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1. DESIGNER OF THE YEAR

2. FASHION JEWELRY

GELLNER

3. FINE JEWELRY

4. SMART/CONNECTED WATCH

TAGHeuer

SWISS AVANT-GARDE SINCE 1860

5. WATCH DESIGN

3
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GERMANY. SINCE 1881

6. RETAILER OF THE YEAR
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7. BEST PIECE OF JEWELRY @i\s

h JAIME MORENO
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1. www.inhorgenta.com

2. German association of jewellery and watch wholesale.

3. BVJ — German association of jewellers, jewellery products and watches.

4. The Gem and Jewelry Institute of Thailand (Public Organization).

5. Product Factsheet: Bridge Jewellery in Germany, CBI Market Intelligence.

6. BV Schmuck+Uhren — German association of jewellery and watch manufacturers and

suppliers.



