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AN 1LEAIUSUIUNTVIENTELUIBUIANUSENNURINTELUN AaAU 2554 — 2559 (Mg : hu)

2011 2012 2013 2014 2015 2016
Bags 10,017.8 10,4473 10,891.8 11,319.8 11,7125 12,086.5
- Backpacks 3,373.4 35185 3,659.2 3,798.2 3921.7 14,0393
- Business Bags 45.1 54.3 64.7 76.3 87.7 99.2
- Crossbody Bags 902.9 936.3 969.1 1,001.0  1,029.1  1,054.8
- Duffel Bags 224.9 235.1 245.0 254.8 263.8 272.5
- Handbags 2,891.7  2999.9 31349 32603 3377.7 34908
- Wallet and Coin Pouches 2,102.7 2,2079 2,305.7 2,397.9 24854 25674
- Other Small Bags 477.0 495.3 513.3 531.2 547.2 562.5
Luggage 260.7 300.0 343.5 391.6 440.5 489.0
Bags and Luggage 10,278.5 10,7473 11,2353 11,7114 12,153.0 12,5755

931 : Euromonitor International from official statistics, trade associations, trade press, company research, store checks, trade

interviews, trade sources

msnuaniwenuenssilasnssidnaumie U 2554 - 2559 (e : wuaugilen)

IDR bn 2011 2012 2013 2014 2015 2016
Bags 5,246.4 6,016.5 6,728.0 7,605.4 8528.0 9,407.6
- Backpacks 843.6  953.3 1,069.9 11,2143 1,359.9 1,501.2
- Business Bags 49.1 64.3 80.3 102.0 128.5 157.2
- Crossbody Bags 209.0 2340 2649 3006 3368 3715
- Duffel Bags 63.1 72.5 81.3 91.8 102.8 113.5
- Handbags 2,918.2 3356.0 3,741.9 4,228.4 4,737.5 52224
- Wallet and Coin Pouches 1,119.9 11,2879 1,436.0 1,608.4 1,796.1 1,969.6
- Other Small Bags 435 48.4 53.7 59.9 66.4 72.3
Luggage 3454 4351 536.2 6648  806.1 952.8
Bags and Luggage 55918 6,451.6 72642 8,270.3 9,334.1 10,360.4
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931 : Euromonitor International from official statistics, trade associations, trade press, company research, store checks, trade

interviews, trade sources

ANTBEASAIULUINNTAAIAVBIUSENNTEUkaEnsE AU U 2554 - 2558 (MU : %)

% retail value rsp 2011 2012 2013 2014 2015
Kering SA - - 9.9 10.0  10.0
Luvitasindo PT 73 7.8 7.9 8.0 8.1
Sophie Martin Indonesia PT 8.7 8.2 7.6 7.4 7.3
Guess Inc 4.7 4.9 5.0 5.0 5.0
Nordic Trade Tower AB 4.2 39 3.8 3.7 3.6
Samsonite Indonesia PT 1.6 2.2 2.6 29 33
Eksonindo Multi Product Industry PT 2.7 2.7 2.8 2.8 29
Hermes International SCA 23 25 2.6 2.7 2.7
LVMH Moét Hennessy Louis Vuitton SA 2.0 1.9 1.8 1.7 1.6
Delsey SA 0.6 0.7 0.8 0.8 0.9
Salvatore Ferragamo SpA 1.0 0.9 0.9 0.9 0.9
Burberry Group Plc 1.1 1.0 0.8 0.8 0.8
Eigerindo MPI PT 0.7 0.7 0.7 0.7 0.7
Wika Asia Pacific PT 0.6 0.6 0.6 0.7 0.7
Pierre Cardin SA 0.7 0.6 0.6 0.6 0.6
VF Corp 0.2 0.3 0.3 0.3 0.3
Coach Inc 0.1 0.1 0.1 0.1 0.1
PPR SA 11.8 106 - - -
Others 49.7 504 513 510 506
Total 100.0 100.0 100.0 100.0 100.0

WAINL : Euromonitor International from official statistics, trade associations, trade press, company research, store checks,

trade interviews, trade sources

v

MIAAEILLIINTIAARNETRLAzUTENEI N enseiuaznssllnAuNe U 2555 — 2558
(W11281:%)

