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Mobile Phone* and Smartphone** Users in Vietnam,

2015-2020
2015 2016 2017 2018 2019 2020 VIETNAM MOBILE DEVICE OVERVIEW #mobiledevice
Mobile phone users® 571 592 810 6£29 &45 459
{millicns}
—% of popilation S0.5% 42.1% £35% &4.8% 459% &6.8%
= change 44% 3T7% 1% 31% 246 22%
smartphone users** 272 365 437 495 545 584 R
{I'I'III"Q'I'I'I!I I%tshm
—, of popul ation ZBEY. 383% 455% G510% E554% 592%
—% of mobile phone users  47.6% &1.7% T1.46% TETG: B44% BI.A%
— change A40.4% 344% 19.8% 13.3% 101%  7a%
Nite: *indfviduals of any age who own af least one mobile phore and use e
the phonels) at least once per month, *“indivwiduals of any age who own at BarroTa

least gne smartphone and use the smantphone(s) at least ance per mornth
Source’ eMarketer, Sep 2074
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WHAT IS THE MOST POPULAR TYPES OF APPS?

BASED BY IMPRESSIONS

35 40 (%)

#mobileapp

Games was the top category
for impressions served on
Opera's mobile'ad platform
in Vietnam in March, fol-
lowed by Technology &
Computing, Arts & Enter-
tainment was no 3, followed
by Music. Video & Media and
News & Infomation.

0~ o
O m
O

THE MOST DOWNLOADING TIME IN VIETNAM

53 6-12 1215 5-8 18-2 21-24

w— Login e
— Oownlond

tend to download Games/Apps in the evening. The ideal time
5 range from 8:00 - T:00 PM

PAppaTA

Source: eMarkater

Sowes: Agpota

Weowwndnislddumesidauintuinlivinieauiuiivudesdoniuuas wane funy
weUndiptuiludesdealnsdniuindu 1wy Zalo, Facebook Messenger, Viber, Skype, Line uagdue
Tnguwoundiady Zalo Wuueundmduilaadstulnguseniisauiu (VNG Corporation) Wiatiausuinau
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VIETNAM'S MESSAGING APP BATTLE #mobilesocial

TOP MESSAGING APPS IN VIETNAM TOP MESSAGING APPS ACTIVITIES IN VIETNAM

o TN

FACEBOOK _ 18-25 26-30 30-35 35+ Total
MESSENGER Text messaging 82% 79% 80% 73% 80%
VIBER _ Send photos 57% 57% 62% 56% 58%
Phone calls 53% 59% 59% 51% 56%
- [T Video calls 40% 42% 39% 34% 40%
Voice messaging 25% 24% 17% 16% 23%

ENE _ Share feelings 21% 22% 22% 21% 22%

Read news 19% 22% 21% 27% 21%
TR - Share updates about friends, relative 19% 20% 25% 17% 20%
manco [ Chat rooms 18% 5% 15% 6% 16%
What videos 12% 15% 3% 18% 14%

WECHAT - Find friends/make friends 14% 13% 13% n% 13%
Online shopping 0% 10% 14% % %

WHATSAR: - Othes 3% 0% 5% 2% 2%

OTHER -

*Local messaging app Zalo claims to have 60 million worldwide users in Sep 2016
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% of respondents in each group
Note: n=1200; via smartphone; respondents chose top 3

Source: DI Marketing
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Tngweundiatu 3 sunlasuanuiisusnniianfe Youtube, Facebook wa Bigo Live

THE RISE OF VIDEO LIVE-STREAMING @ ; #mobilesocial

WHAT IS THE MOST POPUL AR S TREAMING CONTENT IN VIETNAM? \\)‘“‘
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Sewrce: Appota
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WHAT ARE FORMS OF MOBILE PAYMENT Product/Service Categories Purchased Digitally by
IN VIETNAM? Digital Buyers in Vietnam, 2015
% of respondents
= : s Clothing, shoes, cosmetics
%
= - — - Tech/electronics
SMS Mobile mPOS QR Payment Social mobile 56%
Payment commerce payment Kitchen and home appliances

D . D o E—- Books, stationery, gifts, flowers
ot J ®

Travel (airfare, train ticket)

UssD Direct Card-On-Fire mBanking
Carrier Billing Payments

ood

-

Movie or concert tickets

2%

Hotel bookings, tours
19%

Education/business services
T

Music/videos/DVDs/games
L

Spa and beauty services
[

Other

[ B3

Note: ages 15-49 )
Source: Vietnam Ecommerce and information Technofogy Agency (VECITA),
"2015 Wietnam Ecommerce Repart,” Apnil 15, 2016
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