Al
a

gAY : AN UMNINAIZAINTIN

RUSSIA

® escom

. POLAND (BELARUS: "

kT
1 MWareaw

3
T2ECH REG :
g g SRS, STAINA |
ekl

YUNCARY RomMANIAY 4|

) &
1. U9UANUIIU

H Y

I Aa A A 13 v o = v A ] 1 a a
ginsuulszmaninunvinalvayilusuay 2 lunlylsdsesnnsmde asoglunSnane
(2 ) dy A a A A = . . dy A ]
Az TN NYUIANUN 603,500 A15197 latuas (Wearadl Av nFuAe (Kiev/Kyiv) Hunaiulvgves
9 I dy A = d A ' J A A . a Y
Usemaiosas 58 HununbasnIsn Fuiluniiuquganauysal Iaglinoniyl Carpathian NIINAATY
@ =} Y = 13 . o = ' Yy v ¥ . ' ¥ . ' ¥
azduanfedld uaztinaidrngveanidy sl Tvariv 1&un 1aiin Dnieper 13111 Dniester Haz i
= ' ° ° = Y v o A
Danube ¥4 1naasgnziad (Black Sea) S1uaulszyinsiitszuna 45.3 Sruau Sovaz 68 ndemau
A da s s Y 1a ) a o 3 y A Y
AsAANNEe0s IsAond 50309 launimelsiunsedan Inwgaswilunwtesdu gasulalsznia
S d‘ [ dl a = A g’/ g’/ d‘ v d' U
PNIIFNNANNIN T80 1D TUN 24 FINIAY 2534 LAZTNMIADNAIATILIN WD IUN 1 TUNAN 2534 Tag

I a
118 Leonid Kravehuk 3lu1)sgs1unsuanauusn

Porcerbage of Suligionn APl ol oms (0 Bhreine

Mo Belgoos Group 123

Cwtian: 7

Roman Cathaics 0.4

Wi
I o Cotts (8 Coian B b g
f11319 1 : Summary Statistics
Hosairal

Region 2015 Eastern Europe
Surface area (sq km) 2014 603500 Including Crimea.
Population 2016 45,362,900
Pop. density (per sq km) 2016 77.0




Capital city 2015 Kyiv/Kiev

Capital city pop. (000) 2015 2942
Currency 2015 Hryvnia (UAH)
UN membership date 2013 24 October 1945

117 : World Statistics Pocketbook / United Nations Statistics Division
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Ukraine GDP 2015
GDP Growth Rate 0.6
GDP Annual Growth Rate -9.9%
GDP 90.62
GDP Constant Prices 202510
Gross Fixed Capital Formation 25750
GDP per capita 2824
Inflation 48.7%

Exports (million US$) 53913.3


http://www.tradingeconomics.com/ukraine/gdp-growth/forecast
http://www.tradingeconomics.com/ukraine/gdp-growth-annual/forecast
http://www.tradingeconomics.com/ukraine/gdp/forecast
http://www.tradingeconomics.com/ukraine/gdp-constant-prices/forecast
http://www.tradingeconomics.com/ukraine/gross-fixed-capital-formation/forecast
http://www.tradingeconomics.com/ukraine/gdp-per-capita/forecast

Ukraine GDP 2015
Imports (million US$) 54381.4
Balance (million US$) -468.1

11 : World Bank 2015
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11914 2 : Population of main cities

Name Population

Kiev 2,887,974

Kharkiv 1,452,887

Odessa 1,016,515
Dnipropetrovsk 989,769
Donetsk 936,257
Zaporizhzhya 761,993
Lviv 729,429

INE Citypopulation.de, 2015 - 2016.
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11919 3 : Age of the Population

Life Expectancy in Years

Men: 66.3



http://www.citypopulation.de/

Women: 74.3

NI 4

Distribution of the Population By Age Bracket in %

Under 5: 4.9%
6 to 14: 9.0%
16 to 24: 14.0%
25 10 69: 60.6%
Over 70: 11.5%
Over 80: 3.4%

17 : United Nations, Department of Economic and Social Affairs, Population Division, Prospects 2010 - 2016.
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711319 5 : Household Composition 2015

(excluding the temporarily occupied territories the Autonomous Republic of Crimea and the city of Sevastopol)

Total Number of Households (in million) 17.2
|Average Size of the Households 2.59
Average size of household per conventional adult, persons 2.11

Households, by number of persons within it

One person 20.3
Two persons 32.5
Three persons 259
IFour persons and more 21.3

111 : IMF-World Economic Outlook Datatbase, 2015
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113149 6 : Composition Expenditure

Purchasing Power Parity 2012 | 2013 | 2014 | 2015 2016 (e)
Purchasing Power Parity (Local 3.64 3.73 4.21 5.80 6.42
Currency Unit per USD)

ﬁm : IMF — World Economic Outlook Database, 2015 Note: (e) Estimated Data

Definition: Purchasing Power Parity is the Number of Units of a Country's Currency Required to Buy the

Same Amounts of Goods and Services in the Domestic Market as USD Would Buy in the United States.