% retail value rsp Company (NBO) 2012 2013 2014 2015
Louis Vuitton (LVMH Moé&t Hennessy Luvitasindo PT 7.8 7.9 8.0 8.1
Louis Vuitton SA)
Sophie Martin Sophie Martin Indonesia PT 8.2 7.6 7.4 73
Gucci Kering SA - 7.1 7.1 7.1
Guess Guess Inc 4.9 50 50 5.0
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Elle Nordic Trade Tower AB 3.9 3.8 3.7 3.6
Hermés Hermes International SCA 25 2.6 2.7 2.7
Samsonite (Samsonite International SA)  Samsonite Indonesia PT 1.8 2.1 23 2.6
Bottega Veneta Kering SA - 2.2 2.3 2.3
Exsport Eksonindo Multi Product 2.1 2.1 22 2.2
Industry PT
Loewe LVMH Moét Hennessy Louis 1.4 13 13 1.2
Vuitton SA
Delsey Delsey SA 0.7 0.8 0.8 0.9
Salvatore Ferragamo Salvatore Ferragamo SpA 0.9 0.9 0.9 0.9
Burberry Burberry Group Plc 1.0 0.8 0.8 0.8
Eiger Eigerindo MPI PT 0.7 0.7 0.7 0.7
Bodypack Eksonindo Multi Product 0.6 0.7 0.7 0.7
Industry PT
Nautilus Wika Asia Pacific PT 0.6 0.6 0.7 0.7
Saint Laurent Kering SA - 0.6 0.6 0.7
American Tourister (Samsonite Samsonite Indonesia PT 0.4 0.5 0.6 0.6
International SA)
Pierre Cardin Pierre Cardin SA 0.6 0.6 0.6 0.6
Celine LVMH Moét Hennessy Louis 0.5 0.4 0.4 0.4
Vuitton SA
Kipling VF Corp 0.2 0.2 0.3 0.3
Coach Coach Inc 0.1 0.1 0.1 0.1
Gucci PPR SA 7.4 - - -
Bottega Veneta PPR SA 2.6 - - -
Saint Laurent PPR SA 0.6 - - -
Others Others 50.5 51.4 51.1 50.8
Total Total 100.0 100.0  100.0 100.0

931 : Euromonitor International from official statistics, trade associations, trade press, company research, store checks, trade

interviews, trade sources

msuanssukuunIImenssiduaznssiluAunte U 2554 — 2559 (Mg : %)

% retail value rsp

Store-Based Retailing

2011
96.0

2012
96.0

2013
96.0

2014
96.0

2015
96.0

2016

96.0

- Grocery Retailers

-- Modern Grocery Retailers

--- Convenience Stores

--- Discounters
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- Forecourt retailing - - - - - -
-~ Supermarkets - - - - - -
- Hypermarkets - - - - - -
--- Traditional Grocery Retailers - - - - - -
- Non-Grocery Specialists 53.0 525 520 515 510 505
-- Apparel and Footwear Specialist Retailers 22 2.3 24 2.5 2.6 2.7
-- Health and Beauty Specialist Retailers - - - - - -
--- Chemists/Pharmacies - - - - - -
--- Optical Shops - - - - - -
-—- Drugstores/parapharmacies - - - - - -
- Other Health and Beauty Specialist retailers - - - - - -
-- Leisure and Personal Goods Specialist Retailers 366 368 370 372 374 376
--- Bags and Luggage Specialist Retailers 284 286 288 290 292 294
- Jewellery and Watch Specialist Retailers - - - - - -
--- Stationers/Office Supply Stores 6.2 6.3 6.4 6.5 6.6 6.7
--- Other Leisure and Personal Goods Specialist Retailers 2.0 1.9 1.8 1.7 1.6 1.5
- Mixed Retailers 430 435 440 445 450 455
- Department Stores 430 435 440 445 450 455
-- Mass Merchandisers - - - - - -
-- Variety Stores - - - - - -
-- Warehouse Clubs - - - - - -
-- Other Non-Grocery Specialists 142 134 126 118 110 102
Non-Store Retailing 4.0 4.0 4.0 4.0 4.0 4.0
- Direct Selling 4.0 3.9 3.8 3.7 3.6 3.5
- Homeshopping - - - - - -
- Internet Retailing - 0.1 0.2 0.3 0.4 0.5
- Vending - - - - - -
Total 100.0 100.0 100.0 100.0 100.0 100.0

i : Euromonitor International from official statistics, trade associations, trade press, company research, store checks, trade

interviews, trade sources
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N NERNIUSEUIUNISUS I e anvensE kA NSl bAuUn1e U 2559 — 2564 (MUY )
6,000,000

5,000,000
Backpacks

4,000,000 Business Bags
Crossbody Bags
3,000,000 Duffel Bags

Handbags

2,000,000 Wallet and Coin Pouches

= Other Small Bags

e ————— eSS Luggage

2559 2560 2561 2562 2563 2564

‘ﬁm : Euromonitor International from trade associations, trade press, company research, trade interviews, trade sources
ﬂﬁWWuﬂﬂﬂﬂi%mﬂﬂﬁYﬁ&@ﬂ%ﬂﬂﬂi%Uﬂ?&ﬁ%ﬂi%d}uau%ﬁﬂ?J2559-—2564(Mﬁ38 :ﬁuéﬁugﬁjaﬁ)

14,000.00

12,000.00

Luggage
10,000.00 = Other Small Bags
8,000.00 Wallet and Coin Pouches

Handbags

6,000.00
Duffel Bags

4,000.00 Crossbody Bags

_// Business Bags
2,000.00

Backpacks

2559 2560 2561 2562 2563 2564

141 : Euromonitor International from trade associations, trade press, company research, trade interviews, trade sources
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AskanIUsTUNUNSIRUIevesEUA NS kAN LAUNg U 2559 — 2564 (%)

2559 - 2564 Total

2559 - 2564 CAGR
2559 - 2560

a . . e . .
111 : Euromonitor International from trade associations, trade press, company research, trade interviews, trade sources

AN : Euromonitor International, Bags and Luggage in Indonesia asiufl 18 &waAu 2559 dlinaudaasunIsAn a N3R5
wlauaviSeuisedlag : Asaand s15uasehvg naAY 2559

nsanulag : Fysd 8an1nsal we. AR, 3N1501
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