax: +1 416 921 7545

E-mail:  thaitradetoronto@on.aibn.com
Director: Ms. Daovipa Leekumjohn
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Vancouver

Thai Trade Centre,

The Royal Thai Consulate General,
Vancouver

1009-1166 Alberni Street, Vancouver,
BC. V6E 373,

Canada

Tel: +1 604 687 6400

Fax: +1 604 683 6775

E-mail:  ttcvan@telus.net
Director:  Mrs. Nisabudh Virabutr

MEXICO

Mexico City

Office of Commercial Affairs,

Royal Thai Embassy, Mexico

Gauss 9, 102-B, 1* Floor, Col. Anzures,
Miguel Hidalgo, Mexico, D.F. 11590,
United Mexican States

Tel: +52 55 5557 5418, 5557 9960
Fax: +52 55 5580 4214

E-mail:  thaitcmexico@gmail.com

Director:  Mr. Chakchinnabud Chuenarom

USA

Chicago

Thai Trade Center — Chicago

The Royal Thai Consulate — General,
Chicago

700 North Rush St.2™ Floor

Chicago, Illinois 60611

United States of America

Tel: +1 312 787 3388

Fax: +1 312 787 9733

E-mail:  ttcc@thaitradechicago.com

Director:  Ms. Pranita Kurdpikul

Los Angeles

Thai Trade Center, Los Angeles
Commercial Office of Royal Thai
Consulate General

611 North Larchmont Blvd.,

3" Floor, Los Angeles, CA 90004,

Miami

Thai Trade Center, Miami

6100 Blue Lagoon Drive Suite 100,
Miami, FL 33126,

United States of America

Tel: +1 786 388 7888
Fax: +1 786 388 7999
E-mail:  ttcmiami@earthlink.net

Director:  Mr. Kittinand Yingcharoen

New York

Thai Trade Center, New York
Commercial Office of Royal Thai
Consulate General

The Rockefeller Center

630 Fifth Avenue, Suite 1960
New York, NY 10111,

United States of America

Tel: +1 212 482 0077
Fax: +1 212 482 1177
E-mail:  info@thaitradeny.com

Director: Mr. Somdet Susomboon

SOUTH AMERICA

ARGENTINA

Buenos Aires

Thailand Trade Office, Buenos Aires
Office of Commercial Affairs,

Royal Thai Embassy

323 Manuela Saenz Av.,

Buenos Aires Plaza # 507-8

Puerto Madero, (C1107 BPA)
Buenos Aires Cap. Fed.,,

Argentine Republic

Tel: +54 11 5272 0572-3
Fax: +54 11 5272 0574
E-mail:  thaiexba@hotmail.com

Director: Mrs. Kaewta Booncharoen

BRAZIL
Sao Paulo

Thai Trade Center, Sao Paulo

CHILE

Santiago

Thai Trade Center, Santiago
Office of Commercial Affairs,
Royal Thai Embassy
Av.Andres Bello 2777, Of.2802
Las Condes, Santiago,
Republic of Chile

Tel: + 562 2203 3386-7
Fax: + 562 2203 3391
E-mail:  thaitrade@ttcsantiago.cl

Director:  Mr. Passavudh Rimcharone

OCEANIA

AUSTRALIA

Sydney

Thai Trade Center,

Royal Thai Consulate General, Sydney
Level 21% Suite 2102,

The Royal Exchange Building,

56 Pitt Street, Sydney, NSW 2000,
Commonwealth of Australia

Tel: +61 2 9241 1075

Fax: +61 2 9251 5981

E-mail:  thaitrade@ozemail.com.au

Director:  M.L. Bhuthong Thongyai

Rua Gomes de Carvalho 1356 Sala Cj 112,
Vila Olimpia 04547-005, Sao Paulo-SP,

United States of America

Tel: +1 323 466 9645 ) ; ‘
Fax: +1 323 466 1559 Federative Republic of Brazil
. . Tel: +55 11 3044 7301, 3044, 7347
E-mail:  ttcla@live.com
Director:  Mrs. Jirapaphan Malitong Fax 59 113045 1915
E-mail:  thaitcsp@terra.com.br

Director:  Mr. Siwarak Nacabdee



Department of International Trade Promotion
Ministry of Commerce, THAILAND

563 Nonthaburi Rd., Muang, Nonthaburi 11000 THAILAND
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Tel:

+66 (0) 2507 7999
Fax:

+66 (0) 2547 5657

Website

: www.ditp.go.th

- www.thaitrade.com

: www.thaitradefair.com
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VISIT OUR FAIRS

Find your potential partners and more information on
our upcoming trade fairs, please scan QR codes above.