71519 7 : Household Final Consumption Expenditure

Household Final Consumption Expenditure 2012 2013 | 2014
Household Final Consumption Expenditure (Million USD, Constant| 83,674 | 89,448 | 80,861
Price 2000)

Household Final Consumption Expenditure (Annual Growth, %) 8.4 6.9 -9.6
Household Final Consumption Expenditure per Capita(USD, 1,835 | 1,966 | 1,891
Constant Price 2000)

Household Final Consumption Expenditure (% of GDP) 68.3 73.0 71.4

X1 : World Bank, 2015
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1919 8 : Consumption Expenditure By Product Category as % of Total Expenditure

(excluding the temporarily occupied territories the Autonomous Republic of Crimea and the city of Sevastopol)

2010 2011 2012 |2013 20141 [2015

Average monthly total
expenditure per one
household, UAH 3073,3 (3458,0 [3592,1 [3820,3 [4048,9 4952,0




Structure of household

total expenditure percent

Total consumption

expenditure 89,9 90,1 90,8 90,2 91,6 92,9
food and non-

alcoholic beverages 51,6 51,3 50,1 50,1 51,9 53,1
alcoholic beverages and

tobacco 3,4 3,4 3,5 3,5 3,4 3,3
manufactured goods and

services 34,9 35,4 37,2 36,6 36,3 36,5
including

clothing and footwear 6,0 5,7 6,1 5,9 6,0 5,7
housing, water,

electricity, gas and other

fuels 9,2 9,6 9,9 9,5 9,4 11,7
furnishing, household

equipment and routine

maintenance of the house (2,3 2,2 2,3 2,3 2,3 2,0
health 3,2 3,2 3,4 3,4 3,6 3,7
transport 3,7 4,0 4,3 4,3 4,3 3,7
communication 2,7 2,6 2,8 2,8 2,8 2,4
recreation and culture 1,8 1,9 2,0 2,1 1,8 15
education 1,3 1,3 1,3 1,2 1,1 1,1
restaurants and hotels 2,4 2,5 2,5 2,5 2,3 2,0
miscellaneous goods and

services 2,3 2,4 2,6 2,6 2,7 2,7
Non-consumption total

expenditure 10,1 9,9 9,2 9,8 8,4 7,1
For information: payment

for housing, communal

products and services 7,6 8,0 8,3 8,0 8,1 10,2

1 Excluding part of the anti-terrorist operation zone.

fan - Ukrstat.org/State Statistics Service of Ukraine
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135199 : Information Technology and Communication Equipment, per 100 Inhabitants

Information Technology and Communication Equipment, per 100 2014
Inhabitants

Telephone Subscribers 123.0
Main Telephone Lines 27.1
Cellular mobile subscribers 144.1
Internet Users 43 4
PCs 3.9

131 : International Telecommunication Union, 2016
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http://www.itu.int/ITU-D/icteye/Indicators/Indicators.aspx#_blank
http://www.1plus1.ua/#_blank
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- Ekspres (Ukrainian: EKCHpEC)
- Uryadovy Kuryer (Ukrainian: ypH,Z[OBI/Iﬁ Kyp'ep)
- Den (JI€eHB)
- Zerkalo Nedeli (Ukrainian: ABGpKaHO THUXHH; Russian: 3€pKaJ'IO HeJeJINn)
- pELo (AEJIO)
- Holos Ukrayiny
- Silski Visti (Ukrainian: CIJIBCbKI BICT1)
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National Radio Company of Ukraine (NRCU) a2 4800 TUIINAUNINNI 300 A1 15U
- HitFM
- Radio Chanson
- Best FM
- Blysk FM

- Lux FM

- Europa Plus

- Mloy Radio
Ukraiose Madio Live Rank
Bost FM
o o o 1 Hit FAM
l‘,‘.":” ke — 2 Radio Chanson
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http://www.expres.ua/
http://ukurier.gov.ua/uk/
http://www.day.kiev.ua/
http://zn.ua/
http://delo.ua/
http://www.golos.com.ua/
http://www.silskivisti.kiev.ua/
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Banda Agency
Saatchi & Saatchi Ukraine

BBDO Ukraine

TWIGA Idea

Geometry Global Ukraine

Leo Burnett Ukraine

Top 10 advertising agencies in Ukraine 2014/2015


http://www.saatchi.com/#_blank
http://www.leoburnett.com/#_blank
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Rated by Ukrainian Advertising Coalition

Nw }Agoncy FPolints
1 Eanc’a Agoency 299
2 Saatchi&Saatohi Ukraine 283
3 BDC Ukraina 193
-1 l’TWI(‘;A Ictas 189
] Geoormetiry Global Ukrsines 180
L] Leo Burnett Ukrsine 142
7 inter Promo SO
8-9 mROoOVID a2
a-9 Sacholz& Frianaas Kyiv 42
10 PCaHDr DR 36
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1. World Statistics Pocketbook / United Nations Statistics Division
2. United Nations, Department of Economic and Social Affairs, Population Division,
Prospects 2010 - 2016
3. Citypopulation.de, 2015 — 2016
4. World Bank, 2015
5. International Telecommunication Union, 2016

6. E-commerce News Europe
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