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Thailand V.S. Top 3 Competitors by Quantity : KG Thousand (000)

HS: 10063090 RED / WILD RICE
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Rank | Country | Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Total
e M 4 M e 4 M M M 4 14 4 KG 000
1 [ Thaland | 39 2 256 371 89 22 183 135 196 111 42 76 1832
2 [UsA - - - 35 - 1 - - 7 - 1 - 14
3 | Canada - - 1 - - 1 - 1 1 - 1 1 6
Country | Jan Feb Mar Apr May Jun Jul | Aug Sep Oct | Nov | Dec | Total | Avg | Chg
= 15 15 15 15 15 15 15 15 15 15 15 15 KG | %of | of%
] 000 | Shar
e
1| Thaland | 202 132 104 107 162 218 141 | 244 195 120 243 175 [2043 | 922 | +115
2 [ UsA 1 - - 3 9 1 - 2 - - 4 1 21 0.9 +30
3 | Canada - 1 1 1 - 1 - - 1 - - - 5 03 [ +16.7
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Thailand V.S. Top 3 Competitors by Value : USD Thousand (000)

HS: 10063090 RED / WILD RICE

—¢—Thaiand =—fi=USA ==geCanada

g ke e .
rn N - o—————n
JAN FEB  MAR APR MAY JUN JUL AUG EP OCT N DE

Ref 2014

Rank | Country | Jan Feb Mar Apr May | Jun Jul Aug Sep Oct Nov Dec Total
4 4 4 4 4 14 14 §Es 4 e 4 4 UsD
000
1 | Thaland [ 74 32 338 419 126 271 217 158 215 152 63 %0 2230

2 | USA - - - 24 - 4 - - 37 - 12 - 77

3 | Canada - - 10 - - 10 - 10 10 - 10 10 60
| Country [ Jan Feb | Mar | Apr | May | Jun | Jul | Aug [ Sep Oct | Nov | Dec [ Total | Asg | Chgof
8 15 15 15 15 15 15 15 15 15 15 15 15 | USD | %of %
& 09 | Share
1 | Thaland | 230 144 184 113 177 283 174 | 294 240 123 301 251 [2516 | 844 | +128
2 [ USA 4 - 1 14 40 5 - 11 - 1 15 3 94 31 +22
3 | Canada - 11 11 10 - 10 - - 10 - - - 52 43 -133
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Organic Produce or Products with - - Products with not less than 70%
s Products produced from farmland Go
not less than 95% of organic but not more than 95% of organic
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